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CEYRECi SIYASETIN ZORLU YOLCULUGU: ALMANYA'DAN TURKIYE'YE
YESIL SIYASET (THE ARDUOUS JOURNEY OF ENVIRONMENTAL POLITICS:
GREEN POLICY FROM GERMANY TO TURKIYE)

Emrah Atar!
Rabia Torlak?

Ozet

Amag: Bu makalenin amaci, Almanya ve Tirkiye gibi farkli iilkelerde yesil siyasetin evrimini ve etkilerini
karsilastirmaktir. Ozellikle, Alman Yesiller Partisi'nin siyasi basaris1 ve etkinligi ile Tiirkiye'deki Yesiller
Partisi'nin karsilastig1 zorluklar ve miicadeleler incelenerek, her iki iilkedeki gevre hareketlerinin siyasallasma
siirecleri analiz edilmektedir.

Yontem: Bu g¢aligma, literatiir taramasi ve karsilastirmali analiz yontemleri kullanilarak gerceklestirilmistir.
Almanya ve Tiirkiye'deki yesil siyasetin tarihgesi, siyasi yapilari, politika ve stratejileri literatiirdeki kaynaklar
1s18inda incelenmistir. Bu analiz, her iki {ilkedeki yesil hareketlerin tarihi ve siyasi gelisimini anlamak igin
kullanilan karsilastirmali bir yaklagimi temel almaktadir.

Bulgular: Almanya'da Yesiller Partisi, siyasi sistem iginde gii¢lii ve etkili bir aktor haline gelmistir. Parti, ¢evre
meselelerine odaklanmanin o6tesinde ekolojiyi ve politikayr bir araya getirerek eko-politik bir hareket
olusturmustur. Tiirkiye'de ise yesil siyaset, genellikle marjinal bir rol oynamakta ve yesil partiler yeterli tabana
ulagsamamaktadir. Bu durum, Tiirkiye'deki yesil hareketin siyasi etkinliginin smirl oldugunu gostermektedir.
Sonug¢: Almanya ve Tiirkiye arasinda yesil siyasetin gelisim seviyesi ve mevcut durumu agisindan belirgin
farkliliklar bulunmaktadir. Almanya'da yesil siyasetin giiglii ve etkili bir aktdr olmasinin aksine, Tiirkiye'de yesil
siyaset heniiz istenen diizeyde bir etki gostermemektedir. Bu durum, her iki tilkedeki ¢evre hareketlerinin
siyasallagma siireglerindeki farkliliklar1 ve yesil siyasetin gelecekteki potansiyelini vurgulamaktadir.

Anahtar Kelimeler: Toplumsal Hareket, Yesiller, Yesil Siyaset, Yesil Partiler, Tiirkiye, Almanya
JEL kodlar1: Q56, Q01, Q58

Abstract

Aim: The aim of this article is to compare the evolution and impacts of green politics in different countries such
as Germany and Turkey. Specifically, it examines the political success and effectiveness of the German Green
Party and the challenges and struggles faced by the Green Party in Turkey, thereby analyzing the processes of
politicalization of environmental movements in both countries.

Method: This study was conducted using literature review and comparative analysis methods. The history, political
structures, policies, and strategies of green politics in Germany and Turkey were examined based on sources in
the literature. This analysis is grounded in a comparative approach used to understand the historical and political
development of green movements in both countries.

Findings: In Germany, the Green Party has become a strong and influential actor within the political system.
Beyond focusing solely on environmental issues, the party has brought ecology and politics together, forming an
eco-political movement. In contrast, green politics in Turkey generally plays a marginal role, and green parties
struggle to reach a sufficient base. This situation demonstrates the limited political effectiveness of the green
movement in Turkey.

Conclusion: There are significant differences in the level of development and current status of green politics
between Germany and Turkey. While green politics is a strong and effective actor in Germany, it has yet to achieve
the desired level of impact in Turkey. This highlights the differences in the processes of politicalization of
environmental movements and underscores the potential of green politics in both countries.

Keywords: Social Movement, Greens, Green Politics, Green Parties, Turkey, Germany
JEL codes: Q56, Q01, Q58
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KALDIRACLI iISLEMLERIN KRiPTO PARA PiYASASINDA KULLANIMI VE
RISK YONETIMi: R/R SISTEMI (USE OF LEVERAGED TRANSACTIONS IN THE
CRYPTOCURRENCY MARKET AND RiSK MANAGEMENT: R/R SYSTEM)

Giilgin Adryaman'
Mustafa Ay?

Ozet

Kripto para piyasasi son yillarda siirekli degisen ve gelisen bir piyasadir. Kripto para piyasasinda kullanilan
kaldiragh islemlerde yatirimcilar, ellerinde bulundurdugu sermayesinden daha biiyiik miktarda borg alarak islem
yapmaktadir. Bu nedenle kaldirach islemlerde risk yonetimi oldukca énemlidir. Risk/Qdiil (Risk/Reward) r/r
sistemi risk yonetiminde kullanilan 6nemli bir yontemdir. Calismada kaldiragli islemleri kripto piyasasinda
kullanimi, 6énemli bir risk ydnetimi araci olan r/r sistemi 6zelinde incelenecek diger uygulamalarla farki ortaya
konacaktir.

Anahtar Kelimeler: Kaldiragh Islemler, Kripto Piyasasi, Risk Yonetimi, R/R sistemi
JEL kodlari: G00, G15

Abstract

The cryptocurrency market is a constantly changing and developing market in recent years. In leveraged
transactions used in the cryptocurrency market, investors make transactions by borrowing a larger amount than
the capital they hold. Therefore, risk management is very important in leveraged transactions. Risk/Reward
(Risk/Reward) r/r system is an important method used in risk management. In the study, the use of leveraged
transactions in the crypto market will be examined specifically in the r/r system, which is an important risk
management tool, and its difference with other applications will be revealed.

Keywords: Leveraged Transactions, Crypto Market, Risk Management, R/R system
JEL codes: G00, G15
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TURKIYE iCIN DINAMIK ENFLASYON ATALETI TAHMINI (DYNAMIC
INFLATION INERTIA ESTIMATION FOR TURKIYE)

Hasan Murat Ertugrul’

Ozet

Enflasyon ataleti, artan veya azalan enflasyon oraninin kalict olma egiliminde oldugu ekonomilerde, ekonomik
kosullardaki degisimlere aninda uyum saglama konusunda isteksizlik sergileyen bir olgu olarak ortaya
¢ikmaktadir. Bu olgu merkez bankalar1 ve politika yapicilar igin 6nemli bir zorluk teskil etmektedir. Enflasyonun
ataleti yogunlastikca ekonomiyi yonlendirme ve fiyat istikrarini koruma gorevi giderek zorlasmaktadir. Art arda
gelen Kovid-19 krizi ve Rusya-Ukrayna ¢atismasinin ardindan, sismis merkez bankasi bilangolar1 ve artan enerji
emtia fiyatlarinin etkisiyle hem gelismis hem de gelismekte olan {ilkelerde enflasyonda bir artis meydana gelmistir.
Enflasyonun ataleti sorununun yeniden canlanmasi, uzmanlar ve politika yapicilar arasinda dnemli bir tartismaya
ve endiseye yol agmistir. Bu arastirmada Tiirkiye enflasyon ataleti Kalman Filtresi modeli kullanilarak Ocak
2003'ten Aralik 2023 donemi i¢in dinamik tahmin edilmeye ¢alisilacaktir.

Anahtar Kelimeler: Enflasyon Katiligi, Kalman Filtresi Modeli
JEL Kodlari: C22, C52, E31

Abstract

Inflation inertia manifests as a phenomenon in economies wherein a heightened or diminished inflation rate tends
to endure, exhibiting a reluctance to promptly adjust to shifts in economic conditions. This phenomenon poses a
significant challenge for central banks and policymakers. As inflation inertia intensifies, the task of steering the
economy and maintaining price stability becomes increasingly challenging. Following the consecutive crisis of
Covid-19 and Russia- Ukraine conflict, a surge in inflation occurred across both developed and developing nations,
driven by bloated central bank balance sheets and escalating energy commodity prices. The resurgence of the
inflation inertia problem has sparked a significant debate and concern among experts and policymakers. This paper
tries to estimate dynamic inflation inertia coefficients for Tiirkiye by employing Kalman Filter Model covering
January 2003-December 2023 periods.

Keywords: Inflation Inertia, Kalman Filter Model
JEL codes: C22, C52, E31
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INFLUENCERLARIN KULTURE ETKIiSi: INSTAGRAM UZERINE BiR
ARASTIRMA (THE IMPACT OF INFLUENCERS ON CULTURE: A STUDY ON
INSTAGRAM)

Biinyamin Ayhan'
Derya Doganay?

Ozet

Internet teknolojilerinin gelismesiyle birlikte sosyal medya platformlari ortaya gikmis ve bu platformlar giindelik
yasantimizin 6nemli bir parcast haline gelmislerdir. Sosyal medyanm kullanimi arttikga sosyal medyanin
kullanicilar tizerinde etkisi de artmistir. Sosyal medya ayn1 zamanda kendi kanaat 6nderlerini tiretmistir. Bunlardan
biri de influencerlardir. Influencerlar, kendi alanlarinda kabul géren ve genis kitlelere hitap eden kisilerdir. Bu
kisiler, sosyal medya iizerinden takipgilerini yonlendirerek, cesitli iceriklerle 6nerilerde bulunmaktadir. izlenme
ve etkilesim sosyal medya platformlar tarafindan da ddiillendirilmektedir. Toplumu ayakta tutan en 6énemli yap1
kdiltiir, tarihsel siirecten getirdigi birikim ve mevcut unsurlar1 birlestirip nesillere aktaran ayni zamanda bireyleri
sosyalizasyon ile doniistiiren bir kurumdur. Kiiltiir kendi icerisinde halk, yiiksek, alt, kitle, popiiler, karsit gibi
kategorilere ayrilsa da sosyal medya influencerlar vasitastyla kiiltiiriin her alaninda kendine yer bulabilmektedir.
Kiiltiir islevsel olarak dinamiktir ve stirekli degisimle kars1 karsiyadir. Sosyal medyayla endiistrilesmeye devam
eden Kkiiltiir, toplumsal sartlar ve bireysel ihtiyaglara bagli olarak kiiltiirel davranis bigimleri de degisime
ugramaktadir. Calismada sosyal medya platformlarindan Instagram da yer alan Tiirkiye adresli influencerlerin
kiiltiirle olan paylagimlari igerik analizi yontemi ile incelenmektedir. influencerlar, Instagram da yirmi bir bashk
altinda analiz edilmektedir. Orneklem olarak bes milyon iistii takipgiye sahip influencerlarin incelendigi caligmada,
paylasimlar kiiltiir agisindan degerlendirilmistir.

Anahtar Kelimeler: Sosyal Medya, Kiiltiir Endiistrisi, Kiiltiirel Degisim, Influencer
JEL Kodlari: D83, L67, Z10

Abstract

With the development of internet technologies, social media platforms have emerged and these platforms have
become an important part of our daily lives. As the use of social media has increased, the influence of social media
on users has also increased. Social media has also produced its own opinion leaders. One of these is influencers.
Influencers are people who are recognized in their fields and appeal to large audiences. These people direct their
followers through social media and make suggestions with various content. Views and interaction are also
rewarded by social media platforms. Culture, the most important structure that sustains society, is an institution
that combines the accumulation and existing elements brought from the historical process and transfers them to
generations and at the same time transforms individuals through socialization. Although culture is divided into
categories such as public, high, low, mass, popular, and oppositional, social media can find a place in every aspect
of culture through influencers. Culture is functionally dynamic and faces constant change. Culture continues to be
industrialized through social media, and cultural behavior patterns change depending on social conditions and
individual needs. In this study, the cultural posts of Turkish influencers on Instagram, one of the social media
platforms, are analyzed by content analysis method. Influencers are analyzed under twenty-one headings on
Instagram. In the study where influencers with more than five million followers were analyzed as a sample, the
posts were evaluated in terms of culture.

Keywords: Social Media, Culture Industry, Cultural Change, Influencer
JEL codes: D83, L67, Z10
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MAX WEBER SOSYOLOJiSi PERSPEKTIiFiIiNDE TOPLUMSAL DEGIiSME
SURECINDE BiREYLERIN EYLEMLERINDEKI ETiK DEGERLERIN
ONTOLOJIK DURUMUNA ELESTIiREL BAKIS (A CRITICAL LOOK AT THE
ONTOLOGICAL STATUS OF ETHICAL VALUES iN THE ACTIONS OF
INDiVIDUALS IN THE PROCESS OF SOCIAL CHANGE iN THE PERSPECTIVE
OF MAX WEBER SOCIOLOGY)

Seyda Nur Koca Peker'

Ozet

Amag¢ — Bu c¢alisma toplumsal degisme siirecinde etik degerlerin sorunsallasan ontolojik durumu iizerinde
durulmaktadir. Toplumsal degismenin esasen teknik ilerlemeye karsilik geldigi ve degisimin toplumsal gelismeyi
ifade etmedigi diisiiniilmektedir. Degisimin meydana getirdigi kapitalist toplumda ekonomi ve politik ¢ikarlarin
oncelendigi bireysel eylemin toplumsal etik degerlere olan etkisi Weber sosyolojisi ekseninde ele alinmasi
amaglanmaktadir.

Yéntem — Calisma, yorumlayici sosyal bilim metodolojisi baglaminda tarihsel karsilagtirmali analiz yontemi
uygulanarak yazilmistir. Weberyan eksenli yorumlayici sosyal bilim anlayisi agiklamaya ve anlamaya yonelik bir
yontemdir. Tarihsel kargilagtirmali aragtirma modelinin uygulandigi bu ¢alismanin temellendirilmis kuramini Max
Weber’in etik tarafsizlik ilkesi olusturur.

Bulgular — Alman Felsefesi gelenegine sahip Max Weber’in sosyoloji birikiminde yer alan temel kavram ve
kuramlar1 ile Weber’in deger sosyolojisi ekseninde agiklanarak ve anlamlandirarak sonuglara ulasilmistir.

Sonug¢ — Nihai olarak toplumsal degismenin 6tesinde bireylerin toplumsal eylemlerinde etik digt davranimlari
irrasyonel eylemselliklere karsilik gelmektedir. Toplumsal degisme, bireylerin irrasyonel edimleri ve
bireysellesme, bireylerin ekonomik, politik menfaatler amagladiklar1 eylemlerinde kolektif bir deger olan etik
degerlerin onemsenmemesinin bir sonucu olarak degerlendirilmistir.

Anahtar Kelimeler: Toplumsal degisme, Etik deger, Max Weber, Alman Felsefesi
JEL Kodlari: A13, F69, Z13

Abstract

Purpose —This study focuses on the problematic ontological status of ethical values in the process of social change.
It is thought that social change essentially corresponds to technical progress and that change does not imply social
development. It is aimed to discuss the impact of individual action, where economic and political interests are
prioritized, on social ethical values in the capitalist society brought about by change, on the axis of Weber
sociology.

Method — The study was written by applying the method of historical comparative analysis in the context of
interpretive social science methodology. Weberian-based interpretive social science approach is a method aimed
at explaining and understanding. Max Weber's principle of ethical impartiality constitutes the grounded theory of
this study, in which the historical comparative research model is applied.

Findings — Results were reached by explaining and making sense of the basic concepts and theories in the
sociology of Max Weber, who has the tradition of German Philosophy, and Weber's value sociology.

Conclusion — Ultimately, beyond social change, unethical behavior of individuals in their social actions
corresponds to irrational activities. . Social change, irrational acts of individuals and individualization have been
evaluated as a result of disregarding ethical values, which are a collective value, in the actions of individuals aimed
at economic and political benefits.

Keywords: Social change, Ethical value, Max Weber, German Philosophy
JEL codes: A13, F69, Z13
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SURIYELI GOCMENLER ARASINDA TRANSIT GOC TERCIHI ILE iKINCI GOC
HAREKETI (TRANSIT MIGRATION PREFERENCE AMONG SYRIAN
IMMIGRANTS WITH SECOND MIGRATION MOVEMENT)

Hatice Oztiirk'
Berna Aksoy Ozcan?

Ozet

Siyasi, dini, cografi ve ekonomik sebepler gibi etkilerin meydana getirdigi go¢ faktoriiniin olumlu, olumsuz etkileri
c¢ikarilarak, ¢ikarilan sonuglar neticesinde gdgmenin transit gogii tercih edip etmemesi ve bunlarin nedenlerinin
degerlendirilerek transit gd¢ unsurlarmin belirlenmesidir. Akabinde transit goge yaklasimin, go¢ kontroli
kapsaminda etkileri incelenmistir. Calismada, iilkemizde uygulanan hukuki mevzuat ile saglanan gd¢ kontrolii ile
kolluk kuvvetlerinin bu roldeki yerinin ¢ikarilmasi amaglanmis, gd¢ ve gb¢men konusuna ilgi duyan
arastirmacilarin da faydalanabilmesi adina, literatiire katki saglamak hedeflenmistir. Calismanin temel aldig1 asil
konular, go¢ konusunu ilk kez ele alan arastirmacilar diisiiniilerek temel kavramlarindan, mevcut duruma,
Tiirkiye'de go¢ konusunun maddi, manevi boyutlarindan, transit go¢ ve tercih edilip edilmedigi ile en nihayetinde
mevzuatlar Olgiistinde oturma izni, vatandaslik, seyahat, deport islemleri ile yogun go¢ akimi altinda bulunan
Tiirkiye i¢in, gé¢men takip sistemi ve tahdit kodlarinin paylasimma kadar siralama yapilmistir. Bu kapsamda
g6ciin hem ulusal hem de uluslararast boyutta durumu ¢ikarilmaya g¢alisilmistir. 500 Suriye uyruklu gégmenle
yapilan anket ¢alismast sonucu ¢ikarilarak transit goce yaklasim konusu derinlemesine ele alinmstir.

Anahtar Kelimeler: Gogiin Temel Kavramlari, Transit Gog, Go¢ Mevzuati, Gog Kontrolii
JEL Kodlar1: F22, F29, F02

Abstract

It is to determine the elements of transit migration by determining the positive and negative effects of the migration
factor caused by effects such as political, religious, geographical and economic reasons, and as a result of the
results, whether they prefer transit migration or not and by evaluating their reasons. Subsequently, the effects of
the approach to transit migration within the scope of migration control were examined. The study aims to reveal
the migration control provided by the legal legislation implemented in our country and the place of law
enforcement in this role, and to contribute to the literature so that researchers interested in migration and
immigration can benefit from it. The main subjects on which the study is based are, considering the researchers
who deal with the issue of migration for the first time, its basic concepts, the current situation, the material and
moral dimensions of the migration issue in Turkey, transit migration and whether it is preferred or not, and finally,
residence permit, citizenship, travel and deportation procedures within the scope of the legislation. For Turkey,
which is under intense immigration flow, a list has been made including sharing the immigrant tracking system
and restriction codes. In this context, the situation of migration at both national and international levels has been
tried to be revealed. The issue of approach to transit migration was discussed in depth, based on the results of the
survey conducted with 500 Syrian immigrants.

Keywords: Basic Concepts of Migration, Transit Migration, Legislation, Immigration Control
JEL codes: F22, F29, F02
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GUNUMUZ iSLAM DUNYASINDA DININ YORUMLANMASI: TURK ISLAM
SENTEZI ORNEGI (INTERPRETATION OF RELIGIiON IN TODAY'S ISLAMIC
WORLD: AN EXAMPLE OF TURKISH ISLAMIC SYNTHESIS)

Giirkan Kanat!

Ozet

Giiniimiizde Islam diinyas1; dinin yorumlanmasi ve pratiklestirilmesi konusunda bir dizi dinamik, degisim ve
cesitlilikle kars1 karsiyadir. Bugilin Miisliiman diinyas1 gurur duyulacak pek ¢ok deger ve 6zellige sahip olmasina
ragmen ciddi sorunlarla bogustugu aci bir gercektir. Giiniimiiz kosullarinda Islam dini ile Islam medeniyetinin
canlilig1 ve dinamizmi birbiriyle bagdagmamaktadir. Bir yandan Miisliiman topluluklarin dine olan baglhliklar1 ve
onu yasatma gayeleri tim enerjileriyle devam ederken diger yandan yasanilan i¢ savaglar, mezhep ve etnik
boliinmeler, ekonomik zorluklar gibi yasanilan olumsuzlardan dolayr islam medeniyetinin durumu ne yazik ki
giivensizlik ortami yaratmaktadir. Bu yasanilan durumlardan dolayr elimizdekilerin kiymetini bilmeli, diger
yandan da karsilagtigimiz sorunlar1 derinden hissetmeli ve eylemlerimizin bunlarin igindeki kismin1 irdelemeliyiz.
Bu bilgiler 1s13mnda bu calisma; Tiirk Islam Sentezinin temel prensiplerini, kokenlerini ve giiniimiiz Islam
Diinyasi'nda nasil sekillendigini anlamaya yonelik bir caba olarak ortaya koymayr hedeflemektedir. islam'm
evrenselligi ile Tirk kiiltiiriiniin 6zgiinliigli arasinda bir denge kurmaya c¢alisan bu yaklasim dinin
yorumlanmasinda nasil bir etki yaratmaktadir? Calismada bu soruya yanit aranirken ayn1 zamanda Islam’mn temel
degerlerinin Tiirk Islam Sentezi ideolojik yaklagimi ile giiniimiizdeki sosyal ve Kkiiltiirel baglam iginde nasil
evirildigi ve sekillendigi konularma da odaklanilacaktir.

Anahtar Kelimeler: Din, Ideoloji, Islam, Tiirk islam Sentezi
JEL Kodlari: H83, D78, Y80

Abstract

Today's Islamic world; It faces a series of dynamics, changes and diversity regarding the interpretation and
practicalization of religion. It is a bitter truth that although the Muslim world today has many values and
characteristics to be proud of, it is struggling with serious problems. In today's conditions, the vitality and
dynamism of the Islamic religion and Islamic civilization are incompatible with each other. While, on the one
hand, the devotion of Muslim communities to religion and their aim to keep it alive continues with all their energy,
on the other hand, the situation of the Islamic civilization unfortunately creates an environment of insecurity due
to the negative experiences such as civil wars, sectarian and ethnic divisions, and economic difficulties. Because
of these situations, we must appreciate what we have, on the other hand, we must deeply feel the problems we face
and examine the part of our actions within them. In the light of this information, this study; It aims to reveal the
basic principles of the Turkish-Islamic Synthesis as an effort to understand its origins and how it was shaped in
today's Islamic World. What effect does this approach, which tries to establish a balance between the universality
of Islam and the originality of Turkish culture, have on the interpretation of religion? While seeking an answer to
this question, the study will also focus on how the fundamental values of Islam have evolved and been shaped in
today's social and cultural context with the Turkish-Islamic Synthesis ideological approach.

Keywords: Religion, Ideology, Islam, Turkish Islamic Synthesis
JEL codes: H83, D78, Y80

! Doktora Aday1, Hatay Mustafa Kemal Universitesi, Tiirkiye, gurkankanat35@hotmail.com



DOGU AKDENiZ BOLGESI’NDE MUNHASIR EKONOMiK BOLGE
ANLASMAZLIKLARI VE COZUM ARAYISLARI: TURKIYE’NIN DURUMU
(EXCLUSIVE ECONOMIC ZONE DISPUTES AND SEEKING SOLUTIONS IN THE
EASTERN MEDITERRANEAN REGION: THE SITUATION OF TURKEY)

Yunus Tacettin Konya '

Ozet

Amag- Dogu Akdeniz’deki MEB anlagmazliklarin1 ve Tiirkiye’nin karsilastigi zorluklari ele alarak, bolgesel
sorunlara ¢ozlim yollar1 énermek.

Yontem- Nitel metodolojiyle, Dogu Akdeniz’deki MEB anlagmazliklar1 ve Tiirkiye’nin rolii analiz edilmistir.
Kamu belgeleri, akademik ¢alismalar ve raporlar temelinde kapsamli bir literatiir taramas1 yapilmistir. Yapilan
literatiir taramasi ¢alismada analiz edilmistir.

Bulgular — Yari-kapal1 denizlerde ve birbirine yakin sahildar devletlerin bulundugu bolgelerde MEB sorunlarinin
¢Ozlimii i¢in adil sinirlandirma gerekliligi vurgulanmigtir. Devletlerin haklarina saygi gosteren anlagsmalarm énemi
ortaya konmustur. Diyaloga dayal1 diplomasi ¢alismalariin 6nemi ortaya ¢ikmistir.

Sonu¢ — Sahildar devletlerin enerji kaynaklar1 iizerindeki egemenlik miicadelesi, bolgesel ve uluslararasi
catigmalar1 koriiklemektedir. Sorunlarin ¢oziimil, adil smirlandirmaya dayali diyaloga agik diplomasi ile
miimkiindiir. Anahtar Kelimeler: Miinhasir Ekonomik Bolge (MEB), Dogu Akdeniz, BM Deniz Hukuku
Sozlesmesi (BMDHS)

Anahtar Kelimeler: Miinhasir Ekonomik Boélge (MEB), Dogu Akdeniz, BM Deniz Hukuku Soézlesmesi
(BMDHS)
JEL Kodlar1: K0, K33

Abstract

Purpose- To address the Exclusive Economic Zone (EEZ) disputes in the Eastern Mediterranean and the challenges
faced by Turkey, proposing solutions to regional problems.

Methodology- A qualitative methodology was used to analyze the EEZ disputes in the Eastern Mediterranean and
Turkey’s role. A comprehensive literature review based on public documents, academic studies, and reports has
been conducted and analyzed in the study.

Findings- The necessity of fair demarcation for resolving EEZ issues in semi-enclosed seas and regions with
closely situated coastal states has been emphasized. The importance of agreements that respect the rights of states
has been highlighted. The significance of diplomacy based on dialogue has emerged.

Conclusions- The struggle of coastal states for sovereignty over energy resources is exacerbating regional and
international conflicts. The resolution of these issues is possible through diplomacy that is open to dialogue and
based on fair demarcation. Keywords: Exclusive Economic Zone (EEZ), Eastern Mediterranean, United Nations
Convention on the Law of the Sea (UNCLOS) JEL Codes: K0, K33

Keywords: Exclusive Economic Zone (EEZ), Eastern Mediterranean, United Nations Convention
JEL codes: K00, K33
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TURKIYE VE FAS'TA ENFLASYON HEDEFLEMESI STRATEJISI (INFLATION
TARGETING STRATEGY IN TURKEY AND MOROCCO)

Burcu Giivenek '
Zeynep Karagor?

Ozet

Bu makale, Tiirkiye ve Fas'ta enflasyon hedeflemesi stratejilerinin uygulanmasina iliskin bir analiz sunmaktadir.
Enflasyon hedeflemesi, hedeflenen bir enflasyon orani belirleyerek fiyat istikrarini saglamayr amaglayan bir para
politikas: stratejisidir. Basarili uygulamanim 6nkosullarini ve GSYIH biiyiime oranlari, kisi basina diisen GSYIH
ve enflasyon oranlar1 da dahil olmak iizere her iki iilkenin son yirmi yildaki ekonomik gdstergelerini tartigiyor.
Tiirkiye, 2002 y1lindan bu yana ortiilii enflasyon hedeflemesi uygulayarak enflasyon oranlarmin diismesine katkida
bulundu ancak ekonomik gostergelerde Fas'a kiyasla daha fazla dalgalanma yasadi. Fas'in hiyerarsik bir yetkisi
var ve genel olarak daha istikrarli bir enflasyon oranina sahip. Tiirkiye ayrica Fas'a kiyasla daha yiiksek enflasyon
seviyeleri ve ekonomik gostergelerde daha fazla dalgalanma yasadi. Genel olarak Fas, daha fazla dalgalanma
yasayan Tiirkiye'ye kiyasla daha istikrarli bir enflasyon oranmna sahip. Analiz, gelismekte olan ekonomilerde
enflasyon hedeflemesi stratejilerinin uygulanmasindaki zorluklara ve firsatlara iligkin bilgiler sunmaktadir.

Anahtar Kelimeler: Enflasyon Hedeflemesi, Merkez Bankasi, Ekonomi Politikas1
JEL Kodlar: E31, E58, E52

Abstract

This paper provides an analysis of the implementation of inflation targeting strategies in Turkey and Morocco.
Inflation targeting is a monetary policy strategy that aims to ensure price stability by setting a targeted inflation
rate. It discusses the prerequisites for successful implementation and the economic indicators of both countries
over the past two decades, including GDP growth rates, GDP per capita, and inflation rates. Turkey has
implemented implicit inflation targeting since 2002, contributing to a decrease in inflation rates, but has
experienced more volatility in economic indicators compared to Morocco. Morocco has a hierarchical mandate in
place and has generally had a more stable inflation rate. Turkey has also experienced higher levels of inflation and
more volatility in economic indicators compared to Morocco. Overall, Morocco has had a more stable inflation
rate compared to Turkey, which has experienced more fluctuations. The analysis provides insights into the
challenges and opportunities of implementing inflation targeting strategies in emerging economies.

Keywords: Inflation targeting, Central Bank, Economy Politics
JEL codes: E31, E5S8, E52
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DAYANIKLILIK TURLERINE GORE TURKIYE iCiN OZEL KESiM TUKETIM
HARCAMASI iLE TUKETICI FIYAT ENDEKSI (TUFE) ARASINDAKI ILISKI
(2010-2023) (RELATIONSHIP BETWEEN PRIVATE SECTOR CONSUMPTION

EXPENDITURE AND CONSUMER PRICE INDEX (CPI) FOR TURKEY
ACCORDING TO RESILIENCE TYPES (2010-2023))

Savas Erdogan '
Mustafa Ay?

Ozet

Milli gelir hesaplanmasinda kullanilan harcama bilesenlerinden en 6nemlisi 6zel kesim tiiketim harcamasidir. Zira
bu kalem toplam harcama igerisinde her iilke agisindan énemli bir paya sahip olmasi yanisira ekonomik biiyiimeye
de en 6nemli katki saglayan kalemlerin baginda gelmektedir. Ayrica tiiketim harcamasimdaki artis iilke igerisinde
yatirim harcamalarmin da artmasina yol agarak carpan etkisi olusturmaktadir. Ozel kesim tiiketim harcamasi
dayaniklilik tiirlerine gore; dayanikli, yar1 dayanikli, dayaniksiz mallar ve hizmetler olmak iizere alt kategorilere
ayrilmaktadir. Tiiketimi yada yok olmasi1 zamana bagli olarak yapilan bu harcamalarin toplam tiiketim harcamasi
igerisindeki yeri onem arz etmektedir. Tiiketim harcamasindaki gelismeler, 6zellikle talep yonlii olmasi agisindan
ekonomide fiyatlar genel seviyesi ile bir iliski icerisinde bulunmaktadir. Ozellikle talebin canli oldugu ve tiiketimin
one cekildigi donemlerde, mal ve hizmetlerin fiyatlarmmn arttigi goériilmektedir. Tiiketim harcamasindaki bu
gelisme, iilkeler agisindan enflasyona sebebiyet vermektedir. Bu ¢aligmada, Tiirkiye ekonomisi agisindan 2010-
2023 dénemini kapsayan 6zel kesim tiiketim harcamalari ile birlikte alt kategorileri olan dayaniklilik tiirlerindeki
yillar itibari ile cari diizeyde ortaya ¢ikan gelismeler ile tiiketici fiyat endeksi arasndaki iliski ele almacaktir.
Calismada ortaya konmak istenen amag; genel itibari ile tiikketim harcamalarinda meydana gelen bu degisimin bir
sonraki donemde her ay i¢in yilliklandirilmig olarak olusturulan enflasyon oranlar1 arasindaki iliski belirlenecektir.
Boylelikle tiiketim harcamasi 6zelinde alt kategorilerdeki degismelerin bir donem sonrasinda hangi ay/aylarda
daha fazla iliski i¢erisinde oldugu ortaya konulacak ve tiiketim harcamasindan enflasyona gegiskenliginin dénemi
hesaplanacaktir.

Anahtar Kelimeler: Tiiketim Harcamasi, Ekonomik Biiyiime, TUFE
JEL Kodlar1: E31, D12, E21

Abstract

The most important expenditure component used in calculating national income is private sector consumption
expenditure. In addition to having a significant share in the total expenditure for every country, this item is also
one of the items that contributes most significantly to economic growth. In addition, the increase in consumption
expenditure creates a multiplier effect by causing an increase in investment expenditures within the country.
Private sector consumption expenditure according to durability types; It is divided into subcategories as durable,
semi-durable and non-durable goods and services. The place of these expenditures, whose consumption or
destruction depends on time, in the total consumption expenditure is important. Developments in consumption
expenditure have a relationship with the general level of prices in the economy, especially in terms of being
demand-oriented. It is seen that the prices of goods and services increase, especially in periods when demand is
lively and consumption is brought forward. This development in consumption expenditure causes inflation for
countries. In this study, the relationship between private sector consumption expenditures covering the period
2010-2023 in terms of the Turkish economy, as well as the developments in the types of durability, which are its
subcategories, at the current level over the years and the consumer price index will be discussed. The aim of the
study is; In general, the relationship between this change in consumption expenditures and the annualized inflation
rates for each month in the next period will be determined. In this way, it will be revealed in which month(s) the
changes in subcategories, specific to consumption expenditure, are more closely related after a period, and the
period of pass-through from consumption expenditure to inflation will be calculated.

Keywords: Consumption Expenditure, Economic Growth, CPI
JEL codes: E31, D12, E21
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TURKIYE iCIN ULUSLARARASI TICARETIN TAHMIN EDILMESINDE MAKINE
OGRENIMi YAKLASIMI: TURKi CUMHURIYETLER ORNEGIi (MACHINE
LEARNING APPROACH iN FORECASTING INTERNATIONAL TRADE FOR
TURKEY: THE CASE OF TURKIiC REPUBLICS)

Mustafa Ay'
Ahmet Ay?

Ozet

Bu c¢alisamada Tiirkiye'nin Tiirki Cumbhuriyetler ile uluslararasi ikili ticaretini tahmin etmek i¢in bir makine
ogrenimi yaklagimi sunmaktadir. Calismanin amaci, Tiirkiye'nin Tiirki Cumhuriyetler ile gergeklestirdigi ihracat
ve ithalatiyla ilgili uluslararasi ikili ticaret akislarini tahmin etmede makine O6grenimi algoritmalarinin
performansmi degerlendirmektir. Bu kapsamda 1992'den 2023'e kadar Tiirkiye’nin Azerbaycan, Kazakistan,
Kirgizistan, Ozbekistan ve Tiirkmenistan ile olan ikili ticaretine iliskin veri kiimesi, ¢ekim modelinin ana
degiskenleri kullanilarak derlenmistir. Tiirkiye’nin éntimiizdeki 3 yil (2024, 2025, 2026) siiresince ikili ihracat ve
ithalat degerlerini tahmin etmek igin makine 6grenimi algoritmalar1 (Gaussian Process, Linear Regression ve
Multilayer Perceptron) kullanilmistir. Her tahmin algoritmasi, ortalama mutlak yiizde hatalar1 (MAPE)
hesaplanarak degerlendirilmistir. Bu makaleden elde edilecek bulgular, ekonomi politika yapicilari ve bu arastirma
alanindaki diger konular i¢in 6nemli olacaktir. Ticaret akiglarinda gelecekteki egilimlerin ve projeksiyonlarin
degisiklikleri hakkinda bilgi sahibi olmak, uluslararas: ikili ticaret akislartyla ilgili karar verme siirecini énemli
olgtide etkileyebilme potansiyeline sahiptir.

Anahtar Kelimeler: Tahmin Yé&ntemleri, Uluslararas1 Ticaret, Makine Ogrenimi, Tiirki Cumhuriyetler
JEL Kodlari: F17, C53, F47

Abstract

In this study, a machine learning approach is presented to forecast Turkey's international bilateral trade with Turkic
Republics. The aim of the study is to evaluate the performance of machine learning algorithms in predicting the
international bilateral trade flows related to Turkey's exports and imports with Turkic Republics. In this context, a
dataset on Turkey's bilateral trade with Azerbaijan, Kazakhstan, Kyrgyzstan, Uzbekistan, and Turkmenistan from
1992 to 2023 is compiled using the main variables of the gravity model. Machine learning algorithms (Gaussian
Process, Linear Regression, and Multilayer Perceptron) are employed to forecast Turkey's bilateral exports and
imports for the next 3 years (2024, 2025, 2026). Each forecasting algorithm is evaluated by calculating mean
absolute percentage errors (MAPE). Findings from this study will be significant for economic policymakers and
other subjects in this research field. Being informed about changes in trends and projections of future trade flows
can significantly impact the decision-making process related to international bilateral trade flows

Keywords: Forecasting Methods, International Trade, Machine Learning, Turkic Republics
JEL codes: F17, C53, F47
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BARIS GAZETECILiGi BAGLAMINDA INTERNET HABERCILIiGi: BIANET VE
HURRIYET GAZETELERI ORNEGINDE iSRAIL-FiLiSTIN SAVASI
HABERLERININ ANALIZi INTERNET JOURNALISM IN THE CONTEXT OF
PEACE JOURNALISM: ANALYSIS OF ISRAEL-PALESTINE WAR NEWS IN THE
CASE OF BIANET AND HURRIYET NEWSPAPERS)

Emre Osman Olkun'
Esma Bal?

Ozet

Barig gazeteciligi bir alternatif medya bi¢imi olarak bilinmektedir. Catigma ve savaslarin bariscil ¢oziimiine katki
saglamay1 amaglayan baris gazeteciligi, toplumsal olarak sorumlu gazeteciligin bir tiiriidiir. Bar1s gazeteciligi
sadece ¢atisma donemlerinde degil ayn1 zamanda barisin devaminda ve savasin 6nlenmesi noktasinda da yayinlar
yapmaktadir. Ana akim medya ise daha ¢ok savas gazeteciliginden yanadir. Daha ¢ok ilgi ¢cekme, etkileme ve
dolayisiyla reyting saglamasi ana akim medyanin savas gazeteciligi tercihinin ana unsurlaridir. Bu kapsamda ana
akim ve alternatif medya savas ve ¢atisma durumunda ayni konuda farkli sekillerde yayinlar yapabilmektedir. Bu
acidan ele alinan ¢alismada Tiirkiye’de yayin yapan ana akim medya ve alternatif medyay: temsilen haber siteleri
karsilastirilmistir. Ana akim medyay: temsilen Hiirriyet gazetesinin internet sitesi ve alternatif medyay temsilen
ise Bianet sitesindeki Israil-Filistin Savas1 hakkindaki haberler baris gazeteciligi pratikleri baglaminda ele
alinmustir. Savasin baglamadan 6nce ve sonrast donemi igine alan 1-31 Ekim 2023 tarihleri arasinda 2 haber
sitesinin konuyla ilgili haberleri sdylem analizi yontemiyle incelenmistir.

Anahtar Kelimeler: Alternatif Medya, Baris Gazeteciligi, Israil- Filistin Savasi, Soylem Analizi
JEL Kodlari: A00

Abstract

Peace journalism is known as a form of alternative media. Peace journalism, which aims to contribute to the
peaceful resolution of conflicts and wars, is a type of socially responsible journalism. Peace journalism publishes
not only in times of conflict, but also in the continuation of peace and the prevention of war. Mainstream media,
on the other hand, is more in favor of war journalism. Attracting more attention, influencing people and thus
providing ratings are the main elements of the mainstream media's preference for war journalism. In this context,
mainstream and alternative media can broadcast on the same subject in different ways in case of war and conflict.
In this study, news sites representing mainstream media and alternative media broadcasting in Turkey were
compared. The news about the Israel-Palestine War on the website of Hiirriyet newspaper, representing the
mainstream media, and on the Bianet website, representing the alternative media, were discussed in the context of
peace journalism practices. The relevant news of 2 news sites between 1-31 October 2023, which includes the
period before and after the start of the war, was examined using the discourse analysis method.

Keywords: Alternative Media, Peace Journalism, Israel-Palestine War, Discourse Analysis
JEL codes: A00
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YEREL BASININ YURTTAS GAZETECILiGINI KULLANMA PRATIKLERi
UZERINE BiR ARASTIRMA: KONYA BASINI ORNEGI (A RESEARCH ON
LOCAL PRESS'S PRACTICES OF USING CITIZEN JOURNALISM: THE CASE OF
KONYA PRESS)

Emre Osman Olkun'
Melike Balc1?

Ozet

Ana akim medyanin yagadig1 sorunlar sonucunda ortaya ¢ikan ve yeni medya teknolojilerinin gelismesiyle birlikte
gelisen alternatif medya giin gectikge yiikselisine devam etmektedir. Alternatif medya igerisinde yer alan ve
katilime1 gazeteciligi de ifade eden yurttas gazeteciligi medyanin birg¢ok alaninda yer almaktadir. Yurttas
gazeteciligi, mesleki anlamda profesyonel olmayan kisilerin haber {iretme ve yayma siireglerinde etkin olarak
gorev almasi ile birlikte, halkin sorunlarini dile getiren ve bunlarin ¢oziimiinde gozetleyici rol iistlenmesi
ozellikleri tagimaktadir. Yurttas gazeteciliginin yerel basina tezahiir etme seklini ele alan bu ¢aliymada Konya’da
yayin yapan 3 yerel gazete drneklem olarak secilmistir. Calisma kapsamimda Yeni Meram, Hakimiyet ve Merhaba
gazeteleri yurttas gazeteciligi perspektifinden ele alinmigtir. Caligmanm 6rneklemi igin secilen gazetelerin 25
Mart-7 Nisan 2024 tarihleri arasinda yayinlanan niishalarmin 1. sayfasi ve varsa devam niteligindeki haberleri
analiz edilmistir. Igerik analizi yontemi kullanilan ¢alismada haberler, yurttas gazeteciligi pratikleri baglaminda
incelenmistir.

Anahtar Kelimeler: Alternatif Medya, Yurttag Gazeteciligi, Yerel Medya
JEL Kodlari: A0OO

Abstract

Alternative media, which emerged as a result of the problems experienced by the mainstream media and developed
with the development of new media technologies, continues to rise day by day. Citizen journalism, which is among
the alternative media and also refers to participatory journalism, is included in many areas of the media. Citizen
journalism has the characteristics of non-professional people actively taking part in the news production and
dissemination processes, voicing the public's problems and taking on a supervisory role in solving them. In this
study, which deals with the way citizen journalism manifests itself in the local press, 3 local newspapers published
in Konya were selected as samples. Within the scope of the study, Yeni Meram, Hakimiyet and Merhaba
newspapers were discussed from the perspective of citizen journalism. For the sample of the study, the first page
of the copies of the selected newspapers published between 25 March and 7 April 2024 and their follow-up news,
if any, were analyzed. In the study using the content analysis method, the news was examined in the context of
citizen journalism practices.

Keywords: Alternative Media, Citizen Journalism, Local Media
JEL codes: A00
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KARDES ULKE AZERBAYCAN'A MARS ARMAGAN EDEN BESTEKAR: iISMAIL
ZUHTU BEY (THE COMPOSER WHO PRESENTED AN ANTHEM TO
BROTHERLY COUNTRY AZERBAIJAN: ISMAIL ZUHTU BEY)

Seymen Ozdeniz'

Ozet

Ismail Ziihtii Bey, 1877 - 1924 yillar1 arasinda yasamus, Bulgaristan dogumlu besteci, miizik egitimcisi, bando
sefidir. Sanatciligini, egitimini ve egitimciligini, ¢ocuklugundan itibaren bilyiidiigli ve yasamimin ¢ok uzun
doénemini gecirdigi sehir olan izmir’e borglu oldugunu kabul etmektedir; bu yiizden de kendisini Izmir’e ait olarak
nitelendirmektedir. Egitim hayatindaki basarismin yaninda egitimciligi ile de dikkat ¢eken Ismail Ziihtii, Tiirkiye
Cumbhuriyeti’nin ilk devlet sanat¢isi {invanini tastyan besteci, miizik egitimcisi ve etnomiizikolog Ahmed Adnan
Saygun’un ilk miizik 6gretmenidir. Ulkemiz miiziginin en énemli isimlerinden olmasina ragmen yasami boyunca
yaptig1 biiyiik 6lgiideki yenilikleri ve ¢aligmalarmin ardindan geng yasta ani vefati ile karanlikta kalmustir. Ismail
Ziihtii Bey’in yasam oykiisiiniin 6zetle ele alinacagi, 1924 ve dncesine denk gelen Cumhuriyet Oncesi Dénem ile
Erken Cumhuriyet Dénemi’nde miizik alaninda yaptig1 énemli yeniliklerin anlatilacagi; Azerbaycan Devleti’ne
ithafen besteledigi ve hediye ettigi milli mars bestesinin ele almacagi ¢alismada besteciden iilkemiz sanatina
kalmis en biiyiik miras olup sakli tutulan eserleri hakkinda da bilgiler paylasilacaktir.

Anahtar Kelimeler: ismail Ziihtii (Kusguoglu), besteci, miizik egitimcisi, milli mars bestecisi
JEL Kodlar1: Z00, Y90, 129

Abstract

Ismail Ziihtii, a composer, music educator and bandmaster born in Bulgaria and lived between 1877-1924,
attributed his art, education and teaching to Izmir where he grew up and spent a significant time of his life as he
considered himself closely tied to the city. Besides his success in his education and career of teaching, [smail Ziihtii
is respected as an outstanding figure of Republican Period. He was also the first teacher of Ahmed Adnan Saygun,
a composer, music educator and ethnomusicologist, who holds the title as the first state artist of the Republican
Period. Despite being one of the most important figures of our country’s music with his groundbreaking
contributions, his legacy stayed in dark following his unexpected death. This study will narrate Ismail Ziihtii’s
brief biography and his contributions in the field of music during the Pre-Republican Period and Early Republican
Period, corresponding to 1924 and earlier. Moreover, this study will focus on the composition of the national
anthem that he composed and presented as a tribute to the State of Azerbaijan, also revealing the information about
his hidden works that stand as the greatest legacy to the art of our country.

Keywords: Ismail Ziihtii (Kusguoglu), music educator, national anthem composer
JEL codes: Z00, Y90, 129
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EKONOMIK VAATLERIN SECMEN TERCIHI UZERINDEKI ETKISi: 2023
CUMHURBASKANLIGI VE MILLETVEKILLIGi SECIMLERI ANKARA
ARASTIRMASI (THE EFFECT OF ECONOMIC PROMISES ON VOTER CHOICE:
2023 PRESIDENTIAL AND PARLIAMENTARY ELECTIiONS ANKARA SURVEY)

Siikrii Balct'
Aleyna Sisginoglu*

Ozet

Ekonomik Vaatlerin Segmen Tercihi Uzerindeki Etkisi: 2023 Cumhurbaskanhig ve Milletvekilligi Segimleri
Ankara Arastirmasit Ekonomik oy verme teorisi, ekonomik unsurlarin se¢gmenlerini belirlemede énemli bir faktor
oldugunu ve cesitli ekonomik ve siyasi gelismelerin se¢cim sonuglarmi etkileyebildigini ifade etmektedir.
Ekonomik oy verme teorisine gore, segmen, ulusal ekonomik gelismelerin ve kendi ekonomik gelismelerinin
gecmise ve gelecege doniik degerlendirmesini yaparak, ekonomik fayda odakli siyasi tercihte bulunabilmektedir.
Iste bu arastirma segmen tercihi {izerinde ekonomik faktorlerin etkinligini ortaya koymak amaciyla yiiriitiilmiistiir.
Bu calisma Tiirkiye’de yasanan ekonomik geligsmelerin segmen tercihini ne diizeyde etkiledigini ortaya koymast
bakimindan 6nem tagimaktadir. Nicel aragtirma yonteminin kullanildigi ¢caligmada veriler, Ankara merkezdeki 401
secmenden yiiz yiize anket teknigi ile toplanmistir. Aragtirma sonucunda ekonomik faktdrlerin se¢gmen tercihinde
temel belirleyicilerden birisi oldugu tespit edilmistir. Katilimcilarin gelir seviyesi diistiikge ekonomik vaatlerin
siyasi tercihteki etkinligi artmaktadir. Bunun yayinda 6rneklemdeki segmenlerin siyasal kampanya ve konulara
ilgi diizeyi arttik¢a, ekonomik vaatlerin segmen tercihi iizerindeki etkinligi de artmaktadir. Anahtar Kelimeler:
Ekonomi, Ekonomik Vaat, Segmen Tercihi, Ankara, 2023 Cumhurbagkanlig1 ve Milletvekilligi Secimleri

Anahtar Kelimeler:
JEL Kodlari: D72

Abstract

The Effect of Economic Promises on Voter Choice: 2023 Presidential and Parliamentary Elections Ankara Survey
Economic voting theory states that economic factors are an important factor in determining voters and that various
economic and political developments can affect election results. According to the economic voting theory, voters
can make an economic benefit-oriented political choice by evaluating the past and future of national economic
developments and their own economic developments. This study was conducted to reveal the effectiveness of
economic factors on voter preferences. This study is important in terms of revealing to what extent the economic
developments in Turkey affect voter preferences. Quantitative research method was used in the study and data
were collected from 401 voters in the center of Ankara through face-to-face survey technique. As a result of the
research, it was determined that economic factors are one of the main determinants of voter preferences. As the
income level of the participants decreases, the effectiveness of economic promises in political preference increases.
In addition, as the level of interest of the voters in the sample in political campaigns and issues increases, the
effectiveness of economic promises on voter preference also increases. Keywords: Economy, Economic Promise,
Voter Choice, Ankara, 2023 Presidential and Parliamentary Elections

Keywords:
JEL codes: D72
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AHLAKI OLGUNLUK VE ORGUTSEL OZDESLESME ILISKiSi (THE
RELATIONSHIP BETWEEN MORAL MATURITY AND ORGANIZATIONAL
IDENTIFICATION)

Tugba imadoglu Kalkan'
Ayse Gokgen Kapusuz?

Ozet

Bu calismanin amaci orgiitsel 6zdeslesme ile ahlaki olgunluk arasindaki iliskiyi test etmektir. Aragtirma
kapsaminda kolayda ornekleme yontemi kullanilarak Tiirkiye’de Konya ilinde gdrev yapan 203 {iniversite
calisanindan yiiz yiize ve g¢evrimici anket teknigiyle veri toplanmistir. Bu arastirma nicel bir tasarima
odaklanmistir. Bu verilerin istatistiksel yazilim ve programlar aracilifiyla analiz edilmesi sonucunda KMO
orneklem yeterliligi test sonucunun 0,80’in iizerinde ¢ikmasi, kullanilan 6rneklem sayisinin yeterli oldugunu
gostermektedir. Ayrica elde edilen Cronbach alpha giivenirlik katsayisi da yine sosyal bilimler agisindan kabul
goren degerdedir. Ahlaki olgunluk dlgegine iligskin giivenirlik katsayis1 0,82 iken; orgiitsel 6zdeslesme dlgegi igin
bu deger 0,90 olarak bulgulanmistir. Ote yandan, calisanlarin ahlaki olgunluk diizeyleri ile drgiitsel 6zdeslesme
arasinda anlamli ve pozitif yonlii bir iliski olacag1 varsayimmdan hareketle kaleme alman bu ¢aligma sonuglari
incelendiginde p<,01 anlamlilik seviyesinde bahsi gecen bu iki degisken arasinda anlamli ve pozitif yonlii iligki
tespit edilmistir (B = .617). Ahlaki duygu, diisiince, bakis agisi, yargt bakimdan belli bir olgunluga erigmis
bireylerin isine ve oOrgiitiine yiikledigi anlam da o 6lglide degerli olacaktir. Bu ¢alisanlarda ayrica bireysel ve
orgiitsel degerlerin oOrtiismesi, 6zdeslesmesi daha kolay olacak ve anlam kazanacaktir.

Anahtar Kelimeler: ahlak, ahlaki olgunluk, orgiit, orgiitsel 6zdeslesme
JEL Kodlari: M10

Abstract

The purpose of this study is to test the relationship between organizational identification and moral maturity.
Within the scope of the research, data was collected from 203 university employees working in Konya, Turkey,
by face-to-face and online survey technique, using the convenience sampling method. This research focused on a
quantitative design. As a result of analyzing these data through statistical software and programs, the KMO sample
adequacy test result is over 0.80, indicating that the number of samples used is sufficient. In addition, the cronbach
alpha reliability coefficient is also at an acceptable value in terms of social sciences. While the reliability
coefficient for the moral maturity scale is 0.82; this value was found to be 0.90 for the organizational identification
scale. On the other hand, when the results of this study, which was written based on the assumption that there
would be a significant and positive relationship between employees' moral maturity levels and organizational
identification, were examined, a significant and positive relationship was detected between these two variables at
the p <.01 significance level (f =.617). The meaning that individuals who have reached a certain maturity in terms
of moral feelings, thoughts, perspectives and judgments attach to their work and organization will be valuable to
the same extent. It will also be easier for these employees to overlap and identify individual and organizational
values and will gain meaning.

Keywords: morality, moral maturity, organization, organizational identification
JEL codes: M10
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ANTIK DONEM YUNAN VE ROMA KOZMETIK KAPLARI (ANCIENT GREEK
AND ROMAN COSMETIC VESSELS)

Birsen Nakipoglu '

Ozet

Calisma, Antik Yunan ve Roma Ddénemi'nde kullanilan kozmetik kaplarmin formlari, iiretim yerleri, kullanim
gordiigii donem, isim kokeni, tiretildigi malzemeler ve kullanim amaglari {izerine hazirlanmistir. Bu kozmetik
kaplar, donemin sosyal, ticari, kiiltiirel ve teknik durumu hakkinda bilgi verir. Ayrica giiniimiiz teknolojisi ne kadar
gelismis olursa olsun, Antik Dénem kullanilan bazi yontemlere, form ge¢misine, islevselligine dayanmaya devam
etmektedir. Kaplar pismis toprak, tas, ahsap, cam, mermer, bronz, giimiis, altin ve benzeri ¢esitli malzemelerden
yapilmistir. Krem, parfim, yag, ilag, karisim, makyaj malzemesi gibi kat1 ve sivi iiriinlerin saklanmasi, taginmasi
gibi kisisel bakim kaplar1 olarak, bunun yani sira ritiiel-kiilt kaplar1 ve mezar hediyeleri olarak da kullanim
gormiistiir. Merhem, parfim ve yag gibi iriinlerin kit ve degerli olmast ve uguculugu nedeniyle kiiciik, zarif
kaplara ihtiya¢ duyulmustur. Antik Yunan ve Roma’da, Unguentarium, Kothon (Exaleiptron, Plemochae),
Aryballos, Lydion, Lekythos, Alabastron., Ampulla, Amphoriskos, Askos, Pelike, Pyksis, Bombylios ve Siirme
Sisesi kozmetik amagli iiretilmis ve yaygin olarak kullanilmistir.

Anahtar Kelimeler: Antik Yunan, Antik Roma, Antik Seramik, Antik Kozmetik, Antik Parfiim.
JEL Kodlari: A00, A10, Al1

Abstract

The study has been prepared on the forms of cosmetic containers used in the Ancient Greek and Roman Periods,
their places of production, the period in which they were used, the origin of the name, the materials from which
they were produced and the purposes of use. These cosmetic vessels provide information about the social,
commercial, cultural and technical situation of the period. In addition, no matter how advanced today's technology
is, it continues to be based on some of the methods used, the history of form and functionality of the Ancient
Period. The vessels are made of various materials such as terracotta, stone, wood, glass, marble, bronze, silver,
gold and so on. It has been used as personal care containers such as storing and transporting solid and liquid
products such as creams, perfumes, oils, medicines, mixtures, make-up materials, as well as ritual-cult containers
and grave gifts. Due to the scarcity and value of products such as ointments, perfumes and oils, and their volatility,
small, elegant containers were needed. In ancient Greece and Rome, the Unguentarium, Kothon (Exaleiptron,
Plemochae), Aryballos, Lydion, Lekythos, Alabastron., Ampulla, Amphoriskos, Askos, Pelike, Pyksis, Bombylios
and Riding Bottle were produced for cosmetic purposes and were widely used.

Keywords: Ancient Greece, Ancient Rome, Ancient Ceramics, Ancient Cosmetics, Ancient Perfu
JEL codes: A00, A10, A1l
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SIYASET UZERINE KAVRAMSAL BiR INCELEME (A CONCEPTUAL STUDY ON
POLITICS)

Orkhan Shirinzade !

Ozet

Calisma, siyasetin toplumsal yap1 igindeki roliinii, kaynagini, ilgi alanlarini, karar alma stireglerini, ayn1 zamanda
siyasetin tarihsel gelisimi ve c¢agdas siyasetin karmasikligma odaklanarak, bireylerin ve toplumlarin siyasi
stireglere katilimini, siyasetin adalet, 6zgiirliikk ve esitlik gibi temel degerlerle iligkisini inceler. Calisma {ig
boliimden olusmaktadir, birinci boliimde siyaset kavramindan bahsedilmis ve tanimlara yer verilmistir, ikinci
boéliimde toplum ve siyasi sistem anlayisi agiklanmaya ¢alisilmis, {iglincii boliimde ise siyaseti inceleyen alanlara
yer verilmistir. Bu ¢alismada amag siyasetin temel kavramlarmi, tarihini, isleyisini ve Onemini ele alarak
derinlemesine bir analiz sunabilmektir. Calismada derleme yontemi ile toplanmis ikincil verilerden
yararlamlmistir. Ozetle, bu inceleme siyasetin derinliklerine inerek, kavramsal bir ¢erceve sunar ve okuyuculara
siyasetin karmasikligin1 anlama ve degerlendirme imkani saglar. Sonug olarak siyasetin ilgi alanina dahil olan
olaylar ve olgular siyaset felsefesi, siyaset teorisi ve siyaset bilimi olarak bu ii¢ alanda incelenmektedir.

Anahtar Kelimeler: Siyaset kavrami, Siyaset felsefesi, Siyaset teorisi, Siyaset
JEL Kodlari: P00

Abstract

In the study, the role of politics in the social structure, its sources, areas of interest and decision-making processes
are examined. Focusing on the historical development of politics and the complexity of contemporary politics, this
study also examines the participation of individuals and societies in political processes and the relationship of
politics with fundamental values such as justice, freedom and equality. The study consists of three parts. In the
first part, the concept of politics is mentioned and definitions are given, in the second part, the understanding of
society and political system is tried to be explained, and in the third part, the areas that examine politics are
included. The aim of this study is to present an in-depth analysis by taking into account the basic concepts, history,
functioning and importance of politics. Secondary data collected by compilation method was used in the research.
In summary, this review dives deep into politics, provides a conceptual framework, and allows readers to
understand and appreciate the complexity of politics. As a result, events and facts that fall within the scope of
politics are examined in the following three fields: political philosophy, political theory and political science Key
words: Political concept, Political philosophy, Political theory, Political science, Political system

Keywords: Key words: Political concept, Political philosophy, Political theory, Political
JEL codes: P00
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E-DEVLET UZERINE KAVRAMSAL BiR INCELEME (A CONCEPTUAL STUDY
ON E-GOVERNMENT)

Musadil Musabayli '
Orkhan Shirinzade?

Ozet

Gilinlimiiziin hizla dijitallesen diinyasinda, kamu hizmetlerinin sunumu da geleneksel yontemlerden dijital
platformlara taginmaktadir. E-Devlet, temel olarak vatandaslarin ve isletmelerin devletle ilgili islemlerini
elektronik ortamda gergeklestirebilmesini saglayan bir sistemdir. Bu sistem, hiikiimetlerin sundugu gesitli kamu
hizmetlerini internet aracihigiyla erisilebilir hale getirmektedir. Bu baglamda calisjmada E-devletin tanimi, E-
devletin amaglar1, E-devlet uygulamasinin karsilastig1 sorunlar bagliklari alt basliklari ile birlikte incelenmistir. Bu
¢alismanin amaci e-Devlet kavramini kapsamli bir sekilde incelemek énemi ve dniindeki engelleri tespit etmektir.
Calismada veri toplama yontemi olarak derleme metodu ile ikincil kaynaklardan yararlanilmistir. Sonug olarak E-
devlet beraberinde getirdigi seffaflik, kolaylik, erise bilirlik, zaman kazanimi, bilgi kazanimi gibi pozitif
kavramlarla birlikte uygulanma ve kabul gérmede farkli zorluklarla karsilastig1 da goriilmektedir

Anahtar Kelimeler: Kamu Yonetiminde Yenilikler, E-Devlet, E-Devlet ve Sorunlar
JEL Kodlari: HOO

Abstract

In today's rapidly digitalizing world, the delivery of public services is moving from traditional methods to digital
platforms. E-Government is basically a system that enables citizens and businesses to carry out their government-
related transactions electronically. This system ensures that various public services offered by states are accessible
over the internet. In this context, the definition of E-government, the aims of E-government and the problems faced
by E-government application are examined under subheadings. The aim of this study is to comprehensively
examine the concept of e-Government and determine its importance and obstacles. Compilation method and
secondary sources were used as data collection methods in the research. As a result, it is seen that e-government,
with its positive concepts such as transparency, convenience, accessibility, time saving and information gain, also
faces different difficulties in implementation and acceptance.

Keywords: Innovations in Public Administration, E-Government, E-Government and Problems
JEL codes: HOO
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ANONIM SIRKETLERDE AZINLIK HAKLARI: AFRIKA BOYNUZU ULKE
HUKUKLARIYLA KARSILASTIRMALI BiR ANALIZ (MINORITY RIGHTS IN
JOINT STOCK COMPANIES:A COMPARATIVE ANALYSIS OF THE LAWS OF
THE HORN OF AFRICA)

Mohamed Hassan Jicsin '

Ozet

Bu c¢alisma, o6zellikle azinlik hissedar haklarinin korunmasina odaklanarak Afrika Boynuzu iilkeleri (Somali,
Somaliland, Etiyopya, Kenya, Uganda) ve Tiirk hukukunun karsilastirmali bir analizini yapmay1 amaglamaktadir.
Calisma, bu bolgelerin kanunlarinda yer alan bogluklar1 ve somut uygulamalari belirlemeyi ve azinlik hissedarlarin
korunmasint geligtirmek i¢in Oneriler sunmayr amaclamaktadir. Arastirma metodolojisi, sirket kanunlari,
yonetmelikler, mahkeme kararlar1 ve akademik literatiir gibi birincil ve ikincil kaynaklarm incelenmesini
icermektedir. Bilgi erisimi, karar alma siirecine katilim, oy hakki, kar payr dagitimi ve haksiz uygulamalara kars1
koruma gibi azinlik hissedar haklarinin temel boyutlar1 analiz edilmektedir. Bulgular, Tiirk Ticaret Kanunu’nun
aznlik hissedarlarin1 korumak i¢in nispeten saglam yasal dayanaklara sahip oldugunu, Afrika Boynuzu iilkelerinin
ise bu alanda onemli zorluklarla karsilastigin1 ortaya koymaktadir. Afrika Boynuzu iilkelerinde mevzuatin
¢ikarilmasi igin c¢aba sarf edilmis olsa da uygulama ve yaptirim zayif kalmakta ve azmnlik hissedarlarini
suistimallere karsi savunmasiz birakmaktadir. Yasal c¢ergevelerde tespit edilen bosluklar, yasal reformlara ve
kurumsal giiglendirmeye duyulan ihtiyacin alti1 gizmektedir. Tiirkiye'de ve diger iilkelerde gézlemlenen en iyi
uygulamalardan yola ¢ikan bu ¢alisma, Afrika Boynuzu iilkelerindeki eksikliklerin giderilmesi igin tavsiyelerde
bulunmaktadir. Bu oneriler arasinda sirket kanunlarmin degistirilmesi, kurumsal yonetim uygulamalarinin
iyilestirilmesi, diizenleyici kurumlarmn giiglendirilmesi ve hissedar aktivizminin tesvik edilmesi yer almaktadir. Bu
arastirma, aznlik hissedar haklarinin mevcut durumunu ele alarak ve pratik oneriler sunarak, gelismekte olan
ekonomilerde kurumsal yonetim ve yasal reformlar konusundaki tartigmalara katkida bulunmaktadir. Bulgular ve
tavsiyeler, politika yapicilara, hukuk uygulayicilarina ve akademisyenlere daha seffaf ve adil bir is ortami yaratma,
yatirimel giivenini artirma ve Afrika Boynuzu iilkeleri ile Tiirkiye'de siirdiiriilebilir ekonomik kalkinmay1 tesvik
etme konularinda yol gosterebilir.

Anahtar Kelimeler: Anonim sirket, pay sahipleri, pay sahiplerinin haklari, azinlik, azinlik haklari
JEL Kodlari: K20

Abstract

This study aims to conduct a comparative analysis of the law of the Horn of Africa countries (Somalia, Somaliland,
Ethiopia, Kenya, Uganda) and Turkish law, with a particular focus on the protection of minority shareholders'
rights. The study aims to identify gaps and concrete practices in the laws of these regions and provide
recommendations to improve minority shareholder protection. The research methodology includes a review of
primary and secondary sources such as corporate laws, regulations, court decisions, and academic literature. The
findings reveal that the Turkish Commercial Code has relatively strong legal foundations to protect minority
shareholders, while the Horn of Africa countries face significant challenges in this area. While efforts have been
made to enact legislation in the Horn of Africa, implementation and enforcement remain weak, leaving minority
shareholders vulnerable to abuses. The identified gaps in legal frameworks underscore the need for legal reforms
and institutional strengthening. Drawing on best practices observed in Turkey and other countries, this study makes
recommendations to address the shortcomings in the Horn of Africa. These recommendations include amending
corporate laws, improving corporate governance practices, strengthening regulatory institutions, encouraging
shareholder activism. This research contributes to the debate on corporate governance and legal reforms in
emerging economies by addressing the current state of minority shareholder rights and providing practical
recommendations. The findings and recommendations can guide policymakers, legal practitioners, and academics
in creating a more transparent and fair business environment, enhancing investor confidence, and promoting
sustainable economic development in the Horn of Africa and Turkey.

Keywords: Joint Stock Company, shareholders, shareholders' rights, minority, minority righ
JEL codes: K20
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HABITUS BIiLE DENGI DENGINE (EVEN HABITUS IS EQUIVALENT TO)

Zeynep Elif Tung'

Ozet

Bu caligma, giiniimiizde sik¢a kullanilan “her sey sinifsaldir” sdyleminin sadece Marksizm’le agiklanamayacagi
ve siifsalliga gore farklilasabilen aliskanlik, rutin, yasam pratiklerinin habitus kavramiyla arasinda anlamli bir
iligki oldugu diisiiniildiigii i¢in ele alinmistir. Habitus, Pierre Bourdieu igin “bedenlesmis toplumsallik” tir.
Bourdieu kavramini {i¢ ayak iizerine inga etmistir; alan, sermaye ve toplumsal uzamdir. Bireylerin yasadiklari
toplumsal uzamda, sahip olduklar1 sermayelerin hacmi; ekonomik, kiiltiirel ve sosyal sermaye, alanlar1 ve buna
bagli olarak habitus ve sinifsal habituslart olusturur. Bu ¢alismada iki farkli toplumsal uzamda yasayan bireylerle
(kent ve koy) yar1 yapilandirilmis goriismelerden elde edilen bulgular betimsel analizle incelenmistir. Koy ve kent
imgelerinin se¢ilme nedeni, toplumsal uzam ve alan arasinda anlaml iliskinin habitus ingasindaki etkisidir.
Sonugta, kentli ve kdylii bireylerin toplam sermaye hacimleri birbirlerinden farklidir; habitus ve sinifsal habituslari
buna gore olusmustur ve yasam pratikleri de birbirlerinden farklidir. Habitus, bireylere konfor alan1 olugturmustur;
konfor alanlarindan ¢ikmak icin gerekli olan sosyalizasyonuysa yine kendi habituslarma ait bireylerle
gergeklestirmislerdir.

Anahtar Kelimeler: Sermaye, Toplumsal Uzam, Alan, Habitus, Sinifsal Habitus
JEL Kodlar1: R00, Z00, Z10

Abstract

This study was considered because the discourse “everything is class”, which is often used today, cannot be
explained only by Marxism and it is thought that there is a meaningful relationship between habitus concept and
habits, routines, life practices that can be decoupled according to classism. Habitus is “embodied sociality” for
Pierre Bourdieu. Bourdieu built his concept on three pillars: space, capital and social space. In the social space in
which individuals live, the volume of the capitals they possess; economic, cultural and social capital, constitute
areas and accordingly habitus and class habitus. In this study, the findings obtained from semi-structured
interviews with individuals living in two different social spaces (urban and rural) were analysed through
descriptive analysis. The reason for the selection of village and city images is the effect of the significant
relationship between social space and space on the construction of habitus. As a result, the total capital volumes
of urban and peasant individuals are different from each other; their habitus and class habitus are formed
accordingly and their life practices are also different from each other. Habitus has created a comfort zone for
individuals; the socialisation necessary to get out of their comfort zone has been carried out with individuals
belonging to their own habitus.

Keywords: Capital, Social Space, Field, Habitus, Class Habitus
JEL codes: R00, Z00, Z10
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ENERJI URETIMI iLE EKONOMIK BUYUME ARASINDAKI ILISKi: TURKIYE
ORNEGI (THE RELATIONSHiP BETWEEN ENERGY PRODUCTION AND
ECONOMIC GROWTH: THE CASE OF TURKEY)

Bayram Cerit '
Melek Acar 2

Ozet

Enerji, ekonomik biiyiimenin belirleyici unsurlarindan biri olarak giiniimiizde biiyiik 6nem arz etmektedir. Niifus
ve sanayi iiretiminde artig gibi sosyal ve ekonomik gelismeler, enerji kullaniminda da artisa neden olmaktadir. Bu
baglamda, artan elektrik iiretim talebi ile ekonomik biiyiime arasindaki etkilesimin anlasilmast gerekmektedir. Bu
calisma ile 2003-2022 yillar1 arasinda Tiirkiye’deki elektrik iiretimi ve ekonomik biiylime arasindaki iliskinin
belirlenmesi amaglanmistir. S6z konusu iliskiyi analiz etmek {izere dncelikle Fourier birim kdk yontemi ile
verilerin duraganlig1 incelenmis, daha sonra Singe Frequency Fourier Toda & Yamamoto, Cumulative Frequency
Fourier Toda & Yamamoto ve Boostrapt Toda & Yamamoto nedensellik testleri uygulanarak degiskenler arasinda
nedenselligin yonii arastirilmistir. Elde edilen bulgular, Tiirkiye’de ekonomik biiylimeden elektrik tiretimine dogru
bir nedenselligin oldugunu gostermistir. Tiirkiye’de ekonomik bilyiime elektrik iiretimini tesvik etmektedir. Bu
sonug, ekonomik biiylimenin enerji iretimi iizerindeki etkilerini vurgulayarak, enerji politikalarinin ve
yatirimlarinin sekillenmesine yardimei olacaktir.

Anahtar Kelimeler: Elektrik Uretimi, Ekonomik Biiyiime, GSYIH, Fourier Toda&Yamamoto Nedensellik Test
JEL Kodlari: Q40, Q41, Q43

Abstract

Energy is of great importance today as one of the determining factors of economic growth. Social and economic
developments, such as increases in population and industrial production, also lead to an increase in energy use. In
this context, the interaction between increasing electricity production demand and economic growth needs to be
understood. This study aimed to determine the relationship between electricity production and economic growth
in Turkey between 2003 and 2022. To analyze the relationship in question, first the stationarity of the data was
examined with the Fourier unit root method, and then the direction of causality between the variables was
investigated by applying Singe Frequency Fourier Toda & Yamamoto, Cumulative Frequency Fourier Toda &
Yamamoto and Boostrapt Toda & Yamamoto causality tests. The findings showed that there is a causality from
economic growth to electricity production in Turkey. Economic growth in Turkey encourages electricity
production. This result will help shape energy policies and investments by highlighting the effects of economic
growth on energy production.

Keywords: Electricity Production, Economic Growth, GDP, Fourier Toda & Yamamoto Causality
JEL codes: Q40, Q41, Q43
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SOSYAL MEDYANIN HABER URETIM PRATIKLERI UZERINE ETKISI (THE
IMPACT OF SOCIAL MEDiA ON NEWS PRODUCTION PRACTICES)

Giilizar Yapict'

Ozet

Sosyal medyanin yiikselise gegmesiyle birlikte haberin iiretiminde de koklii degisiklikler yaganmaktadir. Sosyal
medyanin haber tiretim pratikleri tizerindeki etkisi, geleneksel medya anlayisini doniistiirmiis ve haberin yayilma
bi¢iminde de koklii degisiklikler yapmistir. Sosyal medya platformlari, haberlerin anlik bir bigimde paylasiimasini
saglayarak haberin hizli yayillmasmi kolaylastirmistir. Ancak, bu durum haberlerin dogruluk ve giivenirlik
konusunda problemler yaratmaktadir. Bilgi kirliligi, yaniltict haberler ve manipiilasyon riskleri, sosyal medyanin
haber iiretim siireglerine getirdigi zorluklardan sadece birkagidir. Bu nedenle, sosyal medyanin haber iiretim
pratikleri tizerindeki etkilerini anlamak ve bu etkilerle basa ¢ikmanin yollarini arastirmak, medya sektorii ve
toplum i¢in hayati 6neme sahiptir. Bu ¢alisma, sosyal medyanin haber iiretimi tizerindeki etkilerini derinlemesine
inceleyerek, medya etigi ve haber kalitesi agisindan 6nemli ipuglari sunmayr amaglamaktadir. Caligma, nitel
arastirma yontemlerinden olan dokiiman tarama yontemi kullanilarak yiiriitiilecektir. Arastirma, geleneksel
gazetecilik mantigindan dijitallesme siirecindeki gazetecilik pratiklerine dogru olan gegisi inceleyerek, dijital
doniisiim baglaminda haber iiretim pratikleri irdelenecektir.

Anahtar Kelimeler: Dijital Doniisiim, Haberin Unsurlari, Geleneksel Habercilik, Sosyal Medya
JEL Kodlari: B51, D71, D31

Abstract

With the rise of social media, there are radical changes in the production of news. The impact of social media on
news production practices has transformed the traditional media understanding and made radical changes in the
way news is disseminated. Social media platforms have facilitated the rapid dissemination of news by enabling
instant sharing of news. However, this situation creates problems regarding the accuracy and reliability of the
news. Information pollution, misleading news and manipulation risks are just some of the challenges that social
media brings to news production processes. Therefore, understanding the effects of social media on news
production practices and investigating ways to cope with these effects is of vital importance for the media industry
and society. This study aims to provide important clues in terms of media ethics and news quality by examining
in depth the effects of social media on news production. The study will be conducted using the document scanning
method, which is one of the qualitative research methods. The research will examine news production practices in
the context of digital transformation by examining the transition from traditional journalism logic to journalism
practices in the digitalization process.

Keywords: Digital Transformation, Elements of News, Traditional Journalism, Social Media
JEL codes: B51, D71, D31
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AZERBAYCAN DIS POLITIKASINDA YENI BIR ARAC: BATI AZERBAYCAN’A
DONUS (A NEW INSTRUMENT IN AZERBAIJAN'S FOREIGN POLICY: RETURN
TO WESTERN AZERBAIJAN)

Mehmet Yiice'

Ozet

Ermeniler, 6zellikle Ermenistan kurulduktan sonra basta Bati Azerbaycan olmak {izere bolgeyi Azerbaycanlilardan
temizlemek iizere sistematik plan dahilinde harekete ge¢mistir. Aslinda son iki yiizyllda Ermenistan tarafindan
gergeklestirilen silahli ¢atismalar, isgal, etnik temizlik, zorla go¢ ettirme ve soykirimlar nedeniyle Azerbaycan
halk: biiyiik acilar gekmistir. Ermenistan uygulamaya koydugu etnik temizlemeye dayali ii¢ asamali bir eylem
planiyla Bat1 Azerbaycan’1 Azerbaycanlilardan temizleyerek tamamen Ermenilestirmistir. Azerbaycan halki tipki
Karabag gibi Bati Azerbaycan’1 da unutmadi. Tarihi hafizasinda ve milli suurunda her zaman 6z vatanlar1 olan
Bat1 Azerbaycan’1 yasattilar. Ozellikle Ermenistan’m 2020 yilinda Tovuz’a saldirmasiyla baslayan ve 44 giin siiren
Vatan muharebesi ile 2023 yilinda 23 saatlik antiterér operasyonu sonucunda Azerbaycan’in toprak biitlinliigiiniin
saglanmasi Bati1 Azerbaycanlilarda da ata yurtlarina donmeleri konusunda ciddi bir motivasyon olusturdu. Bati
Azerbaycan’a doniis hareketi gidererek iilkede ciddi bir taraf bularak iilkenin milli dis politikasinin bir unsuru
haline gelmistir.

Anahtar Kelimeler: Bati1 Azerbaycan, Soykirim, Gog, Tirkmengay, Ermeni vahseti
JEL Kodlari: F50, F51, F22

Abstract

Especially after the establishment of Armenia, Armenians systematically moved to cleanse the region, particularly
Western Azerbaijan, of Azerbaijanis. Indeed, over the past two centuries, the Azerbaijani people have endured
great suffering due to armed conflicts, occupation, ethnic cleansing, forced displacement, and genocide perpetrated
by Armenia. Armenia has completely Armenianized Western Azerbaijan by implementing a three-stage action
plan based on ethnic cleansing. Just as they have remembered Karabakh, the Azerbaijani people have not forgotten
Western Azerbaijan. They have kept Western Azerbaijan alive in their historical memory and national
consciousness as their homeland. Especially following Armenia's attack on Tovuz in 2020 and the 44-day Patriotic
War that ensued, culminating in Azerbaijan's restoration of territorial integrity through a 23-hour anti-terror
operation in 2023, there has been significant motivation among Western Azerbaijanis to return to their ancestral
lands. The movement for the return to Western Azerbaijan has gradually gained momentum, becoming a serious
component of the country's national foreign policy.

Keywords: Western Azerbaijan, Genocide, Migration, Turkmenchay, Armenian atrocities.
JEL codes: F50, F51, F22
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CINSIYET STEREOTIPLERININ REKLAMLARDA TEMSILI (REPRESENTATION
OF GENDER STEREOTYPES IN ADVERTISING)

Sule Ergiin'
Siileyman Karagor?
Giildane Zengin®

Ozet

Gilinlimiizde, reklamlar sadece {iriin veya hizmetleri tanitmakla kalmiyor, ayn1 zamanda toplumun cinsiyet algisini
sekillendirme ve cinsiyet stereotiplerini pekistirme konusunda da 6nemli bir role sahip. Bu durum, reklamlarin
icerigindeki gorsel ve sozlii mesajlarin, kadin ve erkek rollerini belirlemede giiclii bir etkiye sahip oldugunu
gostermektedir. Bu ¢alisma, reklamlarin nasil cinsiyet stereotipleri olusturdugunu ve bu stereotiplerin toplum
iizerindeki etkilerini arastirmayi amaclamaktadir. Bu ¢alisma, reklamlarin nasil cinsiyet stereotiplerini temsil
ettigini ve bu temsillerin sosyal algilar {izerindeki etkilerini incelemeyi amaglamaktadir. Cinsiyet stereotipleri ve
reklamlar arasidaki iligki genis bir arastirma alanidir. Literatiir, reklamlarin genellikle geleneksel cinsiyet rollerini
pekistirdigini, erkekleri giiglii ve lider, kadinlari ise pasif ve ev islerine odakli olarak temsil ettigini gdstermektedir.
Bu temsiller, toplumun cinsiyet algilarmi ve tutumlarint etkileyebilir ve cinsiyet esitligi ¢abalarin1 zorlastirabilir.
Bu calisma, cesitli medya platformlarindan derlenen reklam oOrneklerini i¢ermektedir. Nitel bir yaklasim
benimsenmis olup, reklamlardaki cinsiyet temsillerinin nasil yapildigini ve hangi mesajlarim iletilmeye ¢alisildigini
analiz etmek amaciyla icerik analizi yontemi kullanilmistir. Reklamlarin cinsiyet stereotiplerini yayma egiliminde
oldugunu dogrulamaktadir. Erkekler genellikle giiclii, lider ve bagimsiz rollerde betimlenirken, kadinlar ise
genellikle ev isleriyle veya ¢ocuk bakimiyla iligkilendirilen pasif ve yardimeci rollerde goriinmektedirler. Bu
temsiller, toplumdaki cinsiyet esitsizliklerinin pekistirilmesine ve kadinlarin toplum igindeki konumlarinin
sinirlanmasima katkida bulunabilir. Bu ¢alisma, reklamlarin cinsiyet stereotiplerinin pekistirilmesinde énemli bir
rol oynadigint ve bu stereotiplerin cinsiyet esitligi cabalarini engelledigini gostermektedir. Reklamcilik
sektoriinde, cinsiyet temsillerinin daha ¢esitli ve esitlik¢i hale getirilmesi, toplumsal algilarin ve tutumlarin
degistirilmesine yardimei olabilir ve daha adil bir toplumun olusturulmasina katkida bulunabilir.

Anahtar Kelimeler: Cinsiyet Algisi, Cinsiyet Esitligi, Toplumsal Algilar
JEL Kodlari: M37, M37, M37

Abstract

In today's society, advertisements not only promote products or services but also play a significant role in shaping
gender perception and reinforcing gender stereotypes. This indicates that the visual and verbal messages in
advertisements have a strong influence on defining gender roles for both women and men. This study aims to
investigate how advertisements create gender stereotypes and examine their effects on society. The relationship
between gender stereotypes and advertisements is a broad research area. The literature shows that advertisements
often reinforce traditional gender roles, portraying men as strong, authoritative leaders and women as passive and
focused on houschold chores. These representations can influence societal gender perceptions and attitudes,
making efforts towards gender equality more challenging. This study includes examples of advertisements
compiled from various media platforms. Adopting a qualitative approach, content analysis is used to analyze how
gender representations are made in advertisements and what messages are being conveyed. The findings confirm
a tendency for advertisements to spread gender stereotypes. While men are often depicted in powerful, leadership
roles, women are typically seen in passive and supportive roles associated with household chores or childcare.
These representations can contribute to reinforcing gender inequalities in society and limiting women's positions
within it. This study demonstrates the significant role advertisements play in reinforcing gender stereotypes and
hindering efforts towards gender equality. In the advertising industry, making gender representations more diverse
and equitable can help change societal perceptions and attitudes, contributing to the creation of a fairer society.

Keywords: Gender Perception, Gender Equality, Social Perceptions
JEL codes: M37, M37, M37
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SORUMLULUK MUHASEBESI SISTEMININ HiZMET iSLETMELERINDE
UYGULANMASI: BiR OTEL iISLETMESiIi ORNEGIi (APPLICATION OF
RESPONSIBILITY ACCOUNTING SYSTEM IN SERVICE ENTERPRISES:
EXAMPLE OF A HOTEL BUSINESS)

Fahri Kursunel '

Ozet

Glintimiizde kurumsal siirdiiriilebilirlik sartlar1 isletmelerin tek elden yonetilmesini imkéansiz kilmaktadir. Bu
durum, yonetimin yetki ve sorumluluklarinin paylagilmasi ile ¢esitli yonetim kademelerinin olusmasini zorunlu
hale getirmistir. Ciinkii igletmelerin amaglarma ulagsmasinda; sorumluluklarinin dagitilmasi, boliimler arasinda
esglidiimiin saglanmasi, toplam performansin ol¢iilmesi ve kaynaklarm daha etkin kullanilmasi énemlidir. Bu
6nem, alternatif bir yonetim bicimi olan sorumluluk muhasebesini ortaya cikarmustir. isletmelerinin bircogu her
biri ayr1 sorumluluk tastyan ve departman olarak adlandirilan g¢esitli birimlere ayrilmistir. Her bir departman,
basinda bulunan bir sorumlu yonetici ile verilen gorevlerden sorumlu bireylerden olusmakta ve bu yoniiyle her bir
departman bagimsiz bir organizasyon birimi olarak ifade edilmektedir. iste sorumlu bir ydneticinin kontroliinde
bulunan bir organizasyon birimine, Sorumluluk Muhasebesi Sistemi’nde “sorumluluk merkezi” denilmektedir.

Anahtar Kelimeler: Sorumluluk Muhasebesi, Hizmet Isletmeleri, Konaklama Isletmeleri.
JEL codes: M41, M20, L83

Abstract

Today, the conditions of corporate sustainability make it impossible for enterprises to be managed from a single
source. This situation has necessitated the formation of various management levels with the sharing of
management's powers and responsibilities. Because it is important for enterprises to achieve their goals Decoupling
their responsibilities, ensuring coordination between departments, measuring total performance and using
resources more effectively. This importance has revealed responsibility accounting, which is an alternative form
of management. Many of their enterprises are divided into various units, each of which has separate responsibilities
and is called a department. Each department consists of a responsible manager at its head and individuals
responsible for the tasks assigned, and in this respect, each department is expressed as an independent
organizational unit. Here, an organizational unit that is under the control of a responsible manager is called the
“responsibility center” in the Liability Accounting System.

Keywords: Responsibility Accounting, Service Businesses, Hospitality Businesses.
JEL codes: M41, M20, L83
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MANCO MUZiGINi ADORNO’NUN MUZiK FELSEFESi BAGLAMINDA
OKUMAK (READING MANCO'S MUSIC IN THE CONTEXT OF ADORNO'S
PHILOSOPHY OF MUSIC)

Murat Demir !

Ozet

Miizik genel anlamda sadece fonetik sesler ihtiva eden bir yapidan ziyade mikro-makro obekteki toplumsal
birimlerin tastyiciligini yapmaktadir. Bu yaklagim Frankfurt okuluna mensup olan T.W. Adorno’nun miizik
felsefesinin sac ayaklarmdan biri olarak karsimiza ¢ikmaktadir. Bu felsefenin lokalde can buldugu isim ise Baris
Mango ’dur. Kendisine ait olan; Hey Koca Topcu (Geng Osman), Sar1 Cizmeli Mehmet Aga, Halil ibrahim Sofrast,
Nane Limon Kabugu isimli sarkilarm icerik analizi yapilarak bunlarin tarihsel ve toplumsal hafizadaki karsiliklar
ortaya ¢ikarilmaya ¢alisilmistir. Bu tematik analizleri neticesinde ortaya ¢ikan bulgular ise su sekildedir: ilkinde
tarih ve millet suuru, ikincide toplumsal degisimin bir gdstergesi olan sar1 ¢izmenin yenigeri sinifinin ortadan
kaldirilmasiyla ayan kesiminin bir simgesine déniismesini, iiciincii de Tiirk-islam geleneginde yer alan kurban
ritiieline, dordiinciisiinde ise 80-90 yillarin c¢alkantili siirecini hareketli vurgularla sozlerine yedirdigini
gormekteyiz.

Anahtar Kelimeler: T.W. Adorno, Kolektif Hafiza, Toplumsal Biling, Miizik Sosyolojisi, Etnomiizik
JEL Kodlari: Z00, Z10

Abstract

In general terms, music is not only a structure containing phonetic sounds, but also a carrier of social units in the
micro-macro unit. This approach appears as one of the pillars of the music philosophy of T.W. Adorno, a member
of the Frankfurt School. The name where this philosophy comes to life locally is Barig Mango. By analyzing the
content of his songs; Hey Koca Topcu (Geng Osman), Sar1 Cizmeli Mehmet Aga, Halil Ibrahim Sofrasi, Nane
Limon Kabugu, it was tried to reveal their equivalents in historical and social memory. The findings that emerged
as a result of these thematic analyzes are as follows: In the first one, history and national consciousness, in the
second one, we see that the yellow boot, which is an indicator of social change, turned into a symbol of the ayan
segment with the elimination of the janissary class, in the third one, the ritual of sacrifice in the Turkish-Islamic
tradition, and in the fourth one, we see that the turbulent process of the 80-90 years is integrated into the lyrics
with lively emphasis.

Keywords: T.W. Adorno, Collective Memory, Sociology of Music, Ethnomusic
JEL codes: 200, Z10
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AZERBAYCAN CUMHURIYETI DEVLET PETROL SIRKETININ PESTEL
ANALIZIi iILE DEGERLENDIRILMESIi (THE EVALUATION OF THE STATE OiL
COMPANY OF THE REPUBLIC OF AZERBAIJAN THROUGH PESTEL
ANALYSIS)

Ayton Allahverdiyeva '
Fatime Abdulzade?

Ozet

Avrupa petrol ve dogal gaz piyasasina bir¢ok oyuncu hakimdir. Her ne kadar yabanci sirketler bu pazara katilsa
da pazar oyuncularmin ¢ogu yerlidir. Pek ¢ok petrol sirket bu pazara girmeyi planlarken, digerleri pazar
gOriiniirliglinii artirmay planliyor. Bu sirketlerden biri de Azerbaycan Cumhuriyeti Devlet Petrol Sirketi'dir. State
Oil Company of Azerbaijan Republic (SOCAR). Bu ¢aligmada Azerbaycan'in bas enerji kurulusu olan Azerbaycan
Cumbhuriyeti Devlet Petrol Sirketi (SOCAR) PESTEL analizi ile degerlendirilmesi amaglanmistir. PESTEL
analizi, organizasyonlarm c¢evresel kosullar1 anlama ve degerlendirme yeteneklerini giiclendirerek, kendi
performanslarmi gelistirmelerine ve uluslararas1 standartlara uyum saglamalarina veya yeni standartlar
olusturmalarma yardimci oldugu bilinmektedir. In our study, a PESTEL analysis (Political, Economic,
Sociological, Technological, Environmental, Legal) has been conducted for the State Oil Company of the
Azerbaijan Republic (SOCAR), and recommendations have been made based on this analysis.

Anahtar Kelimeler: Azerbaycan, enerji, petrol, SOCAR.
JEL Kodlar: A10, A19, A19

Abstract

The European petroleum and natural gas market is dominated by numerous players. Although foreign companies
may enter this market, the majority of market players are loca Many petroleum companies are planning to enter
this market, while others are planning to increase market visibility. One of these companies is the State Oil
Company of the Azerbaijan Republic (SOCAR). It is known that PESTEL analysis strengthens organizations'
ability to understand and evaluate environmental conditions, thereby helping them improve their performance and
adapt to international standards or establish new ones. In our study, PESTEL analysis (political, economic,
sociological, technological, environmental, legal environment and its elements) was made for the State Oil
Company of the Republic of Azerbaijan (SOCAR) and suggestions were made in line with this analysis

Keywords: Azerbaijan, energy, oil, SOCAR.
JEL codes: A10, A19, A19
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YAPAY ZEKA VE BUYUK VERININ KURESEL REKLAM STRATEJIiLERi
UZERINDEKI ETKIiSi: HEDEFLEME, KiSISELLESTIRME VE TUKETICI
MAHREMIYETI (THE IMPACT OF ARTIFICIAL INTELLIGENCE AND BiG
DATA ON GLOBAL ADVERTISING STRATEGIES: TARGETING,
PERSONALIZATiON, AND CONSUMER PRIiVACY)

Erhan Nugay '

Ozet

Bu calisma, yapay zeka (YZ) ve biiyiik verinin kiiresel reklam stratejileri tizerindeki etkilerini incelerken, 6zellikle
hedefleme, kisisellestirme ve tiiketici mahremiyeti konularina odaklanmaktadir. YZ teknolojileri ve biiyiik veri
analitikleri, reklam endiistrisinde devrim niteliginde gelismeler olarak One ¢ikmakta, markalarm tiiketici
davraniglarini daha iyi anlamalarina ve bu bilgileri etkili reklam kampanyalar1 gelistirmek i¢in kullanmalarina
olanak tanimaktadir. YZ, biiyiik veri setlerini isleyerek, tiiketici tercihleri ve davraniglart hakkinda derinlemesine
bilgiler sunar. Bu bilgiler, hedef kitlelerin daha kesin bir sekilde belirlenmesine yardimci olurken, ¢evrimigi
aligveris davranislari, sosyal medya etkilesimleri ve arama motoru kullanimi gibi veriler tiiketicilerin ilgi
alanlarmi, ihtiyaglari ve aliskanliklarmi agiga c¢ikarir. Bu da reklam kampanyalarinin daha isabetli
hedeflenmesine imkan verir. Kisisellestirme stratejileri iizerinde durularak, YZ ve biiyiikk veri, markalarin
tiiketicilere ozel kisisellestirilmis reklamlar sunmasint miimkiin kilar. Kisisellestirilmis reklamlar, genel mesajlara
kiyasla daha yiiksek etkilesim ve doniisiim oranlarmma sahip oldugundan, bu yaklagim reklam verimliligini
artirmada kritik bir rol oynamaktadir. Tiiketici mahremiyeti ve etik konular ele almmistir. YZ ve bilyiik verinin
reklamcilikta kullanilmasi, tiikketici mahremiyetiyle ilgili nemli sorunlari beraberinde getirir. Tiiketicilerin kisisel
verilerinin toplanmasi ve analiz edilmesi, mahremiyet ihlallerine ve veri giivenligi endiselerine yol agabilir.
Calisma, bu baglamda tiiketici verilerinin korunmasi ve etik kullanimi {izerine mevcut diizenlemeleri ve iyi
uygulama orneklerini de incelemektedir.

Anahtar Kelimeler: Yapay Zeka, Biiyiik Veri, Reklam Stratejileri, Kisisellestirme, Tiiketici Mahremiye
JEL Kodlari: M39

Abstract

This study explores the impacts of artificial intelligence (Al) and big data on global advertising strategies, with a
particular focus on targeting, personalization, and consumer privacy. Al technologies and big data analytics emerge
as revolutionary developments in the advertising industry, enabling brands to better understand consumer
behaviors and utilize this information to develop effective advertising campaigns. Al processes large datasets to
provide in-depth insights into consumer preferences and behaviors. These insights help to more accurately identify
target audiences while data from online shopping behaviors, social media interactions, and search engine usage
reveal consumers' interests, needs, and habits. This allows for more precisely targeted advertising campaigns. The
study emphasizes personalization strategies, where Al and big data enable brands to deliver customized
advertisements tailored to individual consumers. Personalized advertisements, compared to general messages,
have higher engagement and conversion rates, playing a crucial role in enhancing advertising efficiency. Consumer
privacy and ethical issues are addressed. The use of Al and big data in advertising brings significant concerns
regarding consumer privacy. The collection and analysis of consumers' personal data can lead to privacy breaches
and data security concerns. The study examines current regulations and best practices for the protection and ethical
use of consumer data.

Keywords: Artificial Intelligence, Big Data, Advertising Strategies, Personalization, Cons
JEL codes: M39
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BELGESEL SINEMADA ZAMAN VE MEKAN: ESKi KONYA SINEMALARI (TIME
AND SPACE IN DOCUMENTARY CINEMA: OLD KONYA CINEMAS)

Ali Avlar'
Aytekin Can?

Ozet

Eski Konya Sinemalar1 filmi Tiirk Sinema Tarihine 6énemli katkilarda bulunmus, ulusal ve uluslararasi diizeyde
taninmis ve Kiiltiir ve Turizm Bakanligi Sinema Genel Miidiirligii arsivine dahil edilmistir. Film, zaman ve
mekéanin sinema tarihindeki yerini ve bu unsurlarm belgesel anlati lizerindeki etkilerini irdelerken, Konya'nin
sinema tarihine 151k tutan degerli bir kaynak olmustur. Belgesel, 1910 yilindan itibaren Amerikali misyonerlerin
hastane igindeki ilk film gosterimlerinden, Demokrat Parti donemine kadar Konya'da sinemanin evrimini
detaylandirir. Sanayi Mektebi Sinemasi, Belediye Sinemasi ve Yeni Sinema gibi 6ncli mekanlar iizerinden bu
gelisimi izlerken, mek&n ve zaman kavramlarinin belgesel sinemadaki islevselligini vurgular. Belgesel,
Konya'daki sinema mekanlarinin zaman iginde nasil bir evrim gegirdigini ve bu mekanlarm halk tizerindeki
etkilerini anlatirken, ayn1 zamanda belgesel sinemada mekanin hikaye anlatimindaki roliinii analiz etmektedir. Bu
sinema salonlarinin sosyal, kiiltiirel ve tarihi kontekst i¢inde nasil anlamlandirildigmi gosterir ve Konya'da
sinemanin toplumsal hayat ve kiiltiirel gelisim {izerindeki etkilerine odaklanir. Bu ¢aligma, donemin yerel
yazarlarinm anilar1 ve gazete koleksiyonlarina dayanarak, sinemanin Konya'daki sosyal ve kiiltiirel etkilerini
ortaya koymaktadir. Milli Miicadele doneminde propaganda amacli kullanilan sinema salonlari, toplumsal
hareketliligi ve milli bilinci sekillendirme noktasinda 6nemli rol oynamistir. Sanayi Mektebi Sinemasinin
marangoz atdlyesinde baslayan gosterimler, salonun mimari Ozellikleriyle de dikkat ceker; tas ve tahta
malzemelerle insa edilen, gotik tarzda ¢atisiyla zamanin mimari anlayigini yansitir.

Anahtar Kelimeler: belgesel, zaman, mekan, eski Konya sinemalari
JEL Kodlar:: Y90

Abstract

The film Eski Konya Cinemas has made significant contributions to the history of Turkish cinema, has been
recognized nationally and internationally, and has been included in the archive of the General Directorate of
Cinema of the Ministry of Culture and Tourism. While examining the place of time and space in the history of
cinema and the effects of these elements on the documentary narrative, the film has been a valuable source
shedding light on Konya's cinema history. The documentary details the evolution of cinema in Konya from the
first film screenings of American missionaries in the hospital in 1910 until the Democratic Party period. While
tracing this development through pioneering venues such as Sanayi Mektebi Cinema, Belediye Cinema, and Yeni
Cinema, it emphasizes the functionality of the concepts of space and time in documentary cinema. The
documentary provides a comprehensive account of the evolution of cinema venues in Konya, highlighting their
profound impact on the public. It delves into the role of space in storytelling in documentary cinema, showcasing
how these movie theaters are interpreted within a social, cultural, and historical context. It places a spotlight on
the transformative influence of cinema on social life and cultural development in Konya. Drawing from the
memoirs of local writers and newspaper collections of the period, this study unveils the social and cultural effects
of cinema in Konya. The movie theaters, which were used for propaganda during the National Struggle, played a
pivotal role in shaping social mobility and national consciousness.

Keywords: documentary, time, space, old Konya cinemas
JEL codes: Y90
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TURKIYE iLE TURK CUMHURIYETLERI ARASINDAKI DIS TICARET ILIiSKiSI
(2013-2023) (TURKEY'S FOREIGN TRADE RELATIONS WiTH TURKIC
REPUBLICS (2013-2023))

Mustafa Coklu '

Ozet

Orta Asya, tarihin basindan beri Tiirk topluluklarinin ana vatani olma 6zelligini korumustur. Cesitli zamanlarda
belli devletlerin saldiris1 ve hakimiyetine gegmistir. Soguk Savas'in bitisi ve Sovyet Sosyalist Cumhuriyetler
Birligi'nin dagilmasi sonucunda Tiirk Cumhuriyetleri devletlerinin siyasi tutum, davranis ve politikalarinda esasl
doniisiimler gozlemlenmektedir. Tiirkiye, Tiirk Cumhuriyetleri Kazakistan, Kirgizistan, Ozbekistan, Tiirkmenistan
ve Azerbaycan’in bagimsizliklarini elde ettikten sonra ortak tarih, din, dil ve sosyokiiltiirel baglarmi
gelistirmislerdir. iligkilerin siyasi, ekonomik ve kiiltiirel boyutu yogun bir sekilde gelisen uluslararasi-bdlgesel
rekabet ve dontisiimler ortaminda kayda deger mesafe katetmistir. Bu durum giiclii temeller iizerine kademeli ve
istikrarl bir sekilde insa edilen belirli bir siirecin olusumudur. Buradan yola ¢ikarak bu ¢alismamda Tiirkiye'nin
Tiirk Cumhuriyetleri ile olan ticaret iliskileri kapsamli olarak 2013-2023 dénemleri i¢in ihracat ve ithalat degerleri
acisindan analiz edilecektir. Ayrica, bu analizde ihracatin ithalat1 karsilama oranlarma ayr1 ayr1 bakilacaktir.

Anahtar Kelimeler: Tiirkiye, Tiirk Cumhuriyetleri, Dig Ticaret
JEL Kodlari: FOO

Abstract

Since ancient times, Central Asia has retained its status as the homeland of Turkic communities. It has been subject
to the invasion and dominance of various states at different times. The end of the Cold War and the dissolution of
the Soviet Union have resulted in significant transformations in the political attitudes, behaviors, and policies of
the Turkic Republics. Turkey, after the independence of the Turkic Republics states of Kazakhstan, Kyrgyzstan,
Uzbekistan, Turkmenistan, and Azerbaijan, has developed common history, religion, language, and socio-cultural
ties. In the context of intense international-regional competition and transformations in political, economic, and
cultural dimensions, relations have made significant progress. This situation is the result of a certain process built
gradually and steadily on strong foundations. Based on this, this study will comprehensively analyze Turkey's
trade relations with the Turkic Republics in terms of export and import values for the periods 2013-2023.
Additionally, this analysis will separately examine the export-to-import ratio.

Keywords: Turkey, Turkic Republics, Foreign Trade
JEL codes: FOO
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OZELLESTIiRME SURECI GECEN "HOLCIM (AZERBAYCAN)" A.S.'NIN
FINANSAL GOSTERGELERININ KARSILASTIRMALI ANALIZI
(COMPARATIVE ANALYSIS OF THE FINANCIAL INDICATORS OF "HOLCIM
(AZERBAIJAN)" OJSC, WHICH HAS UNDERGONE PRIVATIZATION PROCESS)

Leyla Mammadova '

Ozet

Devlet kontroliindeki sirketlerin 6zellestirilmesinin her haliikarda ekonomik verimliligi ve iiretkenligi arttirdigi
gozlemlenmistir. Biiylik kamu iktisadi tesebbiislerinin ve sirketlerin verimlilik sorunlar1 yeni degildir ve uzmanlar
arasinda ve medyada diizenli olarak tartisilmaktadir. Devletin bu adimi1 atmasinin nedeni ekonomik olarak mali
kaynaklardan tasarruf etmek ve daha verimli faaliyetlere zemin olusturmaktir. Karadag Cimento Fabrikasi'nin
ingaatina 1949 yilinda SSCB Bakanlar Kurulu karariyla baslandi ve tesis kisa siirede isletmeye a¢ildi. 1999 yilinda
tesis ozelleserek "Karadag Cimento" A.S. adin1 aldi ve sirketin hisselerinin ¢ogunlugu Holcim tarafindan satin
alindi. Sirketin 6zellestirilmesinin verimliligi iizerindeki etkilerini degerlendirmek igin temel mali gostergelerin
analiz edilmesi gerekmektedir. Bu amagla ¢alismada Holcim A.S$.'nin sundugu raporlara dayanilarak son yillara
ait finansal gostergeler analiz edilmis, Oozellikle temel verimlilik gostergeleri, likidite oranlar1 hesaplanmis,
isletmenin finansal istikrari, kompozisyonu ve bor¢larn yapist incelenmistir. Borglar, alacak ve borglarin
karsilastrmali analizi, kaldirag ve finansal riskler analiz edilmis, finansal istikrar analitik olarak
degerlendirilmistir.

Anahtar Kelimeler: 6zellestirme, finansal degerlendirme, kisa vadeli yiikiimliiliikler, analiz.
JEL Kodlari: F65, G30, Q12

Abstract

It has been observed that privatization of state-controlled companies in any case increases economic efficiency
and productivity. Efficiency problems of large state-owned enterprises and companies are not new and are
regularly discussed among experts and in the media. The reason why the state takes this step is to save financial
resources and create the basis for more productive activities. The construction of the Garadagh Cement Factory
started in 1949 by the decision of the USSR Council of Ministers and the facility was put into operation in a short
time. In 1999, the facility was privatized and became "Garadagh Cement" OJSC name and the majority of the
company's shares were purchased by Holcim and in 2012 "Garadagh Cement" OJSC was renamed to Holcim
Azerbaijan OJSC. Key financial indicators need to be analyzed to evaluate the effects of privatization of the
company on its efficiency. For this purpose, financial indicators of recent years were analyzed based on the reports
submitted by Holcim A.S., especially basic efficiency indicators, liquidity ratios were calculated, and the financial
stability, composition and debt structure of the enterprise were examined. Comparative analysis of liabilities,
receivables and payables, leverage and financial risks were analyzed, and financial stability was evaluated
analytically.

Keywords: privatization, financial evaluation, short-term liabilities, analysis.
JEL codes: F65, G30, Q12
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URUN YERLESTIRME STRATEJISININ TELEVIZYON DiZILERINDE
KULLANIMI UZERINE BiR ICERIK ANALIZi: KIZILCIK SERBETI DiZiSi
ORNEGI (A CONTENT ANALYSIS ON THE USE OF PRODUCT PLACEMENT
STRATEGY IN TELEVISION SERIES: THE CASE OF KIZILCIK SERBETI
SERIES)

Sema Kocas'
Giildane Zengin?

Ozet

Televizyon dizileri, giiniimiizde pazarlama iletisiminde etkili bir ara¢ olarak kabul edilmekte ve iiriin yerlestirme
stratejisi de bu platformda yaygin olarak kullanilmaktadir. Pazarlama stratejilerinden biri olan iiriin yerlestirme,
bir {irliniin veya markanin belirli bir medya igeriginde dogal bir sekilde goriinmesini saglayan bir tekniktir. Bu
filmler, televizyon dizileri, kitaplar, miizik videolari, sosyal medya platformlari, oyunlar ve diger ¢esitli medya
formatlarinda gerceklesebilir. Uriin yerlestirmeler, gérsel, isitsel, arka planda ya da hem gorsel hem de isitsel
olarak farkl sekillerde goriilebilir. Uriin yerlestirmenin amaci, hedefkitleye iiriinii veya markay1 gostermek, iiriinle
ilgili bir taninirlik ve olumlu algi olusturmaktir. Bu tiir stratejiler, geleneksel reklamciliga gore daha dogal bir
sekilde triinlerin hedef kitleye ulagmasini saglayabilir ve tiiketiciler lizerinde daha etkili bir izlenim birakabilir.
Uriin yerlestirmesinin etkili olmasinin bir diger nedeni, izleyicilerin dikkatini dagitmadan ve rahatsiz etmeden
iirlini icerigin bir pargasi olacak sekilde birlestirmektir. Bu tiiketicilerin rahatsizlik duymadan reklam mesajini
daha iyi almasini saglayabilir. Uriin yerlestirme stratejisinin pazarlama iletisiminde etkili bir teknik oldugu
dogrudur ancak dengeli bir sekilde ve dogru noktada kullanilmalidir. izleyicilerin ilgisini gekmek ve olumlu bir
alg1 olusturmak i¢in asiriya kagmamak onemlidir. Bu noktada iiriin yerlestirme stratejisi dikkatlice planlanarak,
dogru zaman ve uygun yerde uygulanmalidir. Bu dogrultuda yapilan ¢aligmada son zamanlarda popiiler olan
dizilerden Kizilcik Serbeti dizisindeki yapilan {iriin yerlestirmelerin igerik analizi teknigi ile incelenmistir.

Anahtar Kelimeler: Uriin yerlestirme, Televizyon dizisi, Kizilcik Serbeti, Marka
JEL Kodlari: M30

Abstract

Television series are considered an effective tool in marketing communication today, and product placement
strategy is also widely used on this platform. Product placement, is a technique that allows a product or brand to
appear naturally in certain media content. This can happen in movies, television series, books, music videos, social
media platforms, games, and various other media formats. Product placements can be seen in different ways:
visually, audibly, in the background, or both visually and audibly. The purpose of product placement is to show
the product or brand to the target audience and to create recognition and positive perception about the product.
Such strategies can enable products to reach the target audience more naturally than traditional advertising and
leave a more effective impression on consumers. Another reason why product placement is effective is to
incorporate the product into the content without distracting or disturbing the audience. This can enable consumers
to better receive the advertising message without discomfort. Product placement strategy is an effective technique
in marketing, but it should be used in a balanced way and at the right point. It is important not to overdo it to attract
the attention of the audience and create a positive perception. At this point, the product placement strategy should
be carefully planned and implemented at the right time and in the appropriate place. In this study, the product
placements in the recently popular TV series which Kizilcik Serbeti was examined using the content analysis
technique.

Keywords: Product placement, Television series, Kizilcik Serbeti, Brand
JEL codes: M30

! Selguk Upiversitesi, Tiirkiye, semakocaas@gmail.com
2 Dr. Ogr. Uyesi, Selguk Universitesi, Tiirkiye, guldane@selcuk.edu.tr

33



SURDURULEBILIR SEHIR PLANLAMASI VE YONETIMI iCIN ORTAYA CIKAN
DIJITAL TEKNOLOJILERE VE VERIYE DAYALI YAKLASIMLAR
(EMERGING DIGITAL TECHNOLOGIES AND DATA-DRIVEN APPROACHES
FOR SUSTAINABLE URBAN PLANNING AND MANAGEMENT)

Rovshan Nizamov !

Ozet

Siirdiiriilebilir sehir planlamasi ve yonetimi, kentlerin ekonomik, sosyal ve g¢evresel olarak dengeli bigimde
gelisimini saglamak i¢in tasarlanmis stratejiler ve uygulamalar1 kapsamaktadir. Bu yonde, dijital teknolojiler ve
veriye dayali yaklagimlar, sehir planlamasi ve yonetiminde 6nem kazandigindan diizenli seilde kullanilmaktadir.
Bu calisma, siirdiiriilebilir sehir planlamasinda dijital teknolojilerin ve veriye dayali yaklagimlarin kullanimini
incelemeyi amaclamaktadir. Amag, sehirlerin ekonomik, sosyal ve g¢evresel bakimdan siirdiiriilebilir bigimde
gelisimine katk1 saglayabilecek dijital ¢oziimlerin ve stratejilerin belirlenmesidir. Bulgular, bu teknolojilerin sehir
planlamasi ve yonetimini verimli ve etkili hale getirdigini gostermektedir. Ozellikle, yapay zeka destekli trafik
yonetim sistemleri, IoT cihazlariyla kaynak izleme, ve blockchain tabanli seffaf yonetim uygulamalar1 dikkat
¢cekmektedir. Ayrica, dijital platformlar araciligiyla vatandaslarin sehir planlama siireglerine katilimi tesvik
edilerek bu siireclerin daha etkili sekilde gerceklestirilmesine yardimci olunmaktadir. Bu g¢alisma, dijital
teknolojilerin ve veri analitiklerinin sehir planlamasinda nasil stratejik bir rol oynadigm ortaya koymakta ve
stirdiiriilebilir sehir yonetimi i¢in yeni perspektifler sunmaktadir.

Anahtar Kelimeler: Siirdiiriilebilir Sehir Planlamasi, Dijital Teknolojiler, Veri Analitikleri
JEL Kodlar:: M10

Abstract

Sustainable city planning and management includes strategies and practices designed to ensure the economic,
social and environmentally balanced development of cities. In this direction, digital technologies and data-based
approaches are used regularly as they gain importance in urban planning and management. This study aims to
examine the use of digital technologies and data-driven approaches in sustainable city planning. The aim is to
identify digital solutions and strategies that can contribute to the sustainable development of cities in economic,
social and environmental terms. Findings show that these technologies make urban planning and management
efficient and effective. In particular, artificial intelligence-supported traffic management systems, resource
monitoring with [oT devices, and blockchain-based transparent management applications attract attention. In
addition, citizens' participation in urban planning processes is encouraged through digital platforms, helping to
carry out these processes more effectively. This study reveals how digital technologies and data analytics play a
strategic role in urban planning and offers new perspectives for sustainable city management.

Keywords: Sustainable Urban Planning, Digital Technologies, Data Analytics
JEL codes: M10
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INTERNET TEKNOLOJISININ DOGUSU VE TICARET ALANINDA iNTERNETIN
KULLANIMI: TURKIYE UZERINE BiR DEGERLENDIRME (THE BIRTH OF
INTERNET TECHNOLOGY AND THE USE OF THE INTERNET IN THE FIELD
OF TRADE: AN EVALUATION ON TURKEY)

Rabia Ay’

Ozet

Internet icat edildigi tarihten itibaren siirekli bir gelisim icindedir. Bu gelisim ile birlikte internet farkli alanlarda
da kullanilmaya baslanmis ve internet temelli yeni bir alan olugturmustur. Bu alanlardan biri de ticarettir. Ticaret
anlayisi internetin siirece dahil olmasiyla degismis ve yeniden insa edilmistir. E-Ticaret olarak yeni bir kimlik
kazanmistir. E-Ticarette tiim diinya bir pazar alanidir ve insanlar kolaylikla evlerinden bu pazar alan1 hakkinda
bilgi alabilmektedir. Bu ¢alismada internet ile gelisen e-ticaret kavrami ve internetin ticaret alanina sagladigi
kolayliklar, geleneksel ticaret ve internet temelli E-Ticaret arasinda olusan farkliliklar ve yeni ticaret anlayisina
sundugu firsatlar ve gilivenlik sorunlari gibi konularin teorik olarak agiklanmasi amaglanmistir. Ayrica
Tiirkiye’deki son 5 yillik e- ticaret kullanim durumu ortaya koyulmaya ¢alisilmistir. Bunun i¢in internet kullanimi
ve e- ticaret kullanin iizerine olan TUIK verileri degerlendirilmistir. Tiirkiye’de son 5 yil i¢indeki verileri gére
e-ticaret alan1 olumlu bir gelisim gdstermistir ve kullanim orani1 her y1l artig gostermistir.

Anahtar Kelimeler: Internet, Ticaret, E- Ticaret
JEL Kodlan: F10, F19

Abstract

The Internet has been in continuous development since its invention. With this development, the internet has
started to be used in different areas and has created a new internet-based area. One of these areas is trade. The
understanding of commerce has changed and been rebuilt with the inclusion of the internet in the process. It has
gained a new identity as E-Commerce. In e-commerce, the whole world is a market area and people can easily get
information about this market area from their homes. In this study, it is aimed to theoretically explain the concepts
of e-commerce developing with the internet and the conveniences provided by the internet to the field of trade, the
differences between traditional commerce and internet-based E-Commerce, and the opportunities and security
problems it offers to the new understanding of trade. In addition, the use of e-commerce in Turkey for the last 5
years has been tried to be revealed. For this purpose, TUIK data on internet usage and e-commerce usage were
examined. According to the data in the last 5 years in Turkey, the field of e-commerce has shown a positive
development, and the usage rate has increased every year.

Keywords (English): Internet, Commerce, E-Commerce
JEL codes: F10, F19
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TURKIYE’DE BiLiSIM TEKNOLOJILERININ KULLANIMI VE E-TICARET
SEKTORUNUN GUNCEL DURUMU (CURRENT STATE OF INFORMATION
TECHNOLOGY USAGE AND E-COMMERCE SECTOR IN TURKEY)

Esra Aytemir'

Ozet

Teknolojide yasanan gelismeler ve hayatimiza sunmus oldugu imkanlar hem tiiketicilerin aligveris aligkanliklarmni
hem de isletmelerin ticaret yapma sekillerini degistirmistir. Alict ve saticilar bir araya geldigi pazar kavrami
artik elektronik ortamlara taginmis ve sinirlarmn ortadan kalktig1 genis bir alan haline gelmistir. Bu degisimin temel
sebeplerinden birisi siiphesiz internet kullaniminin yayginlagmasidir. Tiim diinyada oldugu gibi iilkemizde de
internet kullaniminin artmasi e-ticaret faaliyetlerinin gelismesini sagladi. Bu calisma ile iilkemizde bilisim
teknolojilerinin kullanimi ve dzellikle e-ticaret faaliyetlerinin meveut durumu degerlendirilecektir. Basta TUIK
olmak iizere ¢esitli kurum ve kuruluslar tarafindan agiklanmig veriler bu ¢alismanin temel kaynaklarmi
olusturacaktir. Yapilan arastirmalar sonucunda 6nceki yillara gore hane halkinin bilisim teknolojilerini kullanim
oranlarinin arttig1 goriilmustiir. Ayrica 2023 yili verileri ile tiiketicilerin internet {izerinden mal veya hizmet satin
almalarinda 6nceki donemlere gore artig gostermistir.

Anahtar Kelimeler: Bilisim teknolojileri, e-ticaret
JEL Kodlar: L81, L86, M21

Abstract

The developments in technology and the opportunities it has brought into our lives have changed both consumer
shopping habits and the ways in which businesses conduct trade. The concept of markets where buyers and sellers
come together has now been transferred to electronic environments, becoming a vast space where boundaries
disappear. One of the fundamental reasons for this change is undoubtedly the widespread use of the internet. Just
as in the rest of the world, the increase in internet usage in our country has facilitated the development of e-
commerce activities. This study will evaluate the current state of information technology usage, especially e-
commerce activities, in our country. Data released by various institutions, particularly by TUIK (Turkish Statistical
Institute), will form the basis of this study. Research has shown that the rate of household use of information
technologies has increased compared to previous years. Additionally, data from 2023 shows an increase in
consumers purchasing goods and services online compared to previous periods.

Keywords: Information technologies, E-commerce
JEL codes: L81, L86, M21
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KURUM ICI ILETiSIM VE ETKIiN STRATEJININ KURUMSAL iIMAJA KATKISI
(CONTRIBUTION OF INTERNAL COMMUNICATION AND EFFECTIVE
STRATEGY TO CORPORATE IMAGE)

Asel Ataoglu'

Ozet

Gilinlimiizde rekabetin zorlastigi, teknolojik degisimlerin yasandig1 gelisen ve bilyliyen ekonomilerde kurumlar,
rakiplerinden 6nde gelmenin yolunun paydaslari ile olan iligkilerinin iyi stratejiden ve iletisimden gegtigini fark
etmistir. Kurum igi iletisim, i¢ paydaslarda kurumsal baglilik olusturulmasinda, kurum ve ¢alisan arasinda stratejik
bagi siirdiirmede 6nemli gorev gormektedir. Kurumun faaliyetlerini etkileyen, dogru stratejik adimlarin atilmasini
saglayan i¢ paydaslar, bilgi birikimleri ve yetenekleri ile bir kurumun en 6nemli sermayesini olusturmaktadir. Bir
sirketin dis diinyadaki izlenimi ve algis1 olan kurumsal imajin giiglii olmasi rekabet avantajimi kurum igin
artirabilir. Diinyada yasanan degisimlerle ¢alisanlarm, kurumlarm iletisimlerinin ve stratejilerin kurum imajmna
etkisi konusunda aragtirma yapmanin 6nemini 6n plana ¢ikarmistir. Bu ¢alismada kurum igi iletisim dogru
kullanildiginda ve hedeflere ulasmak i¢in belirlenen stratejilerin nasil bir etki yapabilecegi tartisilirken yasanan
stirecten bahsedilip bunlarm kurumun imajmma nasil bir etkisinin olabilecegini kurum imajmnin nasil
giiclenebileceginden bahsedilmistir.

Anahtar Kelimeler: Kurum ici iletisim, Kurumsal Imaj, Kurumsal Strateji, i¢ Paydaslar
JEL Kodlari: M10

Abstract

In today's developing and growing economies where competition is tough and technological changes are taking
place, organizations have realized that the way to stay ahead of their competitors is through good strategy and
communication with their stakeholders. Internal communication plays an important role in creating corporate
loyalty among internal stakeholders and maintaining the strategic bond between the organization and employees.
Internal stakeholders, who influence the activities of the organization and ensure that the right strategic steps are
taken, constitute the most important capital of an organization with their knowledge and skills. A strong corporate
image, which is the impression and perception of a company in the outside world, can increase the competitive
advantage for the organization. With the changes in the world, the importance of conducting research on the impact
of employees, communication and strategies on corporate image has come to the forefront. In this study, when
internal communication is used correctly and the strategies determined to achieve the goals are discussed, the
process of discussing how they can have an impact on the image of the organization is mentioned and how the
corporate image can be strengthened.

Keywords: Internal Communication, Corporate Image Corporate Strategy, Internal Stakeholder
JEL codes: M10

! Doktora Adayi, istanbul Universitesi, Tiirkiye, aataoglu@gelisim.edu.tr

37



RTUK MEDYA VE COCUK DERGISININ MEDYA OKURYAZARLIGI
BAGLAMINDA INCELENMES]I (EXAMINATION OF RTUK MEDIA AND
CHILDREN'S MAGAZINE IN THE CONTEXT OF MEDIA LITERACY)

Mukaddes Yildirim'!

Ozet

Giincel nitelikte olan medya okuryazarlig1 kavrami giiniimiizde sayica fazla olan medya mesajlarini inceleme,
anlama ve yorumlama bilinci olusturmaktadir. Bu bilincin olugmast, bireylerin 6zellikle ¢ocuklarin bilinglenmesi
i¢in tilkemizde ¢esitli girisimler bulunmaktadir. Bu girigsimlerden biride ¢ocuk dergileridir. Cocuk okurun okuma
ilgi ve beklentilerini karsisinda zengin igerikler sunarak, ¢ocuklarda 6grenme ve Ogrendigini hayata gegirme
istegini canl tutan Tirkiye'nin ilk “’tam erisilebilirlik’” logosuna sahip, temel odagi medya okuryazarlig1 olan
RTUK Medya ve Cocuk Dergisinde ¢ocuklar icin hazirlanan iceriklerin, i¢inde bulunulan dijital iletisim ¢caginda,
medya okuryazarligi baglaminda incelenmesi amaglanmistir. Bu amagla, dergide bulunan ¢ocuklari bilgilendirici
0zgiin igeriklerin sistemli bir sekilde incelenmesi i¢in nitel arastirma yaklasimi benimsenmistir. Veri toplama
teknigi olarak da dokiiman inceleme metodu kullanilmustir. flk sayist Ocak 2023 yilinda RTUK Cocuk Sitesinde
ve Youtube kanalinda yayimlanan RTUK Medya ve Cocuk Dergisi iizerinde yapilan cahsmada elde edilen
sonuglara gore islenen temalar, konu ve dil anlatim &zellikleri, se¢ilen metin tiirleri ve bunlarin dergide bigimsel
olarak sunulmasmda gorsellerin uyumu, kapak se¢imi, sayfa diizenleri gibi unsurlar ile ¢ocuklar1 medya
okuryazarlig1 konusunda bilgilendirici ve dgretici nitelige sahip oldugu sonucuna ulasilmistir.

Anahtar Kelimeler: Dijital Medya Okuryazarligi, Cocuk, RTUK Medya ve Cocuk Dergisi
JEL Kodlar1: YOO

Abstract

The concept of media literacy, which is relevant today, aims to cultivate awareness in examining, understanding,
and interpreting the multitude of media messages present in our modern world. Various initiatives in our country
seek to promote awareness, particularly among children, to foster this consciousness. One such initiative is
children's magazines. RTUK Media and Children's Magazine, distinguished as Turkey's first publication with the
"fully accessible" logo, centers around media literacy, offering children rich content to sustain their enthusiasm
for learning and applying their knowledge in real life. The objective of this study is to explore the content tailored
for children in RTUK Media and Children's Magazine within the framework of media literacy in the digital
communication era. To achieve this goal, a qualitative research approach was adopted to systematically analyze
original content targeted at children in the magazine. The document review method was employed as the data
collection technique. Based on the findings obtained from the study conducted on RTUK Media and Children's
Magazine, it was concluded that the themes, subject matter, language characteristics, selected text types, and the
manner in which they are presented in the magazine, including elements such as visual coherence, cover selection,
and page layouts, contribute to informing and educating children about media literacy.

Keywords: Digital Media Literacy, Child, RTUK Media and Children’s Magazine
JEL codes: Y90
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LOJISTIK VE NAKLIYE SURECLERINDE YESIL STRATEJILER (GREEN
STRATEGIES IN LOGISTICS AND TRANSPORTATION PROCESSES)

Fidan Ahmedzade !

Ozet

Yesil lojistik, bir isletmenin lojistik faaliyetlerinin ¢evre iizerindeki etkisini 6lgmeyi ve en aza indirmeyi
amaglayan faaliyetlerinin bir parcasidir. Bu tiir eylemler, miisterilerin ihtiya¢ duymasi nedeniyle pazarda rekabet
avantaji elde etme olasilig1 tarafindan belirlenir. Tasimacilik, sera gazi emisyonlarinin en hizli biiyiiyen kaynagi
olarak tanimlandigindan, ¢evre lizerinde biiylik etkisi olan, 6zellikle 6nemli bir alandir. Yesil ulagim, diigiik
emisyonlu ve ekolojik bir seyahat seklidir. Yesil tasimaciligin hedefleri yalnizca sera gazi emisyonlarini, hava
kirliligini, giirtiltiiyii ve alan kullanimmi azaltmak degil, ayn1 zamanda yoksullugu azaltmak ve ekonomik
biiylimeyi tesvik etmektir. Ulasim, gevresel siirdiiriilebilirligi desteklediginde yesil olarak kabul edilir, ancak ayn1
zamanda siirdiiriilebilir kalkinmanim diger iki siitununu da, yani ekonomik ve sosyal olarak destekler. Bu makale,
ulagtirma siirecinde "yesil" lojistik kavrammin ve ulastirmada "yesil" teknolojilerin uygulanmasini tartismaktadir.
Cevre giivenligi ve hem miisteriler hem de devletler agisindan ¢evresel gerekliliklere uygunluk alaninda
tagimacilik i¢in modern gereklilikler dikkate alinmaktadir.

Anahtar Kelimeler: yesil lojistik, teknoloji, yesil ulasim, siirdiiriilebilir kalkinma, Siirdiiriilebilir
JEL Kodlar1: A30, A30, A30

Abstract

Green logistics is part of the activities of an enterprise aimed at measuring and minimizing the impact of logistics
activities on the environment. Such actions are dictated by the possibility of achieving a competitive advantage in
the market because clients require them. Transport is a particularly important area with a huge impact on the
environment because it is identified as the fastest-growing source of greenhouse gas emissions. Green transport is
a low-emission and ecological mode of travel. The goals of green transport are not only to reduce greenhouse gas
emissions, air pollution, noise, and space use, but also to reduce poverty and promote economic growth. Transport
is considered green when it supports environmental sustainability but also supports the other two pillars of
sustainable development, i.e., economic and social. This paper discusses the application of the concept of "green"
logistics and "green" technologies in transport in the transportation process. The modern requirements for transport
in the field of environmental safety and compliance with environmental requirements, both on the part of customers
and on the part of states, are considered.

Keywords: green logistics, technology, green transport, sustainable development, SDGs
JEL codes: A30, A30, A30
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SERBEST TICARET ANLASMASININ TURKIYE'NIN iKi ANA TICARET
ORTAGIYLA iTHALAT VE iHRACAT TALEBINE ETKIiSi: KUKLA DEGiSKEN
ANALIZI (THE IMPACT OF THE FREE TRADE AGREEMENT ON TURKEY'S
IMPORT AND EXPORT DEMAND WIiTH ITS TWO MAIN TRADING PARTNERS:
A DUMMY VARIABLE ANALYSIS)

Ismail Kutad Imamoglu '

Ozet

Bu makale, Tiirkiye'nin ticaret ortaklar1 olan Israil ve Giiney Kore ile yapilan Serbest Ticaret Anlasmalarmin
(STA) Tirkiye'nin ithalat ve ihracatini nasil etkiledigini kapsamli bir sekilde incelemektedir. Arastirma, kukla
degisken regresyon analizi kullanarak bu anlagmalarin uygulama Oncesi ve sonrasi ekonomik sonuglarini
degerlendirmektedir. Caligmanin metodolojisi, ithalat ve ihracat kazanglarini, fiyat egilimlerini ve ¢esitli ekonomik
oOlgiitleri kapsayan bir model olusturmayr gerektirmektedir. Bu model, Serbest Ticaret Anlagmalarinin (STA)
Tirkiye'nin ticaret paternleri iizerindeki etkisini incelemekte ve bu anlagsmalarin hem ihracat hem de ithalat
seviyelerinde bilyiimeye yol acip agmadigin1 arastirmaktadir. Sonuglar, 6zellikle israil ve Giiney Kore ile yapilan
STA'larin ticaret hacminin genislemesine 6nemli 6lgiide katkida bulundugunu gostermektedir. Bu biiyiime,
STA'larm Tiirkiye'nin diinya ticaret ortamindaki rekabet giiclinii artiran etkilerini dogrulamaktadir. Arastirma ayni
zamanda serbest ticaret anlagsmalarinin iilkenin ilerlemesi ilizerindeki etkisini de incelemektedir. Karar vericilere
ekonomi politikalarini gelistirmelerinde yardimer olacak degerli bilgiler sunmaktadir.

Anahtar Kelimeler: STA, ithalat Talebi, [hracat Talebi, Kukla Degisken, Fiyat Endeksi
JEL Kodlan: F13, F14

Abstract

This article thoroughly examines how Free Trade Agreements (FTAs), with Turkey's trading partners, Israel and
South Korea impact Turkey's imports and exports. By employing dummy variable regression analysis the research
evaluates the economic consequences of these agreements pre and post-implementation. The study's methodology
entails constructing a model that encompasses import and export earnings, price trends and various economic
metrics. This model examines the impact of Free Trade Agreements (FTAs), on Turkey's trading patterns and
investigates if these agreements result in growth in both export and import levels. The results indicate that FTAs,
with Israel and South Korea in particular contribute significantly to the expansion of trade volumes. This growth
validates the outcomes of FTAs on progress empowering Turkey to enhance its competitiveness within the
worldwide trade landscape. The research also delves into the impact of free trade agreements, on the nation's
advancement. Presents valuable information to assist decision-makers in refining their economic policies.

Keywords: Free Trade Agreements, Import Demand, Export Demand, Dummy Variable, Price Index
JEL codes: F13, F14
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TOPRAK ETiGi VE LEOPOLDCU DUSUNCE (LAND ETHICS AND LEOPOLD’S
THOUGHTS)

Seyma Altin'

Ozet

Giiniimiizde yasanan en biiyiik sorunlardan birisi ¢evre kirliligidir. Insanoglu ihtiyaclarmi karsilamak, kaliteli bir
yasam siirmek i¢in her zaman bir ¢aba i¢inde olmustur. Bu durum ise ¢esitli gevre sorunlarina yol agmustir.
Diisiiniirler artan sorunlarin ¢dziimii konusunda arayislar i¢ine girmislerdir. Dolayisiyla ¢evreyi ve diger canlilari
korumaya yonelik felsefi goriisler ortaya ¢ikmustir. Bu felsefi goriisler genellikle insan merkezci diisiince bigimini
elestirerek diger canlilarm da degerli bir varlik oldugu goriisii etrafinda sekillenir. Bu goriislerden bir tanesi de
doga etiginin temellerini atmistir. Nitekim Leopold’un “Toprak Etigi” onerisi yeni bir etik biling gelistirmeye
calismistir. Bu baglamda, Leopold’iin doga anlayisi, ¢evre felsefesi diisiiniirleri igin yeni bir temel olarak
diistiniilmiistiir. Bu c¢alisgmanin amaci, Leopold’iin Toprak Etigi yaklasimini incelemek ve bu yaklagimin
kiiresellesen ¢evre sorunlarmin ortadan kaldirilmasi i¢in 6nemini ortaya koymaya galismaktir.

Anahtar Kelimeler: Cevre Etigi, Toprak Etigi,Cevre Kirliligi,Aldo Leopold
JEL Kodlari: Q57, Q53

Abstract

One of the biggest problems experienced today is environmental pollution. Human beings have always made an
effort to meet their needs and live a quality life. This situation has led to various environmental problems. Thinkers
have begun to search for solutions to increasing problems. Therefore, philosophical views have emerged to protect
the environment and other living things. These philosophical views generally criticize the anthropocentric way of
thinking and are shaped around the view that other living creatures are also valuable beings. One of these views is
Aldo Leopold's 'Land Ethic' teaching. Aldo Leopold's teachings laid the foundations of nature ethics, which sees
humans as mere members of nature. As a matter of fact, Leopold's "Land Ethics" proposal tried to develop a new
ethical consciousness. In this context, Leopold's understanding of nature has been considered as a new basis for
environmental philosophy thinkers. The aim of this study is to examine Leopold's Soil Ethics approach and try to
reveal the importance of this approach for eliminating globalizing environmental problems.

Keywords: Environmental Ethics, Land Ethic ,Environmental Problems, ,Aldo Leopold
JEL codes: Q57, Q53
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ENFLASYON MUHASEBESI (INFLATION ACCOUNTING)

Ayse Tiirkoglu '

Ozet

Enflasyon, bir ekonominin énemli bir gostergesi olup, fiyatlarin genel diizeyindeki artis1 ifade etmektedir. Bu arts,
mal ve hizmetlerin fiyatlariim artmastyla tiiketicilerin satin alma giiciinii azaltabilir ve ekonomik kararlar iizerinde
ciddi etkilere sahip olabilir. Enflasyon, ekonomide birgok sektorii etkiler ve bu etkilerin incelenmesi hem akademik
hem de pratik agidan 6nemlidir. Bu makalede, enflasyonun muhasebesi ve bu muhasebenin etkiledigi sektorler ele
almacaktir.

Anahtar Kelimeler: Enflasyon ve Raporlama, Enflasyon Muhasebesi, Faiz
JEL Kodlari: M49, M40, M41

Abstract

Inflation, a significant indicator of an economy, denotes the general increase in prices. This rise can diminish
consumers' purchasing power due to the increase in prices of goods and services and can have serious implications
on economic decisions. Inflation affects various sectors of the economy, and the examination of these effects is
important both academically and practically. This article will address the accounting of inflation and the sectors
affected by this accounting.

Keywords: Inflation and Reporting, Inflation Accounting, Interest
JEL codes: M49, M40, M41
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UNIVERSITE OGRENCILERININ iS UMUTLARI iLE PSiKOLOJIiK
DAYANIKLILIKLARI ARASINDAKI ILISKININ INCELENMESI (EXAMINING
THE RELATIONSHIP BETWEEN UNIiVERSITY STUDENTS' EMPLOYMENT
HOPES AND PSYCHOLOGICAL RESILIENCE)

Eldoniz Hosonov '
Aytac Hasanzade?
Magsud Mirzayev >

Ozet

Bu caligma, bir devlet {iniversitesinde 6grenim goren dgrenciler arasinda yapilmis ve goniilliilik esasina dayanarak
214 birey tizerinde gergeklestirilmistir. Arastirmanm amaci, iiniversite 6grencilerinin is umutlar1 ile psikolojik
dayaniklilik arasindaki iliskileri incelemektir. Arastirma, iliskisel tarama modeli kullanilarak yapilmistir.
Aragtirmada veri toplama araci olarak "Is Umudu Olgegi" ve Psikolojik Dayaniklilik Olgegi kullanilmstir. "Is
Umudu Olgegi", Hong, Polanin ve Pigott (2012) tarafindan gelistirilmis ve Akin, Hamedoglu, Kaya ve Sarigam
(2013) tarafindan Tirkgeye uyarlanmistir. Psikolojik Dayaniklilik 6lgegi ise Friborg ve arkadaslari (2003)
tarafindan gelistirilmigtir. Arastirma sonuglarina gore, tiniversite Ogrencilerinin is umutlar1 ile psikolojik
dayanikliliklar1 arasmda anlamli ve olumlu yonde bir iliski oldugu belirlenmistir.

Anahtar Kelimeler: is Umudu, psikolojik dayamkhlik, iiniversite dgrencileri
JEL Kodlar1: A10, O15

Abstract

This study was conducted among students of a state university, involving 214 individuals on a voluntary basis.
The aim of the research is to examine the relationship between university students' job prospects and psychological
resilience. The research was conducted using a correlational survey model. As data collection tools, the
"Employment Hopes Scale" and the Psychological Resilience Scale were utilized. The "Employment Hopes Scale"
was developed by Hong, Polanin, and Pigott (2012) and adapted into Turkish by Akin, Hamedoglu, Kaya, and
Sarigam (2013). The Psychological Resilience Scale, on the other hand, was developed by Friborg et al. (2003).
According to the research findings, a significant and positive relationship between university students' job
prospects and psychological resilience was determined.

Keywords: Employment Hope, psychological resilience, university students
JEL codes: A10, O15
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NEHCU’L-FERADIS’TEKI KIPLERDE GORULEN ISLEV (ANLAM) KAYMALARI
(FUNCTION (MEANING) SHIFTS IN MODALS iN NEHCU'L-FERADIS)

Cenk Akkan'

Ozet

Fiil ¢ekimleri esnasinda kullanilan kip ekleri ciimle igerisinde kendi islevi disinda farkli anlama gelecek sekilde
bagka bir kip eki yerine kullanilabilmektedir. Bu durum kilinis ve goriiniis kavramlariyla da ifade edilmektedir.
Tiirk¢enin farkli dénemlerinde de kip eklerinin kendi anlami disinda farkli anlamlari, zamanlar1 ifade edecek
sekilde kullanildig: bilinmektedir. Bu durum bir eserin daha iyi anlasilabilmesi i¢in eserde gegen climlelerin hem
sekilce hem de anlamca incelenmesi gerekliligini ortaya ¢ikarmaktadir. Harezm Tiirkgesi eserlerinden olan
Nehcii’l-Feradis’te kullanilan kip eklerinde de bahsedilen islev (anlam) kaymalarina rastlanmaktadir. Bu bildiride,
oncelikle kilinis ve goriintis kavramlar1 agiklanmaya ¢alisilacak, fiil kiplerinin tanitim1 yapilip kullanim alanlar1
gosterilecek ve Nehcii’l-Feradis’te kip eklerinde meydana gelen islev (anlam) kaymalar1 tizerinde durulacaktir.
Anlam kaymasi olan kip drnekleri, metinde gectigi sayfa ve satir numaralariyla bildiriye alinacaktir. Anlam
kaymalarmin daha iyi anlagilmasi i¢in eserde gegen climleler Tiirkiye Tiirkcesine aktarilarak gosterilecektir. Bu
islev kaymalarinin tespiti, eser lizerinde yapilacak diger ¢alismalar i¢in arastirmacilara yardimer olacaktir. Gerek
gramer kurallarinin belirlenmesinde gerekse eserin giiniimiiz Tiirk¢esine aktarilmasinda anlamli ¢eviri ve okuma
icin kiplerdeki anlam kaymalarinin tespiti nem arz etmektedir.

Anahtar Kelimeler: Nehcii’l-Feradis, anlam kaymasi, fiil ¢ekimi
JEL Kodlari: 120

Abstract

The modal suffixes used during verb conjugation can be used instead of another modal suffix in a sentence in a
way that has a different meaning other than its own function. This situation is also expressed by the concepts of
behaviour and appearance. It is known that in different periods of Turkish, modal suffixes were used to express
different meanings and times other than their own meaning. This situation reveals the necessity of analysing the
sentences in a work both in terms of form and meaning in order to understand it better. The aforementioned shifts
in function (meaning) are also found in the modal suffixes used in Nehcii'l-Feradis, a work of Harezm Turkish. In
this paper, firstly, the concepts of aspect and aspectuality will be explained, verb modals will be introduced and
their usage areas will be shown, and the function (meaning) shifts occurring in modal affixes in Nehcil'l-Feradis
will be emphasised. Examples of tenses with shifted meaning will be included in the paper with the page and line
numbers in the text. For a better understanding of the shifts in meaning, the sentences in the work will be translated
into Turkey Turkish. The identification of these shifts in function will help researchers for further studies on the
artefact. Both in the determination of grammatical rules and in the translation of the work into modern Turkish, it
is important to determine the shifts of meaning in the modals for meaningful translation and reading.

Keywords: Nehci'l-Feradis, meaning shift, verb conjugation
JEL codes: 120
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TURK BANKACILIK SEKTORUNDEKiI MEVDUAT BANKALARININ
KULLANDIRDIKLARI KREDILERIN KARSILASTIRILMASI (2016-2022)
(COMPARISON OF CREDITS PROVIDED BY DEPOSIT BANKS IN THE TURKISH
BANKING SECTOR (2016-2022))

Erdal Arslan'
Betiil Nur Adigiizel *

Ozet

Finansal piyasalar i¢inde bankalar 6nemli bir konuma sahiptir. Bankalar, fon fazlasi olanlardan toplanan
kaynaklarin fon talebi olanlara kredi olarak verilmesine aracilik eden finansal kuruluslardir. Tiirk bankacilik
sistemindeki mevduat bankalar1, miilkiyet yapilaria gore; kamu sermayeli, 6zel sermayeli, yabanci sermayeli ve
tasarruf mevduati sigortast fonuna devredilen bankalar olmak iizere dorde ayrilmaktadir. Bu ¢alismada Tiirk
bankacilik sistemindeki mevduat bankalarinin 2016-2022 yillar1 arasinda sermaye yapilarma gore kullandirdiklari
kredilerin karsilastirilmasi yapilmistir. Calismada Tirkiye Bankalar Birligi’nin yaymlamis oldugu veriler
kullantlmstir.

Anahtar Kelimeler: Bankacilik, Kredi, Mevduat, Sermaye Yapist
JEL Kodlar:: G21, H81, A10

Abstract

In financial markets, banks hold a significant position. Banks act as financial institutions that facilitate the
provision of credit from those with surplus funds to those in need of funds. Deposit banks in the Turkish banking
system are categorized into four groups based on their ownership structures: publicly owned, privately owned,
foreign-owned, and those transferred to the Savings Deposit Insurance Fund. This study compares the loans
extended by deposit banks in the Turkish banking system based on their capital structures between 2016 and 2022.
The data used in the study is derived from the information published by the Turkish Banking Association.

Keywords: Banking, Credit, Deposit, Capital Structure
JEL codes: G21, H81, A10
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BiR POLITiK ADAYIN MARKA iMAJI UZERINDE POLITiK OKURYAZARLIGIN
ETKIiSi: 2023 CUMHURBASKANLIGI VE MILLETVEKILi SECIMLERI ORNEGI
(THE EFFECT OF POLITICAL LITERACY ON THE BRAND IMAGE OF A
POLITICAL CANDIDATE: THE EXAMPLE OF 2023 PRESIDENTIAL AND
DEPARTMENTAL ELECTIONS)

Hande Dogan'
Sengiil Biiyiiktiirkmen >

Ozet

Demokratik toplumlar da bireylerin siyasal katilimlar1 6nemi bir konudur. Bireyler fikir ve diisiincelerini belirterek
siyasal katilim saglarlar ve bunu gesitli yollarla yapabilirler. Siyasal katilim dedigimiz zaman da saghkl fikirler
iiretebilmek ve iletebilmek i¢in politik okuryazarligin bilingli bir sekilde yapilmasi gerekmektedir. Boylece siyasi
konu da kararlar daha dogru almabilmektedir. Ozellikle bireyler fikirlerini olustururken adaylarm imajlari {izerinde
durur ve bu imaj durusuna gore bir fikir iiretirler. Bazi bireyler sadece vatandaslik gorevi i¢in oy kullanirken bazi
bireyler ise yogun arastirmalar ve degerlendirmeler sonucun da 6zellikle de adaylarin imajlarina dikkat ederek oy
kullanmaya onem gosterirler. Adaylarin imajlar1 da bu baglam da dnemli bir yere sahiptir. Bu galisma da 2023
Cumhurbagkanligr ve Milletvekili Se¢imleri 6rnegi baz alinarak Konya il merkezindeki bireylerin siyasal aday
imaj1 algilar1 iizerinde politik okuryazarligin etkinligi incelenmistir. Arastirma i¢in veriler 500 segmenden yiizyiize
anket teknigi ile toplanmistir. Analiz sonucunda politik okuryazarligin aday imaj1 algis iizerinde pozitif anlaml
etkisi ortaya konulmustur.

Anahtar Kelimeler: Aday imaji, se¢im, politik okuryazarlik, 2023 Cumhurbagkanlig
JEL Kodlari: Z00

Abstract

Political participation of individuals is an important issue in democratic societies. Individuals participate politically
by expressing their ideas and opinions, and they can do this in various ways. When we talk about political
participation, political literacy must be done consciously in order to produce and convey healthy ideas. Thus,
political decisions can be made more accurately. Especially when individuals form their opinions, they focus on
the images of the candidates and produce an idea according to this image stance. While some individuals vote only
for civic duty, some individuals attach importance to voting as a result of intensive research and evaluation,
especially by paying attention to the images of the candidates. The images of the candidates also have an important
place in this context. In this study, the effectiveness of political literacy on the perception of political candidate
image of individuals in Konya city center was examined, based on the example of the 2023 Presidential and
Parliamentary Elections. Data for the research were collected from 500 voters by face-to-face survey technique.
As aresult of the analysis, a positive significant effect of political literacy on the perception of candidate image
was revealed.

Keywords: Candidate image, political literacy, election, 2023 presidential
JEL codes: Z00
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ORGUT KULTURU TIiPLERININ ORGUTSEL VATANDASLIK DUZEYINE ETKIiSI
(THE EFFECT OF ORGANIZATIONAL CULTURE TYPES ON THE LEVEL OF
ORGANIZATIONAL CIiTIZENSHIP)

Mehmet Anil Sayiner '
Ozlem Yurduseven Sen?

Ozet

Bu ¢alismada orgiit kiiltiirii tipleri ile 6rgiitsel vatandaglik tiirleri arasindaki iliski arastirilmistir. Ayrica demografik
degiskenler ile orgiit kiiltiirli ve orgiitsel vatandaslik arasindaki iligkiler de arastirma kapsaminda ele alinmistir.
Calismada orgiit kiltiirii tipleri olarak adokrasi, klan, hiyerarsi ve pazar kiiltiirii, genel orgiitsel vatandaslik
boyutlari olarak ise centilmenlik, diiriistliik, fedakarlik, nezaket ve sivil erdem boyutlar1 incelenmistir. Genel orgiit
kdiltiirti, adokrasi ve klan kiiltiirii ile genel orgiitsel vatandaslik ve tiim alt boyutlar1 arasinda pozitif ve orta diizeyde,
hiyerarsi kiiltiirii ve pazar kiiltiiri ile yine pozitif ama zayif diizeyde iliski tespit edilmistir. Demografik
degiskenlerden egitim durumu, her iki ana degisken ile iliskili olup, yas, isletme kidemi ve toplam kidem ile pazar
kiiltiiri arasinda iligki bulunmaktadir. Cinsiyet ve medeni durum ile degiskenler arasinda iliski tespit
edilememistir. Sonug¢ olarak orgiitsel vatandashk ve orgiit kiiltirii ile ilgili algilamalar degerlendirilirken
aralarindaki pozitif iligki ve egitim durumu basta olmak {iizere demografik degiskenlerin iliskisi dikkate
almmalidir.

Anahtar Kelimeler: Orgiit Kiiltiirii Tipleri, Orgiitsel Vatandaslik Boyutlar1, Demografik Degiskenler
JEL Kodlari: M12

Abstract

In this study, the relationship between organizational culture types and organizational citizenship level was
investigated. In addition, the relationships between demographic variables, organizational culture and
organizational citizenship were also discussed within the scope of the research.In the study, adhocracy, clan,
hierarchy and market culture are the types of organizational culture, and sportsmanship, honesty, sacrifice,
courtesy and civic virtue are the dimensions of general democratic citizenship.A positive and moderate relationship
was found between general organizational culture, adhocracy and clan culture, general organizational citizenship
and all its sub-dimensions, and a positive but weak relationship with hierarchy culture and market
culture.Educational status, one of the demographic variables, is related to both main variables, and there is a
relationship between age, business seniority and total seniority and market culture. No relationship could be
detected between gender and marital status and the variables.As a result, when evaluating perceptions about
organizational citizenship and organizational culture, the positive relationship between them and the relationship
of demographic variables, especially educational status, should be taken into account.

Keywords: Organizational Culture Types, Organizational Citizenship Dimensions, Demographic
JEL codes: M12
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TI"JRVK FOLKLORUNDA LAKAP VERME GELENEGI: GOZLU MAHALLESI
ORNEGI (THE TRADITION OF GIVING NICKNAMES IN TURKISH FOLKLORE:
THE EXAMPLE OF GOZLU NEIGHBORHOOD)

Esra Elli'!

Ozet

Lakaplar ve ad verme gelenekleri, kisioglunun diinyada var oldugu giinden bugiine kadar gelmis bir olgudur.
[lkgaglardan giiniimiize kadar insanlar1 ¢agirmada, onlar1 adlandirmada ve tanitmada kullanilmistir. Bunlar,
fiziksel ozellikleri, karakterleri, meslegi, dini, irk1 vb. faktorlerle belirlenmistir. Lakaplarda tipki diger gelenek ve
goreneklerimiz gibi degisip donlismiistiir. Soyadi kanunu ile birlikte sehirlerde lakap verme gelenegi yavas yavas
terk edilmistir ancak kirsal kesimlerde lakap verme gelenegi halad devam etmektedir. Bildiri metnimiz Konya ili
Sarayonii ilgesine bagli bulunan Gozlii Mahallesi’nde kullanilan 1dkaplarin nasil verildigi, hangi 6zelliklere gore
verildigi, derleme yontemi kullanilarak olusturulacaktir. Bu yapilan derlemenin sonucunda daha 6nceki yapilan
calismalar 15181nda da yeni bir siniflandirmaya gidilerek eksik veya fakli goriilen yeni 6zellikler bu smiflandirmaya
dahil edilecektir. Bu caligma, yasayan bir kiiltiiriin kaybolmamasina, gelecek nesillere aktarilmasmna, Tiirk
kiiltiirtine ve bu konu ile ilgili yapilacak olan arastirmalara katki sunmas1 amaglanmistir.

Anahtar Kelimeler: lakap, gelenek, Gozlii Mahallesi
JEL Kodlar: Z11

Abstract

Nicknames and naming traditions are a phenomenon that has existed since the first day of the existence of human
beings in the world. They have been used to call, name and identify people from ancient times to the present day.
These are determined by factors such as physical characteristics, character, profession, religion, race, etc.
Nicknames have changed and transformed just like our other traditions and customs. With the surname law, the
tradition of giving nicknames in cities has been gradually abandoned, but the tradition of giving nicknames in rural
areas still continues. Our paper text will be created by using the compilation method, how the nicknames used in
Gozlii Neighborhood of Sarayonii district of Konya province are given, according to which features they are given.
As aresult of this compilation, a new classification will be made in the light of previous studies and new features
that are missing or different will be included in this classification. This study is intended to contribute to the
preservation of a living culture, its transfer to future generations, Turkish culture and the researches to be conducted
on this subject.

Keywords: nickname, Tradition, Gozlii neighborhood
JEL codes: Z11
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SECIM BEYANNAMELERINDE KADINA YONELIK SOYLEM VE
POLITiKALAR: 2023 CUMHURBASKANLIGI VE MIiLLETVEKILiGi SECIMLERI
(DISCOURSE AND POLICIES TOWARDS WOMEN IN ELECTION MANIFESTOS:

2023 PRESIDENTIAL AND NATIONAL ELECTIONS)

Nahide Nur Akdan'

Ozet

Siyasi parti ve adaylar segim siireclerinde iktidar olma miicadelesi verirken siyasal iletisim teknikleri ve
araglarindan sik¢a yararlanirlar. Bu siyasal iletisim tekniklerinden birisi ise parti ve adaylarin yaymnladig1 se¢im
beyannameleridir. Demokratik topluluklarda se¢gme ve segilme hakkina sahip bireyler, se¢im siirecinde aday olan
parti ve siyasi aktorler tarafindan ikna yontemleri kullanarak kendilerine oy vermeleri i¢in ikna edilmelidir.
Gecmisten giiniimiize kadar uzanan siiregte ve hem toplumsal hem de hukuki anlamda kadin temsili her zaman
sorunlu bir yap1 gostermistir. Siyasette ve kamusal yasamin bir¢ok alaninda ikincil cinsiyet konumuna getirilen
kadm, toplumsal yasamin her alaninda goriiniir olma adina yogun bir miicadele vermektedir. Kadinin var olma
miicadelesini goriiniir killanarak kadin segmenin onayini ve destegini almak isteyen siyasi parti ve adaylar, secim
beyannamelerinde kadina sik¢a yer vermektedir. Bu ¢alismada, “14 Mayis Cumhurbagkanligi ve Milletvekilligi
Genel Secimleri” siirecinde kurulan “Millet” ittifakindan CHP ve “Cumhur” ittifakindan AK Parti’nin se¢im
stirecinde kadna dair yayinladigi segim beyannameleri incelenmistir.

Anahtar Kelimeler: secim, se¢cim beyannameleri, kadin, toplumda kadin
JEL Kodlari: Z00, D72

Abstract

Political parties and candidates frequently make use of political communication techniques and tools in their
elections, detailing their struggle for power. One of these political communication techniques is the election
declarations made by parties and candidates. In democratic sections, individuals who have the right to vote must
be persuaded to vote by the candidate parties and political actors during the election process, using persuasion
methods. The process that extends to the decay of the past and the representation of women in both social and
legal terms has always shown a problematic structure. Women, who are socially carried by many people in politics
and public life, struggle intensely to be visible in all areas of social life. Women's struggle for existence is seen as
being killed by political parties and candidates who want the approval and registration of female voters, and women
are frequently included in election manifestos. This was achieved by detailing the election declarations regarding
women in the election process of the CHP from the "Nation" alliance and the AK Party from the "People" alliance,
which were formed during the "14 May Presidential and Parliamentary General Elections".

Keywords: election, election declarations, women, women in society
JEL codes: Z00, D72

! Selguk Universitesi, Tiirkiye, nahidenurexo6@gmail.com

49



INFLUENCER (ETKILEYICi) PAZARLAMANIN SATIN ALMA NiYETINE ETKiSi
UZERINE BiR ARASTIRMA (A RESEARCH ON THE EFFECT OF INFLUENCER
MARKETING ON PURCHASING INTENTION)

Ranya Ufler '
V. Ozlem Akgiin?

Ozet

Bugiiniin gelisen teknolojisiyle birlikte, bilgiye erisim imkani ve bilgiyi paylasma hizi oldukc¢a artmistir. Bununla
beraber, bireyler arasindaki iletisim ve etkilesim de gecmisten bugiine kiyasla 6nemli dl¢iide ivme kazanmistir.
Bu durum sosyal medya platformlarinin gelismesine dnemli &lgiide katki sunmaktadir. Ozellikle sosyal medya
platformlarinin gelisimi, markalarm tiiketici kitlesine ulagmasi hususunda 6nemli bir role sahiptir. Son donemlerde
markalar, hedef kitlelerine daha hizli bigimde ulasabilmek ve vermek istedikleri mesajlar1 daha etkin bir bigimde
iletmek adma alternatif bir pazarlama yaklasimi olarak influencerlar (etkileyiciler) ile 1is birligi
gergeklestirmektedir. Yapilan bu ¢alismada, biitiinlesik pazarlama iletisiminin 6énemli bir parcast olan influencer
pazarlamasi, kavramsal boyutlariyla ve bugiiniin degisen tiiketici bakis agisiyla ele almmaktadir. Caligma
kapsaminda ayrica, literatiirde konu ile ilgili yapilan ulusal ve uluslararasi ¢alismalar derlenmekte ve markalarin
influencer pazarlama kapsamindaki 6rnek uygulamalarina yer verilmektedir. Caligmanin, marka yoneticilerine ve
influencer pazarlamaya ilgi duyan taraflara detayli bir bakis agis1 sunmasi ve giincel uygulama orneklerine yer
vermesi acisindan literatiire katki sunmasi hedeflenmektedir.

Anahtar Kelimeler: Biitiinlesik pazarlama iletisimi, influencer, etkileyici pazarlama, influencer paz
JEL Kodlari: M31, M37, M39

Abstract

With the advancing technology of today, access to information and the speed of sharing information have
significantly increased. Alongside this, communication and interaction among individuals have gained
considerable momentum compared to the past. This situation greatly contributes to the development of social
media platforms. Particularly, the evolution of social media platforms plays a crucial role in enabling brands to
reach their consumer base. In recent times, brands have been collaborating with influencers as an alternative
marketing approach to reach their target audiences more swiftly and convey their messages more effectively. This
study examines influencer marketing, an important component of integrated marketing communication, in
conceptual dimensions and in light of the evolving consumer perspective. Additionally, the study compiles national
and international research on the subject from the literature and includes examples of brand practices in influencer
marketing. The aim of the study is to provide brand managers and stakeholders interested in influencer marketing
with a detailed perspective and contribute to the literature by presenting current application examples.

Keywords: Integrated marketing communication, influencer, influencer marketing
JEL codes: M31, M37, M39
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KENTSEL LOJISTiK FAALIYETLERININ KENTSEL NUFUSUN ARTMASI
ACISINDAN iINCELENMESI; LEFKOSA'DAKI (KKTC) GOC ORNEGI (ANALYZE
OF URBAN LOGISTICS ACTIVITIES IN TERMS OF INCREASE OF URBAN
POPULATION; MIGRATION EXAMPLE IN NICOSIA (TRNC))

Elgun Ibrahimli '

Ozet

Bu calisma, Kentsel Lojistik faaliyetlerinin kentsel niifus artis1 agisindan onemini incelemekte ve onceki
calismalar1 temel alarak bir degerlendirme yapmaktadir. Calismada ayrica Kuzey Kibris Tiirk Cumhuriyeti'nin
(KKTC) baskenti Lefkosa'da yasanan go¢ hareketlerinin, kentsel niifusun artmasi ve bu artisin sehrin lojistik
faaliyetlerine olan etkileri iizerine odaklanilmigti. Devaminda KKTC'nin sosyo-ekonomik gostergeleri,
Lefkosa'nin lojistik altyapisi ve niifus dinamiklerini detayl bir sekilde incelerken, ayrica Kuzey Letkosa i¢in bir
Kentsel Lojistik SWOT analizi olusturulmustur. Bu analiz, sehrin lojistik kapasitesinin gii¢lii ve zayif yonlerini,
karsilastig: firsatlar ve tehditler ile degerlendirmektedir. Son donemlerde Lefkosa'nin aldigi gdgler, bazi kentsel
lojistik sorunlart ve zorluklar1 da beraberinde getirmistir. Calismada, bu sorunlara yonelik ¢esitli ¢éziim onerileri
sunulmus ve kentsel lojistik siireclerin iyilestirilmesi igin stratejik yaklasimlar onerilmistir. Sonug olarak,
Lefkosa'daki kentsel lojistik sisteminin, go¢ dalgalariyla basa ¢ikabilmesi igin biitiinciil bir planlama ve yenilikgi
lojistik ¢oziimlerin hayata gecirilmesi gerektigi 6zellikle vurgulanmastir.

Anahtar Kelimeler: Kentsel Lojistik, Go¢, KKTC, Lefkosa
JEL Kodlar: L91

Abstract

This study examines the importance of Urban Logistics activities in terms of urban population growth and makes
an evaluation based on previous studies. The study also focused on the migration movements in Nicosia, the capital
of the Turkish Republic of Northern Cyprus (TRNC), the increase in the urban population and the effects of this
increase on the logistics activities of the city. Subsequently, while examining the socio-economic indicators of
TRNC, the logistics infrastructure and population dynamics of Nicosia in detail, an Urban Logistics SWOT
analysis was also carried out for North Nicosia. This analysis evaluates the strengths and weaknesses of the city's
logistics capacity, along with the opportunities and threats it faces. Recent migrations to Nicosia have brought
about some urban logistics problems and difficulties. In the study, various solutions to these problems were
presented and strategic approaches were suggested to improve urban logistics processes. As a result, it is
particularly emphasized that holistic planning and innovative logistics solutions should be implemented in order
for the urban logistics system in Nicosia to cope with migration waves.

Keywords: Urban Logistics, Migration, TRNC, Nicosia
JEL codes: L91
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HIBRIT COK KRITERLI KARAR VERME MODELI iLE YENi HEDEF PAZAR
BELIRLEME ONERISI (NEW TARGET MARKET IDENTIFICATION PROPOSAL
WITH HYBRID MULTI-CRITERIA DECiSION-MAKING MODEL)

Selman Ozarict!

Ozet

Hedef pazar arastirmalari, isletmelerin basarili bir sekilde bilyliimesi ve rekabet avantaji elde etmesi igin kritik bir
adimdir. Bu ¢alismalar, dogru miisteri kitlesini belirlemek, iirtinleri uygun sekilde konumlandirmak ve yeni pazar
firsatlarm1 kesfetmek icin gereklidir. Bu c¢alismanin amaci, isletmeler igin rekabet istihbarati temelinde Cok
Kriterli Karar Verme (CKKYV) yontemleri ile yeni bir pazar tespiti dnermektir. Hedef pazar analizi i¢in 6nerilen
modelde sadece hedef pazar matrisi kullanmak yerine hedef pazar iilkelerini CKKV yontemlerini kullanarak
siralamak amaclanmistir. 3917400000019 gtip kodlu iriiniin (borular ve hortumlar i¢in plastikten baglanti
elemanlar1) 2022 yil1 verileri baz alinarak LBWA-ROV-MAUT (Level Based Weight Assessment- Range Of
Values- Multi Attribute Utility Theory) yontemleri ile segilen hedef pazar tilkelerinin siralamasi yapilmistir. Karar
kriterlerinin agirliklarini belirlemek igin LBWA yo6ntemi, alternatiflerin siralamasini yapmak i¢in ROV ve MAUT
yontemleri kullanilmigtr. LBWA-ROV-MAUT yonteminden elde edilen bulgulara goére incelenen rakamlar
dogrultusunda ilk sirada yer alan iilkenin Irak, son sirada yer alan iilkenin Tiirkmenistan oldugu tespit edilmistir.
Bu bulgu, hedef pazar galismas ile tespit edilen tilkelerin 6nem derecelerine gore siralanmalarinda, hedef pazar
matrisi veya sezgisel yaklasimlarm yerine CKKV yontemlerinin kullanilabilecegini ortaya koymaktadir.

Anahtar Kelimeler: Rekabet istihbarati, hedef pazar, lbwa, maut, rov
JEL Kodlar1: FO1

Abstract

The purpose of this study is to identify possible target market countries by conducting target market studies based
on competitive intelligence for companies that are considering expanding abroad. Instead of using the AHE matrix
to classify the identified target market countries into categories and ranking them according to their importance,
or ranking the target market countries roughly with intuitive approaches, it is to make it easier for decision makers
and to list them systematically using MCDM methods. The product with gtype code 3917400000019 (plastic
fasteners for pipes and hoses) was ranked according to the importance of the target market countries selected by
LBWA-ROV-MAUT (Level Based Weight Assessment- Range Of Values- Multi Attribute Utility Theory)
methods, based on 2022 data. LBWA method was used to determine the weights of the decision criteria, and ROV
and MAUT methods were used to rank the alternatives. According to the findings obtained from the LBWA-ROV-
MAUT method, it was determined that the country in the first place was Iraq and the country in the last place was
Turkmenistan, in line with the figures examined. This finding reveals that MCDM methods can be used instead of
the AHE matrix or intuitive approaches in ranking the countries identified by the target market study according to
their importance.

Keywords: Competitive intelligence, target market, lbwa, maut, rov
JEL codes: FO1
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05/03/2024 TARIH 32480 SAYILI RESMi GAZETESINDE YAYINLANAN ANAYASA
MAHKEMESI’NIN 23.01.2024 TARIH 2023/130 ESAS 2024/17 KARAR SAYILI
ILAMI GEREGINCE iPTAL EDiLEN KARAYOLLARI TRAFiK KANUNUN 94.
MADDESININ 3. VE 4. FIKRALARI iLE iLGIiLi DEGERLENDIRME
(EVALUATION REGARDING THE ANNULMENT OF ARTICLES 3 AND 4 OF
ARTICLE 94 OF THE HIGHWAY TRAFFiIiC LAW, ANNULLED ACCORDING TO
THE DECiISION NUMBERED 2023/130 MAIN CASE 2024/17 OF THE
CONSTITUTIONAL COURT, PUBLISHED iN THE OFFICIiAL GAZETTE
NUMBERED 32480 ON 0)

Mustafa Ozkan'

Ozet

Karayollar1 Trafik Kanunun 94. Maddesinin 2. Fikrasinda yer alan ‘Sigortaci sigorta sézlesmesini durumun
kendisine tebligi tarihinden itibaren onbes giin i¢inde feshedebilir.” hilkkmii ve 3. fikrasinda yer alan ‘Sigorta fesih
tarihinden onbes giin sonrasina kadar gecerlidir.” hitkkmii 05.03.2024 tarih 32480 say1l1 Resmi Gazetede yaymlanan
Anayasa Mahkemesi’nin 23.01.2024 tarih 2023/130 Esas 2024/17 Karar sayil1 ilami1 geregince iptal edilmistir. S6z
konusu iptal kararmnm yiirirliik tarihinin ise iptal kararmin Resmi Gazetede yayinlandiktan 9 ay sonra oldugu
hiikiim altma alinmistir. Bu baglamda iptal kararlar1 05.12.2024 tarihinden itibaren yiiriirliige girecektir.
Karayollar1 Trafik Kanunun 94/1-2-3 maddeleri geregince aracin isletenin degismesi halinde devreden kisi 15 giin
icinde sigortactya durumu bildirmek zorunda olup sigortacinin sorumlulugu sigorta sézlesmesinin fesih tarihinden
itibaren 15 giin boyunca devam etmektedir. Bu siireg igerisinde sigorta sdzlesmesi ayakta oldugu i¢in yeni malik
ya da yeni malikin sorumlulugu altinda ki siirticiiniin motorlu aracin isletilmesi sirasinda 3. Kisilere vermis oldugu
zararlar sebebiyle eski isletenin sigortacist 3. kisilerin ugramis oldugu zararlardan dolay: sigorta sézlesmesi
kapsaminda sorumlulugu so6z konusu olabilmektedir. Anayasa Mahkemesi 23.01.2024 tarih 2023/130 Esas
2024/17 Karar sayili ilamu ile s6z konusu Karayollar1 Trafik Kanunun 94. Maddesinin 2. ve 3. fikras1 Anayasanin
13. ve 48. Maddelerine aykir1 oldugu gerekgeyle iptal edilmistir. Bildiride, konu ile ilgili daha ayrintili bilgi
verilecektir.

Anahtar Kelimeler: Sigorta, Zorunlu Mali Sorumluluk Sigortasi
JEL Kodlari: K00, G22, K19

Abstract

The provision stated in Article 94, Paragraph 2 of the Highway Traffic Law, allowing the insurer to terminate the
insurance contract within fifteen days from the date of notification, and the provision in Paragraph 3 stating that
the insurance termination remains valid until fifteen days after the termination date, have been annulled according
to the decision numbered 2023/130 Main Case 2024/17 of the Constitutional Court, published in the Official
Gazette numbered 32480 on 05/03/2024. The effective date of this annulment decision is determined to be nine
months after its publication in the Official Gazette. Therefore, the annulment decisions will come into effect
starting from 05/12/2024. According to Articles 94/1-2-3 of the Highway Traffic Law, in the event of a change in
the operator of a vehicle, the transferring party is required to notify the insurer within 15 days, and the insurer's
liability continues for 15 days from the termination date of the insurance contract. During this period, since the
insurance contract is still valid, the insurer of the former operator may be held responsible for damages caused by
the new owner or operator of the vehicle while the motor vehicle is being operated under the responsibility of the
new owner or operatér. With its decision numbered 2023/130 Main Case 2024/17 dated 23.01.2024, the
Constitutional Court annulled Articles 2 and 3 of Article 94 of the Highway Traffic Law on the grounds that they
were contradictory to Articles 13 and 48 of the Constitution Further detailed information regarding the matter will
be provided in the notification

Keywords: Insurance, Compulsory automobile liability insurance
JEL codes: K00, G22, K19
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ENTEGRE COK KRIiTERLI KARAR VERME METODOLOJISINi KULLANARAK
TEDARIKCI SECIMI (SUPPLIER SELECTION USING INTEGRATED MULTI-
CRITERIA DECiSiON MAKING METHODOLOGY)

Guloghlan Kazimov '

Ozet

Isletmelerin giiniimiizde rekabet ortaminda varliklarini siirdiirebilmek igin etkili bir tedarik zinciri yonetimi hayati
onem tagimaktadir. Ozellikle karmasik degerlendirme kriterlerine ve alt kriterlere sahip olan tedarik zincirleri
yonetiminde ¢ok kriterli karar verme metodolojisi kullanarak tedarik¢i se¢imi dnemli bir rol oynamaktadir. Bu
metodoloji yardimu ile gesitli kriterler analiz edilerek tedarik¢i performanslarini objektif bir sekilde degerlendirip
stralaya biliriz. Caligmada ¢ok kriterli karar verme metodolojisi ¢ergevesinde daha 6nceden yapilmig arastirmalar
dikkate alinarak tekstil sektoriinde faaliyet gosteren hazir giyim isletmelerinin satin alma miudiirleri ile yapilan
anket calismasi sonucunda elde edilen verilerin AHP, TOPSIS ve VIKOR ¢ok kriterli karar verme yontemlerini
uygulayarak tekstil sektoriiniin tedarik zincirinde en uygun tedarik¢inin belirlenmesine odaklanilmistir. Amag bu
yontemleri uygulayarak tedarik zincirleri yonetiminde en uygun tedarik¢inin secilmesidir. Calismada maliyet,
kalite, teslimat siiresi gibi 11 ana ve alt kriterler belirlenmis ve bu kriterlere gore 3 tedarikg¢i arasinda en verimli
tedarikginin belirlenmesine ¢alisilmistir. Tedarikg¢i karar verme sorunu AHP, TOPSIS ve VIKOR yontemleri ile
incelenmig ve bu yontemlerden elde edilen sonuglar birbiri ile karsilastirilmigtir. Uygulanan yontemlerin birbiriyle
yakin sonuglar verdigi gézlemlenmistir. Tedarik¢i se¢imi i¢in bu yapilan ydntemlerin sonuglar1 gergek durumlar
tutarhilik gdstermistir.

Anahtar Kelimeler: Cok Kriterli Karar Verme, Tedarik¢i Se¢imi, AHP, TOPSIS, VIKOR
JEL Kodlar1: A19

Abstract

Effective supply chain management is vital for businesses to survive in today's competitive environment.
Especially in the management of supply chains with complex evaluation criteria and sub-criteria, supplier selection
using multi-criteria decision making methodology plays an important role. With the help of this methodology, we
can objectively evaluate and rank supplier performances by analyzing various criteria. The study focuses on
determining the most suitable supplier in the supply chain of the textile sector by applying AHP, TOPSIS and
VIKOR multi-criteria decision making methods to the data obtained as a result of the survey conducted with the
purchasing managers of the garment enterprises operating in the textile sector, taking into account the previous
researches within the framework of multi-criteria decision making methodology. The aim is to select the most
suitable supplier in supply chain management by applying these methods. In the study, 11 main and sub-criteria
such as cost, quality, delivery time were determined and according to these criteria, it was tried to determine the
most efficient supplier among 3 suppliers. The supplier decision-making problem was analyzed with AHP,
TOPSIS and VIKOR methods and the results obtained from these methods were compared with each other. It is
observed that the applied methods give close results to each other. The results of these methods for supplier
selection are consistent with real situations.

Keywords: Multi-Criteria Decision Making, Supplier Selection, AHP, TOPSIS, VIKOR
JEL codes: A19
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RUSCA - TURKCE DEYiIMLER BAGLAMINDA ARKADASLIK ('"FRIENDSHIP' iN
THE CONTEXT OF RUSSIAN - TURKIiSH IDiOMS)

Ataberk Altuntas'

Ozet

Yeni bir bilim dali sayilabilecek olan deyim biliminde ¢alismalar yeni yeni hiz kazanmaya baslamistir. Ozellikle
deyim bilimi ve anlam bilimiyle yapilan dil bilimi, halk bilimi ¢aligmalar1 sayesinde toplumun iginde bulundugu
olgularla hangi kaliplar1 olusturdugu ve bu olgulart sozii edilen bu kaliplarla nasil yorumladigi agiga
kavusmaktadir. Insanligin olusumun baslangicindan itibaren dnem kazanan arkadaslik kavrami bu nedenle anlam
¢esitliligi ve yorum zenginligi kazanmistir. Bu ¢alismada dncelikle arkadas kavrami Rusca ve Tiirkge sozliiklerce
ele alinacak ardindan arkadasligin her iki dilin deyimlerindeki yiizii incelenip aktarilacaktir.

Anahtar Kelimeler: Arkadaglik, Deyim, Rusca, Tiirkce
JEL Kodlari: Z13, Z13, Z13

Abstract

Studies in phraseology, which can be considered a new branch of science, have recently started to gain momentum.
In particular, linguistics and folklore studies conducted with idiom science and semantics reveal which patterns
the society forms with the phenomena it is in and how it interprets these phenomena with these patterns. The
concept of friendship, which has gained importance since the beginning of the formation of humanity, has therefore
gained diversity of meaning and richness of interpretation. In this study, firstly, the concept of friend will be
discussed in Russian and Turkish dictionaries, and then the face of friendship in the idioms of both languages will
be analysed and conveyed.

Keywords: Friendship, Idiom, Russian, Turkish
JEL codes: Z13, Z13, Z13
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TARIM MAKINALARI URETIMINDE FAALIYET GOSTEREN SiRKETLERIN
BAGIMSIZ DENETIM RAPORLARININ MUHASEBE KULTURU ACISINDAN
KARSILASTIRILMALI ANALIZi: TURKIYE, ALMANYA VE AMERIKA
BiRLESIiK DEVLETLERI ORNEGi (COMPARATIVE ANALYSIS OF
INDEPENDENT AUDIT REPORTS OF COMPANIES OPERATING IN
AGRICULTURAL MACHINERY PRODUCTION IN TERMS OF ACCOUNTING
CULTURE: THE CASE OF TURKEY, GERMANY AND USA)

Turgut Ozakan'
Halim Kazan?

Ozet

Her iilkenin kendine 6zgii sosyal ve kiiltiirel yapisi, tarihinden ve toplumsal yapisindan kaynaklanir. Bu yapi,
ticaret hayat1 ve dolayisiyla muhasebe ve raporlama standartlari gibi alanlarda da yansimalarini gosterir. Bu
baglamda ¢alismada Amerika Birlesik Devletleri, Tiirkiye ve Almanya’da faaliyet gosteren halka agik ve tarim
makinalar1 tiretiminde faaliyet gosteren ii¢ sirketin bagimsiz denetim raporlarinin benzerlikleri ve farkliliklari
iizerine yogunlagalacaktir. Calismanm 6zgiin yam kiiltiir agisindan farkli 6zelliklere sahip iilkelerin (Tirkiye,
Almanya, Amerika Birlesik Devleti) bagimsiz denetim raporlarmimn kiiresel capta karsilastirilmis olmasidir.
Aragtirmada nitel arastirma dizayni dogrultusunda karsilagtirmali igerik analizi kullanilmistir. Arastirma
sonucunda yerel kiiltiirel 6zelliklerin bagimsiz denetim raporlarinda farklilik yarattigi tespit edilmistir. Arastirma
sonucunda literatiirdeki ¢ok az sayida c¢alismada bu konunun incelendigi goriilmiistiir. Anahtar Kelimeler:
Bagimsiz Denetim, Kiiltiir, Tiirkiye, Almanya, ABD, Muhasebe-Kiiltiir Iliskisi

Anahtar Kelimeler: Bagimsiz Denetim, Kiiltiir, Tiirkiye, Almanya, ABD, Muhasebe-Kiiltiir fliskisi
JEL Kodlari: A10, M10

Abstract

Each country's unique social and cultural structure stems from its history and social structure. This structure is
reflected in areas such as business life and thus accounting and reporting standards. In this context, the study will
focus on the similarities and differences between the independent audit reports of three publicly traded companies
operating in the United States, Turkey and Germany. The unique aspect of the study is to compare the independent
audit reports of culturally different countries (Turkey, Germany, and the United States) on a global scale. In the
study, comparative content analysis was used in accordance with the qualitative research design. As a result of the
research, it was determined that local cultural characteristics create differences in independent audit reports. As a
result of the research, it is seen that very few studies in the literature have examined this issue. Keywords:
Independent Auditing, Culture, Turkey, Germany, USA, Accounting-Culture Relationship

Keywords: Independent Auditing, Culture, Turkey, Germany, USA, Accounting-Culture Relation
JEL codes: A10, M10

! Doktora Adayi, istanbul Universitesi, Tiirkiye, turgutozakan@gmail.com
2 Prof. Dr. Istanbul Universitesi, Tiirkiye, halim kazan@jistanbul.edu.tr

56



DERGI REKLAMLARINDA KADIN BEDENININ CINSEL OBJE OLARAK
KULLANILMASI (USING THE FEMALE BODY AS A SEXUAL OBJECT IN
MAGAZINE ADVERTISEMENTS)

Ozge Bol'

Ozet

Gilintimiizde rekabetin yogun oldugu ortamda, sirketler {irlinlerini tanitmak ve marka bilinirligini artirmak igin
reklamlara basvurmaktadirlar. Reklamlar, pazarlama c¢abalarmin 6nemli bir pargast olarak, tiiketicilerin
davranislarint izlemek, sekillendirmek ve tutumlarini olusturmada 6nemli bir rol {istlenmektedir. Tiiketici
aligkanliklar1 stirekli degisirken, reklam mesajlar1 da bu degisime uyum saglamakta, icerik ve bigim olarak
doniismektedir. Bu baglamda, bireyler siirekli olarak reklamlarin hedefkitlesi olmakta ve reklamlar dogrultusunda
yonlendirilmektedirler. Yonlendirilmeler reklamlarda kullanilan strateji ve teknikler araciligryla saglanmaktadir.
Bu stratejilerin bir pargasi olarak, kadin bedeni siklikla dergi reklamlarinda cinsel bir obje olarak kullanilmakta ve
tiketimi artirmak i¢in bir ara¢ olarak sunulmaktadir. Dergi reklamlarinda kadin bedeninin cinsel obje olarak
kullanilmasi, kadinlarm kimlik ve degerlerini yeniden tanimlar. Kadmlar1 sadece fiziksel goriiniimleriyle
degerlendiren ve onlari nesnelestiren bir bakis agisini tesvik eder. Bu ¢alisma, dergi reklamlarinda kadin bedeninin
nasil kullanildigmi aragtirmayr amaglamaktadir. Analiz i¢in, farkli dergilerden segilen reklam o&rnekleri
incelenmistir. Analiz stirecinde, dergilerdeki gorsel 6geler, metinler ve mesajlar detayli bir igerik analizi ile
degerlendirilmistir. Analiz sonuglari, dergi reklamlarida kadi bedeninin nasil cinsel obje olarak kullanildigini
ve bu tiir reklamlarin hangi mesajlari ilettigini ortaya koymaktadir. Reklamlarda genellikle kadinin bedeni, {iriinle
ozdeslestirilmekte ve bdylece iirlinii satin almada hedef kitle cezbedilmektedir. Bu ¢alisma, dergi reklamlarinda
kadin bedeninin cinsel obje olarak kullanilmasimnin cinsiyet algismi ve kadinlarin roliini sekillendirmede 6nemli
bir rol oynadigim ortaya koymaktadir. Reklamlardaki cinsiyet¢i imgelerin yayginligi ve kadin bedeninin iiriinlerin
cazibesini artirmak i¢in kullanilmasi, toplumsal cinsiyet esitsizligini derinlestirebilir ve kadinlarin yalnizca cinsel
nesneler olarak goriilmesine katkida bulunabilir.

Anahtar Kelimeler: Dergi Reklamlari, Kadin Bedeni, Cinsel Obje
JEL Kodlar1: M37

Abstract

In today's fiercely competitive landscape, companies turn to advertising to showcase their products and boost brand
recognition. Ads, integral to marketing efforts, play a pivotal role in observing, shaping, and influencing consumer
behavior and attitudes. As consumer habits evolve, ad messages adapt, transforming in content and form.
Consequently, individuals are continuously targeted and guided by advertisements through various strategies and
techniques. Notably, magazine ads often depict the female body as a sexual object, commodifying it to drive
consumption. This portrayal reshapes women's identities, encouraging a view that solely assesses them based on
physical appearance, objectifying them. This study delves into how the female body is utilized in magazine ads.
Through analyzing ad samples from diverse magazines, including visual elements, texts, and messages, it uncovers
the objectification of women and the conveyed messages. Typically, women's bodies are aligned with products,
enticing the target audience to purchase. This underscores the pivotal role of using the female body as a sexual
object in shaping gender perceptions and women's roles. The prevalence of sexist imagery and the
commodification of the female body in ads may exacerbate societal gender inequality, perpetuating the perception
of women solely as sexual objects.

Keywords: Magazine Advertisements, Female Body, Sexual Object
JEL codes: M37
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CIA VE ISTIHBARAT ZAAFIYETLERI (CIA AND INTELLIGENCE
VULNERABILITIES)

Osman Kagtan'

Ozet

Amag: Istihbarat kelimesinin genel bir tanimuin1 yaparak CIA &rgiitiiniin istihbarat zaaflarm ortaya koymak.
Yéntem: Caligmada istihbarat tanimmin teorik kismina yer verilerek makale ve kitaplardan yapilan arastirmalar
1s131nda CIA Teskilatinin istihbarat zayifliklari teorik olarak ortaya konulmaya galisilacaktr.

Bulgular: Calismada ¢esitli kitaplar ve makaleler incelenilmis olup her teskilatin oldugu gibi CIA Teskilatinin da
istihbarat zayifliklar1 oldugu ortaya ¢ikmistir.

Sonug: CIA Teskilatinin da diger istihbarat tegkilatlar1 gibi istihbarat zayifliklarmin oldugu ortaya ¢ikmustir.

Anahtar Kelimeler: Istihbarat, Casus, Orgiit, CIA, Analiz
JEL Kodlari: Z00

Abstract

Objective: The aim is to provide a general definition of intelligence and to identify intelligence vulnerabilities
within the CIA organization.

Methodology: This study will delve into the theoretical aspects of intelligence definitions, drawing on research
from articles and books to theoretically elucidate the intelligence vulnerabilities of the CIA organization.
Findings: Various books and articles have been examined, revealing that, like any organization, the CIA has
intelligence vulnerabilities.

Conclusion: Tt has been revealed that the CIA, like other intelligence organizations, also possesses intelligence
vulnerabilities.

Keywords: Intelligence, Spy, Organization, CIA, News
JEL codes: Z00
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KIRGIZCADA BIRLESIK ZARF-FiiL EKLERI (COMPOUND GERUND SUFFIXES
IN KYRGYZ)

Merve Nur Aslim'!

Ozet

Kirgizcada Birlesik Zarf-Fiil Ekleri Zarf- fiiller (gerundium, ulag, bag-fiil), hareket hali ifade eden fiil sekilleridir.
Fiil ¢ekimleri gibi sekle, zamana, sahsa bagl bir hareket ifade etmezler. Sifat-fiiller gibi nesne de ifade etmezler.
Sahsa ve zamana bagli olmaksizin soyut bir hareket halini karsilarlar. Zarf-fiiller, hareket hali ifade ettikleri igin
anlam itibariyle fiil olan kelimelerdir. Bunlara fiillerin zarf sekli diyebiliriz. Bu nedenle isim gibi kullanilmaz ve
isim ¢ekim ekleri almazlar. Zarf-fiil ekleri, diger fiilimsiler (isim-fiil, sifat-fiil) gibi fiillere gelir ve eklendikleri
sozctiklerle fiilleri ya da diger fiilimsileri zaman ile durum yoniinden niteler. Climle i¢inde eklendikleri fiilleri zarf
gorevine sokar. Bilindigi gibi Altay dil ailesinde baglaglar yoktur. Tiirkce, Altay dil ailesinin bir {iyesi oldugu i¢in
climleler ve kelimeler fiilimsilerle birbirlerine baglanir. Bu nedenle Tiirk¢ede fiilimsiler, bunlarin igerisinde de
zarf-fiiller olduk¢a yaygin kullanilir. Tiirkgede yap1 bakimindan zarf-fiil ekleri iki gruba ayrilir: basit zarf-fiil
ekleri, birlesik zarf fiil ekleri. Basit zarf-fiil ekleri genellikle bir veya iki sesten, en ¢ok bir heceden olusan eklerdir.
Birlesik zarf-fiil ekleri ise en az iki ekin veya morfemin birlesmesinden olusurlar. Bu ¢alismada, Tiirk¢enin
kuzeydogu-Kipgak- tooluu grubunda yer alan Kirgizcada kullanilan birlesik zarf-fiil ekleri ele alinmistir. Cagdas
Kirgiz Tiirkolojisinde ve eski Sovyet Tiirkolojisinde kaleme alinan dil bilgisi kitaplarinda, Kirgizcadaki birlesik
zarf-fiil eklerinin ¢ok az1 gosterilmistir. Burada, ¢agdas Kirgizcada kullanilan biitiin birlesik zarf-fiil ekleri tespit
edilmis ve bu eklerin etimolojileri, kelimeye ve ciimleye kattigi anlamlari, hangi durumlarda ve nerede
kullanildig1; cagdas Kirgiz yazi dilinde gegen drneklerle agiklanmistir.

Anahtar Kelimeler: zarf-fiil, Kirgizca, birlesik, Tiirkoloji, dil ailesi, ulag
JEL Kodlari: 129

Abstract

Compound Gerund Suffixes in Kyrgyz Gerunds are verb forms that express action. They do not express a
movement dependent on form, time or person, like verb conjugations. They do not express objects like adjectives-
verbs. They represent an abstract state of movement, regardless of person or time. Gerunds are words that are verbs
in meaning because they express action. We can call these adverbial forms of verbs. Adverbial suffixes attach to
verbs like other verbals (noun-verb, adjective-verb) and qualify the words they are added to, the verbs or other
gerundial in terms of time and situation. It turns the verbs they are added into the sentence into adverbs. In Turkish,
gerund suffixes are divided into two groups in terms of structure: simple gerund suffixes and compound gerund
suffixes. Simple gerund suffixes usually consist of one or two sounds, at most one syllable. Compound gerund
suffixes are formed by the combination of at least two suffixes or morphemes. In this study, compound gerund
suffixes used in Kyrgyz, which is in the northeastern-Kypchak-touluu group of Turkish, are discussed. Very few
of the compound gerund suffixes in Kyrgyz are shown in grammar books written in contemporary Kyrgyz
Turcology and former Soviet Turcology. Here, all compound gerund suffixes used in contemporary Kyrgyz are
identified and the etymologies of these suffixes, the meanings they add to the word and sentence, in which
situations and where they are used; It is explained with examples in the contemporary Kyrgyz written language.

Keywords: gerund, verb, Kyrgyz, compound, Turcology, suffix
JEL codes: 129
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SURDURULEBILIR KENTSEL NAKLIYE LOJiSTiGi iCIN AKILLI SEHIRDE
VERIMLI; SEHIR LOJISTiGi iCiN AKILLI SEHIiR KAVRAMSAL CERCEVE
ONERISI (EFFICIENT IN SMART CITY FOR SUSTAINABLE URBAN
TRANSPORTATION LOGISTICS; SMART CITY CONCEPTUAL FRAMEWORK
PROPOSAL FOR URBAN LOGISTICS)

Syed Magfur Ahmad'

Ozet

Arastirma, kentsel ulagim ve lojistigin verimliligini ve siirdiiriilebilirligini artirabilecek yenilik¢i ¢oziimleri ve
teknolojileri belirlemeyi amaglamaktadir. Ayrica, bu ¢oztimleri ve teknolojileri tutarl bir sisteme entegre eden bir
akilli sehir i¢in kavramsal bir ¢erceve gelistirmeyi hedeflemektedir. Calisma, diinya genelinde farkli sehirlerde
uygulanan belirli akilli sehir ¢éziimlerini incelemek igin vaka ¢aligmalart yapmakta ve siirdiiriilebilir kentsel
ulagim lojistigi ile ilgili kamuoyu goriisleri, paydas perspektifleri ve kullanici davranislart hakkinda ikincil verilere
dayal1 nitel veri toplama yontemini kullanmaktadir. Siirdiiriilebilir kentsel ulasim lojistigi i¢in verimli bir akilli
sehir, kentsel alanlarda daha verimli, ¢evre dostu ve siirdiiriilebilir ulagim sistemleri olusturmak i¢in teknoloji, veri
ve yenilik¢i yaklasimlardan yararlanmayi odaklanir. Bu, mallarin ve insanlarm hareketini optimize etmeyi, trafik
sikisikligini azaltmayi, emisyonlar: en aza indirmeyi ve kentsel ulasim lojistiginin genel verimliligini artirmayi
igerir. Sehir lojistigine yonelik akilli sehir kavramsal ¢ergevesi, kentsel alanlardaki mallarin hareketini optimize
etmek i¢in yapilandirilmis bir yaklasim onermektedir. Literatiirde, veri toplayarak, Akilli Ulagim Sistemleri (ITS)
kullanarak, Kentsel Yiik Yonetimini idare ederek, Elektrikli Araclar (EV'ler) kullanarak, Entegre Hareketlilik
stirecini devam ettirerek, Halkin Katilimin1 tesvik ederek ve Politika ile Yonetimi paylasarak bir kavramsal ¢ergeve
olusturulabilir.

Anahtar Kelimeler: Kentsel Ulagim, Lojistigin Verimliligini, stirdiiriilebilirlik, Yenilik¢i Coziimleri
JEL Kodlari: A10, C52, D04

Abstract

The research aims to identify innovative solutions and technologies that can enhance the efficiency and
sustainability of urban transportation and logistics. Additionally, it seeks to develop a conceptual framework for a
smart city that integrates these solutions and technologies into a coherent system. The study follows a qualitative
data collection method based on secondary data processing, which includes case studies examining specific smart
city solutions implemented in various cities worldwide, and analyses public opinion, stakeholder perspectives, and
user behaviors related to sustainable urban transportation logistics. An efficient smart city for sustainable urban
transportation logistics focuses on leveraging technology, data, and innovative approaches to create more efficient,
environmentally friendly, and sustainable transportation systems in urban areas. This includes optimizing the
movement of goods and people, reducing traffic congestion, minimizing emissions, and enhancing the overall
efficiency of urban transportation logistics. The smart city conceptual framework for urban logistics proposes a
structured approach to optimize the movement of goods in urban areas. In the literature, some conceptual
framework proposals exist that involve collecting data, using Intelligent Transportation Systems (ITS), managing
Urban Freight Management, utilizing Electric Vehicles (EVs), continuing Integrated Mobility, encouraging Public
Participation, and sharing Policy and Governance to create a conceptual framework.

Keywords: Urban Transportation, Efficiency of Logistics, Sustainability, Innovation
JEL codes: A10, C52, D04
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TURKIYE’DE ARASTIRMA-GELISTIRME (AR-GE) HARCAMALARI iLE
EKONOMIK BUYUME ARASINDAKI iLiSKi (THE RELATIONSHiP BETWEEN
RESEARCH AND DEVELOPMENT (R&D) EXPENDITURES AND ECONOMIC
GROWTH IN TURKIYE)

Haldun Soydal'
Mustafa Serdar Acar?

Ozet

Aragtirma gelistirme (Ar-Ge) tanim olarak isletmelerde yeni iiriin ve iiretim siireclerinin meydana gelmesi igin
yapilan yaratic1 ve sistemli faaliyetleri ifade etmektedir. Ar-Ge isletmelerdeki bilim, teknoloji, iiriin, arag ve
gereglerin gelismesine katki saglamaktadir. Ar-Ge faaliyetleri sonucunda isletmelerin etkinlik ve verimliliklerinde
iyilesmeler goriilebilmektedir. Ekonomik biiylime kavramu ise, en temel anlamiyla bir iilkenin Gayri Safi Milli
Hasila (GSMH)’sinda meydana gelen artis olarak ifade edilmektedir. Ar-Ge harcamalar1 isletmelerin tiretimleri
iizerinde olumlu etki yaratirken ayni1 zamanda isletme iretimlerini gosteren GSMH iizerinde de olumlu etki
yaratabilmektedir. Bu nedenle Ar-Ge harcamalar1 ile ekonomik biiylime arasinda pozitif iliski oldugu
diisiiniilmektedir. Calismada 2001-2022 donemine ait Ar-Ge yatirim harcamalart ve 2017 yili temel alinan
uluslararasi dolar tiirlinden satin alma giicli paritisine gore hesaplanan kisi basina gelir degiskenleri regresyon
denklemi yardimiyla analiz edilmistir. Analiz sonucunda Ar-Ge yatirim harcamalarinin kisi basma diisen gelir
iizerinde pozitif etkisi oldugu tespit edilmistir.

Anahtar Kelimeler: Ar-Ge Harcamalari, Ekonomik Biiyiime, Regresyon
JEL Kodlar1: 032, 040, C21

Abstract

Research and development (R&D), by definition, refers to creative and systematic activities carried out to create
new products and production processes in enterprises. R&D contributes to the development of science, technology,
products, tools and equipment in enterprises. As a result of R&D activities, improvements can be seen in the
efficiency and productivity of enterprises. The concept of economic growth is defined as the increase in the Gross
National Product (GNP) of a country in the most basic sense. While R&D expenditures have a positive effect on
the production of enterprises, they can also have a positive effect on GNP, which shows the production of
enterprises. Therefore, it is considered that there is a positive relationship between R&D expenditures and
economic growth. In the study, R&D investment expenditures for the period 2001-2022 and per capita income
variables calculated according to purchasing power parity in international dollars based on 2017 were analysed
with the help of regression equation. As a result of the analysis, it was determined that R&D investment
expenditures have a positive effect on per capita income.

Keywords: R&D Expenditure, Economic Growth, Regressions
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BORSA 1STANBUL 100 ENDEKSi VE BANKACILIK ENDEKSLERI ARASINDAKI
ILISKININ EKONOMETRIK ANALIZi (ECONOMETRIC ANALYSIS OF THE
RELATIONSHIP BETWEEN BORSA ISTANBUL 100 INDEX AND BANKING
INDICES)

Mesut Fenkli '
Dogan Uysal?

Ozet

Borsa Istanbul 100 endeksi islem hacmi bakimindan en yiiksek yiiz hissenin yer aldig1 gdsterge olarak kabul
edilirken, piyasa yapicilarin basinda gelen ve borsada islem gérmekte olan pek ¢ok banka BIST 100 endeksi
icerisinde yer almaktadir. Borsa Istanbul Banka endeksi ise sadece bankalarm islem hacimlerinin baz alinarak elde
edildigi ana pay endekslerinden birini temsil etmektedir. Bu bakimdan banklarin gerek piyasa yapici 6zellikleri
gerekse BIST 100 endeksi iginde yer almalari dolayistyla her iki endeks arasinda nasil bir iliski oldugu sorusunu
glindeme getirmistir. Bu amagla her iki endeks i¢in ulagilan en eski tarih olan 01/02/1997 yilindan en giincel tarih
olan 01/04/2024 yilma kadar aylik verilerin kullanildig1 327 gozlemden olusan iki degiskenli zaman serileri
olusturulmustur. Bu iki degiskenli zaman serisiyle VAR model tahmin edilmis ve tahmin modeli diagnostik testleri
gecerek kabul edilmistir. Bunun sonucunda uzun dénemde her iki endeksin Engel Granger Esbiitiinlesik oldugu
sonucunda ulasilmis ve ayrica her iki degiskenden birbirine Granger Nedenselligin oldugu sonucuna ulasilmistir.

Anahtar Kelimeler: Finansal Ekonometri, Finansal Marketlerde Genel Denge ve Dengesizlik
JEL Kodlar1: C58, D53, F10

Abstract

While the Borsa Istanbul 100 index is considered to be the indicator that includes the hundred highest stocks in
terms of transaction volume, many banks that are among the leading market makers and are traded on the stock
exchange are included in the BIST 100 index. Borsa Istanbul Bank Index represents one of the main share indices
that is obtained solely based on the transaction volumes of banks. In this regard, the question of what kind of
relationship there is between the two indices has been raised due to the market-making features of the banks and
their inclusion in the BIST 100 index. For this purpose, bivariate time series consisting of 327 observations using
monthly data from 01/02/1997, the oldest date available for both indices, to 01/04/2024, the most recent date, were
created. The VAR model was estimated with this bivariate time series and the prediction model was accepted by
passing the diagnostic tests. As a result, it was concluded that both indices were Engel Granger Cointegrated in
the long run, and it was also concluded that there was Granger Causality from both variables to each other.

Keywords: Financial Econometrics, General Equilibrium and disequilibrium: Financial Market
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MODERN BILIMKURGU iLE BILINENIN OTESINE GECMEK: J.-H. ROSNY
AINE (GOING BEYOND THE KNOWN WITH MODERN SCIENCE FICTION: J.-H.
ROSNY AINE)

Ceren Karaca'

Ozet

Bilimkurgu var oldugundan beri hayal ve kurgunun biitiinlesmesiyle bugiiniin etigini ve sorununu gelecekte
olabilecek durumlara ¢oziimler iireterek gergeklestirdiginden siirekli bilinen olgularla ilgilenmistir fakat asil sorun
gelecekte gerceklesmesi miimkiin goziiken olaylarin simdiden baslanarak insanoglunu harekete gegirmek
oldugundan, insani sinirlar hi¢bir zaman asilamamistir. Bu arastirmada, baslica bilinen bilimkurgu yazarlari
disinda, nadir olarak anilan Rosny Ainé hakkinda inceleme yapilacaktir. Bilimin edebiyat ile hareket etmedigini
yalnizca bir yazarm hayal giiciiyle nasil hareket edilebilecegi gosterilecektir. Sonug olarak, Rosny Ainé’nin
bilimkurgunun tek temsilcisi oldugu belirtilecektir.

Anahtar Kelimeler: Bilimkurgu, Modern Bilimkurgu, Rosny Ainé.
JEL Kodlar:: Y40

Abstract

Since existence science fiction has always been interested in known facts as it realizes, todays’s ethics and
problems by producing solutions possible situations in the future with integration of imagination and fiction.
However, since the real problem is mobilize human beings by starting from now on events that seem possible to
happen in the future, human limits have never been exceeded. This study, we will examine Rosny Ainé, the literary
ancestor of science fiction whose name is rarely mentioned, standing out from the main known science fiction
writers. Thanks to the findings in this study, modern science fiction will be understood by seeing science fiction
from a different perspective for the first time, by touching on how science doesn’t move with literature, but only
with the imagination of an author. In conclusion, It will be stated that Rosny Ainé is the only representative of
science fiction.

Keywords: Science Fiction, Modern Science Fiction, Rosny Ainé
JEL codes: Y40
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TURKIYE’DE DOGRU BILGININ KURUMSAL iNSASI: CUMHURBASKANLIGI
ILETiSIM BASKANLIGI’NIN DEZENFORMASYON BULTENLERi UZERINE BiR
INCELEME (INSTITUTIONAL CONSTRUCTION OF ACCURATE INFORMATION

IN TURKEY: A REVIEW ON DiSINFORMATION BULLETINS OF THE
PRESIDENTIAL DIRECTORATE OF COMMUNICATIONS)

Erhan Senyurt'

Ozet

fletisim teknolojilerinin geligmesiyle birlikte her yastan bireyin internet baglantili cihazlara erisimi miimkiin
olmustur. Bu erisim beraberinde gilinlilk olarak kullanilan teknolojileri “bilgi-iletisim teknolojileri” olarak
nitelendirmemizi saglamis ve bu araglara biiyiik bir toplumsal rol atfetmistir. Bilgi kirliliginin 6niine gegilmesi ve
asil bilginin topluma duyurulmasi amaciyla T.C. Cumhurbagkanlig1 iletisim Baskanlig: tarafindan 2022 yilinda
Dezenformasyonla Miicadele Merkezi (DMM) kurulmustur. Bu calismanin temel amaci, Dezenformasyonla
Miicadele Merkezi’nin yayinladig biilten iceriklerinde bulunan haberlerin kategorilere yerlestirilerek, tespit edilen
iceriklerin Tirkiye’de en ¢ok hangi alanda dezenformasyon yapildigim tespit etmeyi amaglamaktadir. Caligma
evrenini Tirkiye’de Cumhurbaskanligi’na bagli baskanliklarda bulunan birimlerin dijital yaymlar1 olustururken,
orneklemimizi iletisim Baskanligi’na baghi Dezenformasyonla Miicadele biriminin ¢ikardigi dezenformasyon
biiltenleri olusturmaktadir. Bu ¢aligmada Dezenformasyonla Miicadele Merkezi’nin kurumsal web sitesinde
yaymlanan 80. ve 120. sayilar arast son 40 dezenformasyon biilteni (1 Nisan 2024’¢ kadar) icerik analizi
yontemiyle incelenmis ve bu araglara iliskin veriler kodlama cetveliyle toplanmustir.

Anahtar Kelimeler: Online halkla iliskiler, Biilten, Dezenformasyon, Bilgi kirliligi, Manipiilasyon
JEL Kodlari: Z18

Abstract

Along with the development of communication technologies, it has been possible for individuals of all ages to
access devices with Internet connection. This access has enabled us to characterize the technologies used on a
daily basis as "information-communication technologies", and it has attributed a great social role to these tools. In
2022, the Center for Combating Disinformation (DMM) was established by the Presidency of the Republic of
Turkey Directorate of Communications to prevent information pollution and to announce the actual information
to society. The main purpose of this study is to categorize the news in the bulletin contents published by the Center
for Combating Disinformation and to determine in which field disinformation is produced the most commonly in
Turkey. While the digital publications of the units affiliated with the Presidency in Turkey constitute the study
population, the study sample consists of disinformation bulletins issued by the Center for Combating
Disinformation affiliated with the Directorate of Communications. In this study, the last 40 disinformation
bulletins (by April 1, 2024) between the 80th and 120th issues published on the corporate website of the Center
for Combating Disinformation have been examined by the content analysis method, and the data related to these
tools have been collected with a coding table.

Keywords: Online public relations, Disinformation, Information pollution, Manipulation
JEL codes: Z18
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HiZMET iSLETMELERINDE MOTiVASYON VE ORGUTSEL BAGLILIK:
HAVACILIK SEKTORU UYGULAMASI (MOTIiVATION AND ORGANIZATIONAL
COMMITMENT iN SERVICE BUSINESSES: AVIATION SECTOR APPLICATION)

Rabia Sentiirk '
Halim Kazan?

Ozet

Bu calismanin temel amaci, orgiitsel baglilik ve motivasyon arasindaki iligkiyi tespit etmektir. Motivasyon ile
orgiitsel baglilik arasindaki iliskiye yonelik arastirma Istanbul ilinde havacilik sektoriinde faaliyet gdsteren cesitli
isletmelerde ¢alisan mavi ve beyaz yakali iggorenlerle gergeklestirilmistir. Veri toplama yontemi olarak ¢evrimigi
anket kullanilmistir. Havacilik sektoriinde caligan 395 katilimcidan elde edilen verilerin 8 adeti ug veri
barindirdigindan analizler 387 gegerli anket lizerinden gerceklestirilmistir. Anketler, ¢alismanin amaglarina uygun
olarak kesfedici faktor analizi, Cronbach alfa, korelasyon analizi, regresyon analizi, ANOVA ve t-testi analizlerine
tabi tutulmustur. Gergeklestirilen analizler neticesinde motivasyon ve orgiitsel baglilik arasinda anlamli iligki tespit
edilistir. Demografik 6zelliklere kapsaminda gergeklestirilen fark analizleri sonucunda yas, cinsiyet, medeni
durum, kisisel gelir, egitim durumlarina gore gruplar arasinda anlamli farkliliklarin bulundugu belirlenmistir.

Anahtar Kelimeler: Orgiitsel Baglilik, Motivasyon, Havacilik Sektdrii
JEL Kodlari: M21, M19

Abstract

The main purpose of this study is to determine the relationship between organizational commitment and
motivation. The research on the relationship between motivation and organizational commitment was conducted
with blue and white collar employees working in various enterprises operating in the aviation sector in Istanbul.
An online survey was used as a data collection method. Since 8 of the data obtained from 395 participants working
in the aviation sector contained outlier data, the analysis was carried out on 387 valid questionnaires. The
questionnaires were subjected to exploratory factor analysis, Cronbach's alpha, correlation analysis, regression
analysis, ANOVA and t-test analyses in accordance with the objectives of the study. As a result of the analyses, a
significant relationship was found between motivation and organizational commitment. As a result of the
difference analysis performed within the scope of demographic characteristics, it was determined that there were
significant differences between the groups according to age, gender, marital status, personal income, and
educational status.

Keywords: Organizational Commitment, Motivation, Aviation Sector
JEL codes: M21, M19
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TEKNOLOJIK TEKILLIiK VE INSANIN GELECEGi (TECHNOLOGICAL
SINGULARITY AND THE HUMAN FUTURE)

Emine Yakis'

Ozet

Teknolojik tekillik, yapay zeka ve diger ileri teknolojik gelismelerin insanligin kontroliinden ¢ikip kendi kendini
gelistirebilecek seviyeye ulasmasi durumunu ifade eder. Ozellikle yapay genel zekanin hedeflenen basariya
ulagmas teknolojik tekilligin gergeklesmesi igin kritik bir adim olarak goriilmektedir. Bu noktada, yapay zeka
insan zekasmi gecer ve kendisini gelistirebilir hale gelirse, insanligin gelecegi belirsizliklerle dolu bir déneme
dogru ilerleyebilir. Teknolojik tekillik, yapay zeka, robotik, biyoteknoloji ve diger ileri teknolojik gelismeler
sonucunda gerceklesecegine dair bir fikir birligi de mevcuttur. Bu durum, insan yasamin kolaylastirabilir ancak
toplumsal, ekonomik ve etik sorunlara da yol agabilir. Otomasyon ve yapay zeka, issizlik endisesi ve gelir
esitsizligi gibi sorunlara neden olabilirken, insan iliskilerini degistirebilir. Saglik alanindaki ilerlemeler olumlu
etkiler sunarken, kisisel gizlilik ve giivenlik endiselerini artirabilir. Bu teknolojik ilerlemeler, toplumun
yapilandirilmasi ve insanlik degerlerinin korunmasi konusunda derin felsefi sorular1 da beraberinde getirir. Adalet,
ozgiirlik, insan haklar1 gibi temel degerler, teknolojinin ilerlemesiyle nasil sekillenecegi konusunda
diigiiniilmelidir.

Anahtar Kelimeler: Teknolojik Tekillik, Yapay Zeka, Teknolojik ilerleme
JEL Kodlar1: Z00, Z00, Y90

Abstract

Technological singularity refers to the situation in which artificial intelligence and other advanced technological
developments are beyond the control of humanity and reach a level where they can develop themselves. In
particular, the achievement of the targeted success of artificial general intelligence is seen as a critical step for the
realization of the technological singularity. At this point, if artificial intelligence surpasses human intelligence and
becomes capable of developing itself, the future of humanity may move towards a period full of uncertainties.
There is also a consensus that the technological singularity will be realized as a result of artificial intelligence,
robotics, biotechnology and other advanced technological developments. This may make human life easier, but it
may also lead to social, economic and ethical problems. Automation and artificial intelligence can change human
relationships, while raising concerns about unemployment and income inequality. While advances in healthcare
can have positive effects, they can also raise privacy and security concerns. These technological advances also
raise deep philosophical questions about the structuring of society and the preservation of human values.
Fundamental values such as justice, freedom and human rights need to be considered in terms of how they will be
shaped by technological progress.

Keywords: Technological Singularity, Artificial Intelligence, Technological progress
JEL codes: Z00, Z00, Y90
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KONYA KOYUNOGLU MUZE VE KUTUPHANESI 12587 NUMARADA KAYITLI
YAZMA BIiR ESER UZERINE DUSUNCELER (THOUGHTS ON A WRITTEN
WORK REGISTERED AT KONYA KOYUNOGLU MUSEUM AND LIBRARY,

NUMBER 12587)

Dogan Celen'

Ozet

Yazma eserler Tiirk dilinin tarihi gelisimi icerisinde 6nemli bir yere sahiptir. Konya Koyunoglu Miize ve
Kiitiiphanesinde kayitli bulunan yazma eser de bunlardan biridir. Bastan, ortadan ve sondan sayfalari eksik olan
eser 79 varaktan olusmaktadir. Hicri 1062 tarihinde tamamlandigi tespit edilen eserin dil ve tislup 6zellikleri, s6z
varligi, yazim ve imla diizeni 17. ylizy1l Osmanl Tiirkgesi ile yazildigin1 gostermektedir. Eserin ilk sayfasinin alt
kismimda metinden bagimsiz bir sekilde not alinmis “Kitab-1 Adab-1 Salat Ibn-i Yiisuf” ifadesi bulunmaktadir.
Metnin igerigindeki konu ¢esitliligi eserin sadece namaz konusunda yazilmadigimni da gostermektedir. Bu sebeple
metin lizerinde devam eden inceleme ve arastirmalar terkip bir yazma eser diistincesi ile yapilmaktadir. Yapilan
aragtirmalarda eserin farkli bir niishasina rastlanmamistir. Mevcut niishanin da Ingiltere’den getirildigi
diisiiniilmektedir. Bu ¢aligma Tiirk¢enin bu dénem dil 6zelliklerini, s6z varligini, semantik zenginligini tespit
etmeyi hedeflemektedir. Yazma eser iizerinde ¢alismalarimiz devam etmektedir.

Anahtar Kelimeler: Adab-1 Salat, Ibn-i Yusuf, Osmanh Tiirk¢esi, yazma eser
JEL Kodlari: A33

Abstract

Manuscripts have an important place in the historical development of the Turkish language. The manuscript
registered in Konya Koyunoglu Museum and Library is one of them. The work, with pages missing from the
beginning, middle and end, consists of 79 leaves. The linguistic and stylistic features, vocabulary, spelling and
spelling order of the work, which was determined to have been completed in 1062 Hijri, show that it was written
in 17th century Ottoman Turkish. At the bottom of the first page of the work, there is the phrase "Kitab-1 Adab-1
Salat Ibn-i Yiisuf", noted independently of the text. The variety of topics in the text also shows that the work was
not written only about prayer. For this reason, ongoing examinations and research on the text are carried out with
the idea of a composite manuscript. No other copy of the work was found during the research. It is thought that
the current copy was brought from England. This study aims to determine the linguistic features, vocabulary and
semantic richness of Turkish in this period. Our work on the manuscript continues.

Keywords: Adab-1 Salat, Ibn-i Yusuf, Ottoman Turkish, manuscript
JEL codes: A33
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SEHIR LOJISTiK FAALIYETLERININ KENTSEL NUFUSUN ARTMASI
ACISINDAN INCELENMESI; ESENYURT GOC PROBLEMI INCELEMESI
(INVESTIGATION OF CITY LOGISTICS ACTIVITIES IN TERMS OF
INCREASING URBAN POPULATION; ESENYURT MIGRATION PROBLEM
ANALYSIS)

Ferdi Cil'

Ozet

Gilinlimiiz diinyasinda sehir lojistik faaliyetleri artan niifus, gelisen teknoloji, degisen insan ihtiyaclar1 ve istekleri
dogrultusunda énem kazanmustir. Ozellikle niifus yogunlugunun bulundugu ve gog alan schirlerde sehir lojistik
faaliyetlerinin etkinligi, siirdiiriilebilirligi, isleyisi dikkat edilmesi ve sorunlarinin ¢dziilmesi 6nem arz eden bir
konudur. Bu aragtirmanin amaci sehir lojistik faaliyetlerini etkileyen gd¢ olgusunun Esenyurt ilgesinde sehir
lojistik problemlerini ele almak ve bu problemlere dikkat ¢ekmektir. Arastirma ile Esenyurt’ta yasayan
vatandaslarin bu problemlere iligkin goriislerinin ortaya ¢ikarilmasi saglanacaktir. Bu ¢alismada nitel arastirma
teknigi olan goriigme yontemi kullanilmigtir. Caligmada yar1 yapilandirilmig goriisme teknigi uygulanmistir.
Arastirmanin ¢aligma grubu istanbul ili Esenyurt ilgesinde en az 10 yildir yasayan vatandaglardan olugmaktadr.
Veri toplama araci olarak go¢ olgusunun sehir lojistik faaliyetlerini etkileyip etkilemedigini ortaya ¢ikarmak
amaciyla goriisme formu hazirlanmistir. Goriisme formunda sehir lojistik faaliyetlerini etkileyen; altyapi, trafik,
toplu tasima sistemi ile ilgili olarak {iger adet soru hazirlanmistir. Gergeklestirilen yiiz yiize goriigmeler neticesinde
elde edilen sonuglardan hareketle sehir lojistik faaliyetlerinin trafik, altyapi, toplu tasima faktorlerine baglh olarak
gd¢ olgusu tarafindan etkilendigi sonucuna varilnustir. Bu ¢alisma Istanbul Esenyurt ilcesindeki sorunlara dikkat
¢ekmesi ve Oneriler getirmesi, sehir lojistik faaliyetlerini etkileyen unsurlara odaklanmasi bakimindan yoneticilere,
kurumlara ve sehir sakinlerine katki saglamasi diigiiniilmektedir.

Anahtar Kelimeler: Gog, Sehir lojistik faaliyeti, Niifus
JEL Kodlari: R23

Abstract

In today's world, city logistics activities have gained importance in line with the increasing population, developing
technology, and changing human needs and desires. Especially in cities with high population density and
immigration, the effectiveness, sustainability and functioning of city logistics activities are important issues to pay
attention to and solve their problems. The aim of this research is to address city logistics problems in the Esenyurt
district and to draw attention to these problems due to the migration phenomenon that affects city logistics
activities. The research will reveal the opinions of citizens living in Esenyurt regarding these problems. In this
study, the interview method, which is a qualitative research technique, was used. Semi-structured interview
technique was applied in the study. The study group of the research consists of citizens who have been living in
the Esenyurt district of Istanbul for at least 10 years. An interview form was prepared as a data collection tool. In
the interview form, affecting city logistics activities; Three questions each were prepared regarding infrastructure,
traffic and public transportation system. Based on the results obtained as a result of face-to-face interviews, it was
concluded that city logistics activities are affected by the phenomenon of migration depending on traffic,
infrastructure and public transportation factors. It is thought that this study will contribute to managers, institutions
and city residents by drawing attention to the problems in the Esenyurt district of Istanbul and making suggestions,
and focusing on the factors affecting city logistics activities.

Keywords: Migration, City logistics activity, Population
JEL codes: R23
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ZENGEZUR KORIDORUNUN TURK DUNYASI ULKELERININ DIS TICARETINE
OLASI ETKILERININ PESTEL ANALIiZi iLE DEGERLENDIRILMESI
(EVALUATION OF THE POSSIBLE EFFECTS OF THE ZANGEZUR CORRIDOR
ON THE FOREIGN TRADE OF THE TURKIC WORLD COUNTRIES WITH
PESTEL ANALYSIS)

Ahmed Nabiyev '
Samed Asadov?
Ramin Maharammov >
Magsud Mirzayev*

Ozet

Zengezur Koridorunun Tiirk Diinyas: tlkelerinin dis ticaretine olasi etkileri, bolgenin ticaret potansiyelini
artirmasi ve yeni ticaret yollar1 agmasiyla ortaya ¢ikabililecegi diistiniilmektedir. Bu koridorun agilmasiyla birlikte,
Tiirk Diinyasi iilkeleri arasindaki ticaretin artmasi ve bu lilkeler arasinda ticaretin ¢esitlenmesi yani sira, Tiirk
diinyasi1 devletlerinin herbiri ile iligkilerinin daha da giiclenmesi beklenmektedir. Bu arastirmanin amaci, Zengezur
Koridorunun Tiirk Diinyas1 Ulkelerinin dis ticareti iizerinde olasi etkilerini incelemektir. Calisma, kesifsel
arastirma desenine sahiptir ve PESTEL analizi aracilifiyla koridorun agilmasinin iilkelerin dis ticaretine
faaliyetlere etkilerini degerlendirilmektedir.

Anahtar Kelimeler:
JEL Kodlari: A10

Abstract

It is thought that the possible effects of the Zangezur Corridor on the foreign trade of the Turkic World countries
may arise by increasing the trade potential of the region and opening new trade routes. With the opening of this
corridor, it is expected that trade between the Turkic World countries will increase and trade between these
countries will diversify, as well as their relations with each of the Turkic World states will be further strengthened.
The purpose of this research is to examine the possible effects of the Zangezur Corridor on the foreign trade of the
Turkic World Countries. The study has an exploratory research design and evaluates the effects of the opening of
the corridor on the foreign trade activities of the countries through PESTEL analysis.

Keywords:
JEL codes: A10
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DIiJITAL REKLAMCILIK UYGULAMALARI “LINKEDIN PLATFORMU
UZERINE BIR ARASTIRMA” (DIGITAL ADVERTISING PRACTICES “A STUDY
ON THE LINKEDIN PLATFORM”)

Ibrahim Can Isler '

Ozet

Amag - Bu g¢alisma dijital reklamecilik uygulamalarin LinkedIn platformunda kullanilmasinin firmalara olan
yansimasl iizerine bir arastirmayi ele almakta ve firmalarin platformu etkin bir sekilde kullanabilmesinde dijital
pazarlamadaki pay1 ve firmalara geri doniisleri neler olabilmektedir gibi sorularin cevaplari aranmaktadir.
Yéntem - Bu makalenin yazilmasinda daha dnce konu iizerine yazilmis diger makaleler ve anket c¢alismalari
taranmakta, ayrica dijital reklam mecrasi olarak LinkedIn kullaniminin boyutlarin1 gérmek amaciyla bdlgesel
boyutta bir anket ¢alismasi kullanilmaktadir.

Bulgular — LinkedIn sosyal mecrasinin bir marka olusturmak ve markalarin kendilerini biiyiitmek i¢in kullandig1
kullanisli bir ara¢ haline geldigi goriilmektedir. Markalarin dijital reklam uygulamalar1 dogrultusunda
biiyiiyebildikleri belirtilmistir.

Sonu¢ — Dijital Reklamcilik Uygulamalarmin LinkedIn platformu iizerinde kullanilmasi, firmalarm ve
igverenlerin, ¢alisanlar1 ile ve kendi alanlarindan insanlar ile paylasimlarda bulunabilmesine olanak sagladigi
goriilmektedir. Diinya’nin birgok farkli yerinden 774 milyondan fazla kullanicisi ile LinkedIn, dijital pazarlamada
Marka bilinirligi olusturma, profesyonel iliskiler kurma ve kaliteli potansiyel miisteriler yaratma firsat1 sunmakta,
pazarlamacilarin dogru hedef kitleye ulasmasmi saglayarak markanin kampanyalarinin etkinligini artirdig:
goriilmektedir.

Anahtar Kelimeler: Dijital Reklamcilik, Dijital Iletisim, LinkedIn, Reklam
JEL Kodlari: M30

Abstract

Purpose — This study examines the impact of utilizing digital advertising practices on the LinkedIn platform for
firms, aiming to explore the repercussions for companies and the role of digital marketing in their effective
utilization of the platform. It seeks answers to questions such as the extent of digital marketing's contribution to
firms' effective use of the platform and the potential returns for companies.

Methodology — This article involves a literature review of previous articles and survey studies on the topic to
inform its writing process and additionally, a regional survey study is being conducted to assess the dimensions of
using LinkedIn as a digital advertising medium.

Findings — It has been observed that LinkedIn has become a useful tool for building a brand and for brands to
expand themselves. It has been noted that brands can grow in line with their digital advertising practices.
Conclusions — 1t is observed that the use of digital advertising practices on the LinkedIn platform enables
companies and employers to engage with their employees and individuals from their respective fields. With over
774 million users from various parts of the world, LinkedIn provides opportunities in digital marketing for building
brand awareness, establishing professional relationships, and creating high-quality potential customers. It allows
marketers to reach the right target audience, thus enhancing the effectiveness of the brand's campaigns.

Keywords: Digital Marketing, Digital Communication, LinkedIn, Advertising
JEL codes: M30
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AKIN AKSU ROMANLARINDA TASRA VE YABANCILASMA (COUNTRYSIDE
AND ALIENATION ARE THE SUBJECTS IN AKIN AKSU'S NOVELS.)

Salih Fevzi Giil !

Ozet

Amag¢ — Akin Aksu, son donem Tiirk edebiyatinin énemli isimlerindendir. Calismamiz, Aksu’nun Ay Is181, Bir
Tasra Kopegi, Sagma Sapan Bir Roman adli romanlarinda isledigi tasrada olma halini ve yabancilagmayi
irdelemeyi amaglamaktadir.

Yontem — Bildiride metin ¢oziimlemesi, icerik analizi ve bulgularin karsilastirilarak degerlendirilmesi
yontemlerine bagvurulmustur.

Bulgular — Aksu’nun romanlarinin temel dinamiginde yer alan yabancilasma ve tagra mevzusu, bir ¢esit
sitkismishigr ve digarda olma halini ifade etmektedir. Yazar buradan hareketle kendine 6zgii bir tagra algisi
yaratmaktadir.

Sonu¢ — Aksu’nun romanlarindaki tagranin sevgiyle, 6zlemle, bir gesit nostalji ile anilan bir tagra olmadigs; aksine
bunalan, daralan ve kendini kendi diliyle anlatamayan bireylerin azap mekanlari oldugu bulgulanmistir. Kaderiyle
bas basa kalmis, yeri geldiginde toplumun gadrine ugramis; zamansiz, mekansiz bir uzamda kendi benliklerini
arayan kendileri de dahil her seye yabancilasmis bu bireylerin hikayelerini basartyla isleyen Aksu, ilk izlerine
Tanzimat sonrasinda rastladigimiz tagra konusuna Ozgiin bir acilim getirmistir. Yarattigi kahramanlarin
psikolojilerini derinlemesine isleyen yazar; zaman, mekan ve karakterlerin sinirlarini ortadan kaldirarak kaotik bir
roman evreni olusturmaktadir.

Anahtar Kelimeler: Akin Aksu, yabancilagma, tagra.
JEL Kodlar1: Y92, Y30

Abstract

Purpose — Our study aims to examine and make sense of the state of being in the countryside and alienation in
Akin Aksu's novels through the characters.

Methodology — In creating this research, text analysis, content analysis and comparative evaluation of the findings
were used.

Findings — The themes of alienation and countryside, which are in the basic dynamics of Aksu's novels, express a
kind of stuckness and a state of being outside. Based on this, the author creates a unique perception of the
countryside.

Conclusions — Based on the assumption that every writer has a perception of the countryside that he creates based
on his own experiences, the countryside in Aksu's novels is not a countryside that is remembered with love,
longing, or a kind of nostalgia; On the contrary, we can regard them as places of torment for individuals who are
overwhelmed, bored and unable to express themselves in their own language. He was left alone with his fate, and
when the time came, he was oppressed by society; The stories of these individuals who are alienated from
everything, including themselves, searching for their own selves in a timeless, spaceless space, appear in novels.
The author, who has become a source of cinema with both his success in creating characters and his new approach
to the provincial problem, is one of the remarkable names of our recent literatiire.

Keywords: Alienation, countryside, Akin Aksu.
JEL codes: Y92, Y30
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PAZARLAMA iLETiSIMINDE RENK KULLANIMI VE RENKLERIN ONEMI (USE
OF COLOR IN MARKETING COMMUNICATION AND THE IMPORTANCE OF
COLORS)

Beyza Nur Arict '
V. Ozlem Akgiin?

Ozet

Renk kavrami, kisilerin gevreleriyle olan iligkilerinden yasam tarzlarma ve tiiketim aligkanliklarina,
pazarlamacilarin ise sunmus olduklar1 {riinlerin logosundan, web sitesine kadar marka kimliklerinin insa
edilmesinde etkili olan son derece onemli bir unsurdur. Psikologlar ve noérologlar tarafindan yapilan cesitli
calismalar, insan goziiniin bir rengi algiladiginda beyinde kimyasal bir reaksiyon olusturdugunu ve duygusal bir
tepki dogurdugunu gostermektedir. Bu tepki, bireylerin gordiigii nesneye karsi farkindalik olusturmakta ve
markalar, tiiketiciler iizerinde bu etkiyi bilincli veya bilingsizce kullanmaya ¢alismaktadir. Ozellikle miisterileriyle
giiclii ve duygusal baglar kurmak isteyen pazarlama yoneticileri renklerin giiciinden faydalanarak tiiketicilerin
satin alma karari lizerinde etkili olmak arzusundadir. Yapilan bu ¢alismanin amaci; renk kavraminin pazarlama
iletisimindeki yerini ortaya koymaktir. Calisma kapsaminda renk kavrami pazarlama ve marka ekseninde
kavramsal yapisi itibari ile tartigilacak konuyla ilgili ulusal ve uluslararasi yapilan benzer ¢alismalar ele almacaktir.
Ayrica renklerin tiiketiciler tizerindeki psikolojik etkileri degerlendirilerek, markalarin gelistirdikleri pazarlama
stratejilerine yonelik drnek uygulamalar detaylandirilacaktir.

Anahtar Kelimeler: Renk, Tiiketici Satin Alma Karar1, Pazarlama letisimi, Marka, Néro Pazarlama
JEL Kodlari: M31, M37, M39

Abstract

The concept of color is an extremely important element that affects people's relationships with their environment,
their lifestyles and consumption habits, and marketers' brand identities, from the logo of the products they offer to
their website. Various studies conducted by psychologists and neurologists show that when the human eye
perceives a color, it creates a chemical reaction in the brain and creates an emotional response. This reaction creates
awareness of the object that individuals see, and brands try to use this effect on consumers consciously or
unconsciously. In particular, marketing managers who want to establish strong and emotional bonds with their
customers want to have an impact on consumers' purchasing decisions by taking advantage of the power of colors.
The purpose of this study is; To reveal the place of the concept of color in marketing communication. Within the
scope of the study, similar national and international studies on the subject that will be discussed regarding the
concept of color in terms of its conceptual structure on the axis of marketing and branding will be discussed. In
addition, the psychological effects of colors on consumers will be evaluated and sample applications for the
marketing strategies developed by brands will be detailed.

Keywords: Color, Consumer Purchasing Decision, Marketing Communication, Brand, Neuromarket
JEL codes: M31, M37, M39
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AKILLI SEHIRLERIN HUKUKI YAPISI (LEGAL STRUCTURE OF SMART
CITIES)

Ali Bedir !

Ozet

Geleneksel sehir sistemlerinden gorece daha yeni bir sistem olan akilli sehir sistemlerinin hukuki yapist da
geleneksel sehirlerin hukuki yapisi kadar oturmamistir. Bu ¢aligmanin amaci, bugiine kadar iizerinde fazla ¢alisma
yapilmamus bir konu olan akilli sehirlerin hukuki yapist ile ilgili temel bir ¢er¢eve olusturmaktir. Bunun igin akilli
sehir kavraminin tanimi, bilesenleri ve Diinyadaki érnekleri incelenmistir. Bunun yan1 sira Tiirkiye’deki akill
sehirlerin tarihsel gelisimi ve giiniimiizdeki uygulamalari ile akilli sehirlerde kullanilan teknolojiler hakkinda
bilgiler verilmis ve orneklendirilmistir. Calismada genellikle nitel veriler kullanilmis ve hukuki tanimlamalar
yapilmis olup akademik c¢aligmalarin yaninda Tiirkiye’de Cumhurbaskanliginin, ilgili bakanliklarin, kamu tiizel
kisiliklerinin ve belediyelerin akill sehirler ile ilgili ¢aligmalari, stratejik eylem planlar1 ve projeleri incelenmistir.
Tiirkiye disinda ise Avrupa birligi ve ilgili iilkelerin akilli sehirler ile ilgili ¢aligmalari, projeleri ve drnekleri
incelenmistir. Caligmada akilli sehirler ile ilgili yapilan kavramsal tanimlamalar, detaylandirmalar ve incelemelere
bagli olarak akilli sehirlerin hukuki yapist ile ilgili temel bir ¢ergeve ortaya konmustur. Bu ¢aligma, ileride akill
sehirlerin hukuki yapisi ile ilgili yapilacak ¢aligmalar i¢in bir altyap teskil edecektir.

Anahtar Kelimeler: Akilli Sehirler, Hukuki Altyapi, Tiirkiye, Avrupa Birligi, Diinya
JEL Kodlar1: K19, O35, K20

Abstract

The legal structure of smart city systems, which are relatively newer than traditional city systems, has not been
established as much as the legal structure of traditional cities. The aim of this study is to create a basic framework
for the legal structure of smart cities, a subject that has not been studied much to date. For this purpose, the
definition of the smart city concept, its components and examples in the world are analyzed. In addition, the
historical development and current applications of smart cities in Turkey and the technologies used in smart cities
are given and exemplified. In addition to academic studies, the studies, strategic action plans and projects of the
Presidency of the Republic of Turkey, relevant ministries, public legal entities and municipalities on smart cities
have been examined. Outside Turkey, the studies, projects and examples of the European Union and related
countries on smart cities were analyzed. Based on the conceptual definitions, elaborations and examinations on
smart cities, a basic framework for the legal structure of smart cities has been put forward. This study will constitute
an infrastructure for future studies on the legal structure of smart cities.

Keywords: Smart Cities, Legal Infrastructure, Turkey, European Union, World
JEL codes: K19, 035, K20
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BRICS GIRIS CIKIS ANALIZINDE DYY'NIN MAKROEKONOMIK
BELIRTiCILERI (MACROECONOMIC DETERMINANTS OF FDI IN BRICS
INFLOW OUTFLOW ANALYSIS)

Filiz Temel !

Ozet

Dogrudan yabanci yatirim bilgi saglamaya ¢alisiyor yabanci bir kurulus tarafindan bagka bir iilkedeki ticari bir
girisime yapilan yatirimla ilgili. Bu ¢alisma, BRICS iilkelerindeki dogrudan yabanci yatirimm makroekonomik
belirleyicilerini analiz ederek dogrudan yabanci yatirim giris ve ¢ikislarni etkileyen temel faktorleri belirlemeyi
amaglamaktadir. Bu aragtirma BRICS iilkelerindeki dogrudan yabanci yatirim akisini etkileyen énemli faktorleri
kavramayr amaglamaktadir. Ayrica, bilgi birikimine ekleme yapin Ocak 2001'den Mart 2023'e kadar olan dénemi
kapsayan panel veri analizi kullanilarak uluslararas1 yatirim konusunda halihazirda mevcut olan bir ¢aligmadir.
Metodoloji agisindan bu ¢alisma, dogrudan yabanci yatirimlar ve bunun etkenleri arasindaki iliskiyi derinlemesine
arastirmak igin panel 1 veri analizinden yararlanmaktadir. On sonucumuz, faiz orani ve ticari agiklik ile
karsilastirildiginda piyasa biiytikliigii ve doviz kurunun olduk¢a anlaml oldugunu gostermektedir. Sonug olarak,
bu arastirma sunu gosteriyor: BRICS iilkelerindeki dogrudan yabanci yatirimlarin makroekonomik degiskenleri
arasindaki cesitli baglantilar.

Anahtar Kelimeler: Dogrudan Yabanci Yatirim, BRICS, Pazar Biiyiikligii, Panel Verileri
JEL Kodlari: P33, C23, F31

Abstract

Foreign direct invetsment makes attempt to provide information on an investment made into a commercial venture
in another nation by a foreign entit y. This study analyzes macroeconomic determinants of fdi in BRICS countries,
aiming to identfy key factors influencing of fdi inflows and outflows. This investigation aims to comprehend the
important factors influencing foreign direct investment flows in the BRICS nations. Furthermore, add to the body
of knowledge already available on the subject of international investment by using panel data analysis covering
the period from January 2001 to March 2023. In terms of methodolgy,, this study makes use of pane | data analysis
to throughly investigate the relationship between fdi and its drivers. Our preliminary result shows that market size
and exchange rate is rather significant when we compared with the interest rate and trade openness. In conclusion,
this research demonstrates the varied connection between macroeconomic variables of fdi in the BRICS nations.

Keywords: FDI, BRICS, Market Size, Panel Data
JEL codes: P33, C23, F31
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ISLETMELERIN YESIL YONETIM ALGILARININ ISLETMENIN REKABET
USTUNLUGU PERFORMANSINA KATKISI (THE CONTRIBUTION OF GREEN
MANAGEMENT PERCEPTIONS TO A COMPANY'S COMPETITIVE
ADVANTAGE) PERFORMANCE

Filiz Eker !
Mine Halis ?

Ozet

Isletmenin hedef ve stratejileri ile gevresel hedef ve stratejileri siirdiiriilebilirlik ilkeleri baglaminda biitiinlestiren
yonetim anlayist seklinde tanimlanabilecek olan yesil yonetim iizerine olan bu ¢alismanin amaci Tiirkiye’nin
cirosu en yiiksek ilk elli sirketinin yesil yonetim konusundaki algilari, uygulamalar1 ve rekabet istiinligi
performanslar1 arasindaki etkilesimi ortaya koymaktir. Bu baglamda ¢alismanin hareket sorusu yesil yonetimin
rekabet {istiinliigli performansina saglayacag: katkilarin olup olmadigr ve varsa bu katkilarin neler ve ne oranda
oldugunun ortaya konulmasidir. Bu baglamda arastirmanin evreni Capital 500 siralamasma gore Tiirkiye nin
cirosu en yiiksek elli sirketinde genel miidiir, genel midiir yardimcist ve miidiir pozisyonlarinda galisan
yoneticilerdir. Caligmadan alman 132 kisilik drnekleme yoneticilerin demografik bilgilerinin yan1 sira gevreye
kars1 tutum ve yaklasimlarma dair sorular1 ve “Rekabet Avantaji Olgegini” iceren bir anket uygulanacaktir.
Toplanan veriler SPSS yolu ile basit dogrusal regresyon analizine tabii tutulacaktir. Bu ¢aligsma yapilmakta olan
bir yiiksek lisans tez ¢aligmasmin 6n sunumudur. Calisma tezin teorik altyapisini ve modelini agiklamak {izere
planlanmustir.

Anahtar Kelimeler: Rekabet Ustiinliigii, Siirdiiriilebilirlik, Yesil Yonetim
JEL Kodlari: QO01, Q53, Q56

Abstract

The objective of this research on green management—the management that unifies the company's objectives and
strategies with environmental objectives and strategies according to sustainability principles—is to disclose the
relationship between the competitive advantage performances, green management perceptions and practices of
Turkey's top fifty highest turnover companies. The study aims to ascertain whether green management enhances
competitive advantage performance and, if so, what the nature and scope of these enhancements are. A survey
pertaining to the demographics of the managers, their views and approaches towards the environment, and the
"Competitive Advantage Scale" will be administered to the sample of 132 individuals selected from general
managers, deputy general managers, and managers in the fifty Turkish enterprises with the biggest turnover,
determined by the Capital 500 rating. Using SPSS, an analysis of simple linear regression will be performed on
the gathered data. This work is a draft presentation of a master's thesis in progress whose purpose is to elucidate
the thesis' theoretical foundation and model.

Keywords: Competitive Advantage, Sustainability, Green Management
JEL codes: Q01, Q53, Q56
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AIZANOI TIYATRO SAHNE BINASI RESTITUSYONU ICIiN YENI ONERILER
(NEW PROPOSALS FOR THE RESTITUTION OF AIZANOI THEATER STAGE

BUILDING)
[rem Kaya Yuki '
Fikret Ozbay?
Ozet
Amag: Aizanoi Kenti’'nde bulunan tiyatro yapisina ait sahne binasmin giincel veriler 15181nda restitiisyon 6nerisinin
yapilmast.

Yéntem: 2008 yilinda Aizanoi tiyatro ve stadion kompleksi ile ilgili Prof. Dr. Corinna Rohn tarafindan doktora
tezi caligmasit yapilmis ve Rohn, sahne binasi igin restitiisyon onerisinde bulunmustur. Ancak, 2012 yilindan
itibaren tiyatroda yapilan kazi ¢alismalar1 sonucunda sahne binasinin cephesine ait ¢ok sayida islenmis mimari
blok ele gecmistir. Calisma yontemi kapsamimda bu ve tasnif alanlarindaki bloklar ilk olarak Rohn’un
caligmalartyla karsilagtirilarak mimari ve stilistik olarak incelenmistir. Ardindan bloklar gruplandirilarak katalog
caligmasi yapilmis; elde edilen veriler 1s18inda plan, goriiniis ve kesit ¢izimleri yapilmigtir. Son olarak bu ¢izimler
bir metin hazirlanarak degerlendirilmistir.

Bulgular: Sahne binasinda yapilan giincel ¢alismalar sonucunda elde edilen verilerden hareketle 6zellikle
hyposkene cephesi olmak iizere sahne binasmin restitiisyon Onerisine Rohn’un &nerisinden farkli fikirler
getirilmistir.

Sonug: Aizanoi tiyatrosunun sahne binasimin gelisim evreleri anlatilmis ve restitiisyon énerisi yapilmistir.

Anahtar Kelimeler: Aizanoi, Tiyatro, Sahne Binasi, Cephe
JEL Kodlari: 120

Abstract

Purpose: Restitution proposal of the stage building of the theater structure in Aizanoi in the light of current data.
Methodology: In 2008, Prof. Dr. Corinna Rohn conducted a doctoral thesis on the theater and stadion complex of
Aizanoi and proposed a restitution for the stage building. However, as a result of the excavations carried out in the
theater since 2012, a large number of worked architectural blocks belonging to the facade of the stage building
were found. Within the scope of the study method, the blocks in this and other classification areas were first
analyzed architecturally and stylistically by comparing them with Rohn's works. Then, the blocks were grouped
and cataloged, and plan, elevation and section drawings were made in the light of the data obtained. Finally, these
drawings were evaluated by preparing a text.

Findings: Based on the data obtained as a result of the current studies carried out in the stage building, different
ideas were brought to the restitution proposal of the stage building, especially the hyposkene facade, from Rohn's
proposal

Conclusions: The developmental stages of the stage building of the theater of Aizanoi were explained and a
restitution proposal was made.

Keywords: Aizanoi, Theater, Stage Building, Facade
JEL codes: 120
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ULUSAL VE ULUSLARARASI PAZARLAMACILARIN iS AHLAKI (BUSINESS
MORALITY OF NATIONAL AND INTERNATIONAL MARKETERS)

Derya Sahin '

Ozet

Pazarlama, giiniimiizde isletmelerin basarisinda kritik bir rol oynamaktadir. Isletmeler, pazarlama stratejilerini
dogru sekilde uygulayarak hedef kitlelerine ulagsmak, rekabet avantaji elde etmek ve siirdiiriilebilir biiyiimeyi
saglamak amaciyla g¢esitli yontemler uygulamaktadirlar. Kiiresellesme ve dijitallesmeyle birlikte, tiiketici ihtiyag
ve beklentileri hizli degisimler yasamakta isletmelerin ivedi sekilde cevap vermesini gerekli kilmakta ve toplumlar
temel kaidelere ve etik degerlere uyumlu bir is anlayigini isletmelere misyon olarak yiiklemektedir. Arastirmanin
yontemi, literatiir taramasi ve icerik analizi olarak belirlenmistir. is ahlakiyla ilgili ulusal ve uluslararas: diizeydeki
onemli cahigmalarm analizi, makalenin temelini olusturacaktir. Is ahlakinin ulusal ve uluslararas1 pazarlamacilar
iizerindeki etkileri ve is anlayislar1 izerindeki yansimalar1 detayl bir sekilde degerlendirilecektir. Pazarlamacilarin
ahlak anlayis1, farkh faktorlerin etkilesimiyle sekillenmektedir. Is ahlaki, isletmelerin calisanlarina, miisterilerine,
rakiplerine, topluma ve c¢evreye karsi sahip oldugu sorumluluklar1 tanimlar, pazarlama faaliyetlerinin temelini
olusturan bir unsurdur. Pazarlamacilarin tiiketicilere ve topluma karsi sorumluluklari ayrica is ahlakinin kaynaklari
tartisilacaktir. Bu dogrultuda pazarlamacilarin sadece kar odakli degil, ayn1 zamanda etik degerlere dayali bir is
anlayist benimsemelerinin gerekliligi vurgulanacaktir. Is ahlakinm, uzun vadeli basar1 ve siirdiiriilebilir rekabet
avantaji i¢in kritik bir faktér oldugu sonucuna varilmistir

Anahtar Kelimeler: Pazarlama, Ahlak, Is ahlaki.
JEL Kodlari: M30, M10

Abstract

Marketing plays a pivotal role in the success of businesses. Companies employ diverse methods to reach their
target audiences, gain competitive advantage and ensure sustainable growth by effectively implementing
marketing strategies. With globalization and digitalization, consumer needs and expectations are rapidly changing,
necessitating prompt responses from businesses and societies are imposing an ethos of a business approach in
alignment with fundamental principles and ethical values The research methodology comprises literature review
and content analysis. Analysis of significant national and international studies on business ethics will form the
cornerstone of the article. The impact of business ethics on national and international marketers and its implications
on business perspectives will be thoroughly evaluated. The ethical understanding of marketers is shaped by the
interaction of various factors. Business ethics defines the responsibilities of businesses towards their employees,
customers, competitors, society and the environment, forming a cornerstone of marketing activities. The
responsibilities of marketers towards consumers and society as well as the sources of business ethics in marketers,
will be discussed. Accordingly, the necessity for marketers to adopt not only profit-oriented but also ethics-based
business perspectives will be emphasized. It is concluded that business ethics is a critical factor for long-term
success and sustainable competitive advantage.

Keywords: Marketing, Morality, Business ethics.
JEL codes: M30, M10
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URUN PAZARLAMA PERFORMANSININ ARTTIRILMASINDA KURUM ICi
ILETISIM STRATEJI VE FONKSIYONLARIN ROLU (THE ROLE OF INTERNAL
COMMUNICATION STRATEGIES AND FUNCTIONS iN INCREASING PRODUCT
MARKETING PERFORMANCE)

Yaren Erdogan '

Ozet

Gecmisten giiniimiize iletisim insan hayatmin her evresinde vazgecilmez bir parca olarak kilit bir rolde
bulunmaktadir. Is yasami da yasamimzi biiyiik oranda kaplayan ve giinliik yasamimmuzi etkileyip sekillendiren
unsurlardan biridir. Teknolojinin hizla degisip gelismesi, insana, hatta diinyaya dair bakis agismin degismesi,
isletmelerin iletisimin is yasamimdaki dnemini daha detayli incelemesine, buna yonelik uygulamalar gelistirmesine
ve kurum ig¢i iletisim faaliyetlerine yonelik yapilan yatirimlarin artirmasina yol agmistir. Bunun yanisira yapilan
birgok arastirmada kurum igi iletisimin ¢alisanin motivasyonu ve performansi lizerinde etkisi oldugunu ortaya
cikarmustir. Isletmelerin temel fonksiyonlarindan bir tanesi de pazarlamadir. Artik sadece {iretilen {iriinii satmanin
¢ok daha Gtesinde bir tanim ile giindeme gelen pazarlama yogun rekabet ortaminda varlik gdsterebilmek igin son
derece titizlikle yonetilmesi , miisterinin sadakatinin kazanilmasi ve isletmeye yonelik olumlu bir tutum igerisinde
olmasini gerektiren bir siire¢ haline gelmistir. Tiim bunlar da iiriin veya hizmetin iiretiminden baslayarak tiiketiciye
ulagsmasina kadar her bir agsamada yardimci diger fonksiyonlar da dahil olmak iizere etkili i¢ iletisim yapisiyla
miimkiindiir. Bu aragtirma kurum igi iletisim faaliyet ve stratejilerinin pazarlama performansin artirilmasi ve
gelistirilmesinde nasil bir rol oynadigini sektdriinde Pazar payr yiiksek ve basarili isletmelerin i¢ iletisim
faaliyetleri incelenerek agiklamayr amaglamaktadir.

Anahtar Kelimeler: pazarlama performansi, i¢ iletisim, strateji
JEL Kodlari: M31, M20, M00

Abstract

From past to present, communication has played a key role as an indispensable part in every phase of human life.
Business life is one of the elements that covers our lives to a large extent and affects and shapes our daily lives.
The rapid change and development of technology and the changing perspective on people and even the world have
led businesses to examine the importance of communication in business life in more detail, to develop applications
for this and to increase investments in in-house communication activities. In addition, many studies have revealed
that internal communication has an impact on employee motivation and performance. One of the basic functions
of businesses is marketing. Marketing, which has a definition that goes beyond just selling the produced product,
has become a process that requires extremely meticulous management, gaining customer loyalty and a positive
attitude towards the business in order to survive in an intensely competitive environment. All of this is possible
with an effective internal communication structure, including other auxiliary functions at every stage, starting from
the production of the product or service until it reaches the consumer. This research aims to explain how internal
communication activities and strategies play a role in increasing and improving marketing performance by
examining the internal communication activities of successful companies with high market shares in their sector.

Keywords: marketing performance, internal communication, strategy
JEL codes: M31, M20, M00
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AIZANOI ANTIK KENTI 2021 - 2023 YILLARI ARASINDA TESPIT EDILEN GEC
ROMA VE BiZANS KANDILLERI (AIZANOI ANCIENT CITY LATE ROMAN AND
BYZANTINE LAMPS IDENTIFIED BETWEEN 2021 — 2023)

Bugra Sait Dede '
Gokhan Coskun ?

Ozet

Amag: Aizanoi’dan ele gegen Geg¢ Roma ve Bizans Donemi kandillerinin tarihlendirilerek, bilim diinyasina
tanitilmasidir.

Yontem: Aizanoi’dan 2021-2023 yillar1 arasinda ele gecen biitlin kandiller taranarak Geg¢ Roma ve Bizans
Donemi’ne ait olanlar tespit edilmistir. Calismada yer alan kandiller ncelikle siiflandirilarak, ¢izimleri yapilmas,
stiidyo ortaminda fotograflanmis ve kataloglar1 hazirlanmistir. Kandiller, diger merkezlerden ele gegen benzer
profil ve bezemeye sahip kandillerle karsilastirmak suretiyle ve tespit edildikleri alan g6z Oniine alinarak
tarihlendirilmistir.

Bulgular: Katalog igerisinde kronolojik olarak siralanan kandillerden en erkeni MS 4. yiizyila, en geg olani ise
MS 7. yiizyila tarihlenmektedir. 2021-2023 yillar1 arasinda tespit edilen tam ve parca halindeki 408 kandilden
sadece 8 tanesi bu yillara tarihlenmistir.

Sonug: Caligma kapsaminda bulunan kandillerin sadece %?2’sinin MS 4. yiizy1l ile MS 7. yiizy1l yillar1 arasina
tarihlenmis olmasi, kentte yerlesimin bu donemlerde devam etse de olduk¢a azaldigin1 gosterir.

Anahtar Kelimeler: Aizanoi, Kandil, Ge¢ Roma, Bizans Dénemi
JEL Kodlari: Z00

Abstract

Purpose: The dating and introduction of Late Roman and Byzantine period lamps recovered from Aizanoi to the
scientific community.

Methodology: All lamps recovered from Aizanoi between 2021-2023 were scanned, and those belonging to the
Late Roman and Byzantine periods were identified. In the study, the lamps were first classified, drawings were
made, they were photographed in a studio environment, and catalogs were prepared. The lamps were dated by
comparing them with similar profile and decoration lamps recovered from other centers and considering the area
where they were found.

Findings: Among the lamps listed chronologically in the catalog, the earliest dates back to the 4th century AD,
while the latest dates to the 7th century AD. Out of the 408 lamps, both complete and fragmentary, identified
between 2021-2023, only 8 of them have been dated to these years.

Conclusions: The fact that only 2% of the lamps found within the scope of the study are dated between the 4th and
7th centuries AD indicates a significant decrease in settlement in the city during these periods, despite its
continuation.

Keywords: Aizanoi, Oil Lamp, Late Roman, Byzantine Period
JEL codes: Z00
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YAHYA BEG’IN SEHZADE MUSTAFA MERSIYESINDEKI iNSAN VE TABIAT
ILISKISI (THE RELATIONSHIP BETWEEN HUMAN AND NATURE IN YAHYA
BEG’S ELEGY FOR PRINCE MUSTAFA)

Ayse Nur Celik '

Ozet

Sehzade Mustafa 1515 yilinda Manisa’da babasi Sehzade Siileyman’in sancakbeyligi yaptigi sirada dogdu.
1520°de babasi padisah olunca onunla birlikte Istanbul’daki saraya geldi. Manisa ve Amasya’da Sancakbeyligi
yaptig1 sirada halk, ordu ve ulemaya kendini sevdirmeyi basardi. Lakin ¢cogu ¢agdas kaynagin da belirttigine gore
babasinin esi Hiirrem Sultan ve Sadrazam Riistem Pasa’nin ¢evirdigi entrikalar neticesinde idam edildi. Bu olay1
biiylik bir haksizlik olarak gdren halk, ordu ve ulema biiyiik bir yasin ve umutsuzlugun pengesine diistiiler.
Sehzadenin ardindan mersiye yazan sairlerden ismi en ¢ok bileneni olan Taslicali Yahya Beg’in Sehzade Mustafa
mersiyesi bir efsane haline geldi ve biiyiik bir kesimin duygularma terciiman olarak dilden dile gezdi. Isbu
mersiyede yas temasi islenirken insan ve tabiat iliskisine olduk¢a sik bagvurulmustur. Tabiat unsurlart kullanilarak
Sehzade Mustafa, onun tebaasi, Sultan Siileyman gibi kisilerin i¢inde bulundugu durum ve ruh hali anlatilmistir.
Calismamizda da bahsedilen mersiyedeki insan ve tabiat iliskisinin dikkat ¢ekici yonlerini gézler 6niine sermeyi
amaglamaktayiz.

Anahtar Kelimeler: Sehzade Mustafa, Mersiye, Yas, insan, Tabiat
JEL Kodlar:: B32, B31, B30

Abstract

Prince Mustafa was born in Manisa in 1515, when his father, Prince Siileyman, was a Governer of Sanjak. When
his father became sultan in 1520, he came with him to the palace in Istanbul. He managed to endear himself to the
people, the army and the ulema while he was a Governer of Sanjak in Manisa and Amasya. However, according
to most contemporary sources, he was executed as a result of the intrigues of his father's wife, Hiirrem Sultan, and
Sadrazam Riistem Pasa. The people, the army and the ulema, who saw this incident as a great injustice, fell into
the grip of great grief and despair. The elegy of Prince Mustafa by Taslicali Yahya Beg, the most well-known of
the poets who wrote elegies after the death of the prince, became a legend and was passed around as an interpreter
of the feelings of a large segment of people. While writing the theme of mourning in this elegy, the relationship
between humans and nature is frequently used. Using natural elements, the situation and mood of people such as
Prince Mustafa, his subjects, and Sultan Suleiman are described. In our study, we aim to reveal the remarkable
aspects of the relationship between humans and nature in the elegy mentioned.

Keywords: Prince Mustafa, Elegy, Mourning, Human, Nature.
JEL codes: B32, B31, B30
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METAVERSE VE PAZARLAMA UYGULAMALARI
Sultan Cetinkaya '

Ozet

Metaverse, sanal ve artirtlmig gergeklik teknolojileriyle birlikte gelisen ve farkli platformlar araciligiyla insanlarin
etkilesime gegebildigi genis bir sanal evrendir. Metaverse pazarlama uygulamalari agisindan, igletmelere yenilikgi
firsatlar sunmaktadir. Metaverse diinyasi isletmelere; sanal magazalar, marka etkilesimi, reklam ve sponsorluk
firsatlar1, eglence ve oyun endiistrileri isbirlikleri (oyun i¢i reklamlar, marka entegrasyobu vb.) gibi pazarlama
acisindan Onemli firsatlar sunmaktadir. Bu arastirmanin amaci, metaverse kavramimin yiikselisi ve gelisimiyle
birlikte, bu sanal ortamimn pazarlama alanindaki potansiyel etkilerini ve uygulamalarmi incelemektir. Ayrica
metaverse kavraminin pazarlama stratejileri, tiiketici etkilesimi, marka bilinirligi ve satis gibi alanlarda nasil
kullanilabilecegini arastirmaktir. Arastirma kapsaminda metaverse'in pazarlama uygulamalariyla ilgili literatiir
taramasi yapilarak mevcut arastirmalar ve 6rnekler incelenecektir.

Anahtar Kelimeler: Metaverse, Pazarlama, Pazarlama Uygulamalari
JEL Kodlari: M31

Abstract

Metaverse is a large virtual universe that evolves with virtual and augmented reality technologies and where people
can interact through different platforms. Metaverse offers innovative opportunities to businesses in terms of
marketing applications. The Metaverse world offers businesses; Virtual stores offer important marketing
opportunities such as brand interaction, advertising and sponsorship opportunities, entertainment and gaming
industry collaborations (in-game advertisements, brand integration, etc.). The purpose of this research is to
examine the potential effects and applications of this virtual environment in the field of marketing, along with the
rise and development of the metaverse concept. It also aims to investigate how the concept of metaverse can be
used in areas such as marketing strategies, consumer interaction, brand awareness and sales. Within the scope of
the research, literature review on metaverse's marketing practices will be conducted and existing research and
examples will be examined.

Keywords: Metaverse, Marketing, Marketing Applications
JEL codes: M31
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X VE Y KUSAGI TUKETiICIiLERIN MODA ETKILEYiCiLERINE YONELIK
TUTUMUNUN SATIN ALMA DAVRANISINA ETKILERININ
KARSILASTIRILMASI (COMPARISON OF THE EFFECTS OF GENERATION X
AND Y CONSUMERS' ATTITUDE TOWARDS FASHION INFLUENCERS ON
PURCHASING BEHAVIOR)

Gamze Sag '
Duygu Erdem Akgiin?

Ozet

Amag- X ve Y kusag tiiketicilerin moda etkileyicilerine yonelik tutumunun satin alma davranisina etkilerini
incelemektir.

Yontem- Konya ilinde yasayan X ve Y kusag1 29-58 yas araligindaki kadin ve erkek tiiketicilere anket formu
uygulanmigtir. Tanimlayic1 arastirma modeli kullanilan nicel ¢alisma; 1965-1980, 1981-1994 yillar1 arasinda
dogan tiiketicileri kapsamaktadir. Kota drneklem yontemiyle 370 katilimcidan toplanan verilerin ¢apraz tablo,
frekans ve %(ylizde) analizleri yapilmistir.

Bulgular- Elde edilen bulgular neticesinde kusaklar aras1 farkliliklar goriilmektedir. Y kusagi X kusagina kiyasla
moda etkileyicilerini daha ¢ok takip etmekte, paylasimlarindaki iirtinleri kullandiklarma ve igten olduklarina
inanmaktadir. Moda etkileyicileri ile gelen reklamlar1 ve onlarm begeni ve tavsiyelerini ilgi ¢ekici bulmaktadir.
Moda etkileyicilerinin iiriin hakkinda 6nemli bir bilgi kaynagi sundugunu ve onerdikleri {iriinleri kullandiklarina
inandiklar igin satin alma 6ncesindeki sorulara yanit aldiklarinda Y kusagmin X kusagina kiyasla satin alma
davranigina yoneldigi tespit edilmektedir.

Sonug- Moda etkileyicilerine yonelik tutumun satin alma davranisinda kusaklar arasi farkliliklari oldugu
goriilmektedir

Anahtar Kelimeler: Moda Etkileyici, Satin Alma, X ve Y Kusaklar1
JEL Kodlari: M31

Abstract

Purpose — To examine the effects of Generation X and Y consumers' attitudes towards fashion influencers on their
purchasing behavior.

Methodology — A survey form was applied to male and female consumers between the ages of 29-58, generation
X and Y, living in Konya. Quantitative study using descriptive research model covers the consumers born between
1965-1980 and 1981-1994. Crosstabs, frequency and % (percentage) analyzes were conducted on the data
collected from 370 participants using the quota sampling method.

Findings — As a result of the findings, differences between generations are observed. Compared to Generation X,
Generation Y follows fashion influencers more and believes that they use the products in their posts and are sincere.
They find the likes, recommendations, and ads from fashion influencers interesting. It has been determined that
Generation Y is more likely to engage in purchasing behavior than Generation X when they receive answers to
pre-purchase questions because they believe that fashion influencers provide an important source of information
about the product and they use the products they recommend.

Conclusions - Attitudes towards fashion influencers appear to have generational differences in purchasing
behavior.

Keywords: Fashion Influencer, Purchasing, Generation X and Y
JEL codes: M31
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HADIKATU’S-SUEDA YAZMASINDAKI MINYATURLERIN ANALIZI (KONYA
NUSHALARI) (ANALYSIS OF MINIATURES IN HADIKATU'S-SUEDA
MANUSCRIPT (KONYA MANUSCRIPTS))

Mustafa Cetinaslan '
Abdulkadir Tosun >

Ozet

Islam tarihinin sarsic1 olaylarindan Kerbela hadisesini ve Hz. Hasan ile Hz. Hiiseyin’in yasadiklar1 zorluklari ve
¢ektikleri acilart konu alan mersiye tiiriinde yazilmis edebi eserlere maktel ismi verilmektedir. Makteller i¢erinde
Fuzili’nin Bagdat’ta 1549-1554 yillar1 arasinda yazdigi kabul edilen Hadikatii’s-Siieda’s1 gerek edebi 6zellikleri
gerekse minyatiirlii niishalari ile 6zel bir yere sahiptir. Hadikatii’s-Siiedd’nin bir kism1 tam bir kismi ise yaprak
halindeki minyatiirlii niishalar1 yurtigi ve yurtdigindaki gesitli miize ve koleksiyonlarda yer almaktadir.
Ulkemizdeki bes minyatiirlii niishadan ikisi Konya Mevlana Miizesinde Mevlana Miizesi 93 ve Hemdem Celebi
Vakfi 101 envanter numarast ile kayithidir. Bu yazmalardan ilkinde dort, ikincisinde iki minyatiire yer verilmistir.
Bu bildiride s6z konusu iki yazmadaki altt minyatiir konu, figiir ve kompozisyon, renk ve arka plan 6zelliklerine
gore incelenerek tanitilacaktir. Resim-metin iliskisi kapsaminda tarihi ve ikonografik kaynaklari arastirilacak
minyatiirler, diger Hadikatii’s-Siiedd yazmalarindaki minyatiirlerle karsilastirilacaktir. Boylece séz konusu
minyatiirlerin Tiirk kitap resmi icerisindeki 6nemi konu, dénem ve tislup 6zellikleri ile degerlendirilecektir.

Anahtar Kelimeler: Mevlana Miizesi, Fuziili, Hadikatii’s-Siieda, Minyatiir, Maktel
JEL Kodlari: Z00

Abstract

The literary works written in the genre of elegy, which are about the Karbala incident, one of the shocking events
of Islamic history, and the difficulties and sufferings of Hz. Hasan and Hz. Hiiseyin, are called maqtels. Among
the magqtels, Fuzili's Hadikatii's-Siieda, which is accepted to have been written in Baghdad between 1549-1554,
has a special place with its literary features and miniature copies. Miniature copies of Hadikatii's-Siiedd, some of
which are complete and some of which are in leaf form, are in various museums and collections in Turkey and
abroad. Two of the five miniaturised copies in our country are registered in Konya Mevlana Museum with the
inventory numbers Mevlana Museum 93 and Hemdem Celebi Foundation 101. The first of these manuscripts has
four miniatures and the second one has two miniatures. In this paper, six miniatures in these two manuscripts will
be examined and introduced according to their subject, figure and composition, colour and background
characteristics. The miniatures, whose historical and iconographic sources will be investigated within the scope of
the image-text relationship, will be compared with the miniatures in other Hadikatii's-Siieda manuscripts. Thus,
the importance of these miniatures in Turkish book painting will be evaluated with their subject, period and style
characteristics.

Keywords: Mevlana Museum, Fuziili, Hadikatii's-Siieda, Miniature, Magqtel
JEL codes: Z00
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KAMU SPOTLARININ 18-25 YAS ARASI GENCLER UZERINDEKI ETKIiSi (THE
IMPACT OF PUBLIC SERVICE ANNOUNCEMENTS ON 18-25 YEAR OLD
YOUTH)

Esinnur Dogru '

Ozet

Sivil toplum kuruluglar1 ve kamu kurumlarinin kamu yararina olan mesajlari, televizyon gibi kitle iletisim
araglarinda tcretsiz yayinlayarak kamuyla bulusturmustur. Tiirkiye’de kamu spotlart 1927 yilinda radyolarda
anonslarla, 1981 yilindaysa televizyonda kamu yararlar1 spotu ad1 altinda faaliyete gegmistir. Kamu spotlart RTUK
tarafindan onaylanir ve spotlar1 yayinlamak zorunludur. Kamu spotlariin 45 saniyeyi gegmesi kanunen yasaktir.
Kamu spotlari saglik, hukuk, is giivenligi, gida gibi bir¢ok konuda yaymlanmaktadir. Bu galismada sigara igmenin
zararlar1 tizerine yaymlanan kamu spotlarinin 18-25 yas arasindaki gencler iistiinde olan etkileri incelenecektir.
Calisma sorulariyla amaglanmak istenen kamu spotlarmin ne kadar izlendigi, izleyen gengler iistiinde ne kadar
etkili oldugu, genglerin bu spotlar hakkinda neler diistindiigiidiir. Aragtirma sonucuyla amaglanan kamu spotlarmin
etkinliginin 6l¢iilmesi ve buna yonelik degisiklikler yapilmasidir. Arastirma sorulari etik kuruldan onay aldiktan
sonra paylasilacak ve Konya ilinde ikamet eden 18-25 yas arasindaki bireylere sorulacaktir. Sorular anket seklinde
olup SPSS ile sonuglar1 incelenecektir. Anket sorular1 sahaya agilmadan 6nce 6rnek bir deney grubuyla yapilip
anketin etkisi Ol¢iilecektir. Cikan sonuca gore sorularin etkinligi 6l¢iiliip ¢ikan sonuglara gore sorular iistiinde
degisimler yapilacaktir.

Anahtar Kelimeler: Kamu Spotu, Kamu Yarari, Saglk
JEL Kodlar1: Y70

Abstract

Non-governmental organizations and public institutions have brought messages of public interest to the public by
broadcasting them free of charge on mass media such as television. In Turkey, public service announcements were
introduced on radio in 1927 and public interest spots on television in 1981. Public service announcements are
approved by RTUK and broadcasting them is mandatory. Public service announcements are legally prohibited
from exceeding 45 seconds. Public service announcements are broadcast on many topics such as health, law,
occupational safety and food. In this study, the effects of public service announcements on the harms of smoking
on young people between the ages of 18-25 will be examined. The aim of the study questions is to determine how
much the public service announcements are watched, how effective they are on young people, and what young
people think about them. The aim of the research is to measure the effectiveness of public service announcements
and to make changes accordingly. The research questions will be shared after receiving approval from the ethics
committee and will be asked to individuals between the ages of 18-25 residing in Konya province. The questions
will be in the form of a questionnaire and the results will be analyzed with SPSS. Before the survey questions are
opened to the field, the effect of the survey will be measured with a sample experimental group. According to the
results, the effectiveness of the questions will be measured and changes will be made on the questions according
to the results.

Keywords: Public Service Announcement, Public Interest, Health
JEL codes: Y70
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SAGLIK TURIZMININ TURKiIYE EKONOMISINE ETKIiLERi (EFFECTS OF
HEALTH TOURISM ON TURKISH ECONOMY)

Berke Erzurum !
Selin Gékvelioglu 2
[brahim Tunahan Demir *

Ozet

Saglik turizmi giintimiizde kiiresel capta hizla biiyiiyen ve ekonomik katkilar1 giin gectik¢e artan bir sektor
konumundadir. Ozellikle Tiirkiye'nin sundugu kaliteli ve giivenilir saglik hizmeti rekabetgi fiyatlar agisindan
diinya saglik turizminin 6nemli merkezleri arasina adin1 yazdirmistir. Calisma da elde edilen bulgular, Tiirkiye'nin
saglik turizmi agisindan potansiyelini ve biiylime hizin1 gostermektedir. Tiirk devletinin saglik turizmi tizerindeki
basaril1 politikalar1 ve kararlar1 sonucu iilkemize gelen hasta sayilar1 ve gelen hastalardan elde edilen gelirlerin
ilke ekonomisine olan katkis1 incelenmigtir. Saglik turizminin {ilkemizin ekonomisine olan katkilarini
karsilastirmali tablolar analizi yontemi kullanarak aragtirilmigtir. Aragtirmada kullanilan tablolar ile global saglik
turizminin market degeri, global saglik turizminin market hacmi ve yillara gore Tiirkiye'ye gelen saglik turizmi
hasta sayisi verilerine ulasilmistir. Calismada saglik turizminin Tiirkiye ve diinyadaki mevcudiyetinin ekonomiye
olan etkileri degerlendirilmistir. Ulkemiz de sunulan hizmetin kalitesinin ve tercih edilebilirliginin artmasr igin
yapilan caligmalarm arttirilmasit gerekmektedir. Ulkemizi saglik turizmi alaninda devlet destekli fuarlar ile
tanitarak gelisen ve dijitallesen diinyada gelismis saglik turizmi potansiyeline ulastirilmamiz gerekmektedir.

Anahtar Kelimeler: saglik,turizm,ekonomi
JEL Kodlari: A14

Abstract

Health tourism is rapidly growing on a global scale and becoming an increasingly significant sector in terms of
economic contributions. Particularly, Turkey has established its name among the important centers of world health
tourism due to the quality and reliable healthcare services it offers at competitive prices. The findings of the study
indicate Turkey's potential and growth rate in health tourism. The successful policies and decisions of the Turkish
government regarding health tourism, as well as their contribution to the country's economy through the number
of patients visiting and the revenue generated from these patients, have been examined. The contributions of health
tourism to our country's economy have been investigated using comparative table analysis. Through the tables
used in the research, data on the market value of global health tourism, the market volume of global health tourism,
and the number of health tourism patients coming to Turkey over the years have been obtained. The economic
impacts of the presence of health tourism in Turkey and the world have been evaluated in the study. It is necessary
to increase efforts to improve the quality and attractiveness of the services offered in our country. Promoting our
country through state-supported fairs in the field of health tourism and reaching the potential of advanced health
tourism in the developing and digitized world is essential

Keywords: health, tourism,economy
JEL codes: A14
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TURKIYE’DE NAKITSiZ ODEME iSLEMLERI HACMI VE ENFLASYON ORANI
ILiSKiSi:2016-2024 (RELATIONSHIP BETWEEN CASHLESS PAYMENT
TRANSACTION VOLUME AND INFLATION RATE IN TURKEY: 2016-2024)

Atiye Nur Giiler '
Ayse Nur Cirak

Ozet

Bu calismada; iktisat literatliriin en temel makro ekonomik gdstergelerinden biri olan enflasyon orani ile
giliniimiizde en sik kullanilan 6deme yontemlerinden olan nakitsiz 6deme iglemleri arasindaki iliski incelenmistir.
Calismanin amact; enflasyon orani ile nakitsiz 6deme islem hacmi arasindaki iliskinin mevcudiyetini ve
nedenselligin yoniinii tespit etmektir. Bu amag¢ dogrultusunda; ¢calismada Tiiketici Fiyat Endeksi bagimli degisken
secilirken; banka kartt ve kredi kart1 islem adetinin yiizdesel degisimi ise bagimsiz degisken secilmistir.
Aralarindaki nedensellik iliskisi 2016 yilmin ocak ayimdan 2024 yilinin mart ayina kadar olan dénemi kapsayan
aylik veriler kullanilarak zaman serileri analiziyle tespit edilmistir. Analiz sonuglarma gore banka kart1 ve kredi
kart1 islem adeti yiizdesel degisimi ile TUFE arasinda kisa dénemde bir nedensellik iligkisi bulunamazken; uzun
donemde aralarinda esbiitiinlesik iligki oldugu tespit edilmis ve her banka kart1 ve kredi kart1 islem adeti yiizdesel
degisimindeki %1°lik artis TUFE’yi %0.017 oraninda azaltig1 sonucuna varilmstir.

Anahtar Kelimeler: Enflasyon orani, Nakitsiz islem Hacmi, Tiirkiye, Zaman Serileri Analizi
JEL Kodlar: E31

Abstract

In this study, the relationship between the inflation rate, which is one of the most fundamental macroeconomic
indicators in the economic literature, and cashless payment transactions, which are among the most commonly
used payment methods today, has been examined. The aim of the study is to determine the existence and direction
of causality between the inflation rate and the volume of cashless payment transactions. In line with this aim, while
the Consumer Price Index was selected as the dependent variable in the study, the percentage change in the number
of bank card and credit card transactions was chosen as the independent variable. The causality relationship
between them was determined using time series analysis based on monthly data covering the period from January
2016 to March 2024. According to the analysis results, while no short-term causality relationship was found
between the percentage change in the number of bank card and credit card transactions and the Consumer Price
Index, a long-term cointegrated relationship was identified, and it was concluded that a 1% increase in the
percentage change in the number of both bank card and credit card transactions reduces the Consumer Price Index
by 0.017%.

Keywords: Inflation rate, Cashless Transaction Volume, Turkey, Time Series Analysis
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MUCADELE EDILMEYEN GELIR ESITSiZLiGi: G7 ULKELERINDE VERGI
POLITIKALARININ ROLU (UNADDRESSED INCOME INEQUALITY: THE ROLE
OF TAX POLICIES IN G7 COUNTRIES)

Neslihan Yiice !

Ozet

Gelir esitsizligi son yillarda acil bir sorun haline geldiginden, diinyanin her yerindeki hiikiimetler zenginler ve
yoksullar arasindaki genigleyen ugurumu azaltmaya c¢alistyor. Bu ¢alisma G7 iilkelerindeki vergi politikalari ile
gelir esitsizligi arasindaki iliskiyi incelemeyi amaglamaktadir. Gelir esitsizligi, yliksek gelirli hanelerin federal
vergi yiikiiniin daha biiyiik bir kismmi 6demesiyle vergi politikasiyla azaltilabilir veya artirilabilir. Daha diisiik
ortalama oranlar ve eyalet vergi politikalar1 esitsizligi ortadan kaldirabilir. Metodoloji vergi politikalarinin gelir
esitsizligini etkileyip etkilemedigini kontrol etmektir. Veri seti 2000-2021 yillarin1 kapsamaktadir. ilk
bulgularimiz vergi politikalarmm gelir esitsizligi tizerindeki etkilerinin farkli degiskenlere gore degistigini
gostermektedir.

Anahtar Kelimeler: Vergi politikalari, Gelir esitsizligi, Panel Verileri
JEL Kodlar1: C33, D63, H20

Abstract

Governments all throughout the world are attempting to reduce the widening gap between the rich and the poor as
income inequality has become a pressing problem in recent years. This study aims to examine the relationship
between tax policies and income inequality in G7 countries. Income inequality can be reduced or increased by tax
policy, with higher-income households paying a greater share of the federal tax burden. Lower average rates and
state tax policies can counteract inequality. The methodology is to check whether tax policies affects income
inequality. The data set covers 2000-2021. Our preliminary findings show that the effects of tax policies on income
inequality vary across different variables.

Keywords: Tax policies, Income inequality, Panel Data
JEL codes: C33, D63, H20
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Mi‘RAC- NAME’DE BIRLESIK FiiLLER UZERINE BiR INCELEME (A STUDY
ON COMPOUND VERBS IN Mi‘RAC - NAME)

Selin Esnal '

Ozet

Tiirklerin islamiyet’i kabul etmesiyle musiki, mimari, hiisniihat gibi kiiltiirel unsurlarm yaninda edebiyatta da
Islamiyet’in yansimalar1 yogun olarak gériilmeye baglanmistir. Peygamberimiz Hz. Muhammed’e (s.a.v) karst
duyulan sevgi Arap ve Fars edebiyatinin yaninda Tiirk edebiyatinda da -bilhassa Klasik Tiirk edebiyati yazarlari
tarafindan- pek ¢ok esere konu olmustur. Bu ¢alismada, Peygamber Efendimiz Hz. Muhammed’in (s.a.v) mirag
hadisesini konu alan, manzum veya mensur olarak yazilan, IX. yiizyilda Islamiyet’i kabul etmemiz ile birlikte
edebiyatimizda miistakil bir eser ya da baska bir eserin boliimii seklinde yer almaya baslamis olan Mi‘rdg-name
ele alinacaktir. Calismamiza konu olan Mi‘rd¢g-name’nin Arap harfleri ile Harezm Tiirkgesine aktarilmis niishasi,
Istanbul Siileymaniye Kiitiiphanesi'nin Fatih boliimiinde kayitli bulunmaktadir. Bu yazmanim 1b-12b kism1 Micrég-
name’yi ihtiva etmektedir. Caligmamiz, 1b- 12b kisminda kayitli olan Mi‘rag-name’deki birlesik fiilleri tarama
yontemi kullanarak tespit edip degerlendirmeyi amaglamaktadir. Inceleme neticesinde elde edilen bulgular Micrag-
name’nin birlesik fiil agisindan zengin bir eser oldugunu ortaya koymustur.

Anahtar Kelimeler: Mira¢g-nime, Harezm Tiirkgesi, birlesik fiiller
JEL Kodlari: Z00

Abstract

After the Turks accepted Islam, reflections of Islam began to be seen intensely in literature as well as in cultural
elements such as music, architecture and calligraphy. Our Prophet Hz. The love felt towards Muhammad has been
the subject of many works in Arabic and Persian literature as well as in Turkish literature, especially by the writers
of Classical Turkish literature. In this study, our Prophet Muhammad. Written in verse or prose, about the ascension
of Muhammad, IX. Miragname, which started to appear in our literature as an independent work or a part of
another work after we accepted Islam in the century, will be discussed. The copy of Miragndme, which is the
subject of our study, translated into Khwarezm Turkish with Arabic letters, is registered in the Fatih section of
Istanbul Suleymaniye Library. Parts 1b-12b of this manuscript contain Mi‘rdgndme. Our study aims to detect and
evaluate the compound verbs in Mi'rag-name, recorded in sections 1b-12b, using the scanning method. The
findings obtained as a result of the examination revealed that Mi‘ragname is a work rich in compound verbs.

Keywords: Mi‘rag-name, Khorezm Turkish, compound verbs
JEL codes: Z00
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Z KUSAGI KIZ TUKETICIiLERIN GiYSi TUKETIMINDE TERCIiH ETTIiGi
FORMLAR (THE PREFERRED CLOTHING FORMS AMONG GENERATION Z
FEMALE CONSUMERS IN THEIR CONSUMPTiION CHOICES)

Elmas Biiyiikgetin '
Ahu Mangir 2

Ozet

Amag- Giinlimiizde toplumun her alaninda aktif olarak rol alan ve potansiyel tiiketici pozisyonunda yer alan Z
kusagi kiz tiiketicilerin tercih ettigi giysi formlarmi belirlemektir.

Yontem- Konya ilinde yasayan farkli sosyo-ekonomik yapiya sahip 1995- 2010 yillar1 arasmda dogan kiz
tiiketicilere anket formu uygulanmistir. Betimsel tarama yonteminin kullanildigi nicel ¢alismada; 1995- 1999,
2000- 2004 ve 2005- 2010 olacak sekilde ii¢ ayr1 yas gruplar1 ele alinmistir. Kartopu 6rneklem yontemiyle 110
katilimcidan toplanan verilerin frekans ve %(yiizde) analizleri yapilmistir.

Bulgular- One gikan bulgular; Z kusag1 kiz tiiketicilerin giysi aligverislerini genellikle kendileri ya da anneleri ile
internet ortamindan ya da aligverig merkezinden yaptigi belirlenmistir. Calismada belirlenen yas grubu icerisindeki
tiiketicilerin, rahat ve genis kesimlere sahip A ve X formunda giysileri tercih ettikleri tespit edilmistir. Bunun
yaninda kollarda balon ve diiz kol, eteklerde pilikase ve klos etek, pantolonda palazzo kesim pantolon formunun
tercih edildigi goriilmektedir. Bohem giyim tarzinin genel olarak benimsendigi belirlenen ¢aligmada, yakalarda
sifir yakanin z kusag1 kiz tiiketicilerde kullanim oranmin diger yaka tiirlerine gore daha ¢ok tercih edildigi
goriilmektedir.

Sonug- Calisma kapsaminda ele alinan yas grubunda giysi tercilerinin birbirine benzer 6zellikler gosterdigi tespit
edilmistir. Z kusag1 kiz tiiketicilerinde uygulanan anket sonucunda tiiketicilerin genis, rahat, kesim ve kalip
ozellikleri bakimindan ise ayrintilara sahip olamayan giysi tiirlerini tercih ettikleri tespit edilmistir.

Anahtar Kelimeler: Z kusagi, Giysi Formlari, Tiiketici Tercihleri.
JEL Kodlari: M31

Abstract

Purpose —The aim is to identify the clothing forms preferred today by Gen Z female consumers, who are actively
involved in every aspect of society and positioned as potential consumers.

Methodology — Questionnaire form was administered to female consumers born between 1995 and 2010 with
different socio-economic backgrounds living in Konya province. In the quantitative study using a descriptive
screening method, three separate age groups are covered: 1995-1999, 2000-2004, and 2005-2010. Frequency and
percentage (%) analyses are conducted on the data collected from 110 participants using the snowball sampling
method..

Findings — The highlightened findings indicate that Gen Z female consumers generally shop for clothing either
online or at shopping malls, usually accompanied by themselves or their mothers. Within the identified age groups
in the study, it is determined that consumers prefer clothing in comfortable and loose cuts, specifically in A and X
styles. Additionally, balloon and straight sleeves, peplum and flared skirts, and palazzo cut trousers are favored.
The bohemian style is generally embraced in the study, and it's observed that zero collar necklines are more
preferred by Gen Z female consumers compared to other collar types

Conclusions -1t is determined that clothing preferences within the age group in this studu exhibited similar
characteristics. According to the survey among Gen Z female consumers, it is found that consumers prefer clothing
types that do not have detailed features in terms of width, comfort, cut, and pattern.

Keywords: Generation Z, Clothing Forms, Consumer Preferences.
JEL codes: M31
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CALISANLARIN KARIYER MOTiIVASYONLARININ IS TATMINI UZERINDEKI
ETKIiSi: BAKU’DE FAALIYET GOSTEREN ISLETMELERDE BiR ARASTIRMA
(THE IMPACT OF EMPLOYEES' CAREER MOTIiVATION ON JOB
SATISFACTION: A RESEARCH iN BUSINESSES OPERATING IN BAKU)

Narmin Alizade !
ibrahim Mohli Hoson 2
Murad Aghayev

Ozet

Bu arastirma, isletmelerde ¢aliganlarin kariyer motivasyonlarinin is tatmini {izerindeki etkisini incelemekte olup,
ozellikle Bakii'deki isletmelerdeki bulgulara odaklanmaktadir. Arastirma, kariyer motivasyonunun is tatmini
iizerindeki etkisini anlamak amaciyla yapilan bir anket ¢alismasma dayanmaktadir. Bulgular, kariyer
motivasyonunun is tatmini lizerinde 6nemli bir etkiye sahip oldugunu gostermektedir. Ancak, Bakii'deki
isletmelerde yeterli veri toplanamadigindan, bu boliimde elde edilen sonuglara daha az vurgu yapilmistir. Bununla
birlikte, genel olarak, kariyer motivasyonunun is tatmini iizerindeki etkisi konusundaki bulgular, isletmelerin insan
kaynaklar1 politikalarmi ve uygulamalarini sekillendirmede faydali olabilir. Bu arastirmanin sonuglari, isletme
yoneticileri ve insan kaynaklar1 profesyonellerine, galisanlarin kariyer motivasyonunu artirmanin ve is tatmini
diizeyini iyilestirmenin stratejik yollarmi degerlendirme konusunda yol gosterebilir.

Anahtar Kelimeler: Kariyer yonetimi, Isyeri motivasyonu, Insan Kaynaklar stratejileri, Isyeri veri
JEL Kodlari: A10, M12, M54

Abstract

This study examines the impact of employees' career motivation on job satisfaction in businesses, with a particular
focus on findings from companies in Baku. The research is based on a survey conducted to understand the effect
of career motivation on job satisfaction. The results indicate a significant influence of career motivation on job
satisfaction. However, due to insufficient data collected from businesses in Baku, less emphasis is placed on the
findings from this segment. Nonetheless, the overall findings regarding the impact of career motivation on job
satisfaction could be valuable in shaping the human resources policies and practices of organizations. The
outcomes of this research may provide insights for business managers and human resources professionals in
evaluating strategic approaches to enhancing employees' career motivation and improving levels of job
satisfaction.

Keywords: Career managment, Workplace motivation, Human Resources strategies, Workplace ef
JEL codes: A10, M12, M54
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HALKA ARZ YOLUYLA SERMAYE ARTIRIMININ SIRKET FINANSAL
GOSTERGELERI UZERINE ETKILERI; HALKA ARZ GERCEKLESTIREN BIST
ELEKTRIK (XELKT) ENDEKSINE KAYITLI SIRKETLER UZERINE BiR
ARASTIRMA (THE EFFECTS OF CAPITAL INCREASE THROUGH PUBLIC
OFFERINGS ON COMPANY FINANCIAL INDICATORS; A STUDY ON
COMPANIES REGISTERED IN THE BIST ELECTRICITY (XELKT) INDEX)

Ali Alagdz '
Gokhan Biiyiikgok 2

Ozet

Sirketlerde bilyiimenin getirdigi finansman ihtiyacinin uygun kaynaklardan karsilanmasinda belirli bir olgunluk
diizeyine ulasan ve kurumsal/bireysel yatirimci sayist da artan Borsa Istanbul’da halka arz yoluyla 6z kaynak artis1
tercihi son donemlerde hiz kazanmistir. Ortak pay1 veya sermaye artirimi seklinde gergeklestirilen halka arzlardan
elde edilen kaynaklarin halka arz izahnamelerinde bor¢ 6demesi, yatirimin finansmani ve isletme sermayesi olarak
kullanim seklinde beyan edilmektedir. Halka arzdan elde edilen kaynaklarin kullanim plani yatirimei tercih ve
ilgisini etkilemekle birlikte halka arzdan elde edilen fonlarin sirket finansal gostergelerine yansimalar1 da ayr1 bir
merak konusu olmaktadir. Calismanin amaci, halka arz gerceklestiren sirketlerin elde ettikleri kaynaklarin girket
finansal gostergelerine etkilerini ortaya koymaktir. Bu amagla, 2020-2023 yillar1 arasinda halka arz1 ger¢eklesen
BIST Elektrik endeksinde kayith sirketler iizerinde secilmis gostergeler kullanilarak mali yap1, bor¢ ddeme
yetenegi, karlilik, biliyime ve finansman giderleri karsilama orani agilarindan karsilagtirmali bir analiz
gergeklestirilmistir.

Anahtar Kelimeler: Halka arz, Kaldira¢ orani, BIST Elektrik, Karlilik, Finansman
JEL Kodlari: G23, G24

Abstract

In Borsa Istanbul, which has reached a certain level of maturity in meeting the financing needs brought about by
the growth of companies from appropriate sources and the number of institutional/individual investors has
increased, the preference for increasing equity through public offerings has gained momentum recently. The
resources obtained from public offerings in the form of shareholder shares or capital increases are declared in the
public offering prospectuses as debt repayment, investment financing and utilisation as working capital. While the
utilisation plan of the resources obtained from public offerings affects investor preference and interest, the
reflection of the funds obtained from public offerings on the financial indicators of the company is also a matter
of curiosity. The aim of the study is to reveal the effects of the resources obtained by the companies realising
public offerings on company financial indicators. For this purpose, a comparative analysis was carried out on the
companies registered in the BIST Electricity index, which were publicly offered between 2020 and 2023, in terms
of financial structure, debt repayment ability, profitability, growth and financing expense coverage ratio using
selected indicators.

Keywords: IPO, Leverage ratio, BEST Electricity, Profitability, Financing
JEL codes: G23, G24
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MUHTARLIK SECIMINi KAYBEDEN KALEM SAIRi: AYDIN BATTAL (THE
POET WHO LOST THE MUKTHAR’S ELECTION: AYDIN BATTAL)

Muhammed Ali Sivact !

Ozet

Amag — Girdigi muhtarlik secimini kaybeden Kirsehirli Aydin Battal’in bu duruma istinaden kaleme aldig: siirini
bi¢im ve igerik yoniinden incelemek.

Yontem — Bigimsel agidan nazim birimi, 6l¢ii, durak, asonans, aliterasyon, kafiye, kafiye semasi ve redif; igerik
acisindan da edebi sanatlar, metinde yer alan yerel-yabanci kelimeler, tema, dil ve tislup baglam kullanilacaktir.
Bulgular — Aydin Battal’in yazmis oldugu isbu siirin Tiirk toplumu igerisinde kayda deger bir ilgi gordiigii ve
literatiire gore taglama tiiriinde yazilmis bir siir oldugu tespit edilmistir.

Sonug — Kirsehir’in Akpinar ilgesine bagl Asagihomurlu kdyiinde gobanlik yapmakta olan Aydin Battal’in 31
Mart 2024 yerel se¢im sonuglarina ithafen siir yazmasi, onun Tiirkiye ¢apinda tanmnan bir sair haline gelmesine
neden oldugu, Battal’in muhtelif tiirlerde nesredilmis birgok siirinin bulundugu ve bu siirleri sahsina ait dijital
medya platformlar1 araciligiyla paylastig1 ve onun yetismesini saglayan unsurlarin Aydin Battal’1 aslinda mahalli
bir kalem sairi konumuna getirdigi sonuglarma vartlmastir.

Anahtar Kelimeler: Kirsehir, taglama, hiciv, asik edebiyati, ozan
JEL Kodlar1: Z00

Abstract

Purpose - Examining the poem of Aydin Battal of Kirsehir, which he wrote after losing the mukhtar’s election, in
terms of style and content.

Method - Verse unit, rhyme, stops, assonance, alliteration, cadence, cadence schema and redif in terms of style;
literary arts, local-foreign words in the text, theme, language and wording in terms of content will be used.
Findings - It has been identified that this poem by Aydin Battal attracted great interest from Turkish society and
was a satirical poem based on the literature.

Conclusion - It has been concluded that Aydin Battal, who is a shepherd at the Asagithomurlu Village of Akpmar
District of Kirsehir, wrote a poem dedicated to the results of the local elections of 31 March 2024, which made
him a poet known throughout Tiirkiye; that Battal had many poems he wrote in different genres; that he shared
these poems on social media platforms; and that the elements that allowed him to become a poet in fact made
Aydin Battal a local poet.

Keywords: Kirsehir, satire, irony, minstrelsy, bard.
JEL codes: Z00
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AZERBAYCAN HAVA YOLLARI SiRKETI iLE DIGER TURK DEVLETLERI
HAVAYOLU SIRKETLERININ KARSILASTIRILMASI (COMPARISON OF
AZERBAIJAN AIRLINES AND OTHER TURKISH STATES AIRLINE
COMPANIES)

Cavid Kerimov '

Ilkin Mehdiyev >

Murad Eyvazov
Magsud Mirzayev *

Ozet

Calismada Azerbaycan Havayollar1 Sirketi (AZAL) ile diger Tiirk devletleri Havayollar1 sirketleri
karsilastirilmistir. Havayollart sirketleri hizmet kalitesi, filo ve ugus agi, teknoloji ve inovasyon, giivenlik ve
emniyet, fiyat politikalari, miisteri memnuniyyetleri, rekabet avantajlari, yolcu hizmetleri ve bunun gibi bir sira
kriterler dikkate alinarak karsilastirilmigtir. Tiirk devletlerinin havayolu sirketleri arasinda Tiirk Hava Yollar1
(THY) daha genis bir uluslararasi ugus agina sahipken, AZAL daha ¢ok Orta Asya ve komsu bdlgelere odaklandigi
bilinmektedir. Karsilastirma yapilirken, her sirketin kendi 6zel yetenekleri, hizmetleri ve odaklandig: bolgeler goz
ontinde bulundurulmustur.

Anahtar Kelimeler: Azerbaycan, AZAL, Tiirk Diinyasi
JEL Kodlar1: A10

Abstract

In the study, Azerbaijan Airlines Company (AZAL) and other Turkish state airline companies were compared.
Airlines companies were compared taking into account a number of criteria such as service quality, fleet and flight
network, technology and innovation, safety and security, price policies, customer satisfaction, competitive
advantages, passenger services and so on. Among the airline companies of the Turkish states, Turkish Airlines
(THY) has a wider international flight network, while AZAL is known to focus more on Central Asia and
neighboring regions. While making the comparison, each company's own special capabilities, services and focused
regions were taken into account.

Keywords: Azerbaijan, AZAL, Turkic world
JEL codes: A10
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AKILLI SEHIR HIZMETLERINDE TOPLU TASIMA VE ATIK YONETIMININ
INCELENMESI (EXAMINATION OF PUBLIC TRANSPORT AND WASTE
MANAGEMENT IN SMART CITY SERVICES)

Hiima Oz!

Ozet

Niifus artis hizinin artmasi ile kentlesme orani da artmis ortaya ¢ikan g¢evresel sorunlar ve dogal kaynaklarin
bilingsizce tiiketimi, siirdiiriilebilir ve katilimc1 kentsel hizmetlere duyulan ihtiyaci da giderek artirmistir. Bu
baglamda g¢evreye uyumlu, fiziksel, dijital ve insan sistemleri ile bireylerin hayat kalitesini artiran, teknoloji ile
uyumlu sehirler olarak adlandirabilecegimiz akilli sehir kavrami da 6nemli hale gelmistir. Bu ¢alismada giiniimiiz
kentlesmesinde 6zellikle biiyiik metropollerde énemli bir sorun haline gelen trafik sorununu ¢ézmeyi ve karbon
salimimini en aza indirgemeyi amaglayan ¢evreci, siirdiiriilebilir alternatif ulasim sistemleri akilli sehir kapsaminda
degerlendirilmistir. Akilli sehir kapsaminda degerlendirirken; zamanin etkin sekilde kullanildigi, gevreci,
ekonomik, teknolojik, gelecek nesillerin gereksinimlerine engel olmayacak ¢dziimler bulunmasi amaglanmistir.
Giliniimiiz kentlesmesinin bir diger 6nemli sorunu da atik yonetiminin etkin bir sekilde kullanilmamasindan
kaynakli ekonomik ve ¢evresel sorunlarin yasanmasidir. Geri doniisiime katilim oranini artirma, atiklarin etkin bir
sekilde toplanmasi ve islenmesi, atik iiretiminin azaltilmasi, atik enerji geri kazanimi gibi basliklar literatiirdeki
¢aligmalar iizerinden ele alinmis siirdiiriilebilirlik kapsaminda etkin ¢6ziimler bulunmasi amaglanmistir. Toplu
tasima ve atik yonetimine iliskin ¢dzlimlerin bir arada sunulmasi ile daha kapsamli sonuglar elde edilmesi
hedeflenmistir.

Anahtar Kelimeler: Akilli sehir, Toplu Tagima Hizmetleri, Atik Yonetimi, Siirdiiriilebilirlik
JEL Kodlari: M10, Q01, Q42

Abstract

With the increase in population growth rate, the rate of urbanisation has also increased, and the emerging
environmental problems and unconscious consumption of natural resources have gradually increased the need for
sustainable and participatory urban services. In this context, the concept of smart city, which we can call as cities
that are compatible with the environment, increase the quality of life of individuals with physical, digital and
human systems, and are compatible with technology, has become important. In this study, environmentally
friendly, sustainable alternative transportation systems aiming to solve the traffic problem, which has become an
important problem in today's urbanisation, especially in large metropolises, and to minimise carbon emissions are
evaluated within the scope of smart city. While evaluating within the scope of smart city; it is aimed to find
solutions that use time effectively, environmentally friendly, economical, technological, and will not prevent the
needs of future generations. Another important problem of today's urbanisation is the economic and environmental
problems caused by the ineffective use of waste management. Topics such as increasing the rate of participation
in recycling, effective collection and processing of waste, reducing waste generation, waste energy recovery are
discussed through studies in the literature and it is aimed to find effective solutions within the scope of
sustainability. It is aimed to obtain more comprehensive results by presenting solutions for public transport and
waste management together.

Keywords: Smart city, Public Transport Services, Waste Management, Sustainability
JEL codes: M10, Q01, Q42
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THE RELATIONSHIiP BETWEEN ECONOMIC CONFIiDENCE INDEX AND
GROWTH TI"Jl“lKj.YE EXAMPLE (.EKO.I.\ION.HK (_;I“JVEN ENDEKSiNiN
BUYUMEYLE iLiSKiSi TURKIYE ORNEGI)

Semiha Sahin '
Dogan Uysal 2

Abstract

The economic confidence index is a general assessment of the economic situation of a country or a region. This
index is used to reflect the confidence of consumers and businesses in factors such as economic situation, job
prospects, employment status, income expectations. Generally, data is obtained through surveys. In this study,
various tests were conducted with data between 2007 and 2022 to see how the economic confidence index affects
growth. In the study, ADF and PP tests were performed and according to the test results, the data were found to be
stationary. Granger Causality test was performed and according to the test results, one-way causality was found
from growth to Aegean. Johansen cointegration analysis was performed and according to the analysis results, there
is at least one cointegrated relationship between the variables. Afterwards, the Error Correction model was
examined and according to the results, a 1 increase in the economic confidence index reduces growth by 78%.
According to the results of the study, contrary to expectations, there is a negative relationship between the
economic confidence index and growth.

Keywords: Growth, Economic confidence index
JEL codes: O11, A10, O40

REKLAMLARDA URUN PAZARLAMA YONTEMi OLARAK KiKi VE BOUBA
ETKIiSi: GIDA MARKALARI UZERINE BiR ARASTIRMA (THE EFFECT OF KiKi

! Ars. Gor., MCBU, Tiirkiye, semiha.sahin@windowslive.com
2 Prof. Dr., Manisa Celal Bayar Universitesi, Tiirkiye, dogan.uysal@cbu.edu.tr

95



AND BOUBA AS A PRODUCT MARKETING METHOD iN ADVERTISEMENTS: A
RESEARCH ON FOOD BRANDS)

Elif Ezgi Tekinay '

Ozet

Tiiketicilerin giinliik yasantisinda bir iiriin satin alirken onceliklerinden birinin iiriiniin ya da markanin goérselligi
oldugu bilinmektedir. Tiiketiciler goriilen ve algilanan yapinin kendilerine hitap edip etmedigini degerlendirir ve
neticesinde uygun bir tercihte bulunurlar. Marka ve reklam iireticileri de tiiketici davraniglarini yakindan
inceleyerek segimlerinin ne yonde oldugunu, hangi iiriin gérselinin ya da iiriine ait reklamin daha tercih edilebilir
olduguna yonelik ¢esitli aragtirmalar gerceklestirirler. Tiiketici segimlerinin rastgele se¢imler olmadig, iiriin
tercihinde bulunurken sesleri ve sekilleri siniflandirdiklar1 yoniinde bazi teoriler vardir. Bu teoriler baglaminda
dilbilim olgusu ile ortaya ¢ikmis olan ses ve anlam iligkisinin rastgele olup olmadigi tartismasi marka yaraticilari
ve reklam iireticileri tarafindan bir alternatif olmus ve bu olgu pazarlama iletisiminde kullanilmaya baslanmistir.
Sistematik bir sekilde seslerin ve sekillerin olusturuldugu bu olusuma gére marka logolarinin, iiriin ambalaj
tasarimlarinin ve reklam tasarimlarinin nasil olmasi gerektigi konusunda yararlanilabilecek bir yap1 olan *’Kiki ve
Bouba Etkisi’’ veya diger bir adiyla “’Ses ve Sekil Sembolizmi’’ {ireticiler tarafindan yararlanilabilecek énemli
bir alternatif olarak goriilmiistiir. Bu ¢alismada da Kiki ve Bouba etkisi ele alinmis, segilen gida markalarinin
dijital reklamlarinda kullandiklar1 iirtinleri, Kiki ve Bouba etkisi baglammda degerlendirilmis ve bu etkinin
gegerliligi tiiketici gruplariyla derinlemesine goriisme yontemi ile incelemistir.

Anahtar Kelimeler: Ses ve Sekil Sembolizmi, Bouba ve Kiki Etkisi, Reklamda Sekil, Renk, Logo
JEL Kodlari: M30, M31, M37

Abstract

It is known that one of the priorities of consumers when purchasing a product in their daily life is the visuality of
the product or brand. Consumers evaluate whether the seen and perceived structure appeals to them and as a result,
they make an appropriate choice. Brand and advertising manufacturers also closely examine consumer behavior
and carry out various researches on which direction their choices are, which product image or product
advertisement is more preferable. There are some theories that consumer choices are not random choices, but that
they classify sounds and shapes when making product choices. In the context of these theories, the debate on
whether the relationship between sound and meaning, which emerged with the phenomenon of linguistics, is
random or not, has become an alternative by brand creators and advertising producers, and this phenomenon has
started to be used in marketing communication. According to this formation, where sounds and shapes are
systematically created, the "Kiki and Bouba Effect", or "Sound and Shape Symbolism", which is a structure that
can be used for how brand logos, product packaging designs and advertising designs should be, has been seen as
an important alternative that can be used by manufacturers. In this study, the Kiki and Bouba effect was discussed,
the products used by the selected food brands in their digital advertisements were evaluated in the context of the
Kiki and Bouba effect, and the validity of this effect was examined by in-depth interviews with consumer groups.

Keywords: Sound and Shape Symbolism, Bouba and Kiki Effect,Shape,Color,Logo in Advertising
JEL codes: M30, M31, M37
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ENFLASYON MUHASEBESI UYGULAMASININ ISLETMELERIN FINANSAL
PERFORMANSLARI UZERINE ETKILERI (EFFECTS OF INFLATION
ACCOUNTING APPLICATION ON THE FINANCIAL PERFORMANCE OF
BUSINESSES)

Ali Alagdz'
Baki Yilmaz?
Mehtab Celik*

Ozet

Enflasyon, ekonomileri bir¢ok agidan olumsuz etkilemesinin yani sira isletmelerin finansal tablolarinin en temel
islevlerinden biri olan iligkili taraflara dogru bilgi aktarimini da olumsuz yonde etkilemektedir. Bu olumsuzlugun
giderilmesinde kullanilan uluslararasi kabul gdérmiis bir yontem olarak enflasyon muhasebesi uygulamasmin
Tiirkiye’de de uygulanmaya baslanmasi ile isletmelerin finansal yapilarinda enflasyon diizeltmesi oncesi ve
sonrasinda bir farkliligin olusmasi beklenmektedir. Bu kapsamda ele alinan ¢alismanin amaci, sirketlerin finansal
performanslarmin enflasyon diizeltmesi sonrasinda enflasyon diizeltmesi dncesine gore nasil etkilendigini ortaya
koymaktir. Bu amag dogrultusunda, karsilastirmaya uygun finansal tablo yayimlayan ve BIST te islem géren bir
isletmenin 2022 yili finansal durum tablosu ve gelir tablosunda yer alan veriler kullanilarak, rasyo analizi
yontemiyle enflasyon muhasebesinin sirketin finansal performansi {izerindeki etkisi aragtirtlmistir. Yapilan
analizler sonucunda enflasyon diizeltmesi sonrasinda isletmenin likidite oranlarinimn dikkate deger bir degisiklik
gostermedigi, faaliyet ve finansal yap1 oranlarinin olumlu yonde etkilendigi, karlilik oranlarmin ise azaldig: tespit
edilmistir. Ayrica enflasyon muhasebesi uygulamasi ile isletmenin hisse basina kari artarken, fiyat/kazang orani
diisiis gostermistir.

Anahtar Kelimeler: Enflasyon Muhasebesi, Finansal Analiz, Finansal Performans
JEL Kodlari: E31, M21, M41

Abstract

Inflation, in addition to negatively affecting economies in many ways, also negatively affects the transfer of
accurate information to related parties, which is one of the most basic functions of businesses' financial statements.
With the introduction of inflation accounting, an internationally accepted method to eliminate this negativity, in
Turkey, it is expected that there will be differences in the financial structures of businesses before and after
inflation adjustment. The aim of the study in this context is to reveal how the financial performance of companies
is affected after inflation adjustment compared to before inflation adjustment. For this purpose, the effect of
inflation accounting on the financial performance of the company was investigated using the ratio analysis method,
using the data in the 2022 financial position statement and income statement of a company that publishes
comparative financial statements and is traded on BIST. As a result of the analysis, it was determined that the
company's liquidity ratios did not show a significant change after inflation adjustment, activity and financial
structure ratios were positively affected, and profitability ratios decreased. In addition, with the application of
inflation accounting, the company's profit per share increased while the price/earnings ratio decreased.

Keywords: Inflation Accounting, Financial Analysis, Financial Performance
JEL codes: E31, M21, M41
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YAPAY ZEKADA AHLAKI FAILLiK SORUNU (THE PROBLEM OF MORAL
AGENCY IN ARTIFICIAL INTELLIGENCE)

Mehmet Orkunalp '

Ozet

Yapay zekann etik ve hukuki problemleri, giiclii yapay zeka-zayif yapay zeka karsilastirmasi iizerinden 6zgiir
irade baglaminda ele almmustir. Cilinkii hangi davranisin dogru, hangisinin yanlis oldugu ayrimi; neyin adil neyin
zalimce oldugunun ayirdina varmak ve muhakeme sonrasi ahlaki tercih yapma iradesi tasarimcidan bagimsiz
olarak algoritmalar ile ulasilabilen bir yetenek degildir. Ozgiir iradeden séz edilemedikge yapay zekanin fiillerinin
ahlaki sorumlulugu ve hukuki sonuglar1 da onun tasarimeilari, kanun koyucular, finansorler, kullanicilar gibi 6zgiir
iradeye sahip insan unsurlarini arasinda nasil ve hangi ilkelere gore belirlenecegi tartismalar1 giin gectikce daha
kagmilmaz ve zorunlu olacaktir. S6z konusu etik-politik sorunlar felsefeye olan ihtiyaci bugiine dek hi¢ olmadig:
kadar agiga ¢ikaracaktir.

Anahtar Kelimeler: Yapay Zeka, Zihin, Teknoloji, Etik, Hukuk, Ozgiir irade
JEL Kodlar1: Y80

Abstract

The ethical and legal problems of artificial intelligence are discussed in the context of free will through the
comparison of strong artificial intelligence and weak artificial intelligence. Because the distinction between which
behavior is right and which is wrong; The will to distinguish between what is just and what is cruel and to make
moral choices after judgment is not a skill that can be achieved by algorithms, independent of the designer. As
long as free will cannot be mentioned, discussions on how and according to which principles the moral
responsibility and legal consequences of the actions of artificial intelligence will be determined among human
elements with free will, such as its designers, legislators, financiers, users, will become more inevitable and
necessary day by day. These ethical-political problems will reveal the need for philosophy more than ever before.

Keywords: Artificial Intelligence, Mind, Technology, Ethics, Law, Free Will
JEL codes: Y80
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MERKEZ BANKASI DiJITAL PARA BIRIMININ GECIS VE INTIBAK
DONEMLERINDE PARASAL EKONOMI UZERINDEKI ETKIiSi (IN TRANSITION
AND ADAPTION PERIODS OF CBDC EFFECTS ON MONETARY ECONOMICS)

Muhammed Taha Salman '

Ozet

CBDC ozii itibariyle tarihi bir arka plana sahip olsa da blok zincir teknolojilerinin gelismesiyle popiileritesi giderek
artmaktadir. Merkez Bankalarinin kontrolii altinda geligse bile; bu yapilar beraberinde sorular1 ve gri bolgeleri de
getirmektedir. Dijital para birimlerine gegiste CBDC’ye olan talep ne olacak? CBDC’nin ge¢is doneminde ve
kabuliinde; parasal ekonomi iizerindeki etkileri neler olacak? Bu sorularn cevaplart mevcut model ve teorilerin
analiz edilmesi; SEM ile limitli olarak CBDC talep ¢alismasiyla yapilacaktir. Sonug olarak; CBDC calismasini
kullanima sunan veya pilot ¢caligmalara sahip olan iilkeler giin gegtikce artmaktadir. Mevcut aragtirma bu yeni alani
aciklamak ve calismak isteyenlere ilham vermek; mevcut sistemlerin, teorilerin CBDC ile analiz ve
entegresyanuna katki saglamak icin gerceklestirilmistir.

Anahtar Kelimeler: Merkez Bankasi Dijital Parasi, Blok zincir
JEL Kodlar: E41, E42, ES9

Abstract

Although CBDC essentially has a historical background, its popularity is increasing with the development of
blockchain technologies. Even if it develops under the control of Central Banks; these structures also bring with
them questions and gray areas. What will be the demand for CBDC in the transition to digital currencies? During
the transition period and acceptance of CBDC, what will be the effects on the monetary economics? The answers
to these questions include analyzing existing models and theories; it will be done through CBDC demand study,
limited to SEM. In conclusion; Countries that have introduced CBDC work or have pilot studies are increasing
day by day. The current research aims to explain this new field and inspire those who want to study it and it was
carried out to contribute to the analysis and integration of existing systems and theories with CBDC.

Keywords: CBDC, Blockhain
JEL codes: E41, E42, E59
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KURUMSAL SOSYAL SORUMLULUK PROJELERININ SOSYAL MEDYADA
SUNUMU:VAKIFBANK ORNEGI (PRESENTATION OF CORPORATE SOCIAL
RESPONSIBILITY PROJECTS ON SOCIAL MEDIA: VAKIFBANK EXAMPLE)

Giilden Kara !

Ozet

Kurumsal sosyal sorumluluk, genel olarak érgiitlerin i¢ ve dis gevresine karst sorumlu davranmasini ifade eden bir
kavram olarak tanimlanabilir. Giiniimiiz rekabet yariginda isletmeler, rakiplerinden farklilagabilmek ve tercih
edilebilmek i¢in sosyal sorumluluk alanina yonelmistir. Arastrmalar kurumsal sosyal sorumluluk
uygulamalarmin, isletmenin marka imajina olumlu yonde etki ettigini gostermektedir. Isletmelerin toplumun
sorunlarina dikkat ¢cekme ve bu sorunlara ¢dziim iiretme noktasinda 6nemli gorevler iistlenmeleri, halkla iligkiler
amaglarina ulagsmalarina da katki saglamaktadir. Bu ¢alismanin amaci bir isletmenin sosyal bir kurum olarak
tanimlanmasinda 6nemli rol oynayan sosyal sorumluluk mesajlarinin, sosyal medyada ne sekilde yer aldigini
belirlemektir. Ornek olarak Vakifbank’mn gerceklestirmis oldugu kurumsal sosyal sorumluluk calismalar:
degerlendirilerek mesajlarin, sosyal medyada nasil sunuldugu incelenmistir.

Anahtar Kelimeler: Kurumsal Sosyal Sorumluluk, Sosyal Medya, Marka Imaj
JEL Kodlari: A00

Abstract

Corporate social responsibility can generally be defined as a concept that expresses the responsible behavior of
organizations towards their internal and external environment. In today's competitive race, businesses have turned
to the field of social responsibility in order to differentiate themselves from their competitors and be preferred.
Research shows that corporate social responsibility practices have a positive impact on the brand image of the
business. Businesses undertake important duties in drawing attention to society's problems and producing solutions
to these problems, which also contributes to achieving their public relations goals. The aim of this study is to
determine how social responsibility messages, which play an important role in defining a business as a social
institution, appear on social media. For example, the corporate social responsibility activities carried out by
Vakifbank were evaluated and how the messages were presented on social media was examined.

Keywords: Corporate Social Responsibility, Social Media, Brand image
JEL codes: A00
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AKILLI SEHIR LOJiSTiGi UYGULAMASINDA ATIKLARIN GERi TOPLANMASI
VE GERI DONUSTURULMESI ICIN COZUM ONERILERI (SOLUTION
SUGGESTIONS FOR WASTE COLLECTION AND RECYCLING IN SMART CiTY
LOGISTICS APPLICATION.)

Vusal Asadi !

Ozet

Akilli sehir lojistigi ¢ergevesinde atik geri toplama ve geri doniisiim siireglerinin optimize edilmesi bu makalenin
temel amacini olusturuyor. Bu kapsamda, mevcut teknolojilerin ve uygulamalarin detayl1 bir sekilde incelenmesi,
atik yonetimi siireclerindeki mevcut zorluklarm ve eksikliklerin belirlenmesi onemlidir. Bu maksatla, genis
kapsaml1 bir literatiir taramasi yapilmis ve akilli sehir teknolojilerinin atik yénetimi alanindaki potansiyeli {izerine
derinlemesine bir degerlendirme gerceklestirilmis, mevcut sorunlar ele alinarak, akilli sehir teknolojilerinin bu
sorunlara nasil ¢oziim getirebilecegi ve atik yonetimi siireclerinin daha verimli hale getirilmesine nasil katki
saglayabilecegi arastirilmistir. Arastirma yontemi olarak atik yonetimi siireglerinin analizi gergeklestirilmis ve
akill1 sehir teknolojileri ile nasil optimize edilebilecegi lizerinde durulmustur. Bu siirecte kullanilan veriler, mevcut
bilimsel arastirmalardan elde edilen bulgular ve pratik uygulamalardan saglanan orneklerdir. Bulgular, akilli
sensorlerin, veri analitigi, yapay zeka ve nesnelerin interneti gibi teknolojilerin atik toplama, smiflandirma, tagima
ve geri doniisiim siireclerinde nasil kullanilabilecegini gostermektedir. Ayrica, geri donistiiriilebilir materyallerin
ayristirilmasinda da onemli iyilesmeler saglandigi belirtilmistir. Bu ¢oziimlerin, atik yonetiminde verimliligi
artirarak ¢evresel etkileri azaltabilecegi sonucuna varilmistir. Bu arastirmanin literatiire katkisi, akilli sehir lojistigi
alaninda atik yonetimi lizerine yapilmis olan ¢aligsmalara yeni bir bakis acis1 sunmak ve gelecekteki arastirmalara
katkida bulunmakdir.

Anahtar Kelimeler: Akilli Sehir, Lojistik, Atik Yonetimi, Geri Doniisiim, Teknoloji, Siirdiiriilebilirlik
JEL Kodlari: A10

Abstract

Optimizing waste collection and recycling processes within the framework of smart city logistics is the main
purpose of this article. In this context, it is important to examine existing technologies and applications in detail
and identify current difficulties and deficiencies in waste management processes. For this purpose, a
comprehensive literature review was conducted and an in-depth evaluation was made on the potential of smart city
technologies in the field of waste management. By addressing the existing problems, it was investigated how smart
city technologies could solve these problems and contribute to making waste management processes more
efficient. As a research method, waste management processes were analyzed and how they could be optimized
with smart city technologies was investigated. The data used in this process are findings from existing scientific
research and examples from practical applications. The findings show how technologies such as smart sensors,
data analytics, artificial intelligence and the internet of things can be used in waste collection, sorting,
transportation and recycling processes. Additionally, it has been stated that significant improvements have been
achieved in the separation of recyclable materials. It is concluded that these solutions can reduce environmental
impacts by increasing efficiency in waste management. The contribution of this research to the literature is to offer
a new perspective on studies on waste management in the field of smart city logistics and to contribute to future
research.

Keywords: Smart City, Logistics, Waste Management, Recycling, Technology, Sustainability
JEL codes: A10
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COKULUSLU ISLETMEDE CALISANLARIN IS MEMNUNIYETIi DUZEYLERININ
INCELENMESINE YONELIK BiR ARASTIRMA (A RESEARCH TO EXAMINE
THE JOB SATISFACTION LEVELS OF EMPLOYEES iN A MULTINATIONAL

ENTERPRISE)

Shahriyar Abbasli'
Ismayilova Aysun?
Sona Abbasli *

Ozet

Cokuluslu bir isletmede ¢alisanlarin is memnuniyeti diizeylerini inceleyen kapsamli bir aragtirma, isletmenin insan
kaynaklar1 yonetimi ve performansi agisindan 6nemli bir rol oynamaktadir. Bu arastirmanin amaci, isletmenin
calisanlarma yonelik is memnuniyetini etkileyen faktorleri belirleyerek isletme stratejilerine 151k
tutmaktir. Arastirma, 1500 katilimer iizerinde yiiriitiilmiis olup, farkli pozisyonlardan, yas gruplarindan ve egitim
seviyelerinden calisanlar1 icermektedir. Katilimeilara, is memnuniyetiyle ilgili algilarin1 degerlendirmeleri igin
kapsamli anketler verilmistir. Anketlerde, {icret ve yan haklar, is ortam1 ve ¢alisma kosullari, kariyer olanaklari,
yonetim politikalar, iletisim kanallar1 ve g¢alisma arkadaslariyla iliskiler gibi faktorler degerlendirilmistir.
Aragtirma sonuglari, ¢alisanlarin i memnuniyetini etkileyen en dnemli faktdrlerin basinda iicret ve yan haklar
geldigini gostermektedir. Katilimcilarin biiyiikk ¢ogunlugu, maddi olanaklarin yani sira is ortamimnin ve ¢alisma
kosullarinin da énemli oldugunu belirtmistir. Ayrica, kariyer olanaklar1 ve isletme igi iletisim kanallarmin etkili
olmasi da galisanlarm memnuniyetini artiran unsurlar arasindadir. Arastirmanin bulgularina dayanarak, isletmenin
yoneticileri ve insan kaynaklar1 departmani, ¢alisan memnuniyetini artirmak igin gesitli stratejiler gelistirebilirler.
Bunlar arasinda, icret ve yan haklarin iyilestirilmesi, is ortaminin ve ¢alisma kosullarmin diizenlenmesi, kariyer
gelisim programlarmin olusturulmasi, yonetim politikalarinin gézden gegirilmesi ve etkili iletisim stratejilerinin
uygulanmasi yer almaktadir. Aragtirmanin 6nemi, isletmenin siirdiiriilebilirligi ve rekabet giicii agisindan da
biiyiiktiir. Ciinkii memnun ¢alisanlar, isletmenin verimliligini artirir, g¢alisma ortamini iyilestirir ve miisteri
memnuniyetini artirtr. Bu nedenle, isletme yoneticileri, arastirma sonuglara dayanarak stratejik kararlar alabilir
ve isletmenin uzun vadeli basarisini giivence altina alabilirler.

Anahtar Kelimeler: Cokuluslu isletmeler, Is memnuniyyet diizeyi, Yapilan arasdirmalar
JEL Kodlari: A10

Abstract

A comprehensive research examining the job satisfaction levels of employees in a multinational enterprise plays
an important role in terms of human resources management and performance of the enterprise. The purpose of this
research is to shed light on business strategies by determining the factors affecting job satisfaction for the
employees of the business. The research was conducted on 1500 participants and included employees from
different positions, age groups and education levels. Participants were given comprehensive surveys to assess their
perceptions of job satisfaction. In the surveys, factors such as wages and benefits, business environment and
working conditions, career opportunities, management policies, communication channels and relationships with
colleagues were evaluated. Research results show that the most important factors affecting employees' job
satisfaction are wages and benefits. The majority of participants stated that the business environment and working
conditions are important as well as financial opportunities. In addition, career opportunities and effective internal
communication channels are among the factors that increase employee satisfaction. Based on the findings of the
research, business managers and the human resources department can develop various strategies to increase
employee satisfaction. These include improving wages and benefits, regulating the business environment and
working conditions, creating career development programs, reviewing management policies and implementing
effective communication strategies. The importance of the research is also great in terms of the sustainability and
competitiveness of the business. Because satisfied employees increase the efficiency of the business, improve the
working environment and increase customer satisfaction.

Keywords: Multinational enterprises, Job satisfaction level, Research conducted
JEL codes: A10
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SOBADA YANAN KOMUR DEGIL OMURDU: ZOLA VE YALCIN’IN
PERSPEKTIFINDEN MADEN iSCILERI (LIVES WERE BURNING IN THE STOVE,
NOT COAL: MINE WORKERS FROM THE PERSPECTIVES OF ZOLA AND
YALCIN)

Cigdem Catal '

Ozet

Emile Zola'min Germinal adli romani ve irfan Yal¢in'm Oliimiin Agz1 eseri, maden iscilerinin yasadig1 zorluklar
ve toplumsal konumlarini ele alan derinlikli bir sosyolojik analize sahiptir. Her iki eserde de maden isgileri, is¢i
sinifinin en alt tabakasinda yer alir ve sikintili yagamlari, zorlu ¢alisma kosullari ve toplumsal dislanmisliklariyla
kars1 karsiyadirlar. Zola, 19. yiizy1l Fransa'sinda sanayi devriminin etkilerini gézler dniine sererken, Yal¢m ise
giliniimiiz Tirkiye'sinde endiistriyel doniisiimiin yarattigi sorunlara 1sik tutar. Germinal'de, Zola, maden isgilerinin
giinliik yasamlarm1 ve miicadelelerini gercekei bir sekilde aktarirken, Yalgm da Oliimiin Agzi'nda benzer bir
yaklasimla Tiirkiye'deki maden iscilerinin hikayelerini anlatir. Her iki yazar da kahramanlarmni, insanlik onurunu
korumaya calisirken ve yasadiklar1 zorluklara karsi direnirken betimler. Romanlarin benzer noktalari arasinda, is¢i
siifinin sesi olmalar1 ve toplumsal esitsizliklere karst duruslar1 6ne ¢ikar. Zola ve Yalgin'mm eserleri, sadece
toplumsal ve ekonomik sorunlar1 ele almakla kalmaz, ayn1 zamanda insanin igsel diinyasini, duygusal ¢atigmalarini
ve umutlarmi da inceler. Bu romanlar, sadece maden iscilerinin yasadig1 acilar1 degil, ayn1 zamanda insanin
dayanma giiciinii ve dayanisma ruhunu da vurgular. Edebiyat acisindan, Zola ve Yal¢in'm eserleri, is¢i sinifinin
temsili, gergekei betimlemeleri ve toplumsal elestirileriyle nemli bir yere sahiptir.

Anahtar Kelimeler: Zola, Germinal, Maden lscileri, Irfan Yalgin, Oliimiin Agz1, Edebiyat Sosyolojisi
JEL Kodlar:: Y40

Abstract

Emile Zola's novel "Germinal" and Irfan Yal¢m's work "Oliimiin Agz1" offer a profound sociological analysis of
the challenges and societal positions experienced by coal miners. In both works, miners are situated at the lowest
echelon of the working class, confronting arduous lives, demanding work conditions, and societal marginalization.
While Zola exposes the impacts of the industrial revolution in 19th-century France, Yal¢in sheds light on the issues
spawned by industrial transformation in contemporary Turkey. In "Germinal," Zola realistically portrays the daily
lives and struggles of coal miners, while Yal¢in, in "Oliimiin Agz1," employs a similar approach to narrate the tales
of Turkish coal miners. Both authors depict their protagonists striving to uphold human dignity and resisting the
adversities they encounter. Among the shared aspects of the novels is their advocacy for the voice of the working
class and their stance against societal inequalities. The works of Zola and Yal¢in not only address socio-economic
issues but also delve into the inner realms, emotional conflicts, and hopes of individuals. These novels emphasize
not only the pains endured by coal miners but also the resilience and spirit of solidarity within humanity. From a
literary standpoint, the works of Zola and Yalgin hold significant importance due to their representation of the
working class, realistic portrayals, and societal critiques.

Keywords: Zola, Germinal, Mine Workers,Irfan Yal¢m,Mouth of Death,Sociology of Literature
JEL codes: Y40

! Selguk Universitesi, Tiirkiye, cgdm.ctl@gmail.com

103



FINANSAL GELiISME ILE EKONOMIK BUYUME ARASINDAKI UZUN DONEMLI
ILiSKi: AES ULKELERI ORNEGI (LONG-RUN RELATIiONSHiP BETWEEN
FINANCIAL DEVELOPMENT AND ECONOMIC GROWTH: CASE OF AES
COUNTRIES)

Mahamane Moutari Abdou Baoua !

Ozet

Bu ¢alisma, AES olarak bilinen Sahel Devletleri Ittifaki'na iiye olan ii¢ (3) Sahel iilkesinden olusan bir érneklem
ile panel verileri kullanarak finansal gelisme ile ekonomik biiyiime arasindaki uzun vadeli iligkiyi arastirmayi
amaglamaktadir. Calismada 1988-2022 dénemini kapsayan Havuzlanmig Ortalama Grup (PMG/MG) veya Panel
ARDL modeli kullanilmigtir. Sonuglara gore finansal gelisme ile ekonomik biiylime arasinda uzun dénemde
pozitif ve anlaml bir iliski vardir. Bu pozitif iliski ayn1 zamanda enflasyonun, sermaye olusumunun ve iggiiciiniin
bu ii¢ (3) ililkenin ekonomik biiyiimesine olan olumlu etkisi ile de desteklenmektedir. Ancak ECOWAS'm bu
iilkelere uyguladigr ambargo nedeniyle ticari agiklik ekonomik biiyiimeyi olumsuz etkilemektedir. Bu ¢alisma,
AES iilkelerinin, kalkinmayr hizlandirmak ve finansal sistemlerin entegrasyonunu gii¢lendirmek i¢in biiylimeyi
tesvik edecek, finansal sistemlerin kalitesini ve performansini artiracak onlemler almasmi énermektedir. Bu
nedenle, finansal entegrasyondan kaynaklanabilecek olumsuz etkileri azaltmak veya sinirlamak igin finansal
sistemler daha iyi diizenlenmelidir. Bu nedenle, AES iilkelerinin kendi para sistemlerinin finansal gelisimi igin
minimum gereksinimlere sahip olduklar1 sdylenebilir.

Anahtar Kelimeler: Finansal gelisme; Ekonomik biiylime; AES, Burkina Faso, Mali, Nijer
JEL Kodlari: C33, 016, O55

Abstract

This study aims to investigate the long-run relationship between financial development and economic growth,
using panel data from a sample of the three (3) Sahelian countries, members of Alliance of Sahel States known as
AES. The study used Pooled Mean Group (PMG / MG) or Panel ARDL model, covering the period of 1988-2022.
According to the results, there is a positive and significant long-run relationship between the financial development
and the economic growth. This positive relationship is also supported by the positive impact of inflation, capital
formation and labor force to the economic growth of these three (3) countries. However, the trade openness has
negative impact to the economic growth, due the embargo imputed by ECOWAS to these countries. This study
recommends that AES countries take measures that will stimulate growth and improve the quality and performance
of financial systems in order to accelerate development and strengthen the integration of financial systems.
Financial systems should therefore be better regulated to reduce or limit the negative effects that may result from
financial integration. Thus, AES countries has minimum requirements for the financial development of their own
monetary system.

Keywords: Financial development; Economic growth; AES, Burkina Faso, Mali, Niger
JEL codes: C33, 016, O55
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AZERBAYCANDA HAVA YOLLARI SIRKETLERININ REKABET STRATEJILERI
(COMPETITIVE STRATEGIES OF AIRPORTS COMPANIES IN AZERBAIJAN)

Elshan Gasimov '
Nijat Guliyev *

Ozet

Azerbaycan'daki hava alani sirketlerinin rekabet stratejileri, pazar paymni artirmak, miisteri memnuniyetini
saglamak ve operasyonel verimliligi artirmak gibi hedefler etrafinda sekilleniyor. Bu stratejiler, hizmet kalitesini
yiikseltmek, yenilik¢i teknolojileri benimsemek ve isbirligi olanaklarmi degerlendirmek gibi unsurlari igeriyor.
Ayrica, turizm ve i§ seyahati talebindeki degisimleri goz oOniinde bulundurarak esneklik saglama ve
strdiiriilebilirlik odakli yaklagimlar da onem kazaniyor. Bu calismada Azerbaycanda bulanan hava yollar
sirketlernin nasil rekabet etdigi ve miisterileri nasil memnun etmeleri konusunda arastirmalar yapilmistir. Onlara
aid bazi istatistik veriler verilmis, bu verilerile ne kadar insanin bu hava yolu sirketini kullandig1, ne kadar sehre
erisim imkani yapildig1 haqqinda bilgi verilmisdir. Caligmanin birinci boliimiinde rekabet stratejileri haqqinda
bilgi verilmis, onlarin 6zelliklerine vurgu yapilmustir. Ikinci hissesinde ise hava yollar sirketlerinin rekabet
durumu konusunda arastirma yapilmistir

Anahtar Kelimeler: Rekabet stratejileri, Havaalan sirketleri, Azerbaycan, Pazar
JEL Kodlar1: R00, L10, M38

Abstract

The competitive strategies of airport companies in Azerbaijan are shaped around goals such as increasing market
share, ensuring customer satisfaction and increasing operational efficiency. These strategies include elements such
as improving service quality, adopting innovative technologies and evaluating collaboration opportunities.
Additionally, considering the changes in tourism and business travel demand, flexibility and sustainability-oriented
approaches are also gaining importance. In this study, research was conducted on how airline companies in
Azerbaijan compete and how they satisfy their customers. Some statistical data about them is given, and with this
data, information is given about how many people use this airline company and how many cities they have access
to. In the first part of the study, information about competitive strategies was given and their characteristics were
emphasized. In the second part, research was conducted on the competitive situation of airline companies.

Keywords: Competitive strategies, Airport companies, Azerbaijan, Market share, C
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TURKIYE’DE ENFLASYON VE ENFLASYON HEDEFLEMESI (INFLATiON AND
INFLATION TARGETING IN TURKEY)

Ozlem Yildirim !

Dorukhan Sengel 2
Ozet
Ama¢ — 2002-2022 doneminde Tiirkiye'de uygulanan enflasyon hedeflemesi rejiminin basarisini
degerlendirmektir.

Yontem — Tiirkiye’de hedeflenen enflasyon ve gergeklesen enflasyon arasindaki farklar incelenmistir.

Bulgular — Bu rejimde, ekonominin genel degiskenleri ve verileri dikkate alinarak belirli bir enflasyon orani
belirlenir ve bu oran kamuoyu ile paylasilir. Bagarili bir enflasyon hedeflemesi i¢in seffaflik ve bagimsizlik kritik
Ooneme sahiptir.

Sonug¢ — Tirkiye'de 2002-2022 arasi enflasyon hedeflemesi rejimi incelendiginde, 2002-2005 déneminde basarili
oldugu ve 2001'de baslatilan Giiglii Ekonomiye Gegis programinin etkili oldugu goériilmektedir. Ancak, 2006-2017
doneminde yapisal reform eksikligi, kiiresel kriz sonrasi sermaye akisindaki dengesizlikler ve artan mali baskilar
gibi faktorler basarisizliga yol agmistir. Ayrica, bu dénemde Tiirkiye'nin ekonomik ortaklarmm siyasi
istikrarsizlig1 da etkili olmustur. Kiiresel ekonomik kriz sonrasi, merkez bankalarmin enflasyon hedeflemesi rejimi
gibi alternatif para politikalarina yénelmesi énemli bir doniisiimil tetiklemistir.

Anahtar Kelimeler: o6rtiik enflasyon, agik enflasyon, enflasyon hedeflemesi
JEL Kodlari: E31

Abstract

Purpose — The aim is to evaluate the success of the inflation targeting regime implemented in Turkey between
2002 and 2022.

Methodology — Differences between the targeted inflation and actual inflation in Turkey were examined.
Findings — In this regime, a specific inflation rate is determined taking into account the general variables and data
of the economy, and this rate is shared with the public. Transparency and independence are critical for successful
inflation targeting.

Conclusions — When the inflation targeting regime in Turkey between 2002 and 2022 is examined, it is observed
that it was successful in the period of 2002-2005, and the Effective Economic Transformation Program initiated
in 2001 was effective. However, factors such as lack of structural reforms, imbalances in capital flows after the
global crisis, and increasing fiscal pressures led to failure in the period of 2006-2017. Additionally, the political
instability of Turkey's economic partners during this period also had an impact. Post-global economic crisis, the
shift of central banks towards alternative monetary policy strategies such as inflation targeting has triggered a
significant transformation.

Keywords: implicit inflation, explicit inflation, inflation targeting
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AZERBAYCAN VE TURKIYE ARASINDAKI DIS TICARETTE ONE CIKAN
SEKTORLER 2010-2020 (FEATURED SECTORS IN FOREIGN TRADE BETWEEN
AZERBAIJAN AND TURKEY 2010-2020)

Cagla Ozkurt '

Ozet

Bu calismada Azerbeycan-Tiirkiye 2010-2020 yillar1 arasindaki dig ticaret iligkilerinde 6ne ¢ikan sektorleri ve bu
sektorlerin onemini vurgulamaktir. Bu sektorlerin iki iilke arasindaki ticari gelisimi incelenmistir. Yontem olarak;
dis ticaret istatistikleri kullanilmistir. Bu caligmanin amact Azerbaycan-Tiirkiye arasindaki ticaret hacmini
biiyiitmek, stratejik is birligini giiclendirmek, ve dis ticaretin daha fazla gelismesini saglamaktir. Anahtar
kelimeler: Azerbaycan, Tiirkiye, Di1s ticaret istatistikleri

Anahtar Kelimeler: Azerbaycan Tiirkiye Dis ticaret istatistikleri
JEL Kodlar1: A19

Abstract

This study aims to highlight the prominent sectors in Azerbaijan-Turkey foreign trade relations between 2010 and
2020, and emphasize the importance of these sectors. The commercial development between the two countries in
these sectors has been examined. Trade statistics have been utilized as the method for this study. The purpose of
this study is to expand the trade volume between Azerbaijan and Turkey, strengthen strategic cooperation, and
further develop foreign trade. Keywords: Azerbaijan, Turkey, Foreign trade statistics

Keywords: Azerbaijan, Turkey, Foreign trade statistics
JEL codes: A19
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KOBI’LERDE MALIYETLEME SORUNLARININ COZUMUNDE KAYNAK
TUKETIM MUHASEBESI UYGULAMASI (RESOURCE CONSUMPTION
ACCOUNTING APPLICATION IN SOLVING COSTING PROBLEMS IN SME’S)

Esma Cengiz '
Refika Nur Kaygisiz >
Yunus Ceran*

Ozet

KOBI’lerin genel sorunlari, kalifiye eleman eksikligi, yeni teknolojilere uyum, kalite yonetimi ve altyap1 sorunlari
olarak one ¢ikarken, tedarik, liretim, Ar-Ge, yenilik (inovasyon) - iiriin yeniligi, siire¢ (proses) yeniligi, teknoloji
yeniligi, yonetim ve organizasyon yeniligi, muhasebe yeniligi, finansman yeniligi, pazarlama yeniligi, insan
kaynaklar1 yeniligi, bilgi yeniligi - ileri teknoloji kullanimi, pazarlama, lojistik, finansman, insan kaynaklar1 ve
muhasebe/maliyet muhasebesi/maliyetleme gibi bir¢ok alanda sorunlarmm oldugu bilinmekte ve genel kabul
gormektedir. Yogun rekabetin yasandig1 yeni ekonomik diinya diizeni KOBI’lerin rekabet giiglerini artirmalarini
gerektirmektedir. KOBI’lerin hizla de@isen pazarm kosullarina uyum saglayabilmesi ve maliyetlerini
yonetebilmesi i¢in bilgi alanlarin1 genisletmesi gerekir. Bu bilgilerin 6nemli bir kism1 da Muhasebe Bilgi Sistemi
(MBS) ve Maliyet Muhasebesi Bilgi Sistemi (MMBS) tarafindan saglanmaktadir. Bu c¢alismanmn amaci
KOBI’lerin kurumsallasma, diisiik maliyetli, yiiksek kaliteli ve marka iiriinler {ireterek yeni kiiresel pazarlara
acilimi, rekabet ederek uluslararasi pazarlarda siirdiiriilebilirliginin saglanmasi i¢in yonetim, insan kaynaklari, Ar-
Ge, tedarik, iiretim, teknoloji kullanimi, finansman, pazarlama, ihracat, markalasma, tedarik zinciri, lojistik,
muhasebe (maliyetleme vb. konular) ve vergi alanlarindaki sorunlarini ortaya koyarak, ozellikle maliyetleme
sorunlarina ¢oziimler iiretmek ve KOBI’leri diinyanin dért bir yanindaki diger KOBI’lerle rekabet edebilecek
duruma getirecek yaklasim ve onerilerde bulunmaktir.

Anahtar Kelimeler: KOBI, Maliyetleme, Kaynak Tiiketim Muhasebesi
JEL Kodlari: M41, M49

Abstract

While the general problems of SMEs stand out as lack of qualified personnel, adaptation to new technologies,
quality management and infrastructure problems, it is known and generally accepted that they have problems in
many areas such as supply, production, R&D, innovation - product innovation, process innovation, technology
innovation, management and organization innovation, accounting innovation, financing innovation, marketing
innovation, human resources innovation, information innovation - use of advanced technology, marketing,
logistics, financing, human resources and accounting/cost accounting/costing. The new economic world order with
intense competition requires SMEs to increase their competitiveness. SMEs need to expand their information areas
in order to adapt to the rapidly changing market conditions and manage their costs. An important part of this
information is provided by the Accounting Information System (AIS) and Cost Accounting Information System
(CAIS). The aim of this study is to provide solutions to the problems of SMEs in the fields of management, human
resources, R&D, procurement, production, technology use, financing, marketing, export, branding, supply chain,
logistics, accounting (costing, etc.) and taxation in order to ensure the sustainability of SMEs in international
markets by institutionalization, opening up to new global markets by producing low-cost, high quality and brand
products, and competing in international markets, and to provide approaches and suggestions that will make SMEs
competitive with other SMEs around the world.
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BiR SAIRIN OTOBIiYOGRAFiISI: "SAIRIN ROMANI" (THE AUTOBiOGRAPGHY
OF A POET: “SAIRIN ROMANI”)

Giilfidan Kiling '

Ozet

Amag — Murathan Mungan siir, hikdye, roman, tiyatro, deneme tiirlerinde eser veren ¢ok yonlil bir sanatgidir. Sair
Mungan’m siir seriivenini bir romanla anlattig1 eseri Sairin Romany, tiirler arasi etkilesimi gdstermesi agisindan
onem tagimaktadir. Bildiri, Sairin Romani’ndaki Bendag karakteri {izerinden Murathan Mungan’m sairliginin ve
siir goriislerinin belirlenmesini amaglamaktadir.

Yontem — Bildiri, eserin igerik analizi, metin ¢oziimlemesi ve bulgularin degerlendirilmesi yontemine
dayanmaktadir.

Bulgular — Murathan Mungan, diger eserlerinde oldugu gibi Sairin Romani’nda dogu ve bati diinyasina ait
unsurlar bir arada degerlendirir; halk hikayesi, efsane, masal tiirlerini modern teknik ve bigimlerle yogurarak
postmodern bir eser ortaya koymustur.

Sonu¢ — Eserde Mungan, siirin ve sairligin tabiatla yakindan iliskili oldugunu vurgulamis, ait oldugu diinyay
unutan insana tabiat1 hatirlatarak kendine has siirsel iislubuyla etkileyici bir eser vermistir. Siradanlhigin iirkiitiicti
oldugunu sdyleyen yazar, hayati siir olarak algilar. Roman diinyasini da siir lizerine kurgular.

Anahtar Kelimeler: Murathan Mungan, Sairin Romani, Siir
JEL Kodlari: Y80, Y92

Abstract

Purpose — Murathan Mungan is a versatile artist who produces works in the genres of poetry, stories, novels,
theater and essays. The poet Mungan's the adventure of poetry in a novel, Poet's Novel, cared about showing the
interaction between genres. The paper identifies Murathan Mungan's poets and their observations through the
character of Bendag in the Poet's Novel.

Methodology — The paper is based on the method of content analysis, text analysis and evaluation of the findings.
Findings — As in his other works, Murathan Mungan evaluates elements of the eastern and western worlds together
in The Poet's Novel; He created a postmodern work by combining folk tale, legend and fairy tale genres with
modern techniques and forms.

Conclusions — In the work, Mungan emphasized that poetry and poet are closely related to nature, and produced
an impressive work with his unique poetic style, reminding people of nature who forget the world they belong to.
The author, who says that mediocrit is frightening, perceives life as poetry. He constructs his novel world on
poetry.

Keywords: Murathan Mungan, Sairin Romani, Poem
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MOLLA SADRA DA METAFiZiK VE METAFiZiGiN SINIRLARI
(METAPHYSICS AND THE LIMITS OF METAPHYSICS IN MOLLA SADRA)

Abdurehim Satuk !

Ozet

Bu makalede, "Bir sey var midir?", "Var olan varlik nedir?" sorularindan hareketle varligm tanimini ve mahiyet
ile ayrim1 hakkinda bilgi vermeye ¢alistik. Daha sonra Yunan ve islam filozoflarindan Aristoteles, Farabi, Ibn Sina
gibi tinlil isimlerin bu konudaki goriis ve tutumlarini tek tek dile getirdik. Akabinde Molla Sadra'nin bu konuda ne
tiir bir izlenim kat ederek hangi sonuglara vardig1 konusunda kisaca bilgi verdikten sonra Molla Sadranin Antik
Yunan felsefesini goz oniinde bulundurarak Farabi onceligindeki aristokratik Messai Gelenegi, Siihreverdi
onceligindeki Israki Gelenegi ve ibn Arabi tarafindan baslatilan Ekberiyet tasavvufi ekollerin diisiincelerini nasil
elestirel bir sekilde sentezlemeye calistign irdeledik. Molla Sadra'nin gelistirdigi bu sentezin Islam felsefe
diistincelerinin farkli yonlerini birbiri ile nasil uyumlu hale getirdigini, sonug olarak bunun sadece bir sentez arayis1
olarak kalmadigni, farkli yonleri olan disiplinler arasinda baris¢il ve uyumlu bir bulusmay: saglamayi basaran bir
diisiince sistemi oldugunu da gostermeye ¢aligtik.

Anahtar Kelimeler: Molla Sadra, Metafizik, Varlik, Mahiyet, Idrak
JEL Kodlar1: Z00, Z00, Z00

Abstract

In this article, we have tried to give information about the definition of existence and its distinction from essence
based on the questions " Is there something that exists?" and "What is existence that exists?" Then, we have
expressed the views and positions of famous names from Greek and Islamic philosophers such as Aristotle, Farabi,
Ibn Sina on this issue one by one. Subsequently, after giving brief information about what kind of insight Molla
Sadra had on this subject and what conclusions he came to, we examined how Molla Sadra tried to critically
synthesize the thoughts of the Aristocratic Peripatetic Tradition led by Farabi, the [lluminationist Tradition led by
Suhrawardi, and the Sufi schools of Akbarism initiated by Ibn 'Arabi, taking into account the Ancient Greek
philosophy. We have also tried to show how this synthesis developed by Molla Sadra harmonized the different
aspects of Islamic philosophical thought with each other, and as a result, it was not only a search for synthesis, but
also a system of thought that succeeded in achieving a peaceful and harmonious meeting between disciplines with
different aspects.

Keywords: Molla Sadra, Metaphysics, Existence, Essence, Perception
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TURKIYE’DE DIJITAL PAZARLAMA: EMLAK SEKTORU (DIGITAL
MARKETING IN TURKIYE: REAL ESTATE SECTOR)

Elifnur Ceki '

Ozet

Dijital pazarlama, potansiyel miisterilerle dijital kanallar araciligiyla etkilesime gegme siireci olarak
tanimlanabilir. Bu kanallar arasinda sosyal medya, e-posta, arama motorlar1 ve web siteleri bulunur. Amag marka
farkindaligin1 artirmak ve satislar1 artirmaktir. Bu makale, dijital pazarlamanin gelisimini inceleyerek, Tiirkiye ve
emlak endiistrisi i¢in etkilerini vurgular. Tiirkiye, hizla biiyliyen bir ekonomiye sahip teknolojiye yatkin bir
iilkedir. Sonug olarak, dijital pazarlama Tiirkiye'deki farkli sektorlerde 6nemli olglide gelismis ve degisime
ugramistir. Makalenin ilk kismu, dijital pazarlama stratejilerinin genel bir degerlendirmesini sunar ve bu taktiklerin
Tiirkiye'de nasil benimsendigini arastirir. Emlak endiistrisine gegis yaparak, ¢alisma dijital pazarlama taktiklerinin
Tiirkiye'deki gayrimenkul yatirimlart iizerindeki etkisini arastirir. Bu arastirma, dijital platformlarin
gayrimenkulleri sergileme, hedef kitleye yonelik pazarlama ve miisterileri emlak siirecine dahil etme seklinde nasil
kullanildigini inceler. Calisma ayrica diizenleyici sinirlar ve rekabet gibi konulara da deginir.

Anahtar Kelimeler: dijital pazarlama, emlak, sosyal medya, konut piyasasi
JEL Kodlari: E20, L10

Abstract

Digital marketing is the process of interacting with potential customers through digital channels via social media,
email, search engines, and websites to increase brand awareness and sales. This paper examines the development
of digital marketing, emphasizing its implications for Tiirkiye and the real estate industry. Tiirkiye is a tech-savvy
country with a rapidly rising economy. As a result, digital marketing has grown and evolved significantly across
a variety of industries in Tiirkiye. The first part of this paper provides an overview of digital marketing strategies,
trends and exploring how these tactics have been adopted in Tiirkiye. Transitioning to the real estate industry, the
study explores the influence of digital marketing tactics on property investments in Tiirkiye. This research
investigates how digital platforms are used to showcase properties, target consumers, and engage customers in the
real estate process. The study also addresses issues such as regulatory limits and competitiveness.

Keywords: digital marketing, real estate, social media, housing market
JEL codes: E20, L10
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DiJiTAL DUNYA: SANAL INFLUENCER'LARIN KURESEL PAZARDAKI ROLU
(DIGITAL WORLD: THE ROLE OF VIRTUAL INFLUENCERS iN THE GLOBAL
MARKET)

Nur Sena Kiigiikozlen '

Ozet

Dijital iletisim stratejileri, geleneksel influencer pazarlamasimn yani sira yapay zeka destekli 'sanal influencer'larla
da evrim gegirmistir. Bu ¢alismanin amaci, sanal influencer'larin kiiresel pazardaki stratejik roliinii, markalarin
sanal influencer'larla is birliklerinin etkinligini ve bu is birliklerinin dijital pazarlama stratejilerine olan etkisini
arastirmaktir. Caligmanin genel amaci, sanal influencer'larin pazarlama diinyasindaki gelisimini, kiiresel pazardaki
etkilerini, sektdrdeki ©nemli doniisiimleri ve marka stratejilerine olan katkilarini sistemli bir sekilde
degerlendirmektir. Sanal influencerlarin performansi, etkilesim oranlari ve marka sadakati iizerindeki etkileri,
nicel ve nitel analizlerle objektif bir sekilde degerlendirilmistir. Sanal influencerlarin kiiresel pazardaki
dinamiklerini sistematik bir bigimde anlamak i¢in bu ¢alisma da geleneksel ve sanal influencer'larin farkliliklarini
ve etkilerini belirlemeye odaklanarak literatiir taramas1 yapilmistir. Geleneksel ve sanal influencer'larin pazarlama
stratejileri ve etkileri hakkinda mevcut arastirmalar incelenmis, markalarin pazarlama stratejilerini optimize
etmelerine yardimci olacak bilgiler sunulmustur. Elde edilen bulgular, sanal influencer'larin dijital pazarlama
alanindaki yiikselisinin markalarla ig birliklerini daha etkili ve diisiik maliyetli hale getirdigini gostermektedir.
Ancak, bu dijital karakterlerin varligi, duygusal bag ve tiiketici deneyimi konularinda endiseleri beraberinde
getirmekte ve markalarin etik bir denge kurmalarini gerektirmektedir. Gelecekte, influencer pazarlamasinin
evrimiyle birlikte, sanal influencer'larin rolii ve ig birliklerinin artmasi beklenmektedir. Bu degisim, markalarin
maliyet, erisilebilirlik ve duygusal bag gibi faktorleri dikkate alarak pazarlama stratejilerini sekillendirmelerini
gerektirmektedir.

Anahtar Kelimeler: Influencer Marketing, Sanal influencer, Kiiresel Pazar, Dijital Piyasa
JEL Kodlar:: M30

Abstract

Digital communication strategies have evolved alongside traditional influencer marketing, incorporating artificial
intelligence-supported 'virtual influencers'. The aim of this study is to investigate the strategic role of virtual
influencers in the global market, the effectiveness of brand collaborations with virtual influencers, and the impact
of these collaborations on digital marketing strategies. The overarching goal of this research is to systematically
evaluate the development of virtual influencers in the marketing world, their global market effects, significant
transformations in the sector, and contributions to brand strategies. The performance of virtual influencers, their
engagement rates, and their impact on brand loyalty have been objectively assessed through quantitative and
qualitative analyses. To systematically understand the dynamics of virtual influencers in the global market, this
study focuses on identifying the differences and impacts of traditional and virtual influencers through a literature
review. Existing research on the marketing strategies and impacts of traditional and virtual influencers has been
examined, providing insights to help brands optimize their marketing strategies. Findings indicate that the rise of
virtual influencers in digital marketing makes collaborations with brands more effective and cost-efficient.
However, the existence of these digital characters raises concerns about emotional connection and consumer
experience, necessitating brands to establish an ethical balance. In the future, as influencer marketing continues to
evolve, an increase in the role of virtual influencers and collaborations is expected. This shift requires brands to
shape their marketing strategies considering factors such as cost, accessibility, and emotional connection.

Keywords: Keywords: Influencer Marketing, Virtual Influencer, Global Market, Digital Market
JEL codes: M30
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GUNUMUZDE URETIM ISLETMELERININ RiISKLERININ ANATOMISI
(ANATOMY OF THE RISKS OF MANUFACTURING ENTERPRISES TODAY)

Tarik Yilmaz'

Ozet

Belirsizliklerin mevcut oldugu siireclerde, riskten bahsetmek kacmnilmazdir. Uretim siireci bastan sona
belirsizlikler igermektedir. Onemli olan 6ngoriilebilen riskli durumlari ortaya koyup, gesitli risk senaryolarini ele
alarak risklerin yarattig1 olumsuz durumlar1 bertaraf edebilecek alternatif planlar gelistirmektir. Giinlimiizde hizla
gelisen teknoloji  beraberinde tiiketicilerin ihtiyaglarinin; {iretimde kullanilan metotlarin, ekipmanlarin,
yazilimlarin vb. tiretim unsurlarmimn siirekli degismesine ve gilincellenmesine sebep olmaktadir. Bu degisimlere
paralel olarak iiretim isletmelerinin karsilastig1 riskli durumlar da degismekte ve artmaktadir. Uretim isletmeleri,
isletmenin temel amaglarmdan olan “kar elde etmek” ve “varligini siirdiirmek™ ilkelerini gerceklestirmek adina
stireci dogru yonetmeli; gelisen teknolojiyi kendi lehine kullanarak gergege yakin projeksiyonlar 1s1ginda risk
tahminleri yapmalidir. Dogru bir yonetim i¢in dogru tespitler gerekmektedir. Genel olarak isletmelerin karsilastig
finansal ve operasyonel risklerin yan1 sira dinamik bir siire¢ olan {iretim, igerisinde; kalite kontrol problemleri,
tedarik zinciri bozulmalari, atil kapasite, hammaddeye ulasamama veya hammadde yetersizligi ve isgiiciinii etkili
kullanamama gibi girdisinden ¢iktisina kadar pek ¢ok risk unsuru barindirmaktadir. Bu riskler pazar riski, finansal
risk, operasyonel risk, teknolojik risk, yasal ve ¢evresel riskler ana basliklar1 altinda toplanabilir. Bu ¢aligmanin
temel amaci iretim isletmelerinin karsilasabilecegi riskleri tespit etmek ve bu riskleri tanimlamaktir. Bunun
yaninda ilgili risklerin iliskilerini agiklamak ve bunlar1 en aza indirgemek igin almacak Onlemler ve
uygulanabilecek stratejilerin ortaya konulmasi amaglanmigtir. Calisma kapsaminda elde edilen tespitler, iiretim
isletmelerinin gelecege yonelik risklerini hesaplayabilmeleri i¢in yol gosterici niteliktedir.

Anahtar Kelimeler: Risk, Uretim, Uretim Isletmeleri, Belirsizlik
JEL Kodlari: M10, M11, G32

Abstract

In processes where uncertainties exist, it is inevitable to talk about risk. The production process contains
uncertainties from start to finish. The important thing is to identify foreseeable risky situations and develop
alternative plans that can eliminate the negative situations created by risks by addressing various risk scenarios.
Rapidly developing technology brings with it the needs of consumers; methods, equipment, software, etc. used in
production. It causes production elements to constantly change and update. In parallel with these changes, the risky
situations faced by production enterprises are also changing and increasing. In addition to the financial and
operational risks faced by businesses in general, production is a dynamic process; It contains many risk factors
from input to output, such as quality control problems, supply chain disruptions, idle capacity, inability to access
raw materials or insufficient raw materials, and inability to use workforce effectively. These risks can be grouped
under the main headings of market risk, financial risk, operational risk, technological risk, legal and environmental
risks. The main purpose of this study is to identify the risks that production enterprises may face and to define
these risks. In addition, it is aimed to explain the relationships of the relevant risks and to reveal the measures to
be taken and the strategies that can be applied to minimize them.

Keywords: Risk, Production, Production Enterprises, Uncertainty
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ZENGEZUR KORIDORUNUN TURK DEVLETLERI iCIN ONEMI: POLITIK VE
EKONOMIiK ACIDAN DEGERLENDIRME (THE IMPORTANCE OF ZANGEZUR
CORRIDOR FOR TURKISH STATES: POLITICAL AND ECONOMIC
EVALUATION)

Viisalo Osodova '
Shovkat Hasanova >
Khadija ibrahimova *
Magsud Mirzayev *

Ozet

Tarihi ulasim yollarinin restorasyonu ve yenilerinin olusturulmasi giiniimiiz diinyasinda bir ¢ok devletlerin odak
noktast haline gelmistir. Kuzey-Giiney, Bati-Dogu yollarinin kavsaginda yer alan Azerbaycan 6nemli ulagim ve
lojistik merkez olarak tanimlanmaktadir. Bu alanda ister Bati, ister Dogu, Kuzey-Giiney iilkeleri ile basarili ticaret
iliskileri kurulmustur. Bu alanda Azerbaycanin cografi konumu, ticaret yollarmin kavsaginda konumlanan
Azerbaycan uluslararasi nakliye ve siire¢ agisindan tagimacilik i¢in oldukg¢a uygundur. Bu makalede tagimacilikta
onemli yere ve dneme sahip olan Zengezur koridorundan bahs edilmektedir. Zengezur koridorunun tarihsel evrimi
ve ekonomik, politik agidan degerlendirmesi yapilarak Tiirk devletleri i¢in onemi ele alinmistir. Gelecekte bu
yonde hem Azerbaycan, hem de tiim Tiirk devletleri igin avantaj yaratacak sosyoekonomik ve politik adimlar
tartigtlmastir.

Anahtar Kelimeler: Zengezur koridoru, Tiirk diinyasi, ekonomi
JEL Kodlari: A10, A12

Abstract

The restoration and creation of historical transportation routes have become a focal point for many nations in
today's world. Azerbaijan, situated at the intersection of the North-South and East-West corridors, is recognized
as a significant transportation and logistics hub. Successful trade relations have been established with both Western
and Eastern as well as North-South countries in this region. Azerbaijan's geographic location, positioned at the
crossroads of trade routes, makes it highly suitable for international transportation and transit processes. This
article discusses the importance of the Zangezur corridor in transportation, a corridor that holds significant
importance in the field of transportation. The historical evolution and economic and political evaluation of the
Zangezur corridor are presented, emphasizing its significance for Turkic states. The article also explores socio-
economic and political steps that could benefit Azerbaijan and all Turkic states in the future.

Keywords: Zangezur corridor, Turkic world, economy
JEL codes: A10, A12
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ACILMASI PLANLANAN TURKIYE-AZERBAYCAN UNIVERSITELERININ
TURKIYE-AZERBAYCAN EGIiTiM iLISKiLERINDE ONEMi (THE IMPORTANCE
OF THE TURKEY-AZERBAIJAN UNIVERSITIES PLANNED TO BE OPENED IN
TURKEY-AZERBAIJAN EDUCATION RELATIONS)

Ramazan Penahli '
Canaga Mammedov *
Bayram Musayev *

Ozet

Tiirkiye ve Azerbaycan arasindaki {iniversite agiliglart, 6grenci ve dgretim iiyesi degisimlerini artirarak karsilikli
ogrenme ve bilgi paylasimini tesvik edecek potansiyele sahiptir. Her iki iilke {iniversiteleri arasindaki isbirligi
sayesinde dgrenciler farkli kiiltiirleri tanima ve anlama firsat1 bulacak, dil ve akademik becerilerini gelistirme sansi
elde edecektir. Bu sayede, gencler arasinda karsilikli anlayis ve dostluk gelistirmek miimkiin olacak ve gelecekteki
isbirlikleri i¢in saglam bir temel olusturulacaktir. Tiirkiye ve Azerbaycan iiniversiteleri arasindaki egitim iliskileri
ayn1 zamanda bilimsel arastirmalarin ve akademik projelerin gelistirilmesini tesvik edecektir. Ortak projeler
sayesinde bilimsel bilgi paylasimi artacak ve bu iilkeler arasindaki inovasyon ve teknoloji transferi daha da
hizlanacaktir. Ayrica, ortak arastirma alanlarinda yapilan ¢aligmalar, bilim diinyasina yeni bakis agilar1 getirerek
kiiresel dlgekte 6nemli katkilarda bulunabilecektir. Tiirkiye-Azerbaycan tiniversiteleri arasindaki isbirligi sadece
akademik alanda degil, kiiltiirel alanda da olumlu etkiler yaratacaktir. Ogrenci degisim programlar1 ve ortak
etkinlikler araciligryla kiiltiirel aligveris artacak, ogrenciler farkli kiiltiirlere ve geleneklere olan saygilarmi
gelistirecektir. Bu da toplumlar arasinda hosgorii ve dostluk duygularinin gelismesine katk: saglayacaktir

Anahtar Kelimeler: Azerbaycan, Tiirkiye, Egitim iliskileri
JEL Kodlari: A10, A10, A10

Abstract

The planned opening of Turkey-Azerbaijan universities holds significant importance in fostering education
relations between the two countries. Throughout history, Turkey and Azerbaijan have shared strong cultural,
historical, and linguistic ties, making collaboration in the field of education pivotal in shaping their mutual future.
Firstly, the establishment of Turkey-Azerbaijan universities facilitates the exchange of knowledge and experiences
in the academic sphere. Given the similarities in language and culture between the two countries, initiatives such
as student exchange programs, joint research projects, and academic visits can form the cornerstone of this
collaboration. Such endeavors enable students and scholars to gain diverse perspectives, enhancing their ability to
compete on the international stage. Secondly, the convergence of Turkey-Azerbaijan universities can support
regional development. Collaboration in education incentivizes the transfer of knowledge and technology, thereby
contributing to economic and social advancement. Joint research projects and technology transfers promote
innovation and entrepreneurship, fostering regional economic growth.

Keywords: Azerbaijan, Turkey, Education relations
JEL codes: A10, A10, A10
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HIRSIZLIK SIGORTASI KAPSAMINDA EK SOZLESME iLE TEMINAT
KAPSAMINA DAHIL EDILEBILECEK HALLER VE YARGITAY KARARI
INCELEMESI (CASES THAT CAN BE INCLUDED IN THE SCOPE OF
COVERAGE BY ADDITIONAL CONTRACT WITHIN THE SCOPE OF THEFT
INSURANCE AND REVIEW OF THE SUPREME COURT DECISION)

Hilal Sabanci !

Ozet

Sigorta Hukuku; olagan hayat akisinda kisilerin karsisina ¢ikabilen kaza, tehlike, masraf ve zarar gibi istenmeyen
olumsuzluklara karsi oncesinde 6nlem alarak bireyleri korumak iizere gelistirilmis bir hukuk dalidir. Hirsizlik
sigortasinda bazi haller sigorta s6zlesmesinin kapsamina girmemesine ragmen taraflarin yapacagi ek sézlesme ile
teminat kapsamina dahil edilebilecektir. Ancak bu durumun muhakkak ek sdzlesme ile sigorta kapsami igine
almmasi gerekmektedir. Calismamda yarg kararlar1 dogrultusunda ek s6zlesme ile riziko kapsamina alimabilecek
hususlar incelenmistir.

Anahtar Kelimeler: Sigorta Hukuku, Mal Sigortalari, Hirsizlik Sigortasi
JEL Kodlar1: A39

Abstract

Insurance Law; It is a branch of law developed to protect individuals by taking precautions against undesirable
negativities such as accidents, dangers, expenses and damages that may occur in the ordinary course of life.
Although some situations in theft insurance are not covered by the insurance contract, they can be included in the
coverage with an additional contract made by the parties. However, this situation must be covered by insurance
with an additional contract. In my study, the issues that can be included in the scope of risk with an additional
contract in line with judicial decisions were examined.

Keywords: Insurance Law, Property Insurance, Theft Insurance
JEL codes: A39
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NURI BILGE CEYLAN’IN BULUT DORTLEMESINDE UZAGIN FELSEFESIi YA
DA BiR YERSIZYURTSUZLASMA ORNEGI (THE PHILOSOPHY OF DiSTANT iN
NURI BiLGE CEYLAN'S CLOUD TETRALOGY OR AN EXAMPLE OF
ROOTLESSNESS)

Yusuf Bilbay '

Ozet

Bu ¢aligsmanin amaci 6zellikle Nuri Bilge Ceylan’in Bulut Dortlemesinde (Koza, Kasaba, Mayis Sikintisi, Uzak)
varoluscu bir perspektiften bireyin koklerinden kopup hem kendine hem de topluma nasil yabancilastigini ve
yersizyurtsuzlastigini anlatmaktir. Deleuze’un ve Guattari’nin yersizyurtsuzluk kavrami iizerinden Bulut
Dértlemesindeki teorik ve sinematik kurgu ortaya g¢ikarilacaktir. Bu agidan sinema ve felsefenin ortak bir
paydasinin ne oldugu yeniden gosterilecektir. Yersizyurtsuzlagsma ¢ift yonlidiir; bir kokten kopan birey bir baska
kok iginde varligmi devam ettirmeye calisir. Bulut Dortlemesinin filmlerine bakildiginda o6zellikle ana
karakterlerin bu ¢ift yonlii hareketle yabancilasarak yersizyurtsuzlastigi goriiliir. Bu hareketi en iyi gordiigiimiiz
Nuri Bilge filmi Uzak filmidir. Bu ¢alismada, Uzak’1n iki basrol oyuncusunun koklerinden, biitiinliyle olmasa da
nasil koptugu ve nasil yeni bir yeryurt arayisina girdikleri incelenecektir.

Anahtar Kelimeler: Nuri Bilge Ceylan, Bulut Dértlemesi, Uzak, Yersizyurtsuzluk, Yabancilagsma.
JEL Kodlar1: Z00, 200, Z00

Abstract

The aim of this study is to explain, from an existentialist perspective, how individual breaks away from her roots
and becomes alienated from both herself and society in especially Nuri Bilge Ceylan's Cloud Tetralogy (Cocoon,
Small Town, Clouds of May, Distant). The theoretical and cinematic fiction in the Cloud Tetralogy will be revealed
through Deleuze's and Guattari's notion of rootlessness. In this respect, it will be shown again what the common
denominator of cinema and philosophy is. Rootlessness is twofold: an individual who breaks away from one root
tries to continue her existence in another root. When we look at the films of the Cloud Tetralogy, we see that
especially the main characters become alienated and rootless through this two-sided movement. The Nuri Bilge
film in which we see this movement best is Distant. In this study, it will be analyzed how the two protagonists of
Distant break away from their roots, though not completely, and how they search for a new homeland.

Keywords: Nuri Bilge Ceylan, Cloud Tetralogy, Distant, Rootlessness, Alienation.
JEL codes: Z00, Z00, Z00
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EGITIM SEKTORUNE YAPILAN HARCAMALARIN VE ARGE
HARCAMALARININ GSYIiH A ETKIiSI (THE EFFECT OF EXPENDITURES ON
EDUCATION SECTOR AND R&D EXPENDITURES ON GDP)

Yegane Veliyeva '

Ozet

Haydar Aliyev donemi ve sonrasinda Azerbaycan'da ekonomik bilyiime ve AR-GE giderleri arasindaki iliski,
¢esitli akademik calismalar ve raporlar tarafindan incelenmistir. Bu analizler genellikle Azerbaycan ekonomisi ve
AR-GE faaliyetlerinin gelisim stirecini ele almaktadir. Bazi ¢calismalar, Haydar Aliyev doneminde iilkenin petrol
gelirlerinin artmasiyla birlikte Azerbaycan ekonomisinde 6nemli bir biiylime yasandigini ve AR-GE faaliyetlerine
yatirimin arttigini belirtmektedir. Bununla birlikte, bu biiylimenin siirdiiriilebilir olmadigi ve ekonomik ¢esitliligin
yeterli diizeyde olmadigi da vurgulanmaktadir. Daha sonraki dénemlerde, dzellikle ilham Aliyev'in iktidara
gelmesiyle birlikte AR-GE faaliyetlerine daha fazla yatirim yapildigi ve bu yatirimlarin ekonomik biiylimeye
olumlu etkileri oldugu belirtilmektedir. Ancak, Azerbaycan ekonomisinin hala petrol endiistrisine bagimlilig1 ve
yeterli diizeyde inovasyon ve AR-GE faaliyetleri yiirlitme kapasitesinin olmamasi1 nedeniyle siirdiiriilebilir bir
ekonomik biiyiimenin saglanmasi i¢in daha fazla ¢aba gereckmektedir. Genel olarak, Azerbaycan'da ekonomik
biiylime ve AR-GE faaliyetleri arasindaki iliski incelendiginde, AR-GE yatirimlarinin ekonomik bilyiimeye
olumlu etkileri oldugu belirtilmektedir. Ancak, lilkenin petrol endiistrisine bagimlilig1 ve yeterli diizeyde gesitlilik
saglanamamasi nedeniyle, siirdiiriilebilir bir ekonomik biiyiime igin AR-GE faaliyetlerine daha fazla yatirim
yapilmast gerektigi vurgulanmaktadir.

Anahtar Kelimeler: AR-GE, GSYIH, Egitim
JEL Kodlar:: 121, 121, 121

Abstract

The relationship between economic growth and R&D expenses in Azerbaijan during and after the Heydar Aliyev
period has been examined by various academic studies and reports. These analyzes generally address the
development process of Azerbaijan's economy and R&D activities. Some studies indicate that during the Heydar
Aliyev period, there was a significant growth in the Azerbaijani economy with the increase in the country's oil
revenues and increased investment in R&D activities. However, it is also emphasized that this growth is not
sustainable and economic diversification is not sufficient. It is stated that in later periods, especially after Ilham
Aliyev came to power, more investments were made in R&D activities and these investments had positive effects
on economic growth. However, due to the Azerbaijani economy's still dependence on the oil industry and lack of
capacity to carry out sufficient innovation and R&D activities, more efforts are required to achieve sustainable
economic growth. In general, when the relationship between economic growth and R&D activities in Azerbaijan
is examined, it is stated that R&D investments have positive effects on economic growth. However, due to the
country's dependence on the oil industry and the lack of sufficient diversification, it is emphasized that more
investments in R&D activities are needed for sustainable economic growth.

Keywords: R&D, GDP, Education
JEL codes: 121, 121, 121
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.FRANCHiSiNG SISTEMI iLE AGDAMDA KURULMASI PLANLANAN
ISLETMENIN FiZiBILITE CALISMASI (FEASIBILITY STUDY OF THE
BUSINESS PLANNED TO BE ESTABLISHED IN AGDAM WITH FRANCHISING
SYSTEM)

Shaban Aghalarov '
Rosul Qaziyev >
Fikret Gasimzadeh *

Ozet

Agdam'da franchising sistemi ile kurulmasi planlanan isletmenin fizibilite ¢alismasi, bolgenin ekonomik, sosyal
ve cografi faktorlerini dikkate alarak isletmenin potansiyel basarisini degerlendirmeyi amaclar. Bu calisma,
isletmenin kurulmasi igin gerekli olan kaynaklarin belirlenmesi, isletme yapisinin olusturulmasi, pazar analizi,
rekabet analizi ve finansal tahminler gibi gesitli alanlarda kapsamli bir degerlendirme igerir. ilk olarak, fizibilite
calismasimin odak noktasi olan bolgenin ekonomik durumu incelenir. Agdam'm ekonomik gostergeleri, isletmenin
faaliyet gosterecegi sektorle uyumlu mu, bdlgede talep ne diizeyde, potansiyel miisteri kitlesi nasil sekilleniyor
gibi sorular cevaplanir. Bu degerlendirme, isletmenin bolge ekonomisine katkisini anlamak igin kritik dneme
sahiptir. Sosyal faktorler de dikkate almir. Bolgedeki demografik yap, tiiketici davranislar, kiiltiirel aliskanliklar
ve egitim diizeyi gibi faktorler, isletmenin hedef kitlesi ve pazarlama stratejilerini belirlemede dnemli rol oynar.
Ayrica, yerel toplumun isletmeye nasil tepki verecegi de degerlendirilir.Cografi faktorler de gz oniinde
bulundurulur. Agdam'in konumu, ulagim altyapisi, ¢evresel etkiler ve igletmenin fiziksel yerlesimi gibi unsurlar,
isletmenin erisilebilirligi, goriiniirliigii ve cevresel etkileri iizerinde etkili olabilir. Bu faktorler, isletmenin stratejik
konumlandirilmasi ve operasyonel planlamasi i¢in dikkate alinir.

Anahtar Kelimeler: Franchasing sistem,Agdamda kurulmasi planlanan isletme
JEL Kodlari: A10, A10, A10

Abstract

The feasibility study of the business planned to be established with the franchising system in Agdam aims to
evaluate the potential success of the business, taking into account the economic, social and geographical factors
of the region. This study includes a comprehensive evaluation in various areas such as determining the resources
required to establish the business, establishing the business structure, market analysis, competitive analysis and
financial forecasts. First, the economic situation of the region, which is the focus of the feasibility study, is
examined. Questions such as whether Aghdam's economic indicators are compatible with the sector in which the
business will operate, what level of demand is in the region, and how the potential customer base is shaped are
answered. This assessment is critical to understanding the business's contribution to the regional economy. Social
factors are also taken into account. Factors such as demographic structure in the region, consumer behavior,
cultural habits and education level play an important role in determining the target audience and marketing
strategies of the business. Additionally, how the local community will react to the business is also evaluated.
Geographical factors are also taken into account. Factors such as Aghdam's location, transportation infrastructure,
environmental impacts, and the physical location of the business can have an impact on the accessibility, visibility,
and environmental impacts of the business. These factors are taken into account for strategic positioning and
operational planning of the business.

Keywords: Franchising system, Business planned to be established in Aghdam
JEL codes: A10, A10, A10
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MISIR'DA KAVALALI YONETIMI VE HiDiVLIK KURUMU (1805-1882)
(KAVALALI ADMINISTRATION AND THE KHEDIVITY INSTITUTION IN
EGYPT (1805-1882))

[brahim Ferahkaya '

Ozet

Osmanli Devleti’nin hiikiim siirdiigii 6nemli toprak pargalarindan olan Misir’da Kavalali Mehmet Ali Pasa’nin
1805 yilinda vali olmasiyla birlikte yeni bir donem baglamistir. Mehmet Ali Pasa 1841 yilinda elde ettigi fermanla
Misir valiligini kendi hanedanina kazandirmistir. Pasa’nin 6liimiiyle birlikte Misir valiligi kendisi kadar yetenekli
olmayan ¢ocuk ve torunlar1 arasinda belirli araliklarla el degistirmistir. Ismail Pasa vali olmasiyla birlikte Misir’da
yeni diizenlemeler ve kazanimlar elde etmis, 6nce veraset sisteminde bir degisiklik yaptirmis, daha sonrada
kendisini diger valilerden ayiran bir unvan talebinde bulunarak bundan bdyle Misir yoneticilerine hidiv
denilmesini saglamistir. Ismail Pasa bu unvanm sahibi olduktan sonra kendisini bagimsiz bir hiikiimdar gibi
gorerek hareket etmeye baglamigtir. Hidiv’in bu basina buyruk tavirlar1 Misir’t Avrupa miidahalesine agik bir hale
getirmistir. Hidiv’in bu sekilde davranmasi ilerleyen siiregte kendisinin yoneticiligini Osmanli Devleti’nin de
Misir’1 kaybetmesine neden olmustur. Bu ¢aligmanin amaci Misir’da Kavali ailesinin yonetimini ve bu yonetimin
getirdigi siyasi sebepler ve ortaya ¢ikan hidivlik kurumu iizerinde durulmustur. Arastirmanin hazirlanmasinda
konu ile ilgili daha 6nce yapilan tetkik eserlere ve arsiv belgelerine bagvurulmustur. Buna gore ulasilan bulgular
sonucu Mehmet Ali Pasa ile baslayan yonetim siirecinde Ismail Pasa doneminin énemli bir déniim noktasi oldugu
ve yeni diizenlemeler sonucu Misir’m kaybedilmesinin éniiniin agildig1 goriilmiis, ingiltere’nin Misir’1 isgaline
zemin hazirlamistir.

Anahtar Kelimeler: Hidiv, Ismail Pasa, Kavalali Mehmet Ali Pasa, Misir, Osmanli Devleti, Tevfik Pasa
JEL Kodlari: A30

Abstract

A new era began in Egypt, one of the important territories ruled by the Ottoman Empire, when Kavalali Mehmet
Ali Pasha became governor in 1805. In 1841, Mehmet Ali Pasha had acquired the governorship of Egypt for his
own dynasty with the edict he obtained in 1841. After his death, the governorship of Egypt changed hands
periodically among his children and grandchildren who were not as talented as him. Ismail Pasha achieved new
regulations and gains in Egypt with his governorship; firstly, he made a change in the system of succession, and
then he demanded a title that distinguished him from other governors and ensured that the rulers of Egypt would
henceforth be called khediv. After Ismail Pasha became the owner of this title, he started to act as an independent
ruler. These maverick behaviours of the khedive made Egypt open to European intervention. This behaviour of
the khedive caused the Ottoman Empire to lose Egypt in the following period. The aim of this study is to analyse
the rule of the Qawali family in Egypt and the political reasons for this rule and the institution of khedive rule that
emerged. In the preparation of the research, previous studies on the subject and archival documents were consulted.
Accordingly, as a result of the findings, it was concluded that the Ismail Pasha period was an important turning
point in the administration process that started with Mehmet Ali Pasha and that the loss of Egypt was prevented
as a result of new arrangements.

Keywords: Khedive,Ismail Pasha,Kavalali Mehmet Ali Pasha,Egypt,Ottoman Empire, Tevfik Pasha
JEL codes: A30
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AZERBAYCAN TiCARET ISLETMELERININ DUNYA TICARET SEKTORUNE
ENTEGRASYONUNDA INOVASYONUN ROLU (THE ROLE OF INNOVATION iN
THE INTEGRATION OF AZERBAIJANI TRADE ENTERPRISES INTO THE
WORLD TRADE SECTOR)

Homido Isgondorli '

Ozet

Ulkemizin geng ve gelismekde olan iilke oldugunu géz éniinde bulundurdugumuzda diinyanin gelismis devletleri
ile turizm agisindan entegrasyonda sorunlar yasamasi kaginilmazdir.Bu sorunlardaki bas etken dijital entegrasyon
oldugunu sdyleyebiliriz.Cunki gelismis iilkelerin bu alanda yapmis oldugu yatirimlar ile Azerbaycanin yapmis
oldugu ve planladig1 yatirimlar arasinda ciddi farklar vardir.

Anahtar Kelimeler: Turizm, entegrasyon, ticaret sektorii
JEL Kodlari: 239, Z39, 7239

Abstract

Considering that our country is a young and developing country, we consider that it is a developed country in the
world. It is inevitable that there will be problems in integration with other countries in terms of tourism. The main
factor in these problems is digital We can say that there is integration. Because with the investments made by
developed countries in this field, There are serious differences between the investments made and planned by
Azerbaijan.

Keywords: Tourism, integration, trade sector
JEL codes: Z39, 239, Z39
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OSMANLI DONANMASINDA MAHMUDIYE GEMISINE YAPILAN BAKIM VE
ONARIM (MAINTENANCE AND REPAIR OF MAHMUDIYE SHIP IN OTTOMAN
NAVY)

Ziibeyde Ozbilgic '

Ozet

XIX. yiizyll Osmanli Devleti i¢in Avrupali devletlerden her alanda geri kaldigy, siirekli igisleri ile ilgilenmekten
gelisemedigi bir yiizyill olmustur. Bu durum donanmayi da biiyiik olglide etkilemistir. Sultan II. Mahmud
doneminde, zirhli gemi yapimma ve buharli gemi alimma baslanmistir. Sultan II. Mahmud’un adimi alan
Mahmudiye gemisinin direkleri ve dis cephesi bakirla kaplanmistir. Buharli makine konulmak istenmistir. Ancak
maliyeti yiiksek olmasi sebebiyle vazgecilmistir. Calismada bakim ve onarim malzemelerinin nereden temin
edildiginin, alinacak malzemenin iicretinin nereden ve nasil karsilandiginin, ihmaller sonucu mu yoksa imkanlarin
olmamas1 sonucu mu gemilerin kullanilamaz héle geldiginin tespit edilmesi amaglanmistir. Ulasilan bulgular
neticesinde Mahmudiye zirhli gemisinin toplarinin degistirildigi gortilmiistir. Geminin pargalarmin Osmanli
topraklarinda tiretilememesinin ve bu parcalarin Avrupa'dan siparis ile gelmesinin yarattig1 giicliikler neticesinde
Mahmudiye gemisi yalnizca 45 y1l donanmaya hizmet edebilmistir

Anahtar Kelimeler: Bahriye, Donanma, Havuzlamak, Savas Gemisi, Tamir
JEL Kodlari: A30

Abstract

The XIXth century was a century for the Ottoman State, when European states were lagging behind in every field,
and could not develop from the constant interest in interior affairs. This has also greatly affected the navy. During
the Sultan Mahmud II period, armored ship construction and steam ship purchase were started. The masts and
exterior of the Mahmudiye ship, which received the name of Sultan Mahmud II, are covered with copper. It is
desired to put a steam machine on the ship. However, it was abandoned due to the high cost. In the study, it is
aimed to determine where the maintenance and repair materials are obtained, where and how the cost of the
material to be taken is met, whether the vessels become unusable as a result of negligence or lack of facilities. In
the preparation of the research, previous examination works and archival documents related to the subject were
consulted. As a result of the findings, it was seen that the cannons of the Mahmudiye armored ship were changed.
As a result of the difficulties created by the fact that the parts of the ship could not be produced in Ottoman lands
and these parts came to be ordered from Europe, the Mahmudiye ship was able to serve the navy for only 45 years.

Keywords: Navy, Fleet, To dock, Savas Gemisi , Warship, Repair
JEL codes: A30
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TURK DEVLETLERI ARASINDA EKONOMIK iSBIiRLiGININ ONEMIi (THE
IMPORTANCE OF ECONOMIC COOPERATION AMONG TURKIC STATES)

Fuad Umudov '
Nihat Ali?
Meleyke Abdullayeva *

Ozet

Tiirk devletleri arasindaki ekonomik isbirlikleri, bolgesel kalkinma ve refah artisii hedefleyerek ekonomik,
kiiltiirel ve tarihsel baglar1 giiglendirir. Ortak projeler, enerji, tarim ve altyapi gibi alanlarda isbirlikleriyle
kaynaklarin etkin kullanimini saglar. Ticaret anlagmalari, serbest ticaret bdlgeleri ve giimriik tarifelerinin
azaltilmas ile ticaret hacmini artirir, pazar cesitliligini genisletir. Teknolojik ve bilimsel isbirlikleri Ar-Ge ve
inovasyon projeleriyle desteklenir, {iniversite ve sirketler arasindaki isbirlikleri bilgi transferini tesvik eder.
Kiiltiirel programlar ve sanatsal etkinliklerle Tiirk devletleri arasindaki ortak kiiltiir ve tarih sahnesindeki giiven
ve anlayisi derinlestirir. Bu igbirlikleri, bolgesel ve kiiresel sahnede Tiirk devletlerinin etkinligini artirirken, istikrar
ve barisa da katki saglar.

Anahtar Kelimeler: Tiirk Cumhuriyetleri’nin Genel Ekonomik Durumu
Jel Kodlari: A10, A10, A10

Abstract

Economic cooperation among Turkic states targets regional development and increased prosperity, strengthening
economic, cultural, and historical ties. Joint projects in fields like energy, agriculture, and infrastructure facilitate
effective resource utilization through collaborations. Trade agreements, including the establishment of free trade
zones and reduced customs duties, expand trade volumes and market diversity. Technological and scientific
collaborations are supported by R&D and innovation projects, promoting knowledge transfer through partnerships
between universities and companies. Cultural programs and artistic activities deepen the shared culture and
historical understanding among Turkic states. These cooperations not only enhance the regional and global
presence of Turkic states but also contribute to stability and peace.

Keywords: Economic Situation of the Turkic Republics
JEL codes: A10, A10, A10
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COK ULUSLU SIRKETLERIN GELISiMi; AZERBAYCAN VE KAZAKISTAN
ORNEGI (DEVELOPMENT OF MULTINATIONAL COMPANIES; THE EXAMPLE
OF AZERBAIJAN AND KAZAKHSTAN)

Revan Guliyev '
Mohommad Olisov 2
Magsud Mirzayev *

Ozet

Azerbaycan'da faaliyet gosteren sirketler, genellikle enerji sektoriinde faaliyet gostermekte ve uluslararasi arenada
rekabet etmektedirler. Ornegin, SOCAR (Azerbaycan Devlet Petrol Sirketi), iilkenin en biiyiik sirketlerinden
biridir ve uluslararasi alanda da 6nemli bir rol oynamaktadir. Kazakistan ise genis topraklar1 ve ¢esitli dogal
kaynaklariyla bilinmektedir. Ozellikle petrol, dogalgaz, madenler ve tarim iiriinleri gibi sektérlerde potansiyel
tasir. Bu nedenle, Kazakistan'da ¢ok uluslu sirketlerin faaliyet gostermesi oldukga yaygindir. Enerji ve madencilik
sektorlerinde faaliyet gosteren sirketler, iilkenin ekonomisine 6nemli katkilar saglamaktadir. Kazakistan'm en
biiyiik enerji sirketi KazMunayGas, bu alandaki en belirgin 6rnektir. Bu durum, Tiirk diinyasindaki ¢ok uluslu
sirketlerin gelisimini ve bolgesel entegrasyonunu desteklemektedir. Bu ¢aligma, Azerbaycan ve Kazakistan'da
faaliyet gosteren c¢ok uluslu sirketlerin performansini ve etkilerini degerlendirmeyi amaglamaktadir. Bu
degerlendirme, bu sirketlerin ekonomik, sosyal ve cevresel etkilerini analiz etmeyi, yerel ekonomilere olan
katkilarmi incelemeyi ve bolgesel kalkinma iizerindeki potansiyel etkilerini anlamay1 icermektedir. Bu baglamda,
calismanin sonuglari, bolgesel ekonomik kalkinma stratejilerinin olusturulmasinda ve uygulanmasinda énemli bir
kaynak saglayabilecegi diistiniilmektedir.

Anahtar Kelimeler: Azerbaycan, Kazakistan, Cok uluslu isletme
JEL Kodlari: A10, A12

Abstract

Companies operating in Azerbaijan generally operate in the energy sector and compete in the international arena.
For example, SOCAR (Azerbaijan State Oil Company) is one of the largest companies in the country and also
plays an important role internationally. Kazakhstan is known for its vast lands and various natural resources. It has
potential especially in sectors such as oil, natural gas, mines and agricultural products. Therefore, it is quite
common for multinational companies to operate in Kazakhstan. Companies operating in the energy and mining
sectors make significant contributions to the country's economy. KazMunayGas, Kazakhstan's largest energy
company, is the most prominent example in this field. This situation supports the development and regional
integration of multinational companies in the Turkish world. This study aims to evaluate the performance and
impacts of multinational companies operating in Azerbaijan and Kazakhstan. This assessment includes analyzing
the economic, social and environmental impacts of these companies, examining their contributions to local
economies and understanding their potential impact on regional development. In this context, it is thought that the
results of the study can provide an important resource in the creation and implementation of regional economic
development strategies.

Keywords: Azerbaijan, Kazakhstan, Multinational companies
JEL codes: A10, A12
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URUNLERIN TUKETICILERE ULASTIRILMASINDA URUN VE CALISAN AG
MODELLEMESININ FIRMA PERFORMANSINA ETKILERI (THE EFFECTS OF
PRODUCT AND EMPLOYEE NETWORK MODELING ON FiRM PERFORMANCE
IN DELIiVERING PRODUCTS TO CONSUMERS)

Mammad Nuriyev '

Ozet

Uriinlerin hammadde olarak temin edilmesinden miisteriye sunulmasina kadar olan siiregte tiim malzeme ve bilgi
akisinin planlanmasi, uygulanmasi ve kontrolii tedarik zinciri yonetimini kapsamaktadir. Mevcut ag
modellenmesinin firmada ne gibi olumlu veya olumsuz etkiler yarattig1 tartistlmistir. Calismada ilk olarak ag
modellenmesi ve tedarik zincir ile ilgili literatiir calismas1 gerceklestirilmistir. Ikinci béliimde verilen literatiir
calismasinda, kapsamli bir makale taramasi ile birlikte secilmis baz1 makaleler ayrintili olarak incelenmistir.
Inceleme sonucunda iireticilerle tiiketiciler arasmdaki ag modellemesi daha detayli arastirilmistir. Calismanin
iiglincii boliimiinde tirtinlerin tiiketicilere ulastirilmasinda iiriin ve ¢aligan ag modellemesinin firma performansinda
yarattig1 etkileri arastirilmis ve bunlar hakkinda detayli bilgi verilmistir. Yarana bilecek olumlu veya olumsuz
etkilerle alakali olarak bazi yontemler gosterilmistir. Sonraki boliimde, Onerilen yontemlerin, yapilan
arastirmalarin firma iizerinde gergeklestirilen uygulamasi ayrintilari ile sunulmustur. Uygulamada 6ncelikle firma
tanitilmustir. ikinci olarak firmanin mevcut durumu igin modelde kullanilacak parametre degerleri tespit edilmis
ve konu baslig1 bu firma iizerinden daha detayli 6rnekli sekilde agiklanmustir. Ugiincii olarak firmanm bazi imalat
boliimlerinde ara iriinlerin disaridan tedarik edilmesi miimkiin oldugu varsayilarak tedarik zinciri ag
modellenmesinin stratejik plant yapilmistir. Bu boliimde son olarak uygulama sonuglari irdelenmistir. Calismanin
son boliimiinde yapilan ¢aligma genel olarak degerlendirilmistir.

Anahtar Kelimeler: Tedarik zinciri, tiretim, firma(isletme)
JEL Kodlari: A0O

Abstract

The process of planning, implementing, and controlling all material and information flows from the sourcing of
raw materials to the delivery to the customer encompasses supply chain management. The study discusses the
positive or negative effects of the existing network modeling on the company. Firstly, a literature review on
network modeling and supply chain has been conducted in the study. In the second section, selected articles were
extensively reviewed along with a comprehensive article search. As a result of the review, network modeling
between manufacturers and consumers was further investigated. In the third section of the study, the effects of
product and employee network modeling on firm performance in delivering products to consumers have been
investigated, and detailed information has been provided on these. Some methods regarding the potential positive
or negative effects have been shown. In the following section, the proposed methods have been presented in detail
with the implementation details of the research conducted on the company. Initially, the company was introduced
in the implementation. Secondly, parameter values to be used in the model for the current situation of the company
were determined, and the topic was explained in more detail with examples from this company. Thirdly, assuming
that intermediate products can be sourced externally in some manufacturing departments of the company, the
strategic plan for supply chain network modeling has been made. In this section, the results of the implementation
were also examined. In the final section of the study, the work done was evaluated in general.

Keywords: Supply chain, production, firm (business)
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ULUSAL VE ULUSLARARASI PAZARLARDA URUNLERIN TUKETICILERE
ULASTIRILMASINDA HIZLI KASA SISTEMININ FIRMA PERFORMANSINA
ETKILERI (THE EFFECTS OF THE FAST CHECKOUT SYSTEM ON COMPANY
PERFORMANCE iN DELiVERING PRODUCTS TO CONSUMERS IN NATIiONAL
AND INTERNATIONAL MARKETS.)

Javid Alasgarov '

Ozet

Glinitimiiz rekabet¢i is ortaminda, iiriinlerin tiiketicilere etkili bir sekilde ulastirilmasi, firmanin performansini
belirlemede kritik bir rol oynamaktadir. Bu siireci iyilestirmenin dnemli bir yolu, 6zellikle ulusal ve uluslararasi
pazarlarda hizli bir kasa sisteminin uygulanmasidir. Bu makale, {iriinlerin tiiketicilere ulagtirilmasinda hizli kasa
sisteminin firmanin performansina etkilerini arastirmaktadir.Hizl1 kasa sistemi, kasalarda veya market kasalarinda
islem siirecini hizlandirarak miisteriler i¢in bekleme siirelerini azaltmakta ve igletmeler i¢in operasyonel verimliligi
artirmaktadir. Odeme siirecini kolaylastirarak, sirketler miisteri memnuniyetini artirabilir, doniisiim oranlarmi
yiikseltebilir ve nihayetinde iirlinlerin teslimatinda performanslarini artirabilirler. Bu ¢alisma, hizli kasa sisteminin
miisteri memnuniyeti, islem hiz1 ve genel operasyonel verimlilik gibi ¢esitli performans gostergeleri tizerindeki
etkisini incelemektedir. Ayrica, boyle bir sistemin uygulanmasinin, 6zellikle ulusal ve uluslararasi pazarlardaki
tiikketicilerin davraniglarini ve sadakatini nasil etkiledigini aragtirmaktadir.Vaka ¢alismalar1 ve ampirik verilerin
kapsamli bir analizi araciligiyla, bu makale, farkli pazar ortamlarinda hizli kasa sisteminin benimsenmesiyle
iliskilendirilen somut faydalar1 ve potansiyel zorluklar1 ortaya koymaktadir. Ayrica, bu teknolojiyi kullanarak
iirtinlerin tiiketicilere ulastirilmasindaki performanslarini optimize etmek isteyen sirketler i¢in stratejik diisiinceleri
ve en iyi uygulamalar1 tartismaktadir.

Anahtar Kelimeler: Hizli kasa sistemi, Firma performansi, islem hiz1.
JEL Kodlari: A10

Abstract

In today's competitive business environment, efficient delivery of products to consumers plays a crucial role in
determining company performance. One significant aspect of enhancing this process is the implementation of a
fast checkout system, particularly in national and international markets. This article explores the effects of a fast
checkout system on company performance concerning product delivery to consumers.The fast checkout system
expedites the transaction process at checkout counters or cash registers, reducing waiting times for customers and
increasing operational efficiency for businesses. By streamlining the payment process, companies can improve
customer satisfaction, increase turnover rates, and ultimately enhance their performance in delivering
products.This study examines the impact of the fast checkout system on various performance indicators, including
customer satisfaction, transaction speed, and overall operational efficiency. Additionally, it investigates how the
implementation of such a system influences consumer behavior and loyalty, particularly in the context of national
and international markets.Through a comprehensive analysis of case studies and empirical data, this article
provides insights into the tangible benefits and potential challenges associated with adopting a fast checkout system
in different market environments. It also discusses strategic considerations and best practices for companies
looking to leverage this technology to optimize their performance in delivering products to consumers.

Keywords: Fast checkout system.Company Performance, Transaction speed.
JEL codes: A10
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TURK DUNYASINDA COK ULUSLU SIRKETLERIN GELISIMi:AZERBAYCAN
VE KAZAKISTAN ORNEGI (DEVELOPMENT OF MULTINATIONAL
COMPANIES IN THE TURKiC WORLD: THE EXAMPLE OF AZERBAIJAN AND
KAZAKHSTAN)

Mammad Mammadli !

Ozet

Tiirk diinyasinda ¢ok uluslu sirketlerin gelisimi, 6zellikle Azerbaycan ve Kazakistan gibi tilkelerde son yillarda
hizla artmaktadir. Bu iilkelerdeki ekonomik biiylime ve dis yatirimlara olan ilgi, ¢ok uluslu sirketlerin bu
pazarlarda faaliyet gdstermelerini tesvik etmektedir. Ozellikle enerji, telekomiinikasyon, ingaat ve finans gibi
sektorlerde faaliyet gosteren ¢ok uluslu sirketler, Azerbaycan ve Kazakistan gibi pazarlarda biiylime firsatlari
bulmaktadirlar. Bu sirketler, yerel sirketlerle ortakliklar kurarak veya dogrudan yatirimlar yaparak bu pazarlarda
varlik gostermektedirler. Azerbaycan ve Kazakistan gibi Tiirk diinyasindaki tilkelerdeki hiikiimetlerin de yabanci
yatirimlara agik olmalar1 ve yatirnmcilara sagladiklar: tesvikler, ¢ok uluslu sirketlerin bu pazarlara olan ilgisini
artirmaktadir. Ayrica, bu tilkelerdeki ekonomik reformlar ve altyap: gelisimi de yabanci yatirimlarm artmasini
desteklemektedir. Sonug olarak, Azerbaycan ve Kazakistan gibi Tiirk diinyasindaki iilkelerde ¢ok uluslu sirketlerin
gelisimi hizla artmaktadir ve bu trendin gelecekte de devam etmesi beklenmektedir. Bu iilkelerdeki ekonomik
biiyiime ve firsatlar, ¢ok uluslu sirketler i¢in ¢ekici bir yatirim ortami olugturmaktadir

Anahtar Kelimeler: Cok Uluslu sirketler ,Yabanci yatirimlar ,Azerbaycan ve Kazakistan drnegi
JEL Kodlari: A10

Abstract

The economies of Azerbaijan and Kazakhstan are very similar, Alibek Kuantyrov, Minister of National Economy
of Kazakhstan said at a briefing on the eve of the Astana International Forum, while answering a question from
TurkicWorld. "Currently Azerbaijan ranks among top 15 main investors in Kazakhstan’s economy, below the
actual potential. I have held several meetings with Minister of Economy of Azerbaijan Mikayil Jabbarov, where
we have addressed this issue," he said. The minister pointed out that both the countries have created a good base
for cooperation development, intertwined by the Caspian Sea, close relations between the peoples and the heads
of state. "This is the base for further clinching our relations, especially being in the Organization of Turkic States,
which also has us developing the Middle Corridor together. Speaking about other similarities, Azerbaijan’s oil
fund has also become an example for us, when we were creating our fund. Currently, we are working closely on
transit of Kazakh oil through Azerbaijan," he noted. Kuantyrov added that Turkic Investment Fund also creates a
good base for the development of bilateral economic relations between Azerbaijan and Kazakhstan.Keywords:
The economies of Azerbaijan and Kazakhstan

Keywords: The economies of Azerbaijan and Kazakhstan
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GELECEGIN YUKSELEN ALANLARI: YAPAY ZEKANIN DiPLOMASIDEKI
ROLU (EMERGING FIELDS OF THE FUTURE: THE ROLE OF ARTIFiCIAL
INTELLIGENCE IN DIPLOMACY)

Abdulla Khanayev'

Ozet

Amag: Calismanin amaci, yapay zeka alanindaki gelismelerin diplomasi tizerindeki etkilerini incelemek ve ayni
zamanda yapay zekanin diplomasiye olan potansiyel katkilarmni ve bu alandaki 6nemli yiikselen trendleri ortaya
¢ikarmaktir.

Yéntem: Bu arastirmada, nitel arastirma yontemlerinden biri olan igerik analizi teknigi kullanilmistir. Yapay
zekanin diplomasiye etkisi iizerine akademik ve uygulamali ¢alismalar incelenmis ve bu alandaki 6nemli bulgular
sentezlenmistir.

Bulgular: Yapay Zekanin diplomasiye entegrasyonunun, iletisimden veri analizine ve karar destek sistemlerine
kadar genis bir yelpazede olumlu sonuglar dogurdugu goriilmektedir. Ayrica, yapay zeka destekli diplomatik
stireclerin verimliligi artirdig1 ve uluslararasi iliskilerde daha etkili bir rol oynayabilecegi belirlenmistir.

Sonug: Bu ¢aligma, yapay zekanin diplomasi alanindaki artan 6nemini vurgulamakta ve gelecekte bu alanda daha
fazla arastirmanin gerekliligini ortaya koymaktadir. Yapay zekanm diplomasiye entegrasyonu, uluslararasi
iligkilerde daha etkili, verimli ve siirdiiriilebilir ¢oziimler getirebilecegi goriilmektedir.

Anahtar Kelimeler: Diplomasi, Teknolojik Gelisme, Yapay Zeka
JEL Kodlari: F59

Abstract

Purpose: The aim of the study is to examine the impact of developments in the field of artificial intelligence on
diplomacy, as well as to reveal the potential contributions of artificial intelligence to diplomacy and important
emerging trends in this field.

Methodology: In this study, content analysis technique, one of the qualitative research methods, was used.
Academic and applied studies on the impact of artificial intelligence on diplomacy were examined and important
findings in this field were synthesized.

Findings: The integration of Al into diplomacy has had positive results in a wide range of areas, from
communication to data analysis and decision support systems. Moreover, Al-enabled diplomatic processes have
been found to increase efficiency and play a more effective role in international relations.

Conclusion: This study highlights the growing importance of Al in the field of diplomacy and suggests the need
for further research in this area in the future. The integration of artificial intelligence into diplomacy can bring
more effective, efficient and sustainable solutions in international relations.
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YUKSEK VE DUSUK BAGLAMLI KULTURLER (HiGH AND LOW CONTEXT
CULTURES)

Vali Rovshanov !
Turkana Abdulazizova >
Matanat Aghazadeh*

Ozet

Insanlarmn birbirleriyle nasil iletisim kurdugu kiiltiirler arasinda biiyiik farkliliklar gosterir. Agik iletisim ve anlayis,
basaril1 bir isletmenin anahtaridir; bu nedenle,bunlarin iistesinden gelmek ve bunlar1 yonetmek igin bu farkliliklar
anlamak daha da 6nemlidir. Antropolog Edward T. Hall, Yiiksek ve Diisiik baglam kiiltiirleri arasinda bir ayrim
yaratarak, farkli iletigim tarzlarmi anlamak igin ¢ok yararli bir ¢ergeve gelistirdi. Diisiik baglamli kiiltiirler i¢in,
yalnizca insanlarin ne sdylediklerine degil ayn1 zamanda bunu ne zaman, nerede ve nasil sdylediklerine ve hatta
ne sdylemediklerine odaklanan yiiksek baglamli kiiltiirlerle karsilastirildiginda kelimelerin tam anlami énemlidir.
Pek ¢ok anlam ortiiliidiir; sosyal ortam ve kisisel izlenimler ise giiven ve anlayis olusturmada 6nemli bir rol oynar.
Basitce ifade etmek gerekirse, yiiksek baglam kiiltiirlerinden insanlar bazi seyleri sdylenmeden birakma
egilimindeyken diisiik baglam kiiltiirlerinden insanlar olduk¢a dogrudandir ve soylediklerinde ciddidirler. Ayni
projede calisan, farkl kiiltiirel gegmislere ve iletisim tarzlarina sahip kisiler, olast yanlis anlamalar ve hatta
catigmalarla karsi karstya kalabilir. Yiiksek baglam kiiltiiriine sahip biri i¢in diisiik baglaml iletisimciler kigisel
olmayan, mesafeli veya giivenilmez goriinebilir. Tam tersi, yiiksek baglam iletisimcileri miidahaleci ve hatta kaba
olarak goriilebilir. Bu farkliliklar ekibin isbirligine, yaraticihigma ve verimliligine yonelik bir risk olusturur. Her
kiiltiir, bu 6zellikleri farkli sekillerde benimseyebilir ve genellikle bu kavramlar, iletisim tarzlarmi anlamak ve
kiiltiirler aras1 etkilesimdeki potansiyel farkliliklar1 agiklamak i¢in kullanilir.

Anahtar Kelimeler: Kiiltiirleraras: iletisim, Yiiksek baglam kiiltiirii, Diisiik baglam kiiltiirii, {letisim
JEL Kodlari: A10

Abstract

The way people communicate varies greatly across cultures. Open communication and understanding are key to
successful business; therefore, understanding and managing these differences is even more important.
Anthropologist Edward T. Hall made a useful distinction between High and Low context cultures, creating a
framework to understand different communication styles. For Low context cultures, the literal meaning of words
is important when compared to High context cultures, which focus not only on what people say but also when,
where, and how they say it, and even what they don't say. Many meanings are implicit; social context and personal
impressions play a significant role in building trust and understanding. Simply put, while people from High context
cultures tend to leave some things unsaid, those from Low context cultures are quite direct and serious in what
they say. People working on the same project with different cultural backgrounds and communication styles may
face possible misunderstandings and even conflicts. To someone from a High context culture, communicators from
Low context cultures may seem impersonal, distant, or unreliable. Conversely, communicators from High context
cultures may be perceived as intrusive or even rude. These differences pose a risk to the collaboration, creativity,
and productivity of the team. Each culture may embrace these characteristics in different ways, and these concepts
are often used to understand communication styles and explain potential differences in intercultural interactions.

Keywords: Intercultural communication, High context culture, Low context culture, Communic
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KURESELLESMENIN TURK MARKALARINA ETKIiSi (THE IMPACT OF
GLOBALIZATION ON TURKISH BRANDS)

Amil Berk Agirdir '

Ozet

Bu calisma, kiiresellesme olgusunun Tiirkiye'deki markalar {izerindeki etkilerini ¢ok boyutlu bir perspektifle ele
almakta ve bu siiregten etkilenen temel faktorleri incelemektedir. Arastirma, Tiirk markalarinin kiiresel pazarda
rekabet etme stratejileri, marka degeri yaratma siiregleri ve tiiketici davranislarindaki degisiklikler iizerine
odaklanir. One ¢ikan &rnekler arasinda, Tiirk Hava Yollari'nin global reklam kampanyalar1 ve bu kampanyalarin
marka algis1 lizerindeki etkileri bulunmaktadir. Caligma ayni zamanda, kiiresellesmenin Tiirk ekonomisi
iizerindeki makroekonomik etkilerini ve bu etkilerin marka stratejileri tizerindeki yansimalarmi tartigmaktadir.
Kiiresellesme siirecinin getirdigi zorluklar ve firsatlar, Tiirk markalarinin stratejik yonetim pratiklerinde énemli
degisiklikler yapmalarini gerektirmistir.

Anahtar Kelimeler: Kiiresellesme, Tiirkiye, Marka Yonetimi, Uluslararasi Pazarlama, Tiiketici Davranisglari,
Reklam Kampanyalari.
JEL Kodlari: M37

Abstract

This study examines the impacts of globalization on brands in Turkey from a multidimensional perspective,
analyzing the key factors affected by this process. The research focuses on the strategies of Turkish brands to
compete in the global market, the processes of creating brand value, and changes in consumer behaviors. Prominent
examples include Turkish Airlines' global advertising campaigns and their effects on brand perception. The study
also discusses the macroeconomic effects of globalization on the Turkish economy and their reflections on brand
strategies. The challenges and opportunities presented by the globalization process have necessitated significant
changes in the strategic management practices of Turkish brands.

Keywords: Globalization, Turkey, Brand Management, International Marketing, Consumer Behaviors,
Advertising Campaigns.
JEL codes: M37
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ULUSLARARASI VALYUTA DOLASIMININ YENI DiJITAL ASAMASINI
KESFETMEK (EXPLORING THE NEW DIiGITAL PHASE OF INTERNATIONAL
VALYUTA CIRCULATION)

Aytac Isayeva '

Ozet

Bu makale, dijital para birimlerinin ortaya ¢ikan manzarasimi ve bunlarin uluslararasi para dolasimi tizerindeki
etkilerini ele aliyor. Geleneksel para birimlerinin evrimini ve dijital alternativlere gegisi yonlendiren faktorleri
tartisaraq basliyor. Son trendlerin ve gelismelerin kapsamli bir analizi yoluyla makale, dijital para birimlerinin
kiiresel asamada artan kabuliine vurgu yapiyor. Artan verimlilik ve finansdal katilim gibi potansiyel faydalarini
yani sira bunlarin yaygin olarak benimsenmesinden kaynaklanan zorluklar ve riskleri de inceliyor. Ayrica makale
merkezi banklarin ve diizenleyici kurumlarmn dijital para dolasimmin gelecegini sekillendirmedeki roliinii
arastirtyor ve uluslar arasi finansal sistemde istikrar ve giivenligi saglamak i¢in igbirlik¢i vir yaklagima duyulan
ihtiyac1 vurguluyor. Genel olarak bu makale, dijital ¢agda uluslararasi para dolagimmin dinamiklerini yeniden
sekillendirmede dijital para birimlerinin doniistiiriicii potansiyeline iligkin degerli bilgiler sunmaktadir. Diinya
ekonomisindeki daha hizli liberallesme nedeniyle yeni para birimleri ortaya ¢ikiyor. Tiirk devletlerinin 6zel dijital
para birimini, ulusal para biriminin dijitallesmesini ve tilkelerin ekonomik gelisimini dikkate almay hedef olarak
belirledim.

Anahtar Kelimeler: Para, Dijital para
JEL Kodlari: A10, A10, A10

Abstract

This article looks at the emerging landscape of digital currencies and their impact on international money
circulation. It begins by discussing the factors driving the evolution of traditional currencies and the transition to
digital alternatives. Through a comprehensive analysis of recent trends and developments, the article highlights
the growing acceptance of digital currencies on the global stage. It examines their potential benefits, such as
increased efficiency and financial inclusion, as well as the challenges and risks that arise from their widespread
adoption. Additionally, the article explores the role of central banks and regulatory institutions in shaping the
future of digital currency circulation and emphasizes the need for a collaborative approach to ensure stability and
security in the international financial system. Overall, this article provides valuable insights into the transformative
potential of digital currencies in reshaping the dynamics of international monetary circulation in the digital age.
New currencies are emerging due to faster liberalization in the world economy. I set the goal of taking into account
the private digital currency of the Turkish states, the digitalization of the national currency and the economic
development of the countries.
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PAZARLAMA KARMASI UNSURLARINDA URETKEN YAPAY ZEKA (UYZ)
KULLANIMI: CHATGPT ORNEGI (USING GENERATIVE ARTIFICIAL
INTELLIGENCE (GAI) IN MARKETING MiX ASPECTS: CHATGPT CASE)

Aziz Oztiirk !
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Osman Nurullah Berk

Ozet

Amag - Bu makalenin amaci, iiretken yapay zeka (UYZ) teknolojilerinin pazarlama karmasi unsurlar igerisinde
nasil entegre edilebilecegini, bu entegrasyonun igletmeler ve kullanicilar i¢in potansiyel faydalarini arastirmaktir.
Ayrica, ChatGPT gibi teknolojilerin pazarlama stratejilerinde nasil kullanildigina dair gercek hayattan drnekler
sunarak, bu yenilikg¢i araglarin pazarlama faaliyetlerine katkisin1 somut 6rneklerle gostermeyi hedeflemektedir.
Yéntem - Arastirmada iki asamali bir yontem tercih edilecektir. ilk asamada pazarlama literatiirdeki UYZ destekli
arastirmalar derinlemesine incelenerek arastirmanin kurgusal altyapisi olusturulacaktir. Sonrasinda kullanicilar
tarafindan yaygin olarak kullanilan pazarlama karmasi unsularindan bir tanesi arastirmada model olarak
kullanilarak, UYZ aract ChatGPT katilimcilarin deneyimine sunulacaktir. Belirlenen pazarlama karmasi unsuruna
iliskin katilimcilarin (n:25) yasadiklar1 UYZ deneyime iliskin yar1 yapilandirilmis miilakat sorular1 katilimcilara
deneyim sonras1 yoneltilerek MAXQDA paket programu ile analiz edilecektir.

Bulgular — UYZ dogru hizmet ve iiriinleri sunup, miisteri deneyimini iyilestirip, kisiye 6zel pazarlama mesajlart
olusturarak ve isletmelerde pazarlama faaliyetlerinin etkinligini arttirip, maliyetleri diisiiriip, isletmelerin rakipleri
karsisinda rekabet avantaji kazanmasma yardim etmektedir.

Sonu¢ - Arastirma, UYZ araclarmin pazarlama karmasi unsurlari iizerinde nasil etkili bir sekilde
kullanilabilecegini vurgulamaktadir. Bu teknolojilerin akilli analiz, otomasyon ve kisisellestirme saglayarak
pazarlama stratejilerini optimize etme potansiyeli yiiksektir. Ancak, etik endiseler ve veri gizliligi gibi konular da
dikkate almmalidir. Gelecekte, yapay zeka destekli pazarlama, rekabet avantaji elde etmek isteyen isletmeler i¢in
onemli bir unsur olacaktir.

Anahtar Kelimeler: Pazarlama Karmasi, Uretken Yapay Zeka, ChatGPT
JEL Kodlari: M31

Abstract

Purpose - The aim of this article is to investigate how generative artificial intelligence (GAI) technologies can be
integrated into the elements of the marketing mix, and to explore the potential benefits of this integration for
businesses and users. In addition, by providing real-life examples of how technologies like ChatGPT are used in
marketing strategies, it aims to demonstrate the contribution of these innovative tools to marketing activities with
concrete examples.

Methodology - The study will use a two-stage method. First, GAl-supported research in marketing literature will
be examined to form the research framework. Then, a commonly used marketing mix element will be modeled in
the study, and the GAI tool ChatGPT will be presented to the participants. Semi-structured interview questions
about the participants’ (n:25) GAI experience will be asked after the experience and analyzed with the MAXQDA
software.

Findings — GAI provides the right services and products, improves the customer experience, creates personalized
marketing messages, increases the effectiveness of marketing activities in businesses, reduces costs, and helps
businesses gain a competitive advantage against their competitors.

Conclusions - The research emphasizes how GAI tools can be effectively used on the elements of the marketing
mix. The potential of these technologies to optimize marketing strategies by providing smart analysis, automation,
and personalization is high. However, issues such as ethical concerns and data privacy should also be considered.
In the future, Al-supported marketing will be an important element for businesses that want to gain a competitive
advantage.

Keywords: Marketing Mix, Generative Artificial Intelligence, ChatGPT
JEL codes: M31
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TURK DOVLOTLOR BIRLIiYINDO FINANSALLASMA SOVIiYYOSININ
MUQAYISOLI TOHLILi (COMPARATIVE ANALYSIS OF THE LEVEL OF
FINANCIALIZATION IN THE TURKISH UNION OF STATES)

Gunel Bagirova '

Ozet

Finansallagma miiasir soraitds biitiin inkisaf etmis 6lkolords iqtisadiyyatin inkisafinin osas bazasmi toskil edir.
Iqtisadi inkisafinin siiratlondirilmas1 maliyys monbalorinin hamismin calb olunmasi vo bunlarin fonunda iqtisadi
inkisafin artiminin tomin olunmasi sistemi .Finansallasma bizim 6lkolorde ¢ox az todqiq olunur. Tiirk 6lkolorinds
Tiirkiys vo Azorbaycanda totbiq olunur. Bagqa 6lkolords totbiq olunmur. 9sas mogsad moqalods finansallagma
soviyyasinin qiymatlandirilmasi hesablanmasi xiisusila bank aktivlerinin, sigorta aktivlerinin, pensiya aktivlorinin
,gtisadi inkisafinin rolunu miioyyon etmok vo bu bazada finans arasinda korrelyasiya asililigina miioyyon
etmokdon ibarotdir. Tiirk dovlatlori igorisinds ilk dafo aragdirilib Azorbaycanda her hansi bir todqiqat
aparilmamigdir. Diinyada Azarbaycan kimi bagqa 2- ci bir 6lks yoxdur ki, orada potensial maliyys ehtiyatlar1 da
onlarin istifadosi arasinda Azorbaycandaki gader forq olsun

Anahtar Kelimeler:
JEL Kodlari: A10

Abstract

financialization is the main basis of economic development in all developed countries in modern conditions. the
acceleration of economic development, the involvement of all financial sources and the system of ensuring the
growth of economic development against the background of them. Financialization is very little studied in our
countries. In turkic countries, it is applied in turkey and azerbaijan. not applicable in other countries. the main goal
of the article is to determine the role of bank assets, insurance assets, pension assets, economic development and
to determine the correlation dependence between finance. It was investigated for the first time among the turkish
states, and no research was conducted in azerbaijan. there is no other 2nd country in the world like azerbaijan,
where there is such a difference between the potential financial resources and their use as in Azerbaijan

Keywords:
JEL codes: A10
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STRESI ORTAYA CIKARAN FAKTORLER, KLASIK VE MODERN
YAKLASIMLAR (FACTORS THAT CAUSE STRESS, CLASSICAL AND MODERN
APPROACHES)

Matanat Mammadova !

Ozet

Son 50 yilda yapilan arastirmalar stresin sadece insan sagligina degil, is hayatina, is performansina, is yerindeki
sosyal iliskilerine etki ettigini ortaya ¢ikarmaktadir. Stres teorileri uyaricilara yonelik ve fiziksel belirtilere yonelik
olmak tizere iki farkl grupta ortaya ¢ikmaktadir. Klasik stres teorileri bireylerin stresli olup olmamasini belirlemek
icin uyaricilarm degerlendirilmesini 6nermektedir. Bu bakis agisina gore eger birey herhangi bir olayda kontrol
kayb1 yasarsa, o olayin uyarici olarak ele almmmasi gerekmektedir. Son yillarda yapilan galismalar uyaricilardan
daha ¢ok stresin ortaya ¢ikardig fiziksel ve psikolojik belirtilere yogunlagmaktadir. Tiim bunlardan yola ¢ikarak,
stresin alan yazininda net bir tanimmin olmadigini sdyleyebiliriz. Stresin net olarak tanimlanmamasini bazi
yazarlar stres ve duygularin baglantisi ile iligkilendirmekteler. Tiim bunlardan yola ¢ikarak aragtirmamizin amaci
stres olgusunu ortaya koymak, stresi ortaya ¢ikaran faktorleri teorik olarak incelemektir.

Anahtar Kelimeler: stres, orgiitsel stres, stres faktorleri
JEL Kodlari: D23, D23, D23

Abstract

Research conducted in the last 50 years reveals that stress affects not only human health, but also business life, job
performance and social relations at work. Stress theories emerge in two different groups: those related to stimuli
and those related to physical symptoms. Classical stress theories recommend evaluating stimuli to determine
whether individuals are stressed or not. According to this perspective, if an individual experiences a loss of control
in any event, that event should be treated as a warning. Studies conducted in recent years have focused on the
physical and psychological symptoms caused by stress rather than stimulants. Based on all this, we can say that
stress does not have a clear definition in the literature. Some authors associate the lack of a clear definition of
stress with the connection between stress and emotions. Based on all these, the aim of our research is to reveal the
phenomenon of stress and to theoretically examine the factors that cause stress.

Keywords: stress, organizational stress, stress factors
JEL codes: D23, D23, D23
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USSAKI TEKKESi SEYHi MEHMED EMIN TEVFIiK’iN TERTIP ETTIiGI SiiR
MECMUASI (POETRY MAGAZINE EDITED BY USSAKI TEKKESI SHEIKH
MEHMED EMIN TEVFIK)

Eda Yildiz Kart !

Ozet

Tarihin en eski medeniyet kurucularindan olan Tiirkler, Orta Asya’dan Anadolu’ya her daim sanata ilgi
duymuglardir. Gogebe hayat siirdiikleri donemlerde baslayan sanat etkinlikleri Osmanli doneminde de saray ve
¢evresiyle halk arasinda artarak devam etmistir. 19 ve 20. yiizyillarda siiri seven okurlar, kigisel zevklerini yansitan
“mecmu‘a-i es‘ar” adli siir segkileri olusturmuslar, yazili edebi gelenegin devamini saglamislardir. Biz de
Siileymaniye Kiitiiphanesi Ussaki Tekkesi Koleksiyonu’nda 335 numarada, Mecmii‘a-i Es‘ar adiyla kayith
mecmuayi inceleyerek edebiyat tarihimize katkida bulunmayr hedefledik. Bu mecmuanin se¢ilme sebebi Divan,
Tekke ve Asik edebiyat1 sahasi siirlerini igermesidir. Mecmua; miiretibbinin ve yazilma tarihinin belli olmasi,
tezkirelerde ismine rastlanmayan birkag sairin belirlenmesi, bazi sairlerin yayimlanmis divanlarinda bulunmayan
siirleri, baz1 anonim siirlerin sairlerinin tespitine yaptig1 katki; esnaf tekerlemeleri ve bilmeceleri igermesi gibi
hususiyetleriyle incelenmeye deger bir mecmua olarak kendini gostermektedir. Mecmua, 6zellikle Alevi - Bektagi
ve Hurufi sairlerin siirlerinin agirlikta olmasi yoniinden belirli bir tarikat cevresine ait siirlerin derlendigi
mecmualar arasinda kendine yer bulacaktir. Anahtar Soézciikler: Tiirk edebiyati, mecmua, siir, Alevi-Bektagi-
Hurufi sairler.

Anahtar Kelimeler: Tiirk edebiyati, mecmua, siir, Alevi-Bektasi-Hurufi sairler.
JEL Kodlari: Y40

Abstract

Turks, one of the oldest civilization founders in history, have always been interested in art from Central Asia to
Anatolia. Art activities, which started during the periods when they lived a nomadic life, continued increasingly
among the people in the palace and its surroundings during the Ottoman period. In the 19th and 20th centuries,
readers who loved poetry created poetry selections called "mecmu'a-i Es'ar" that reflected their personal tastes and
ensured the continuation of the written literary tradition. We aimed to contribute to our literary history by
examining the magazine registered under the name Mecmil'a-i Eg'ar, number 335, in the Siileymaniye Library
Ussaki Lodge Collection. The reason why this magazine was chosen is that it contains poems from the fields of
Divan, Lodge and Minstrel literature. Magazine; the determination of the author and the date of writing, the
identification of a few poets whose names are not found in the biographies, the poems of some poets that are not
included in the published divans, the contribution of some anonymous poems to the identification of their poets;
It presents itself as a magazine worth examining with its features such as containing tradesmen's rhymes and
riddles. The magazine will find a place among the magazines that compile poems belonging to a certain sect circle,
especially since the poems of Alevi - Bektashi and Hurufi poets predominate.

Keywords: Key Words: Turkish literature, magazine, poetry, Alevi-Bektashi-Hurufi poets.
JEL codes: Y40
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AZERBAYCAN CUMHURIYETI LERIK VE CEBRAYIL ILLERININ SWOT

ANALIZI iLE DEGERLENDIRILMESI (THE ASSESSMENT OF LERIK AND

CEBRAYIL PROVINCES OF THE REPUBLIC OF AZERBAIJAN THROUGH
SWOT ANALYSIS)

Aygiil Babayeva '
Aynisan Mommoadova *
Aysel Babayeva *
Magsud Mirzayev *

Ozet

Bu calismada Azerbaycan Cumhuriyeti'nin Lerik ve Cebrayil illerinin SWOT analizi kapsaminda, ekonomik
acgidan ti¢ ana baslik altinda i¢ ve dis ¢evre analizi yapilmasi amaglanmigtir. Bu bagliklar, ekonomik-sosyal yap1
acisindan beseri durumu, turizm sektériinii, tarim, hayvancilik ve orman faaliyetlerini icermektedir. Lerik il'inde
yer alan diinyanm tek Uzun Omiirliiler Miizesi, 200'den fazla dogal ve tarihi esere ev sahipligi yapmasiyla 6ne
¢ikmaktadir. Bunlar arasinda tarihsel 6neme sahip olan Buzeyir Magarasi, eski yerlesim yeri olarak bilinirken, 11.-
12. yiizyillara ait tarihi eserler olan Oglan ve Kiz kaleleri gibi bir¢ok 6nemli mekén bulunmaktadir. Bu tarihi
mekanlar, orta ve bilyilik dlgekli turizm isletmelerinin gelistirilmesine olanak sagladig tespit edilmistir. Cebrayil
ili, Kiigiik Kafkas Daglarr'nin giineydogusunda, Araz Nehri'nin sol kiyisinda yer almakta olup, giineyde iran Islam
Cumbhuriyeti, giineybatida Zengilan, batida Gubadli, kuzeyde Hocavend ve Fuzuli ile komsudur. Deniz
seviyesinden 434 metre yilikseklikte bulunan Cebrayil ili, etkileyici daglik alanlari, 104 nehir ve 99 kaynagiyla
onemli bir turizm potansiyeline sahiptir. Isgalci Ermeni eskiyalarmim neden oldugu zararlara ragmen, Cebrayil ili
¢ok sayida tarihi ve dini esere ev sahipligi yapmaktadir ve bu durum yurt disindan turistlerin ilgisini ¢ekebilecek
nitelikte oldugu diistiniilmektedir. Arastirmanin sonucunda, Lerik ilinin turizm potansiyeli agisindan, dag turizmi,
kiiltiirel ve tarihi 6zelliklerinin yil boyunca cazip oldugu belirlenmistir. Cebrayil ili de daglik bir bolge olup
bahgecilik, tiitiin tarimi, hububat yetistiriciligi ve hayvancilik yoniinde projelerin uygulanmasi agisindan éenmli
bir konuma sahip oldugu belirlenmistir. SWOT analizi sonuglarina gore, Lerik ve Cebrayil illerinin giiclii ve zay1f
yonleri, firsatlar1 ve tehdit unsurlar1 belirlenmis ve gelecekte yapilacak ¢alismalara dair 6neriler sunulmustur.

Anahtar Kelimeler:
JEL Kodlar: A10, Z39

Abstract

In this study, the aim is to perform internal and external environmental analysis focusing on three primary
economic aspects within the framework of the SWOT analysis of Lerik and Cebrayil provinces of the Republic of
Azerbaijan. These aspects encompass the socioeconomic status, the tourism sector, as well as agriculture, animal
husbandry, and forestry activities. The singular Long-Lived Museum situated in Lerik Province garners distinction
for its collection exceeding 200 natural and historical artifacts. Among these, Buzeyir Cave, renowned for its
historical significance as an ancient settlement dating back to the 11th-12th centuries, stands out. It has been
ascertained that these historical landmarks facilitate the expansion of medium and large-scale tourism enterprises.
Jabrayil province, situated in the southeastern region of the Lesser Caucasus Mountains along the left bank of the
Araz River, shares borders with the Islamic Republic of Iran to the south, Zangilan to the southwest, Gubadli to
the west, and Khojavand and Fuzuli to the north. The research findings indicate that the cultural and historical
attributes of Lerik province, beyond its mountain tourism appeal, offer year-round allure in terms of tourism
potential. Conversely, Cebrayil province, characterized by its mountainous terrain, occupies a significant position
for the execution of projects related to horticulture, tobacco cultivation, grain farming, and animal husbandry.
Based on the SWOT analysis outcomes, the strengths, weaknesses, opportunities, and threats of Lerik and Cebrayil
provinces have been identified, and recommendations for future endeavors have been proposed.

Keywords:
JEL codes: A10, Z39
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DIJITAL FINANSALLASMA KAVRAMI CERCEVESINDE DIiJiTAL VERI: BLOK
ZINCIR TEKNOLOJISi VE KRIPTO PARA PIYASALARI (DIGITAL DATA
WITHIN THE CONCEPT OF DiGITAL FINANCIALIZATION: BLOCKCHAIN
TECHNOLOGY AND CRYPTOCURRENCY MARKETS)

Serdar Altmok '
Mustafa Ay ?
Alperen Cath?

Ozet

Bu calismada, dijital finansallasmanin yiikselen 6nemine odaklanarak, blok zincir teknolojisinin finansal is
modelleri ve kripto para piyasalar1 iizerindeki etkisi incelenmistir. Dijital verinin artan bir sekilde finansal
islemlerde kullanilmasiyla birlikte, blok zincir teknolojisi finans sektdriinde biiyiik bir devrim yaratmistir. Blok
zincir teknolojisinin nasil ¢alistigini ve finansal is modelleriyle nasil etkilesimde bulundugu agiklanirken, bu
teknolojinin finansal is modellerine entegrasyonu, geleneksel aracilarin ortadan kalkmasi ve daha hizli, daha ucuz
ve daha giivenli finansal islemlere olanak tantyacagi belirtilmistir. Blok zincir teknolojisinin finansal hizmetler
sektoriinde nasil kullanildigina ve mevcut is modellerine nasil bir etki yarattigina dair drnekler sunulmustur. Buna
ek olarak calisma, kripto para piyasalarmin blok zincir teknolojisiyle nasil sekillendigini de ele almaktadir. Kripto
para birimleri, merkezi olmayan bir yapiya sahip olduklar1 igin giivenli ve hizli dijital 6demelerin
gerceklestirilmesine olanak saglar. Blok zincir teknolojisi, kripto para birimlerinin kaynaklarini takip etme, islem
geemisini dogrulama ve sahtekarlik girisimlerini engelleme konusunda 6nemli bir rol oynamaktadir. Calismada,
kripto para birimleri i¢in yasal diizenlemeler, piyasa oynaklig1 ve gelecekteki potansiyelleri gibi konular da ele
almmaktadir.

Anahtar Kelimeler: Bitcoin, Blokzincir, Dijitallesme, Kripto Para
JEL Kodlar1: G15, D53

Abstract

This study focuses on the rising importance of digital financialization and examines the impact of blockchain
technology on financial business models and cryptocurrency markets. With the increasing use of digital data in
financial transactions, blockchain technology has revolutionized the finance sector. The integration of blockchain
technology into financial business models is explained, highlighting how it eliminates traditional intermediaries
and enables faster, cheaper, and more secure financial transactions. Examples are provided to illustrate how
blockchain technology is used in the financial services sector and its impact on existing business models.
Additionally, the study discusses how cryptocurrency markets are shaped by blockchain technology.
Cryptocurrencies enable secure and rapid digital payments due to their decentralized nature. Blockchain
technology plays a crucial role in tracking cryptocurrency resources, verifying transaction histories, and preventing
fraudulent attempts. The study also addresses topics such as regulatory frameworks for cryptocurrencies, market
volatility, and their future potential.

Keywords: Bitcoin, Blockchain, Crypto Currency, Digitalization
JEL codes: G15, D53
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OZBEKISTAN'DA TURIZM ENDUSTRISININ KARBON EMiSYONLARI VE
BUYUME ILiSKISININ ANALIZi (ANALYSIS OF THE RELATIONSHIP
BETWEEN CARBON EMISSIONS AND GROWTH OF THE TOURISM INDUSTRY
IN UZBEKISTAN)

Umaikhanum Akbulaeva !

Ozet

Amag: Bu calismanin temel amaci, Ozbekistan'da turizm sektoriiniin, karbon emisyonlar1 (CO2) ve Gayri Safi
Yurtigi Hasila (GSYIH) arasindaki iliskiyi analiz etmektir. Ozellikle, turizm sektériindeki bilyiime ile gevresel
etkiler arasindaki iligkiyi anlamak ve bu iliskinin ekonomik kalkinmaya etkisini degerlendirmek hedeflenmektedir.
Yéntem: Bu caligma, zaman serisi analizi yontemi kullanilarak gerceklestirilmistir. Ozbekistan'm turizm gelirleri,
karbon emisyonlar1 ve GSYIH verileri incelenmis ve gesitli ekonomik ve cevresel degiskenler arasindaki iliskiler
zaman serisi analizi ile degerlendirilmistir. Bu degerlendirme, turizm sektoriiniin gevresel ve ekonomik etkilerini
anlamak i¢in saglam bir analitik ¢er¢ceve sunmaktadir.

Bulgular: Yapilan analizler, Ozbekistan'daki turizm sektoriiniin hizl biiyiimesinin, karbon emisyonlarda artisa
ve GSYIH'daki biiyiimeye katkida bulundugunu géstermektedir. Ozellikle, turizm gelirlerindeki artismn, cevresel
etkileri artirdigi ve ekonomik biiyiimeyi destekledigi belirlenmistir. Ancak, bu biiylimenin siirdiiriilebilirlik
agisindan uzun vadeli etkileri de dikkate alinmagerekmektedir.

Sonug: Bu calisma, Ozbekistan'daki turizm sektdriiniin cevresel ve ekonomik etkileri arasindaki karmasik iliskiyi
anlamak igin 6nemli bir adim atmaktadir. Sonuglar, turizm sektoriiniin ekonomik biiyiimeye katki sagladigini,
ancak ayni1 zamanda gevresel siirdiiriilebilirligi de dikkate almanin 6nemini vurgulamaktadir. Bu baglamda,
politika yapicilar i¢in turizm sektoriiniin siirdiiriilebilir biiyiime i¢in nasil optimize edilebilecegi konusunda énemli
ipuglar1 sunmaktadir.

Anahtar Kelimeler: Ozbekistan, Turizm, Karbon emisyonlari, Biiyiime, Toda-Yamamoto
JEL Kodlar1: B41, C10, F64

Abstract

Purpose: The main purpose of this study is to analyze the relationship between carbon emissions (CO2) and Gross
Domestic Product (GDP) of the tourism sector in Uzbekistan. In particular, it is aimed to understand the
relationship between growth in the tourism sector and environmental impacts and to evaluate the impact of this
relationship on economic development.

Method: This study was conducted using the time series analysis method. Uzbekistan's tourism revenues, carbon
emissions and GDP data were examined and the relationships between various economic and environmental
variables were evaluated by time series analysis. This assessment provides a robust analytical framework for
understanding the environmental and economic impacts of the tourism sector.

Findings: The analysis shows that the rapid growth of the tourism sector in Uzbekistan contributes to the increase
in carbon emissions and growth in GDP. In particular, it has been determined that the increase in tourism revenues
increases environmental impacts and supports economic growth. However, the long-term effects of this growth in
terms of sustainability also need to be taken into account.

Conclusion: This study takes an important step towards understanding the complex relationship between
environmental and economic impacts of the tourism sector in Uzbekistan. The results highlight that the tourism
sector contributes to economic growth, but also the importance of considering environmental sustainability. In this
context, it offers important clues for policy makers on how the tourism sector can be optimized for sustainable
growth.

Keywords: Uzbekistan, Tourism, Carbon emissions, Growth, Toda-Yamamoto.
JEL codes: B41, C10, F64
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ILK OGRETIM OGRENCILERINDE KARABAG ZAFERI ALGILASI (THE
PERCEPTION OF THE KARABAKH VICTORY AMONG PRIMARY SCHOOL
STUDENTS)

Mehmet Yiice '
Ayten Asgerova *

Ozet

Ik 6gretim 6grencileri genellikle duygusal ve biligsel olarak gelismekte olan bireylerdir. Bu dénemde gocuklar,
kendilerini anlama, duygularini ifade etme ve gevreleriyle etkilesim kurma konularinda 6nemli ilerlemeler
kaydederler. Bu siiregte, cocuklarin duygusal ve biligsel gelisimini desteklemek igin ailelerin, 6gretmenlerin ve
toplumun rolii bilyiiktiir. Cocuklara destekleyici bir ortam saglamak, onlarm saglikli bir sekilde biiyimelerine ve
gelismelerine yardimci olur. Toplumun 6zgiivenini saglamlastiran bir unsur olan Karabag Zaferi de 6grencilerin
duygusal ve bilisgsel gelismesi iizerinde etki yaratan bir unsur oldugunu séylemek miimkiindiir. Azerbaycan'da ilk
ogretim ogrencilerinin Karabag Zaferi'ni algilamasi, tilkedeki genel toplumsal ve kiiltiirel baglaminda ele almak
gerekir. Tlk 6gretim 6grencileri genellikle duygusal agidan hassastirlar. Karabag Zaferi gibi milli zaferler, onlarda
gurur, seving ve heyecan gibi olumlu duygusal tepkilere neden oldugu goriilmektedir. Bu durum &grencilerin
yetenek ve sosyal derslerinde kendi daha net bir sekilde gdstermektedir. Milli kimlik ve milli biling diizeyi olduk¢a
giicli olan Azerbaycan'da Karabag Zaferinin iilkenin milli gururunu artirdigini ve gencglerde milli bilinci
giiclendirmektedir. Bu durum ¢ocuklarin duygusal gelisimine de yansiyarak 6grencilerde vatanperverlik hissini
yiikseltmekte ve milli kimligini gii¢lendirmektedir. Ancak bu siirecin saglikli bir sekilde stirdiiriilebilmesi igin
aileler ve okullar, Karabag Zaferi'nin tarihsel, siyasi ve askeri boyutlarini gocuklara basit ve anlagilir bir sekilde
anlatilmalidir. Karmasik politik veya tarihi kavramlar yerine, zaferin neden 6nemli oldugu ve nasil elde edildigine
iligkin temel fikirler vurgulanmalidir. Bu siiregte resimler, haritalar ve diger gorsel materyaller, ¢ocuklarin Karabag
Zaferi'ni daha iyi anlamalarina ve gorsel olarak baglam kurmalarina yardimei olabilir. Cocuklara, zaferin ardindan
barisin saglanmasi ve uzlagsma siirecinin 6nemi anlatilarak, ¢ocuklarin zaferi daha genis bir perspektiften
degerlendirmelerine yardimei olunmalidir.

Anahtar Kelimeler: ilkogretim, duygusal gelisim, biligsel gelisim, Karabag Zaferi, Milli kimlik
JEL Kodlar: 128, 125, 124

Abstract

Primary school students are typically individuals who are developing emotionally and cognitively. During this
period, children make significant progress in understanding themselves, expressing their emotions, and interacting
with their environment. The role of families, teachers, and society is crucial in supporting children's emotional and
cognitive development during this process. Providing a supportive environment for children helps them grow and
develop healthily. The Karabakh Victory, which solidifies the confidence of the community, can also be considered
a factor influencing students' emotional and cognitive development. Understanding how primary school students
in Azerbaijan perceive the Karabakh Victory requires consideration within the broader social and cultural context
of the country. Primary school students are generally emotionally sensitive. National victories like the Karabakh
Victory evoke positive emotional responses such as pride, joy, and excitement among them. This is evident in their
abilities and performance in academic and social subjects. In Azerbaijan, where national identity and
consciousness are strong, the Karabakh Victory increases the country's national pride and strengthens national
consciousness among young people. This positively impacts the emotional development of children, increasing
their sense of patriotism and strengthening their national identity.

Keywords: Primary education, emotional development, cognitive development, Karabakh Victor
JEL codes: 128, 125, 124
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PETROL VE DOGAL GAZ FiYATLARINDAKI DEGiSiMiN TUFE ENFLASYON
ORANI UZERINDE ETKIiSi ( G20 ULKELERI KAPSAMINDA) (THE EFFECT OF
CHANGES IN OIL AND NATURAL GAS PRICES ON THE CPI INFLATION RATE
(IN THE CONTEXT OF G20 COUNTRIES))

Osmar Mahorromova !
Tiirkan Dadasova *

Ozet

Bu calismada arastirilmak istenen olay G20 iilkelerinde, aylik olarak dogal gaz ve petrol fiyatlarindaki
degismelerin TUFE iizerindeki etkisini analiz etmektir. Bundan once yapilan bir ¢ok arastirma, enerji
fiyatlarindaki degisimin enflasyon {izerindeki etkisini uzun dénemde agiklamaya calismistir. Yaptigimiz bu
calismada ise, enerji fiyatlarindaki degisimin enflasyon tizerindeki etkisini kisa dénemde agiklamaya ¢alisacagiz.
Bunun i¢in 60 aylik verilere odaklanilacaktir ve kiigiik kareler regresyon analizi ve Pearson korelasyon matrisi
yardimui ile analiz edilecektir.

Anahtar Kelimeler: Petrol, Dogal gaz, Fiyat, TUFE, G20
JEL Kodlari: C22, F32, 013

Abstract

This study aims to analyze the impact of monthly changes in natural gas and oil prices on CPI in G20 countries.
Many previous studies have tried to explain the effect of changes in energy prices on inflation in the long run. In
this study, we will try to explain the effect of changes in energy prices on inflation in the short run. For this purpose,
we will focus on 60-month data and analyze it with the help of least squares regression analysis and Pearson
correlation matrix.
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FILISTINLI MULTECILERIN URDUN EKONOMISINE ETKIiSi (THE IMPACT OF
PALESTINIAN REFUGEES ON THE JORDANIAN ECONOMY)

Abdalraheem Alkaed '

Ozet

1948'den 1991'e kadar ¢ok sayida Filistinli miiltecinin Urdiin'e sigmma talebinde bulunmasi, Urdiin'de birgok krize
yol acarak siyaseti, kiiltiirii ve bir¢ok ekonomiyi etkilemis ve bu etkiler birgok sorunu etkilemis ve yaratmistir. Bu
sorunlar1 6rnekleyip yaklasik ¢dziimlerini gdsterecegiz. ne kadar siireyle? neye ihtiyag var? Urdiin'deki miilteci
krizinden ekonomiyi etkileyen tezler 1948'de Filistinlilerin gogiliniin etkisi 1967'de Filistinlilerin ikinci gogii
Birlesmis Milletler'in tanimladig1 sekliyle Urdiin'deki Filistinliler mi? Filistinli miilteciler 'zorunlu gégmen' mi?
Ev sahibi iilkeden ayrilan ve iilkeye giren miilteciler ne olacak? digeri?Urdiin vatandaslik kanununda yasadis1 iken
neden Urdiin vatandashgina sahipler?Urdiin vatandashik kanunu nedir?Arastirmada tiim bu bilgiler verilecek ve
tiim sorular sorulacaktir. Bu ¢alismanin amact: Urdiin'e siginan Filistinlilerin neden oldugu Urdiin ekonomik
krizine ¢6ziim bulun

Anahtar Kelimeler: Filistinli,miilteciler, Urdiin,ekonomi
JEL Kodlar1: P00, E24, A19

Abstract

Abstract: Since 1948 to 199 1many Palestinians refuges for asking asylum in Jordan that have been causing many
crisis in Jordan kind of politics, culture, and many effected in economy this effects impacted and created many
problems we will show this problems and show the solutions for about and how long ?what is need for ?
Introductions: That thesis about the economic that effectes in jordan from the refugess crisies impact of
Palestinians immigrate m 1948 The second Palestinians immigration 1967 The immigrate of palestinians from
kuwait to jordan 1990 What is unique about Palestinians refugees in Jordan ?What’s is the right of return for the
Palestinians in Jordan as United Nation definition?Are Palestinians refugees ‘forced migrants’?What about
refugees who leave one host country and enter another?Why they have the Jordanian citizenship while that illegal
in Jordanian citizenship law ?What is the Jordanian citizenship law ?All that information will be provide in the
research and will ask about the whole questions Purpose of study: Find solutions for the Jordanian economy crisis
that caused by Palestinians asylum in Jordan
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TURKIYE’DE KADINA YONELIK SIDDET: SIDDET GOREN KADINLARIN
PERSPEKTIFINDEN BiR ANALIZ (VIOLENCE AGAINST WOMEN: AN
ANALYSIS FROM THE PERSPECTiVE OF WOMEN SUBJECTED TO ViOLENCE)

Orhan Gokge
Beyza Nur Oztiirk?

Ozet

Amag: Kadmna yonelik siddet, tiim diinyada oldugu gibi Tiirkiye’de var olan toplumsal bir sorundur. Bu sorun giin
gectikce biyiiyerek toplumun vicdanini rahatsiz eder ve toplumu tehdit eder boyuta ulagsmigtir. Ancak sorunun
¢oziimiine ydnelik iilkemizde sonu¢ odakli politikalarin gelistirilip uygulandigi pek soylenemez. Ornegin,
08.03.2023- 08.03. 2024 tarihleri arasinda siddet gorerek hayatini kaybeden kadinlarin sayis1 338’dir. Bu y1ilmn ilk
alt1 ayinda bu say1 ¢oktan yakalanmig goziikmektedir. Konuya iligkin az sayida bilimsel ¢aligmalar, kadina yonelik
siddette sosyal- psikolojik- ekonomik, hukuki faktorlerin 6nemli rol oynadigini géstermektedir. Caligma, siddet
goren kadinlarin perspektifinden erkek siddetinin nedenlerini ortaya ¢ikarmay1 amaglamaktadir.

Yontem: Calismada nitel yaklasim gercevesinde yari yapilandirilmis goriigme yontemi aracilifiyla siddete maruz
kalan bazi kadnlarla goriismeler yapilmistir.

Bulgular: Kadina yonelik siddet; sosyal, psikolojik, ekonomik, hukuki faktérlere ve siddet goren kadinlar
perspektifinden siddetin algilanma bigimine bagli olarak ortaya ¢ikmaktadir. Toplanan veriler, olusturulan belli
basli kategoriler ¢ercevesinde degerlendirilmeye ve yorumlanmaya calisiimistir.

Sonug: Calisma, s6z konusu faktorlerin kadina yonelik siddette dnemli rol oynadigint géstermektedir.

Anahtar Kelimeler: Kadin, Siddet, Kadina Yonelik Siddet.
JEL kodlar1: J12

Abstract

Aim: Violence against women is a social problem that exists in Turkey, as it does all over the world. This problem
is growing day by day and has reached a level that disturbs the conscience of the society and threatens the society.
However, it cannot be said that result-oriented policies have been developed and implemented in our country to
solve the problem. For example, 08.03.2023- 08.03. The number of women who lost their lives due to violence
between 2024 and 2024 is 338. It seems that this number has already been reached in the first six months of this
year. The few scientific studies on the subject show that social-psychological-economic and legal factors play an
important role in violence against women. The study aims to reveal the causes of male violence from the
perspective of women who are subjected to violence.

Method: In the study, interviews were conducted with some women who were exposed to violence through a semi-
structured interview method within the framework of a qualitative approach.

Findings: Violence against women; It emerges depending on social, psychological, economic and legal factors
and the way violence is perceived from the perspective of women subjected to violence. The collected data was
tried to be evaluated and interpreted within the framework of the main categories created.

Conclusion: The study shows that these factors play an important role in violence against women.

Keywords: Woman, Violence, Violence Against Women.
JEL codes: J12
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